»rrOR  &  PUBLISHER  •  A  Newspaper  for  Makers  of  Newspapers  •  NEW  YORK  •  OCTOBER  28,  1939 


FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Continuing  Study  of  Newspaper 
Reading  Revealed  to  ANA 

First  Release  on  Akron  Beacon-Iournal  to  Be 
Followed  by  One  Every  10  Days  on  Different 
Papers . . .  Buckingham  Elected  New  Chairman 


HE  FIRST  newspaper  readership 
survey  ever  conducted  jointly  by 
lewspapers,  advertisers  and  agencies 
-Study  No.  1  of  “The  Continuing 
itudy  of  Newspaper  Reading” — was 
resented  to  the  members  and  guests 
f  the  Association  of  National  Ad- 
ertisers  at  its  annual  fall  convention 
t  The  Homestead,  Hot  Springs,  Va., 
liis  week. 

Although  it  was  continually  warned 
lat  generalizations  on  the  press  as  a 
hole  from  this  first  study  should  be 
raided,  it  is  conceivable  that  much 
Ew  and  valuable  information  on 
Ewspaper  reading  habits,  value  of 
ige  and  position,  and  even  some  con- 
usions  on  ad  copy  might  result  from 
formation  obtained  over  a  period  of 
ne. 

Ed  Friendly  Comments 

In  the  words  of  Edwin  S.  Friendly, 
isiness  manager  of  the  New  York 
m  and  chairman  of  the  Committee  in 
harge  of  the  Bureau  of  Advertising, 
NPA,  “this  study  promises  to  be  one 
the  greatest  and  most  interesting 
ivelopments  in  newspaper  advertis- 

The  study  is  conducted  by  the  Ad- 
ertising  Research  Foundation  of  the 
ssociition  of  National  Advertisers 
id  of  the  American  Association  of 
dvertising  Agencies.  It  is  made 
'ssible  through  a  grant  by,  and 
irough  the  co-operation  of,  the  Bu- 
lau  of  Advertising.  For  the  detailed 
ork  the  Foundation  engaged  the  ser¬ 
ies  of  Publication  Research  Service, 
iccessor  to  Gallup  Research  Service, 
uder  the  management  of  Carl  J.  Nel- 
in  Md  with  the  consulting  assistance 
Rvold  H.  Anderson.  Dr.  Miller 
IcClintock  acts  as  technical  director 
>r  the  surveys. 

A  0.  Buckingham,  vice-president  of 
luett  Peabody  &  Co.,  Inc.,  Thursday 
^  elecW  chairman  of  the  board  of 
le  Ass^iation  of  National  Advertis- 
at  its  annual  convention  at  the 
nmwtead,  succeeding  A.  T.  Preyer, 
r  Chemical  Company. 

•  ®'*cldngham’s  company  has 
1  the  past  been  mainly  a  magazine 
vertjser,  but  in  the  last  year  the 
®pany  has  achieved  excellent  re- 
use  of  humorous  copy 
appearing  in  two 
York  newspapers. 

D-  P.  Smelzer,  of  Procter  &  Gamble 
Nejelski  of  the  Pepsodent 
reelected  vice-chair- 
j  n  and  H.  W.  Roden  of  Harold  H. 
rp?***  "'•’ved  up  from  treas- 

the  post  of  vice-chairman. 
Sun  Oil  Company,  was 
Additions  to  the 
Tlni  include  Keith  Ev- 

Company,  and  H.  M. 
r.  IV  National  Carbon  Company. 

®  retiring  chairman, 
^  becomes  a  member  of 


The  first  unit  of  the  continuing  study 
was  made  on  the  July  27  issue  of  the 
Akron  (O.)  Beacon- Journal.  Other 
studies,  approximately  24  of  which 
are  scheduled,  will  be  made  about 
every  ten  days  on  different  newspa¬ 
pers.  It  was  explained  the  first  series 
would  be  made  on  newspapers  in  non- 


A.  O.  Buckingham 

competitive  situations  to  eliminate 
danger  of  unfair  comparisons.  The 
study  is  a  direct  result  of  tests  made 
in  Louisville,  Ky.,  and  Rochester,  N.  Y. 

This  is  believed  to  be  the  first  sur¬ 
vey  in  which  all  editorial  and  adver¬ 
tising  matter  is  checked  for  reader- 
ship.  On  the  pages  of  the  Beacon- 
Journal,  reproduced  in  the  report, 
each  item  has  a  black  circle  superim¬ 
posed  on  it  with  the  percentage  of 
men  and  women  readers  who  read  it. 
Each  ad  is  likewise  marked  and  each 
page  receives  a  rating  for  the  percent¬ 
age  of  readers  who  read  at  least  one 
item  on  the  page.  Also,  each  section 
of  the  paper  is  rated  for  the  percent¬ 
age  of  people  who  read  something  in 
that  section. 

Interview  Method 

This  specific  study  has  been  estab¬ 
lished.  it  was  stated,  through  the  joint 
recognition  of  the  Foundation  and  the 
Bureau  that  a  “more  effective  use  of 
the  press  for  advertising  purposes 
might  result  from  a  more  definite 
knowledge  of  newspaper  reading 
habits.  The  study  is  designed  to  re¬ 
veal  certain  basic  facts  regarding  the 
manner  in  which  the  public  reads 
newspapers  both  with  respect  to  edi¬ 
torial,  news,  and  advertising  matter.” 

Each  study  is  done  through  the 
personal  interview  method  with  the 
aid  of  trained  and  experienced  inter¬ 
viewers.  In  the  case  of  the  Beacon - 
Journal,  242  men  and  225  women  were 
selected  for  interviewing  as  an  ade¬ 
quate  cross-section  of  the  newspaper’s 
97,790  circulation. 


In  explaining  the  methods  used,  the 
Foundation  states  that  an  analysis  is 
made  of  the  circulation  of  the  news¬ 
paper  to  be  studied  and  this,  together 
with  economic  data  regarding  the  city, 
is  used  as  a  basis  to  select  a  represen- 
tataive  cross-section  of  the  paper’s 
circulation.  “This  cross-section  will 
always  be  of  sufficient  size  to  pro¬ 
vide  statistical  adequacy,”  it  was 
said. 

Interviewees  are  18  years  of  age  or 
over  and  each  individual  is  inter¬ 
viewed  on  a  fresh,  unmarked  copy  of 
the  paper  of  the  immediately  prior 
day.  Each  respondent  is  interviewed 
on  every  editorial  item,  every  news 
item  and  every  advertisement  on  each 
page  of  the  newspaper.  He  or  she  is 
asked:  “Did  you  happen  to  read  any¬ 
thing  on  this  page?”  And  then: 
“Did  you  happen  to  read  this  stor>’  or 
this  advertisement?” 

Whatever  the  respondent  has  actu¬ 
ally  read  is  marked  on  the  newspa¬ 
per.  Each  item  gets  its  mark.  With 
respect  to  advertisements  of  national 
advertisers,  the  individual  is  ques¬ 
tioned  as  to  whether  he  read  the  im¬ 
portant  portions  of  the  ad,  such  as 
headline,  illustrations,  and  copy 
blocks. 

Tabulated  Results 

The  accumulated  figures  are  pre¬ 
sented  in  tabulated  form  showing 
reader  traffic  stops  (percentage  of 
readers  interviewed  who  recall  having 
read  any  editorial  or  advertising  con¬ 
tent  of  the  page)  by  individual  pages 
and  reader  traffic  stops  by  type  of 
content.  Readership  of  editorial  fea¬ 
tures  and  departments  is  broken  down 
independently  of  advertising  in  an¬ 
other  column. 

National  and  local  advertising,  in 
units  of  70  lines  or  more,  is  tabulated 
separately  by  classification.  Follow¬ 
ing  page  number,  the  name  of  the 
advertiser,  name  of  advertisement, 
number  of  lines  and  percentage  of 
men  and  women  readers  is  given. 

Also  presented  is  a  reading  for  men 
and  women  per  line  per  100,000  read¬ 
ers.  The  Foundation  explains  that  this 
“index  figure  is  determined  by  apply¬ 
ing  the  per  cent  reading  to  100,000  and 
dividing  by  the  number  of  lines  of 
space  used.  This  index  is  included 
for  the  convenience  of  the  user  of 
these  reports  in  making  comparisons 
of  the  reading  of  various  items  on  the 
basis  of  the  common  denominator  of 
the  agate  line.  It  should  be  used  for 
no  other  purpose.  This  index  figure 
cannot  be  converted  into  a  figure 
showing  the  number  of  readers  per 
line  and,  therefore,  affords  no  basis 
for  the  computation  of  cost  per  reader 
per  line  nor  any  basis  for  cost  com¬ 
parison  with  other  media  ”  The  figure 
100,000  bears  no  relation  to  the  actual 
circulation  of  the  newspaper  exam¬ 
ined,”  it  was  explained.  “It  is  used 


merely  to  establish  a  uniform  range 
of  index  figures  which  can  be  handled 
conveniently.” 

Warning  Against  Conclusions 

The  Foundation  frequently  warns, 
in  its  report,  against  drawing  conclu¬ 
sions  and  intrepreting  the  study  too 
literally.  “There  are  many  factors 
v.'hich  may  greatly  affect  the  reader 
attention  secured  by  an  individual 
editorial,  item,  picture,  or  advertise¬ 
ment  in  any  one  particular  issue  of  a 
newspaper.  Only  cumulative  data  are 
to  be  relied  upon.  Maximum  values 
will  be  obtained  from  the  Continuing 
Study  of  Newspaper  Reading  when 
the  reports,  as  issued,  are  studied  for 
trends  and  principles,  rather  than  for 
specific  details,”  warns  Richard  Comp¬ 
ton.  head  of  his  own  ad  agency  and 
chairman  of  the  Foundation,  in  the 
report. 

Still  cautious,  the  report  states:  “Per¬ 
centages  on  advertisements  indicate 
only  the  relative  audience  for  the  ad¬ 
vertisements  and  these  percentages 
are  not,  in  themselves,  a  measure  of 
advertising  effectiveness. 

“The  percentages  of  reader  interest 
ill  continuing  features  or  departments 
of  the  newspaper  are  indicative  of  the 
interest  in  those  features,  comics,  or 
departments  for  that  issue  only,  and 
are  not  necessarily  an  indication  of 
the  reading  for  a  particular  feature  or 
department  over  a  period  of  time.  'The 
position,  headline,  or  illustration  for 
that  particular  issue  may  cause  the 
item  in  question  to  vary  considerably. 
Neither  is  the  percentage  figure  indi¬ 
cated  on  continuing  features  or  depart¬ 
ments  a  complete  index  of  the  con¬ 
tinuing  intensity  of  interest  or  popu¬ 
larity  of  the  features. 

Need  More  Data  for  Conclusions 

“Until  considerably  more  data  are 
available,  no  conclusions  can  be  drawn 
regarding  the  normal  reader  interest 
in  advertisements  of  specific  types  of 
products;  clothing,  food  and  other 
clasifications.” 

The  reports  on  this  continuing  study 
are  to  be  distributed  to  members  of 
the  co-operating  groups — the  Bureau 
of  Advertising,  ANA  and  AAAA. 
There  will  be  no  attempt  to  merchan¬ 
dise  the  studies.  The  series  of  ap¬ 
proximately  24  is  available  to  non¬ 
members  of  these  groups  for  $200,  and 
additional  subscriptions  to  members 
for  a  nominal  fee. 

Mr.  Friendly,  in  his  comments  to 
the  ANA  on  the  background  of  the 
study,  said  that  the  “newspaper’s 
habit  of  regarding  itself  as  supreme 
had  suddenly  bumped  into  a  new  era 
which  was  demanding  new  appraisals 
backed  by  adequate  proofs.” 

He  stated  that  many  advertisers  and 
agencies  “challenged  our  deeply- 
rooted  and  well-founded  beliefs  about 
newspaper  advertising.  Indeed,  it 
looked  as  though  we  had  become  the 
victims  of  research.  While  newspapers 
had  seemed  unwilling  to  use  this  mod¬ 
ern  weapon  to  their  own  advantage, 
other  elements  kept  telling  the  adver¬ 
tising  world  that  newspapers  were  los¬ 
ing  their  influence  with  a  public  that 
had  too  many  competing  influences  to 
read  its  papers  carefully.  Research 
authorities  were  quoted  to  show  that 
every  newspaper  advertisement  was 
sharply  limited  in  reader  attention. 
One  disconcerting  statement  echoed 
all  over  the  field  was  that  not  more 
than  15%  of  today’s  newspaper  read- 
(Continued  on  page  40) 
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Bob  Casey  Calls 
A  Taxi  to  See 
Siegfried  Line 

Chicago  News  Writer 
Unmolested  by  Nazis 
In  Ride  Over  Frontier 

Every  day  this  odd  war  gets  odder, 
Robert  J.  Casey  wrote  in  a  dispatch 
to  the  Chicago  Daily  News  from  Was- 
serbillig.  Luxem¬ 
bourg,  on  Oct. 
21  —  and  Bob 
Casey  knows 
whereof  he 
speaks  after 
jaunting  across 
the  Siegfried 
Line  in  a  taxi¬ 
cab,  unmolested 
by  the  German 
Gestapo  or  Nazi 
sentries. 

“When  one  is 
allowed  to  wan¬ 
der  across  the 


Bob  Casey 


across 

belligerent  frontier,”  observed  Casey, 
“and  talk  with  gun  crews  and  builders 
of  artillery  enplacements  and  officers 
of  the  line,  he  may  be  pardoned  his 
doubts”  concerning  a  possible  German 
advance  on  the  front  near  neutral 
Luxembourg. 

“It  is  incredible  that  any  such  per¬ 
formance  could  take  place  outside 
'Alice  in  Wonderland.’ 

Arranged  by  20-Cent  Call 

“In  1918.  Germany  was  a  mysterious 
bourne  that  no  American  thought  he 
would  ever  see.  Death  guarded  its 
borders.  The  living  crossed  its 
shadows  only  as  miserable  prisoners 
of  war.  Nowadays  the  trip  to  the 
front  and  behind  it  is  easily  arranged 
in  Luxembourg  by  a  20-cent  telephone 
call.” 

Toying  over  a  breakfast  roll  in  Lux¬ 
embourg,  the  idea  struck  the  News’ 
roving  war  correspondent  that  ‘‘it 
might  be  an  instructive  experience  to 
look  at  the  Siegfried  line — impossible 
of  course,  but  worth  a  try.”  So  he 
walked  over  to  the  German  consulate, 
paid  about  $3  fer  a  visa  fee  and  was 
on  his  way. 

Continuing  his  accoimt  of  the  ex¬ 
perience  he  wrote: 

“You  know,  of  coxirse.  that  it  is 
hardly  in  order  to  drive  a  car  with 
French  license  plates  over  the  line. 
But  that  is  something  of  no  conse¬ 
quence.  You  telephone  to  Treves, 
Nazi  army  base,  and  ask  that  a  taxi¬ 
cab  be  sent  to  meet  you  at  the  bar¬ 
rier  on  the  frontier.  You  drive  leis¬ 
urely  to  Wasserbillig  and  park  your 
car.  You  walk  across  the  bridge, 
pass  the  time  of  day  with  pleasant 
Schutzstaffel  (Elite  Guards)  and 
infantrymen,  declare  what  money 
you  are  bringing  with  you,  and  that 
is  all  there  is  to  it.” 

"Auf  Wiedersehen" 

After  his  report  on  activity  around 
Siegfried  Line  construction  and  in 
Treves.  Casey  said: 

“Comes  night  and  you  embark  once 
more  in  your  taxi — nervously — pos¬ 
sibly.  Soldiers  with  memories  of  an¬ 
other  war  do  not  fit  too  well  in  this. 
One  journeys  again  through  the  Sieg¬ 
fried  line.  One  expects  formality,  per¬ 
haps  a  search,  but  there  isn't  any. 
The  soldiers  at  the  bridge  are  more 
interested  in  hearing  what  one  thinks 
about  Germany  than  in  digging  about 
for  smuggled  money.  A  group  comes 
out  of  the  customs  house  to  call  ‘Auf 
Wiedersehen’  as  one  starts  across  the 
bridge. 

“In  the  south  the  big  guns  are 
mumbling  again.” 


INDIANA  DAILY  SOLD 

F.  R.  Otis  and  Mrs.  R.  E.  Wynne, 
publishers  of  the  Bedford  (Ind.)  Daily 
Mail,  have  announced  its  sale  to  John 
Fuller,  president  of  the  Heltonville 
Limestone  Co.  The  publication  will 
be  continued  by  the  new  owner. 

Howard  tells 
How  to  Get  an 
Interview 

Subject's  Mood.  Not 
Reporter's  Wish,  Is  Key.  Says 
World-Telegram  Editor 

San  Francisco,  Oct.  23 — Roy  W. 
Howard,  editor,  New  York  World- 
Telegram,  offered  a  tip  to  interviewers 
during  a  business  trip  here  which 
included  a  bit  of  time  out  for  duck 
nunting. 

“A  reporter  needs  to  catch  a  man 
when  he  is  in  a  mood  to  talk  rather 
than  catch  him  at  the  time  you  want 
him  to  talk,”  Mr.  Howard  said. 

The  statement  came  when  Mr.  How¬ 
ard,  after  being  congratulated  on  his 
interview  with  Herbert  Hoover  which 
was  carried  on  all  press  association 
wires  and  which  was  a  World-Tele¬ 
gram  exclusive,  was  asked  to  list 
safeguards  against  war  emotionalism 
which  might  be  offered  American 
newspaper  editors.  Mr.  Howard  ruled 
himself  ineligible  for  such  a  task. 

Asked  if  there  was  a  chance  of  him 
being  found  in  the  mood  he  described 
as  essential  to  a  successful  interview, 
Mr.  Howard  smilingly  replied  that 
plans  for  a  duck  hunt  apparently  pre¬ 
cluded  that  during  his  San  Francisco 
stay.  While  here  he  visited  the  home 
of  Ewing  Hawkins,  San  Francisco 
News  business  office  employe,  to  pay 
his  respects  to  Mr.  Hawkins’  four- 
month-old  son,  the  grandson  of  W.  W. 
Hawkins,  veteran  Scripps-Howard  ex¬ 
ecutive. 

Mr.  Howard  took  opportunity  to 
protest  a  recent  Editor  &  Publisher 
editorial  (Oct.  14)  which  he  said  ap¬ 
parently  was  aimed  at  the  World- 
Telegram.  This  editorial  had  pro¬ 
tested  printing  by  an  unmentioned 
newspaper  or  newspapers  of  the  Dies 
Committee  witness’  statement  that 
Heywood  Broun  was  a  Communist 
without  giving  Mr.  Broun  opportu¬ 
nity  to  answer  the  charge. 

“It  has  been  the  policy  of  the 
World -Telegram  for  years  never  to 
print  such  a  thing  without  attempting 
to  get  the  individual  implicated  and 
ask  him  about  it,”  Mr.  Howard  said. 

An  effort  was  made  to  reach  Mr. 
Broun,  but  there  were  but  three  or 
four  minutes  in  which  to  catch  a 
deadline,  Mr.  Howard  said,  and  the 
columnist  could  not  be  located  in  that 
time.  It  was  several  hours,  he  ex¬ 
plained,  before  Mr.  Broun  was  located 
by  the  New  York  Times  and  “made  a 
statement  which  he  would  not  have 
made  to  us.” 

“If  it  took  the  New  York  Times  16 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct€>b«‘r  29-31 — Texas  Circu¬ 
lation  Mgrs.  Assn.,  26th  annual 
convention,  Beaumont. 

Nowmlwr  7 — New  England 
Newspaper  Advertising  Execu¬ 
tives’  Assn.,  annual  meeting, 
Parker  House,  Boston. 

>o\«-mb«T  9-11  —  Missouri 

Press  Assn.,  annual  meeting, 
Kansas  City,  Mo. 

NovcmlMT  1.3-14 — PNPA,  an¬ 
nual  classified  clinic,  Penn- 
Harris  Hotel,  Harrisburg. 

NovemlMT  18 — Illinois  Asso¬ 
ciated  Press,  annual  meeting, 
Kaskaskia  Hotel,  La  Salle,  Ill. 

No\«‘nilMT  26  —  California 
Newspaper  Publishers  Assn., 
joint  meeting  Pacific  Coast  pub¬ 
lishers,  San  Francisco. 


hours  to  get  the  story,  what  could  we 
be  expected  to  do  in  a  few  minutes 
before  our  deadline?  And  why  could 
rot  Editor  &  Pubilsher,  published  on 
a  weekly  basis,  have  asked  us  for 
our  view  before  printing  the  edito¬ 
rial?” 

■ 

French  Ban  Puzzles, 
Weather  Reports 

Because  of  the  possibility  of  enemy 
spies  communicating  coded  informa¬ 
tion,  cross-word  puzzles  have  been 
banned  in  French  newspapers  by  the 
government.  Another  newspai>er  fea¬ 
ture,  the  classified  ad  section,  now  re¬ 
ceives  the  closest  scrutiny  of  officials, 
and  newspapers  on  government  order 
now  require  48  hours  to  investigate 
classified  ads  placed  without  guarantee 
that  they  will  be  published. 

Most  important  of  all  for  war  time, 
however,  are  the  weather  reports, 
which  are  now  state  secrets.  They 
have  been  banned  in  newspapers  and 
on  the  radio  to  prevent  the  enemy 
from  obtaining  information  on  local 
weather  conditions,  to  aid  their  air¬ 
men. 

■ 

Thorne  Promoted  by 
Newark  Sunday 

The  election  of  Frederick  W. 
Thome,  business  manager  of  Newark 
(N.  J.)  Sunday  Call  since  1936,  as 
vice-president  and  general  manager 
was  announced  Oct.  21  by  William  S. 
Hunt,  president  and  publisher. 

Harry  Wapshare,  advertising  man¬ 
ager  succeeds  Mr.  Thome  as  business 
manager.  Louis  Reshkin,  circulation 
manager  since  1924  becomes  advertis¬ 
ing  manager  and,  Louis  F.  Albert  Jr., 
circulation  manager. 

Mr.  Wapshare  has  been  with  the  Call 
26  years  joining  the  paper  as  an  office 


Murphy/  Baltimore 
Evening  Sun 
M.  E.,  Resigns 

Managing  Editor  Since  1920 
Succeeded  by  Neil  Swanson, 
Assistant  M.  E. 

Baltimore.  Oct.  24— Announcemew 
that  J.  Edwin  Murphy,  managing  edi¬ 
tor  of  the  Evening  Sun,  had  asked,  oo 


J.  E.  Murphy 


Neil  Swanion 


the  advice  of  his  physicians,  to  be  re¬ 
lieved  of  his  duties  has  been  mad: 
to  the  staff  of  that  paper  by  Paul 
Patterson,  president  of  the  A.  S. 
Abell  Co. 

Mr.  Patterson  at  the  same  time  an¬ 
nounced  the  appointment  of  Neil  H. 
Swanson,  assistant  managing  editor, 
to  succeed  Mr.  Murphy  and  the  ap¬ 
pointment  of  Miles  H.  Wolff,  assis¬ 
tant  to  the  president,  to  succeed  Mr. 
Swanson  as  assistant  managing  edi¬ 
tor. 

Became  M.  E.  in  1920 

Mr.  Murphy’s  first  connection  with 
the  Evening  Sun  was  in  March,  191". 
when  he  became  news  editor.  He  be¬ 
came  managing  editor  in  October,  1920. 
and  served  in  that  capacity  without 
break  until  his  retirement.  He  started 
his  newspaper  career  in  Baltimore 
after  graduating  from  Loyola  College 
and  Georgetown  University.  Hie 
greater  part  of  his  life  has  been  spent 
in  Baltimore.  He  served  as  city  eitor 
and  as  managing  editor  of  the  Balti¬ 
more  News,  as  managing  editor  of  the 
Press  in  New  York  in  1913  and,  in 
1915,  went  to  the  Washingtori  Timeiin 
the  same  capacity. 

He  is  remaining  in  Baltimore  and  is 
a  frequent  visitor  at  the  office. 

Mr.  Swanson  is  a  native  of  Minne¬ 
sota.  His  first  newspaper  work  was 
as  a  reporter  on  the  Minneapolis  Jour* 
nal.  He  was  on  the  staff  of  that  papft 
for  14  years,  the  last  three  yeans  as 
managing  editor.  He  became  manag¬ 
ing  editor  of  the  Pittsburgh  Press 
1930  and  became  assistant  mana^ 
editor  of  the  Evening  Sun  in  1«1 
During  the  World  War  of  1914-18  he 
saw  action  in  France  as  a  lieuten^' 
of  infantry  on  detached  service  wi 


1918. 

The  new  assignments  become  effec¬ 
tive  Nov.  1. 
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boy.  Mr.  Albert  joined  the  paper  in  the  Alpine  Chasseurs  of  the  Frenc. 

Army.  ,. 

He  is  the  author  of  five 
torical  novels  with  America  of 

Revolutionary  or  pre-Revolutionar:> 
periods  as  their  background. 

Mr.  Wolff  was  born  in  Dallas,  N 
received  his  A.  B.  from  Roanoke  » 
lege  (Salem,  Va.)  and  his  M.  A.  ^ 
the  University  of  North 
worked  as  a  reporter  on  Concord 
Tribune  and  the  Charlotte  Obserr^ 
went  with  the  A.s.sociatcd  ,, 

transferred  to  Baltimore  in  1  - 
charge  of  the  Bureau  and  joine 
Sun  in  1934. 

■ 
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The  Michigan  City  > 
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location  early  this  spring. 
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=  A!Cdir*ctori  at  Chicago  convention  last  week.  Seated.  I.  to  r.:  Verne  E.  Joy,  Centralia  (111.)  Sentinel;  E.  Ross  Gamble.  Leo  Burnett  Company,  ABC  treasury  F.  R.  Davis, 

T  “  Gmral  Electric  Co.,  vice-president;  Marco  Morrow.  Capper  Publications;  President  P.  L.  Thomson,  Western  Electric  Company;  Ralph  Starr  Butler,  General  Foods  Corp., 

,  .<*-prasldent;  0.  C.  Harn,  retiring  managing  director;  Fred  Bohen,  Successful  Farming,  vice-president;  and  G.  R.  Schaeffer,  secretary.  Standing,  1.  to  r.:  Jyes  N.  Shryock, 

™  nandqlnq  director-  W.  J.  J.  Bulter,  Toronto  (Ont.)  Globe  &  Mail;  J.  Noel  Macy,  Westchester  County  Publishers,  Inc.;  H.  H.  Rimmer,  Canadian  General  Electric  Co.;  Col. 

®  'EG  Srnlth  Wilkes  Barre  (Pa.)  Times-Leader;  Mason  Britton,  McGraw-Hill  Publishing  Co.;  H.  H.  Kynett,  Aitken-Kynett  Co.;  Phillips  Wyman,  McCall  Corp.,  Pyl  I  Aldrich, 
-  Nitional  Provisioner;  B.  C.  Duffy.  Batten.  Barton,  Durstine  &  Osborn;  and  E.  R.  Hatton,  Detroit  Free  Press.  Not  present  when  picture  was  taken  were  D.  D.  Richards,  Sears, 
Roabuck  &  Co.;  John  H.  Platt.  Kraft-Phenlx  Cheese  Corp.;  Stuart  Peabody,  Borden  Co.;  Harry  S.  Webster,  San  Bernardino  (Cal.)  Sun  &  Telegram;  F.  W.  Stone,  Pafe"** 

I  H  j  Miqirlne;  William  A.  Hart,  E.  1.  du  Pont  de  Nemours  &  Co.;  Eben  Griffiths,  Socony-Vacuum  Oil  Co.;  and  the  two  new  directors.  J.  C.  Carson.  H.  J.  Heini  Co.;  and  W.  5. 

itor,  McLean,  Fisher  Body  Corp. 


ap- 


ABC  Approves  Revision 
In  Publicity  Rules 


■  be-  CHICAGO,  Oct.  22.  —  The  Audit 
1920  -  Bureau  of  Circulations  closed  its 
thout  r  2fth  annual  convention,  commemorat- 
arted  =  flg  the  organization's  silver  anniver- 
imore  sarj-,  by  adopting  a  resolution  endors- 
allegt  s  "liberalization"  of  ABC  publicity 
Hie  *  rules,  in  order  that  publishers  may 
spen;  _  ruake  greater  use  of  Bureau  reports  in 
editor  ■  promotional  material,  here  on  Oct.  20. 
Balti-  ^  While  general  approval  of  the  sug- 
of  the  I  tested  revision  in  the  publicity  rules 
id,  in  f  was  given  by  the  various  divisions,  the 
Ties  in  convention  recommended  the  exact 
*  wording  of  the  rules  be  left  for  the 
and  is  ward  to  work  out, 

Jinne-  ^  ****®'**'*'6"dafion  from  Advertisers 

resolution  adopted  was  in  line 
■  '*ith  the  recommendation  from  the  ad- 
'ertiser  division,  which  urged  "further 
■ineralization  of  the  publicity  rules  so 
nanaS'  increased  use  of  the 

resj  in  reports  and  publisher's  state- 
pagine  !  reproductions  thereof  as  pub- 
1  1931  °  promotion  material,'’ 

1-18  be  _,  other  resolutions  were  adopted 
5  the  convention  as  a  whole.  One  was 
ui  appreciation  of  the  eight  years  of 
Bureau  by  How- 


:  Jotir- 
.  pape- 
sars  as 


jtenar.: 
;e  with 
French 


been  actively  associated  with  ABC 
since  its  inception. 

Subjects  Referred  to  Board 

The  resolutions  committee  referred 
the  following  subjects  to  the  board 
for  further  study; 

(1)  Visualization  of  newspaper  cir¬ 
culation  on  publishers’  statements;  (2) 
description  of  long-term  subscriptions 
should  be  amplified  in  ABC  reports; 
(3)  contest  subscriptions;  (4)  method 
on  renewal  of  subscriptions  for  busi¬ 
ness  papers;  (5)  separation  of  mag¬ 
azine  and  newspaper  combinations  on 
magazine  audit  reports;  (6)  gift  sub¬ 
scriptions. 

P.  L.  Thomson,  Western  Electric 
Company,  was  re-elected  ABC  presi¬ 
dent  to  serve  his  thirteenth  term.  F.  R. 
Davis.  General  Electric  Co.,  vice- 
president;  Relph  Starr  Butler,  General 
F'oods  Corp.,  second  vice-president; 
Fred  Bohen.  Successful  Farming, 
third  vice-president;  G.  R.  Schaeffer, 
Marshall  Field  &  Co.,  secretary;  and 
E.  Ross  Gamble,  Leo  Burnett  Co., 
treasurer. 


e  hiS' 
of  the 
itionar- 

5.  N.C.. 
ke  Col- 
A.  fro® 
ina.  H* 
rd  Dflil!/ 
bserrf 
»SS. 

1932  0 
ined  the 


„  ...^  Two  new  directors  were  added  to 

-•'d  W.  Stodghill.  Atlanta  Georgian  the  board  from  the  advertiser  division, 
y  Sunday  American,  who  resigned  James  C.  Carson.  H.  J.  Heinz  Co.,  was 
board  last  spring.  The  text  elected  for  a  two-year  term  to  suc¬ 
ceed  J.  W.  Dineen.  General  Motors 
Corp.,  who  declined  to  serve  again. 
W.  S.  McLean,  Fisher  Body  Corpora¬ 
tion,  was  elected  for  one  year  to  fill  the 
vacancy  caused  by  the  resignation  of 


?^*^®^®®t)lution  was  the  same  as  that 
newsoaper  division 
as  reported  in  E  &  P  for  Oct. 
'-Ky  ^  resolution  thanked  the 
c  directors,  managing  direc- 


staff  for  the  efficient  oper-  Leo  Nejelski,  formerly  of  Swift  &  Co., 
n  of  the  Bureau  during  the  past  now  with  Pepsodent  Co 


keynote  of  two- 
lof  1^®  which  included  a  number 


Ster,  San  Bernardino  (Cal.)  Sun  & 
Telegram,  (representing  Class  4);  J. 
Noel  Macy,  Westchester  County  Pub¬ 
lishers,  Inc..  Yonkers.  N.  Y.,  (repre¬ 
senting  Class  5);  and  E.  R.  Hatton. 
Detroit  Free  Press,  (representing 
elite's  6). 

Buslhess  Paper  Division;  Paul  I. 
Aldrich,  National  Provisioner, 

Magazine  Division:  Phillip  Wyman. 
McCall  Corporation. 

Farm  Paper  Division:  Mr.  Bohen. 

James  N.  Shryock,  newly-appointed 
managing  director  of  the  Bureau,  has 
named  William  Hoffman,  manager  of 
the  ABC  New  York  office,  as  assistant 
managing  director.  Mr.  Hoffman  will 
continue  in  charge  of  the  New  York 
office. 

■ 

Ne-ws  Writers 
Shifted  In  Europe 

Carroll  Binder,  Chicago  Daily  News 
foreign  editor,  announced  this  week 
that  several  Daily  News  correspond¬ 
ents  have  been  transferred  to  new 
posts  in  Europe.  Leland  Stowe,  for¬ 
merly  in  London,  is  now  in  Finland. 
Helen  Kirkpatrick  remains  in  London 
while  William  Stoneman  has  been  as¬ 
signed  to  the  British  forces  in  France. 

Richard  Mowrer,  who  was  in  Poland 
at  the  time  of  the  Polish  retreat,  has 
gone  to  Turkey.  Frank  Smothers, 
former  Rome  correspondent  and  more 
recently  in  Central  Europe  on  a  rov¬ 
ing  assignment,  has  been  assigned  to 
assist  Wallace  R.  Deuel  in  Berlin. 
M.  W.  Fodor  is  now  in  Amsterdam. 
Edgar  Ansel  Mowrer  continues  at  his 
post  in  Paris.  Robert  J.  Casey  is  with 
the  allied  armies  in  France.  A.  T. 
Steele  has  returned  to  China  after  a 
tour  of  Japan  as  Far  Elastern  corres¬ 
pondent  for  the  Daily  News.  John 
WTiitaker  remains  at  his  post  in  Rome. 


“SPECIALS"  NAMED 

The  Hilo  (T.H.)  Tribune-Herald  has 
appointed  O'Mara  &  Ormsbee,  Inc.,  as 
its  national  advertising  representa¬ 
tives.  Other  appointments  were 
Raton  (N.  M.)  Range,  Arthur  H.  Maggs 
&  Associates.  Inc.:  Clinton  (Okla.) 
News,  El  Reno  (Okla.)  Tribune  and 
Hobart  (Okla.)  Democrat  -  Chief, 
Southwest  Dailies.  Inc.  Effective  Nov. 
1,  Reynolds-Fitzgerald.  Inc.,  will  rep¬ 
resent  the  Albuquerque  (N.  M.)  Jour¬ 
nal, 

ILL.  AP  MEETING 

DeWitt  Mackenzie.  Associated  Press 
foreign  affairs  expert,  will  address  the 
annual  meeting  of  the  Illinois  AP 
members  at  Kaskaskia  Hotel,  LaSalle, 
on  Nov.  18.  His  subject  will  be  "The 
War  Today."  H.  C.  Gibson.  Danville 
Commercial  News,  is  president  of  the 
organization. 


Directors  Re-elected 

Directors  re-elected  are: 

,  - -  Advertiser  Division;  Mr.  Thomson, 

‘■i"Us  tvf  t  ^  addresses,  expressing  Mr.  Davis,  Mr.  Schaeffer,  Eben  Grif- 
^  adv  r  represented  by  fiths,  Socony-Vacuum  Oil  Co.,  and 

f  *■’  ®8ency.  newspaper,  John  H.  Platt,  Kraft-Phenix  Cheese 
paper  and  business  Corp. 

^  Advertising  Agency  Division:  B.  C.  opaman  ... 

k’ersarv  ^  observe  its  25th  Duffy,  Batten.  Barton,  Durstine  &  Os-  Buenos  Aires  with  associate  member- 

'>■  occasion  to  born,  and  H.  H.  Kynett,  Aitkin-Kynett  ship  in  the  Associated  Press.  Mr. 

mana  •  Clinton  Harn,  Co.  Botana  owns  Critica,  afternoon  news- 

Ring  director,  who  has  Newspaper  Division:  Harry  S.  Web-  paper  in  Buenos  Aires. 


NEW  P.  M.  PAPER 

Buenos  Aires,  Oct.  23 — Natalio 
Botana,  widely  known  South  Ameri¬ 
can  newspaper  publisher,  will  begin 
publication  Oct.  28  of  El  Sol,  a  new 
Spanish  language  morning  daily  in 


ABC  AIDE 

William  F.  Hoffman,  who  has  been  ap¬ 
pointed  assistant  managing  director  of  the 
Audit  Bureau  of  Circulations.  Mr.  Hoff¬ 
man  joined  ABC  as  an  auditor  in  1916  and 
was  placed  in  charge  of  the  Bureau's  New 
York  office  In  1920,  a  position  he  will  con¬ 
tinue  to  hold  in  connection  with  his  new 
duties.  He  was  with  the  old  New  York 
American  circulation  department  seven 
years  before  becoming  ABC  auditor. 
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EDITOR  &  PUBLISHER 


Free  Press  Issue  Raised 
In  Coast  Contempt  Case 


Dissenting  Judge  Holds  Harry  Bridges  Telegram 
Did  Not  Affect  Court  .  .  .  Was  Given  to 


Press  While  Case  Was  Pending 

By  ROYAL  ARCH  GUNNISON 


DESPITE  the  fact  that  Harry  Bridges,  not  have  the  “inherent  right”  to  pun- 
C.I.O.  waterfront  labor  leader,  was  ish  editors  for  contempt  by  publica- 
found  guilty  of  contempt  of  court  by  tion.  And  he  continued  to  declare  that 
the  California  State  Supreme  Court  the  case  on  which  the  five  other  jus- 
here  Oct.  16,  a  strong  dissenting  opin-  tices  based  their  decision  (in.  re. 
ion  by  Justice  Douglas  L.  Edmonds  Shortridge)  was  “mere  dicta,”  and 
brought  into  the  foreground  the  basis  that  the  California  statute  indicates  the 
of  the  case— preservation  of  freedom  constitutional  guarantee  of  a  free 
of  speech  and  of  the  press  “as  neces-  press  and  freedom  of  speech, 
sary  to  a  democracy.”  “Never  before,”  he  said,-  “has  this 

As  lone  dissenter  on  the  end  of  a  question  been  considered  in  this  state 
5-1  coimt  Justice  Edmonds  used  the  on  its  merits.” 

occasion  of  the  Bridges  case— appealed  He  defined  contempts  of  court:  “Or- 
from  the  Los  Angeles  Superior  Court  dinarily  they  are  classified  as  direct 
—to  highlight  the  necessary  value  of  or  constructive  and  as  civil  or  crim- 
a  free  press  in  the  United  States.  inal.  A  direct  contempt  is  one  which 

»  I  _  is  committed  in  the  immediate  pres- 

Telegram  Basis  of  Case 

Harry  Bridges  was  oun  g  y  the  administration  of  justice, 

(fined  $125  althoug  e  case  y  An  indirect  contempt  is  an  act  having 
appealed)  of  contempt  of  cov^  be-  result-but  committed  else- 

cause  of  evidence  shown  that  he  had  » 

published  a  statement  concernii^  Ae  .-Unquestionably,”  he  said,  “the  leg- 
Supenor  Court  Ju  ge  an  .  islative  purpose  has  been  to  prevent 

of  the  case  regaring  a  ongs  o  abuses  of  uncontrolled  power.  How- 
warehousemans  labor  problem--  e-  gygj.^  gm.jj  enactments,  with  few  ex- 
fore  the  case  had  been  finally  deci  e  .  egpUons  have  been  swept  aside  as  un- 
Bribes  had  sent  a  telegram  to  U  S.  constitutional  efforts  to  encroach  upon 
Secretary  of  Labor  Frances  Perkins,  ^^thority. 

commentmg  on  the  acts  of  the  court.  ..u  i 

He  made  this  telegram  available  to  the  Inherent  Power" 

press.  Justice  Edmonds  held  that  this  “In  my  opinion,  judicial  officers  have 
action  by  Bridges  in  effect  made  him  a  no  inherent  power  to  punish  for  a 
publisher  protected  by  a  California  constructive  contempt,  and  the  statute 
statute  passed  in  1891  which  provides  which  provides  that  ‘no  speech  or  pub- 
that  no  publication  reflection  on  or  lication  reflecting  upon  or  concerning 
concerning  any  court  or  judge  shall  any  court  or  officer  thereof  shall  be 
constitute  a  contempt  of  court — unless  treated  or  punished  as  a  contempt  of 
it  was  made  in  the  “immediate  pres-  such  court  unless  made  in  the  imme- 
ence”  of  the  court.  Under  such  cir-  diate  presence  of  such  court  while  in 
cumstances  of  “immediate  presence"  session  and  m  such  manner  as  to  ac- 
it  would  be  considered  contempt  be-  tually  interfere  with  its  proceedings’ 
cause  it  interfered  with  the  court’s  pro-  (Sec.  1209  Code  Cov.  Proc.)  is  consti- 
ceedings — but  in  this  case  the  tele-  tutional.” 

gram  made  available  to  the  press  did  Justice  Edmonds  held  to  the  argu- 
not  interfere  with  the  court’s  proceed-  ment  that  former  decisions  based  on 
ings,  the  dissent  held.  inherent  right  to  punish  for  indirect 

The  Edmonds  dissent  was  docu-  contempt  “are  posited  upon  the  as- 
mented  thoroughly  with  references  to  sumption  that  the  right  to  hold  one 
early  California,  United  States  and  guilty  of  either  a  direct  or  a  construc- 
English  law  pertaining  to  freedom  of  five  contempt,  summarily  and  with- 
the  press  and  the  courts.  Consider-  out  a  jury  trial  is  ‘inherently  neces- 
able  interest  is  evidenced  here  over  sary’  to  judicial  administration  and  is 
the  point  of  view  taken  by  Justice  founded  upon  ‘immemorial  usage’  at 
Edmonds,  particularly  because  of  two  common  law.” 

cases  soon  to  be  re-heard  by  the  same  Yet  he  pointed  out  that  neither  the 
court  relating  to  the  Los  Angeles  declarations  of  the  courts  in  support  of 
Times  and  involving  the  same  prin-  their  dignity  and  independence  nor 
ciples  of  law  as  in  the  Bridges  case.  the  enactments  of  legislative  bodies 
The  Times  cases  are  being  re-heard  upholding  the  freedom  of  the  press, 
because  of  the  deaths  of  two  of  the  have  settled  the  “seemingly  irrecon- 
Supreme  Court  Justices  during  the  cilable  conflict.” 

period  following  the  original  hearing  The  five  concurring  justices  had  held 
and  before  the  opinion  could  be  that  while  Bridges  was  within  his 
handed  down.  With  two  new  Justices  constitutional  rights  to  send  the  tele- 
on  the  bench,  following  the  vigorously  gram  nevertheless  “there  can  be  no 
worded  14-page  Edmonds  dissent,  close  question  but  what  publication  tended 
attendants  of  the  Court’s  activities  materially  to  affect  the  orderly  admin - 
show  particular  interest  in  the  outcome  istration  of  justice.” 
of  the  Times  cases.  These  observers  His  comment  regarding  “editors  of 
contend  the  Times  cases  will  determine  positive  views”  was  read  with  consid- 
largely  the  freedom  of  the  press  in  erable  interest:  “Whenever  vital  is- 
California.  sues  affecting  the  public  interest  are 

Justice  Edmonds  held  that  the  mat-  presented  for  adjustication  and  editors 
ter  of  indirect  contempt  as  differenti-  of  positive  views  comment  upon  the 
ated  from  direct  contempt  is  clearly  facts  of  the  case  or  the  principles 
stipulated  not  only  in  California  stat-  which  are  claimed  to  govern  the  re¬ 
ntes  but  that  the  1891  statute  is  in  suit,  the  question  whether  a  judge 
“substantially  the  same  form  as  those  may  punish  for  contempt  usually 
of  many  other  states  on  this  subject,”  arises,  phoenix-like,  from  the  ashes  of 
thus  giving  his  words  weight  in  other  earlier  controversies, 
states.  It  is  maintained,  he  held,  by  modern 

He  maintained  California  courts  do  legal  scholars  on  the  basis  of  their  ex- 


U.  S.  "Propaganda 
Crazy/'  Says 
Bruce  Bliven 


Editor  Warns  Against  Con¬ 
fusing  Influencing  Opinion 
With  Censorship 


Superficial  thinkers  who  constantly 
confuse  propaganda  and  censorship,  or 
link  them  together  in  their  speaking 
and  writing,  drew  a  blast  from  Bruce 
Bliven  Oct.  19  in  a  weekly  column  he 
writes  for  the  Boston  Transcript.  The 
New  Republic  editor  said: 

“This  country  has  gone  propaganda- 
crazy.  We  have  been  told  so  often  L‘Vt 
about  the  wicked  men  who  are  try-  Lhan 
ing  to  poison  our  minds  on  every  sort  ^.tee  i 
of  subject,  that  many  of  us  have  be-  of 
come  unreasonably  suspicious.  Any-  y, 
body  who  says  ‘It  looks  like  rain’  is  Lip 


Ihewsf 

for  p 


WAR  CORRESPONDENTS 

Revealing  war  costumes  of  American  re-  i^m^cdiately  put  down  as  probably  a 
porters  abroad,  this  picture  shows  Edward  secret  agent  of  the  umbrella  people, 
Angly,  Now  York  Herald  Tribune,  left,  and  This  development  is  natural,  but  I 
John  O'Donnell,  Now  York  Dally  News,  getting  a  little  tired  of  it.  I  am 
looking  much  like  British  officers.  Not  getting  especially  tired  of  the  easy 
shown  here  are  the  arm  bands  they  are  generalization  which  lumps  together 
required  to  wear  signifying  them  as  ‘propaganda  and  censorship’  as  though 
"Foreign  Press."  Field  equipment  in-  they  were  equally  obnoxious. 

eludes  steel  helmets  and  gas  masks.  “  ‘Propaganda’  is  a  smear  word. 

which  arouses  hostile  images  in  our 
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tended  studies  of  the  principles  on  minds.  Yet  it  need  not  have  such  a 
which  the  law  of  contempt  by  publi-  cormotation.  It  is  an  effort  to  influence 
cation  rests  “that  much  of  what  has  us  on  behalf  of  a  pre-selected  course 
been  judicially  relied  upon  as  au-  of  action.  So  are  all  the  innumerdde 
thority  for  such  proceedings  is  fiction.”  types  of  public  discussion  that  go  on 
“It  is  not  necessary  to  the  whole-  in  a  democracy.  If  the  propagandist 
some  administration  of  justice  in  this  tells  the  truth,  omits  nothing  impor- 
state  that  judicial  officers  have  un-  tant  and  makes  no  dishonest  appei  to 
controlled  discretion  in  ptissing  upon  onr  emotions,  I  for  one  will  welcome 
alleged  constructive  contempts  of  his  efforts, 
court,”  the  dissent  read.  “The  oppor-  Effectiveness  Overrated 

tunity  for  arbitrary  punishment  often  “in  any  case,  I  feel  that  the  effec- 
provides  the  occasion  for  it.”  tiveness  of  propaganda  is  usually 

Cites  Early  American  Law  overrated.  The  Germans  are  sup- 

Finally  he  turned  to  the  California  Posed  to  be  today’s  great  experts  in 
state  Constitution  as  well  as  to  early  field  and  they  t>our  out  nuliiom 
American  law  and  history,  for  con-  dollars,  employ  thousands  of  men. 
firmation  of  his  contention  that  in  this  their  point  of  view  to  the  worii 

instance  and  similar  instances  con-  country  they  have  been  so 

structive  or  indirect  contempt  was  not  ij*effective  that  only  one  percent  of 
summarily  punishable.  Americans,  according  to  a  recent 

The  State  Constitution  says  on  this  Institute  of  Public  Opinion, 

subject:  “Every  citizen  may  freely  them  wm  the  present  war. 

speak,  write,  and  publish  his  senti-  ^^^r  more  dangerous  than  props- 
ments  on  all  subiects  beine  resnonsihlp  S^nda  is  censorship,  which  cuts  us  on 


ments  on  all  subjects  being  responsible  “  censorsnip,  wnicn  cuk  us  n 

for  the  abuses  of  that  right;  and  no  important  information.  Give  me  i 

law  shall  be  passed  to  restrain  or  news  that  men  ge 

abridge  the  liberty  of  speech  or  press.”  undertake,  merely  by  leavmg 
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ulc  iiuciiy  or  press.  .1.  .  ^  ,  '  ’  ♦  '  ■  — 

Pointing  to  early  American  history.  out,  to  change  mens  mmds  m 

Justice  Edmonds  ^owed  that  five  da?s  direction,  and  m  sp  te  of  I 

before  the  Declaration  of  Independence  attemp  to  move  them  by  prop 
was  proclaimed  the  patriots  of  the  Vir-  For  the  propagandist  aft 

sinia  delegation  declared  In  their  con-  S''' ‘bu?! 


the  great  bulwark  of  all  liberty.  None  ^fjSr  nub- 

1,,..  „  _ a  ij  i  It  seems  to  me  we  need  fewer  puD 

tn  f  ;  ^c  Speeches  and  more  public  debate 

tempt  to  restram  It.  If  it  be  restrained  clamping  a  muzzle  on  the 

^  ^  .1  ‘alien  agitator’  in  our  midst,  I  would 

He  ar^ed:  For  more  than  a  cen-  j^im  talk  but  would  follow  h® 

tury  and  a  half  our  nation  has  con-  around  and  tell  his  listeners, ‘Now  her 

sistently  upheld  this  right  of  expres-  other  side  of  the  story.’  If  1 


Sion  by  a  free  i^ople.  But  it  is  more  be  trusted  to  listen  to  both  sides 
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than  a  shibboleth  of  political  faith;  it  then  choose,  they  can’t  be  trusted 
IS  a  vital  principle  which  the  founders  anything.” 
of  our  national  and  state  governments  ■ 

stated  in  the  respective  constitution  FILL  LN.S.  LONDON  POST 

as  necessary  to  a  democracy.’  ^  Anderson,  for  the 

TRIES  NAZI  DIET  L'n’a'g”? ■oi''?hc 

Eldgar  Brown,  Chicago  Herald- Amer-  Service  London  bureau  has  been  na 
ican  reporter,  completed  seven  days  as  acting  night  manager  there. 
a  “Nazi  war  meal  correspondent”  this  G.  Nixon,  who  had  been  covering  .  ^  - 

week.  Writing  a  daily  story  on  his  State  Department  in  Washington®  joam 
experience  in  following  the  m,enu  INS  is  now  also  in  London.  1^  ^  0 

recommended  for  German  civilians,  Faris,  INS  editor,  told  Editor  «  ^  ^flw 
Mr.  Brown  declared  on  the  seventh  lisher  this  week.  Anderson  is  sitw  MU 
day  that  following  the  prescribed  last  in  for  William  Hillman,  veteran  ^  w.w 
supper  of  butter-milk,  potatoes,  saus-  London  correspondent,  and  Nixon  '  y  b 
age  and  synthetic  tea,  “tonight  I’M  places  Frank  Gervasi.  another  ■“  e  e| 
Goering  to  celebrate.”  He  weighed  staffer,  both  of  whom  resigned  Onl 
167  pounds  when  he  started  the  seven  cently  to  join  the  foreign  stan  ^aun 
day  diet  and  finished  the  week  at  163.  Collier's  magazine 
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Chairman  Behan  Strong  for  Newspapers  as 
Public  Relations  Medium  .  .  .  Seeking  Year 
'Round  Drive  Expending  $1,000,000  in  Papers 

By  WALTER  E.  SCHNEIDER 


Johnny  anti  Sally  are  aettim 
alon^  r:.'  ■  , 


;o  better  apostle  than  Joseph  C.  York  Times,  pointed  out  that  if  the  co-operation  with  Mr.  Behan. 

3ehan,  who  as  chairman  of  the  com-  insurance  business  considered  that  its  Numerous  telegrams  were  received 
uttee  in  charge  of  the  Annual  Mes-  annual  revenue  was  just  that  of  its  from  local  associations  of  underwrit- 
B^e  of  Life  Insurance  during  the  past  premium  receipts,  and  spent  “even  a  0j-g  assuring  the  committee  of  local 
y!o  years  has  practiced  what  he  minute  fraction  of  1%,  it  would  be  support  with  newspaper  advertising.  O"®  fhe  four  ads  which  appeared 
preaches  by  concentrating  in  daily  the  most  important  advertiser  in  the  Two  “incentive  ads”  were  prepared  as  nationally  in  the  Annual  Message, 
lewpapers  the  major  co-operative  world.”  rewards  for  100%  co-operation  with 

sjnpai^  of  the  nation’s  life  insurance  Mr.  Collip’  view  is  considerably  the  national  committee’s  efforts  by 
»mpaiues.  more  optimistic,  from  an  advertising  local  associations  of  underwriters  and 

First  of  all,  it  was  Mr.  Behan  who  standpoint,  than  that  held  by  Mr.  other  national  mats  were  sent  to  asso- 
bught  about  the  abandonment  two  Behan,  who  is  vice-president  of  the  ciations  requesting  them.  Some  local 
ptsTs  ago  of  the  sales— minded  Life  ^Massachusetts  ^Mutual  Life  Insurance  groups  and  life  insurance  companies 
fcsurance  Week”  for  the  “Annual  Company,  Springfield,  Mass.  But  be-  supplemented  the  national  advertising 
Message  of  Life  Insurance”— purely  an  ing  an  “insider”— and  a  very  impor-  gfjort  with  local  ads  on  which  there 
(durational  effort — which  this  week  tant  one  at  that — Mr.  Behan  gave  as-  appeared  the  name  of  the  firm  or 

surances  that  the  prospects  of  in-  agent  paying  for  the  space, 
creased  advertising  revenue  from  life  . 

CoDV  Humanized 

insurance  comoanies  apoear  stronger  rr 

today  than  eve'r  before.  principal  incentive  copy  was 

From  an  unimpeachable  source,  600  lines  and  345  lines,  while  other  ads 
Editor  &  Publisher  has  learned  that  prepared  for  local  use  ran  in  50-line 
the  life  insurance  companies  could  size.  Typical  of  the  latter  was  one 


Life  Insurance 


appeal,  was  the  better  method  of  sell¬ 
ing  insurance. 

Newspapers  have  “co-operated  won¬ 
derfully”  in  promoting  the  educational 
aspect  of  life  insurance  in  connection 
with  the  Annual  Message  in  the  last 
two  years,  Mr.  Behan  said.  A  large 
number  of  dailies  used  special  pages 
or  sections  in  cities  where  a  strong 
local  advertising  support  by  under¬ 
writers  was  developed. 

Booklets  Discontinued 

Booklets  formerly  were  distributed 
by  the  thousands  to  support  the  sales 
drive  of  “Life  Insurance  Week.”  But 
these  booklets,  Mr.  Behan  pointed  out, 
“weren’t  helpful  or  effective”  and  the 
money  spent  for  them  was  used  to 
better  advantage  in  newspapers  in 
1938  and  1939. 

Less  than  $30,000  of  the  1939  appro¬ 
priation  was  used  outside  of  news¬ 
papers.  Other  expenditures  included 
the  printing  of  50,000  window  cards 
distributed  by  local  agents,  $4,500  for 
90  cash  prizes  in  a  contest  for  the  best 
letters  on  life  insurance  in  action,  and 
m.oney  advanced  to  local  associations 
for  expenses  in  connection  with  pre¬ 
senting  the  message. 

“There  is  no  selling  element  what¬ 
ever  in  the  drive,”  Mr.  Behan  em¬ 
phasized.  “I’ve  fought  against  any 
follow  up  solicitation.  The  advertis¬ 
ing  campaign  is  purely  an  educational 
effort — an  annual  accounting  of  our 
stewardship  to  the  public.  Some  of 
the  agents  may  have  a  sales  message 
in  any  copy  they  used  locally  bvt 
that  has  been  subordinated.  < 

“I  think  that  both  campaigns  are 
beneficial  in  informing  the...public 
about  the  things  in  life  insurance  we 
have  never  told  thtan  about  before. 
For  instance,  that  50,000  first  year 
claims  were  paid  in  1938. 

“During  the  years  since  the  depres¬ 
sion  started  29  billions — billions,  mind 
you,  not  millions — have  been  made 
available  through  thrift  in  purchases 
of  life  insurance.  Just  stop  and  think 
what  it  would  have  meant  if  that  had 
not  been  available  to  the  country  at 
that  time  of  depression.  That  is  the 
kind  of  service  we’re  telling  about.” 

Advertisements  in  the  national  se¬ 
ries  of  four  carried  intriguing  titles 
such  as  “You  can’t  see  grandpa’s 
cane,”  “Bread  and  butter — and  or¬ 
phans.”  “Widows  and  oranges”  and 
“Johnny  and  Sally  are  getting  along 
fine.”  All  told  a  simple  story,  fitted 
to  the  illustration,  and  gave  various 
facts  of  life  insurance  in  action. 

Mr.  Behan  and  William  Allen  White 
were  speakers  Monday  night  at  a  din¬ 
ner  in  New  York  at  which  the  key¬ 
note  of  the  Annual  Message  was  given 
by  the  Emporia  publisher  in  an  ad¬ 
dress  “Thrift  and  Democracy,”  telling 
what  life  insurance  means  to  the  U.  S. 
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Hartford  Courant  Celebrates  ^«etticut  co« 


175th  Anniversary  Oct.  29 
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Oldest  Newspaper  of  Continuous  Publication  in 


Pi 


NEWS  of  the  conviction  of  that  early 
champion  of  freedom  of  the  press. 
John  Wilkes,  sent  to  the  Tower  of 


Maurice  S.  Sherman  Henry  H.  Conland 

London  and  expelled  from  Parliament 
for  criticism  in  his  newspaper  of 
George  III  and  his  Ministers,  was  but 
one  of  the  many  items  of  vast  historic 
import  printed  in  the  first  issue  of  the 
Connecticut  Courant  on  Oct.  29.  1764, 
at  Hartford  Col¬ 
ony.  On  the 
175th  anniver¬ 
sary  of  this  in¬ 
itial  publication, 
never  since  in¬ 
terrupted,  the 
Hartford  Cou¬ 
rant  is  to  print 
a  commemora¬ 
tive  edition  to 
celebrate  the 
fact  that  it  is  the 
oldest  newspa- 
George  B.  Armstead  per  of  continu- 
o  u  s  publication 
in  the  Western  Hemisphere. 

“Distractions  which  are  but  too 
justly  apprehended  in  Poland  threaten 
to  deluge  Europe  afresh  with  blood.” 
says  a  Paris  dispatch  in  that  first  copy 
of  the  Courant.  From  London.  Ma¬ 
drid.  Stockholm,  Lisbon  and  the  West 
Indies  came  reports  of  the  great  pow¬ 
ers  hurriedly  preparing  navies,  troops 
and  fortifications  in  expectation  of 
world  war.  Throughout  the  Carib¬ 
bean.  especially  in  the  Spanish  Main, 
towns  were  freshly  garrisoned,  war¬ 
ships  gathering,  is  Disaffection  was  re¬ 
ported  growing  in  the  North  American 
colonies  as  British  taxation  became 
more  oppressive.  Boston  was  boy¬ 
cotting  English  shoes,  woolens,  and 
other  imports  and  a  letter  from  there 
reported  plans  to  save  twenty  thou¬ 
sand  pounds  a  year  by  curtailing  cus¬ 
tomary  extravagant  expenditures  for 
ostentatious  funerals.  Cadiz  reported 
Barbary  pirates  infesting  shipping  in 
the  Mediterranean.  A  Naples  letter 
said  between  three  and  four  hundred 
thousand  had  died  in  that  city  and 
environs  of  a  “distemper”  which  also 
“carried  off  several  persons  of  note.” 

Thomas  Green,  journeyman  printer, 
32,  who  had  brought  his  precious  hand 
press  on  an  ox  cart  from  the  seapnirt 
town  of  New  Haven  a  few  weeks  be¬ 
fore,  gave  the  colonists  a  newsy  first 
edition.  He  had  installed  his  type  and 
machine  in  a  room  above  the  Heart 
and  Crown  Tavern.  Looking  through 
the  window  while  at  work  he  could 
see  the  Court  House,  the  whipping 
post,  and  Indians  trading  in  the 
square. 


Country  .  . .  Large  Special  Edition  Planned  .  .  . 
For  102  Years  a  Daily  . . .  100  Employes  Control 


The  Hartford  Courant  offices  still 
face  that  same  square  and  the  files  of 
this  newspaper  are  complete  through¬ 
out  the  175  years  of  its  existence.  On 
Oct.  29  a  108-page,  stitched,  rotograv¬ 
ure  tabloid  and  a  32-page  magazine 
section  will  be  added  to  the  regular 
Sunday  issue  containing  all  news  and 
feature  sections,  colored  comics  and 
the  usual  rotogravure  news  pages. 

The  special  roto  reviews  in  modern 
pictorial  magazine  style  the  major 
events  in  American  history  which  the 
Courant  has  reported  while  they  were 
news,  starting  12  years  before  the 
Declaration  of  Independence.  Much 
space  also  is  given  to  pictures  and  text 
recalling  the  vast  changes  and  devel¬ 
opments  in  30  fields  of  human  activity 
which  have  drastically  altered  the  way 
of  life  since  1914,  when  this  newspaper 
issued  its  150th  Anniversary  Edition. 
For  102  years  the  Courant  has  been  a 
daily  paper,  prior  to  that  it  was  pub¬ 
lished  weekly. 

At  the  time  of  the  paper's  150th 
birthday  Charles  Hopkins  Clark  was 
publisher  and  editor,  and  president  of 
the  Hartford  Courant  Company.  He 
was  one  of  the  last  of  the  great  per¬ 
sonal  journalists  when  he  died  in  1926, 
having  come  to  the  office  fresh  from 
Yale  the  night  of  the  great  Chicago 
fire,  more  than  50  years  before. 

History  of  Executives 

With  the  passing  of  Mr.  Clark. 
Henry  H.  Conland  became  president 
of  the  Hartford  Courant  Company,  and 
publisher  which  offices  he  now  holds. 
He  had  joined  the  staff  as  reporter  in 
1904  after  a  short  experience  on  the 
Brattleboro  (Vt.)  Reformer,  pub¬ 

lished  in  his  native  township.  He  be¬ 
came  secretary  of  the  company  in 
1911,  treasurer  in  1913. 

Horace  B.  Clark,  son  of  the  late 

publisher-editor,  who  was  graduated 
at  Yale  in  1898,  spent  two  years  in  New 
York,  and  then  became  a  reporter  and 
later  state  editor  of  the  Courant.  He 
gained  wide  experience  in  the  business 
offices  of  the  paper  before  becoming 
secretary  of  the  company  in  1913, 

succeeding  Mr.  Conland  in  that 

position. 

When  he  assumed  the  post  of  presi¬ 
dent  and  publisher,  Mr.  Conland  se¬ 
cured  Maurice  S.  Sherman,  then  editor 
of  the  Springfield  (Mass.)  Union,  as 
editor  and  Mr.  Sherman  carries  on 
the  vigorously  outspoken  policy  of  the 
editorial  page  which  has  been  its  char¬ 
acteristic  for  many  decades. 

Much  newspaper  history  in  Hart¬ 
ford  was  made  during  the  22  years  in 
which  Clifton  L.  Sherman  was  manag¬ 
ing  editor  of  the  Courant.  He  was 
graduated  at  Amherst  in  1888,  was  a 
contemporary  of  Carr  V.  Van  Anda  in 
the  city  room  of  the  New  York  Morn¬ 
ing  Sun,  and  was  a  vigorous  and 
widely  known  news  executive  for  the 
Courant,  leaving  to  become  editor  of 
the  Hartford  Times,  from  which  post 
he  retired  some  years  ago. 

George  B.  Armstead,  managing 
editor  of  the  paper  for  the  last  15 
years,  was  graduated  at  Yale  in  1906. 
served  as  reporter,  city  editor  and  edi¬ 
torial  writer  on  New  Haven  newspa- 
p>ers  and  as  editor  of  papers  in  Lynn 
and  Asbury  Park.  After  two  years 


overseas  with  the  AEF  he  joined  the 
Courant  in  1920,  becoming  managing 
editor  in  1924. 

Arthur  B.  Lincoln,  advertising  di¬ 
rector,  handled  the  memorial  edition 
display.  He  has  served  the  Courant 
for  30  years  in  news  and  advertising 
departments.  John  Sudarsky,  who 
has  been  with  the  paper  since  1904. 
has  been  treasurer  of  the  company 
since  1929,  and  Jerome  O'Callaghan 
assistant  treasurer  for  the  past  ten 
years. 

100  Employes  Control  Stock 

The  Hartford  Courant  never  has  had 
an  unprofitable  year  and  always  own¬ 
ership  has  been  in  the  hands  of  those 
actively  engaged  in  operating  the  busi¬ 
ness.  About  100  of  the  Hartford  Coiu:- 
ant  Company's  employes  now  control 
the  stock  ownership.  In  1889,  when 
the  Courant  Company  was  incorpo¬ 
rated,  the  then  four  owners  signed  an 
agreement  that  when  any  one  of  them 
died  his  stock  would  revert  to  the 
company  treasury  to  be  distributed 
among  those  engaged  in  the  busi¬ 
ness. 

This  agreement  has  since  bound  all 
stockholders. 

The  aniversary  edition  will  go  to  a 
circulation  of  more  than  150,0()0.  For 
the  commemorative  tabloid  only  a  se¬ 
lected  list  of  accounts  was  solicited, 
confined  chiefly  to  firms  having  an  his¬ 
torical  background  lending  itself  to 
special  treatment  in  such  an  issue. 
There  is  a  30 — 40  division  between 
advertising  and  magazine  material.  All 
anniversary  publication  pictorial  and 
text  material  has  been  compiled  and 
prepared  by  the  regular  staff  mem¬ 
bers  of  the  news  and  Sunday  depart¬ 
ments.  the  editing  being  in  the  hands 
of  Wesley  Griswold,  assistant  to  H. 
Viggo  Andersen,  Sunday  editor. 

■ 

Johnson  Heads  Mid- 
Atlantic  Circulators 

Columbia.  S.  C.,  Oct.  24 — D.  C. 
Johnson,  circulation  manager  for  the 
Burlington  (N.  C.)  Times-News,  was 
named  president  of  the  Mid-Atlantic 
Circulation  Managers  Association  here 
today  and  Charlotte.  N.  C.,  was  se¬ 
lected  for  the  1940  convention  city  at 
the  closing  session  of  the  three-day 
convention.  Mr.  Johnson  succeeds 
J.  G.  Ward  of  the  Charlotte  (N.  C.) 
Observer. 

Other  officers  elected  were:  E.  C. 
Lugar,  Roanoke  (Va.)  Times  and 
World  News,  vice-president;  Alfred 
B.  Owings.  Jr.,  Columbia  (S.  C.) 
Record,  second  vice-president;  and 
Will  X.  Coley,  Raleigh  (N.  C.)  News 
and  Observer,  re-named  secretary- 
treasurer.  Rex  Beilis.  Salisbury 
(N.  C.)  Post  was  elected  sergeant- at - 
arms,  a  new  office. 

W.  T.  Corbin  of  the  Greensboro 
(N.  C.)  News-Record,  led  a  “question- 
box”  discussion  on  various  phases  of 
circtilation  work  after  a  series  of  short 
talks  by  W.  G.  Carrington,  Durham 
(N.  C.)  Herald-Sun,  D.  C.  Cauble, 
Charlotte  Observer;  and  T.  Y. 
Houchins,  Roanoke  Times  and  World - 
News. 
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Front  page  of  first  issue  of  Connect^: 
Courant. 


James  C.  Derieux.  associate  «L: 
of  the  Columbia  State,  in  a  special 
dress,  traced  the  history  of  circi 
tion  in  newspapers  and  the  grow 
importance  of  the  circulation  depa.”;' 
ments  until  they  have  become 
“vital  support  of  the  modem  new 


paper  tripod  of  circulation,  edi:o.-J' .“J 


and  advertising  departments. 


Sponsors 'Institute  of 


American  Democraqj 

Cleveland,  O.,  Oct.  24— The  Clr 
land  Press  this  week  announced  ij,'; 
co-sponsorship  of  “The  Institute 
American  Democracy.”  a  series 
lectures  designed  to  trace  and 
light  the  origins  and  development 
the  American  way  of  government, 
this  promotional  imdertaking, 

Press  is  allied  with  the  Womens.*-! 
sociation  of  Western  Reserve  Univer  j 
ity’s  Cleveland  College. 

The  “institute”  will  consist  of  rj 
lectures  by  Dr.  George  T.  Hunt,  .tt: 
of  Cleveland  College's  history  depa.'| 
ment  and  former  newspaperman 
Philadelphia  and  New  York.  •• 
lectures  will  be  given  in  the 
land  College  auditorium,  which 
approximately  1,000  persons.  • 
topics  of  Dr.  Hunt’s  lectures,  to 
given  on  successive  Wednesday  p, 
‘Iparia 


nings  beginning  Nov.  1.  are 
American  Pattern  and  Whence 
Came,”  “The  Written  Constitutto| 
“An  Independent  Judiciary,”  •- 
Frontier  in  American 
and  “The  Rights  of  Minorities. 
lecture  will  be  followed  by  a  M-' 
hour  open  forum. 

Admission  for  the  series  of 
meetings  is  $1.25  per  person,  with 
proceeds  going  to  the  Cleveland  U' 
lege  Speakers’  Bureau. 


"MEIN  KAMPF"  SUIT 

The  U.  S.  Supreme  Court 
refused  to  interfere  with  a  owj 
court  ruling  that  whether  _  or  ^ 
Adolf  Hitler  was  a  “stateless 
when  he  wrote  “Mein 
Houghton  Mifflin  Company, 
book  publishers,  owns  a  v^d 
can  copyright  of  the  Nazi  Fu  1 
book,  and  upheld  the  inJ®  H 
against  Stackpiole  Sons, 

Tele^aph  Press,  from  publish®* 
version  of  the  work. 
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Possible  Effect 
price  of  Paper 


of  War  on 
Considered 


Manufacturers  and  Consumers  Must  Work  For 
Stable  Conditions  to  Prevent  Price  Gyrations, 
Writer  Says  . . .  Calls  Present  Price  Low 
By  CLARENCE  D.  LONG,  Ir.,  Ph.D. 

ASSISTANT  PROFESSOR  OF  ECONOMICS  AND  SOCIAL 
SCIENCE  IN  WESLEYAN  UNIVERSITY 
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Ik  the  past  two  years  76  daily 
newspapers  in  the  United  States 
ive  suspended  or  merged.  If  this  is 
news  to  the  worried  newspaper  pub¬ 
lisher  it  is  certainly  not  good  news. 
He  wants  to  stay  in  business  and  such 
tidings  make  him  uneasy  about  the 
[future.  Some  things  go  up  and  other 
things  go  down.  But  it  makes  a  lot  of 
difference  which  is  which.  It  will  cer¬ 
tainly  be  better,  says  the  publisher  to 
himself,  if  the  things  that  go  up  are 
my  revenues  and  the  things  that  go 
down  are  my  costs.  But  what  if  it 
should  happen  the  other  way?  For 
example,  what  about  the  price  of 
newsprint?  Which  way  will  that  go? 

Newsprint  Price  Is  Low 
The  price  of  newsprint  is  now  low. 
This  statement  will  shock  many  pub¬ 
lishers,  and  yet  study  of  all  the  facts 
does  not  seem  to  admit  any  other  con¬ 
clusion.  At  $50  a  ton  delivered  in 
Xew  York,  newsprint  sold  in  1939  for 
two  thirds  the  1890  price,  two  fifths 
the  postwar  peak;  and  seven  tenths  the 
1926  normal.  This  decline  was  greater 
than  the  decline  of  the  general  price 
level.  Of  the  nine  major  groups  of 
commodities  reported  upon  by  the 
U5.  Bureau  of  Labor  Statistics,  only 
[h™  products,  foods,  and  textiles 
could  show  so  drastic  a  downward 
trend.  The  fall  was  greater  than  that 
jof  the  other  important  classes  of  paper 


merely  recognizes  that  every  mill  can¬ 
not  be  “most  efficient”.  No  matter 
how  efficient  an  industry  some  mills 
must  be  less  efficient  or  less  well  sit¬ 
uated  than  others.  The  least  efficient 
mill  whose  output  is  nevertheless 
needed  by  the  consumer  is  the  mill 
whose  costs  eventually  set  the  price. 
The  identity  of  this  marginal  mill  is, 
of  course,  ever  changing  with  changes 
in  cost  and  demand.  But  wherever  the 
marginal  mill  may  be  at  any  time  it 
must  cover  its  costs  in  order  perma¬ 
nently  to  stay  and  produce. 

Efficient  Mills  Will  Show  Profit 
Of  course,  the  more  efficient  mills 
will  earn  a  profit,  but  that  is  one  of 
the  virtues  of  the  profit  system.  As 
for  the  submarginal  mills,  whose  ma¬ 
chinery  and  methods  are  obsolete  and 
v/hose  supply  is  not  needed  by  the 
publishers,  they  have  no  alternative 
but  to  sell  for  scrap  value — if  there 
is  any.  The  publisher  is  under  no 
economic  obligation  to  keep  them  in 
business. 

But  cost  of  production  is  not  nailed 
down  yet.  What  is  included  in  cost 
of  production?  Of  course,  cash  out¬ 
lays  for  supplies  of  labor,  management, 
and  raw  materials  bought  in  the  com¬ 
petitive  market  are  true  costs.  But 
what  about  salaries,  depreciation,  re¬ 
turn  on  investment?  Do  not  these 


.  _ —  .  items  represent  opportunities  to  pad 

^  paper,  wrapping  paper,  and  box  costs?  Should  the  president  list  any 
ward.  It  was  greater  than  that  of  salary  he  sees  fit  to  allow  himself? 
wood  pulp,  sulphur,  the  cost  of  erect-  Can  the  owners  count  the  invest¬ 
ing  factories,  or  the  hourly  wage-rates  ment  at  any  price  paid  for  plant 
pamper  and  pulp  industry.  And  no  matter  how  ill-advised  or  ill-timed 

the  expenditure? 

Manifestly  not.  Salaries  of  execu¬ 
tives  must  be  those  prevailing  gen¬ 
erally  for  talent  of  the  given  caliber- 
no  more,  no  less.  Investment  must  be 
valued  at  cost  of  reproducing  an  effi.- 


c  (iuip  jiiuusiry.  /\na 

nnally— though  many  publishers  have 
probably  not  thought  of  the  matter  in 
before — the  decline  in 
TO  price  of  newsprint  was  greater 
Inan  the  dwline  in  the  advertising 
rdtes  of  newspapers,  which  according 


ho  milline 


rates  compiled  by  Editor  & 
sm  are  actually  at  a  higher 
"el  than  during  the  1920’s. 

But  these  comparisons  are  all  based 
ion  price  trends.  What  about 
l^ison  with  cost? 


these  costs  assume  100%  operation 
which  due  to  the  fluctuating  nature 
of  the  demand  the  mills  are  rarely 
able  to  achieve.  Moreover,  they  as¬ 
sume  all  the  output  to  be  produced 
by  the  efficient  mills,  as  would  be 
the  case  if  ideal  conditions  of  competi¬ 
tion  were  to  prevail.  Actually  in  order 
to  avert  destructive  price  wars,  the 
efficient  mills  share  the  business  with 
inefficient  mills.  The  latter  continue 
to  operate  while  the  efficient  mills 
stand  partly  idle.  The  whole  level  of 
effective  costs  is  higher  than  the 
ideal  costs  which  I  have  computed. 

At  present  (October  16.  1939),  then, 
the  supply  of  newsprint  is  plentiful 
and  the  price  is  substantially  below 
effective  cost,  if  not  below  ideal  cost. 
Not  only  this,  but  newsprint  has  de¬ 
clined  as  a  percentage  of  the  cost  of 
publishing.  A  large  New  York  eve¬ 
ning  newspaper  reports  that  during 
the  1920’s  newsprint  formed  32%  of 
its  total  costs,  but  that  by  1938  the 
percentage  had  fallen  to  22%.  Other 
publishing  costs,  particularly  labor 
costs,  have  all  the  while  mounted 
.steadily.  If  newspapers  are  in  dis¬ 
tress,  not  the  present  price  of  news¬ 
print  but  the  other  factors  in  their 
cost  structures  are  to  blame.  But  what 
about  the  future?  Of  course,  the 
future  price  of  newsprint  depends 
naturally  upon  future  demand  and 
supply.  Future  demand  and  supply, 
on  the  other  hand,  depend  upon  four 
classes  of  developments  centering  in 
(1)  The  supply  of  wood;  (2)  Inven¬ 
tion  and  technology;  (3)  Certain  social 
trends;  and  (4)  War. 

Reforestation  Policy  Needed 
The  supply  of  wood:  Plenty  of  tim¬ 
ber  remains  on  the  North  American 
continent,  but  species  of  wood  well- 
located  and  economically  suited  for 
making  newsprint  are  limited  and  are 
being  steadily  used  up.  Alaska,  spoken 
of  for  many  years  as  a  pKDtential 
source,  could  furnish  wood  only  at 
prices  high  enough  to  cover  the  cost 
of  transportation  over  the  vast  dis- 
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cient  plant.  Rate  of  return  must  at¬ 
tract  capital  in  competition  with 
profits  in  other  industries  of  the  same 
risk.  These  are  the  costs  of  newsprint 
that  price  must  cover  if  supply  is  to 

-  Have  the  manu-  equal  demand.  If  the  price  is  higher  v.o- 

cturers  been  able  to  keep  the  price  than  these  costs  of  the  so-called  tance  and  of  supporting  and  import- 
newsprint  above  the  cost  of  produc-  marginal  firm,  business  men  will  flock  jj^g  skilled  and  semi-skilled  labor  in 

into  the  newsprint  industry.  Even  thinly  populated  country  where  costs 
Here  we  must  be  careful  about  the  outsiders  are  barred,  insiders  will  of  living  is  very  expensive.  In  the 
TOaning  of  cost  of  production.  Whose  to  get  in  on  the  gravy.  If  ffie  South,  development  of  the  non-news- 

Some  newsprint  mills  are  -o  P^'ioe  is  below  these  costs,  many  mills  print  paper  industry  has  already  re- 
will  at  length  abandon  their  capital  or 
turn  to  making  other  classes  of  paper. 

Little  Change  in  1939 

.  ..  .. _ _ _  What  then  is  the  situation  of  cost 

•Jie^  output  is  also  needed  by  and  price  in  the  newsprint  industry? 

■■0  ^  enough  The  answer  is  that  newsprint  is  sell- 

tm  .^°i ,  ,  efficient  to  scrape  ing  at  a  price  no  greater  than  cost  and 

perhaps  somewhat  less.  The  wiiter 
made  a  detailed  study  of  the  costs  of 
nearly  all  the  U.  S.  and  Canadian 
mills,  eliminated  all  high-cost  mills 
whose  output  was  not  needed. 

Stripped  of  padding  and  overcapital¬ 
ization,  the  1934-1935  cost  per  ton 
of  the  then  marginal  mill  was  $46.66 
in  comparison  with  the  then  prevail¬ 
ing  price  of  $40,  and  the  1938  cost  of 
the  then  marginal  mill  was  $51.45  in 
comparison  with  the  price  of  $50. 

Little  change  occurred  during  1939 
inefficiency,  but  up  to  the  outbreak  of  war.  Of  course. 
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leased  northern  spruce  for  newsprint 
and  to  this  extent  has  expanded  the 
sources  of  wood.  But  growth  of  a 
southern  newsprint  industry  may  be 
stunted,  as  some  observers  predict, 
by  the  fact  that  good  locations  and 
timber  limits  have  already  been  taken 
up  by  the  sulphate  paper  and  board 
industries.  Outside  the  American  con¬ 
tinent,  no  large  commercial  supply 
of  pulpwood  seems  to  be  immediately 
available. 

One  of  America’s  high  crimes 
against  posterity,  therefore,  is  her  lack, 
after  a  half  century  of  destructive 
cutting,  of  any  effective  public  policy 
concerning  the  perpetuation  of  her 
forests  on  a  sustained-yield  basis. 
Canada,  with  greater  forests  and 
thinner  population,  is  in  this  respect 
much  ahead  of  us. 


Invention  and  technological  pro¬ 
gress:  Low  prices  and  earnings  pre¬ 
vailing  since  1930  have  stifled  research 
and  investment;  in  nine  years  only 
seven  new  machines  have  been  in¬ 
stalled  in  the  entire  North  American 
newsprint  industry.  However,  the  in¬ 
dustry  has  a  record  for  alertness.  It 
is  not  unlikely  that  the  long-run 
tendency  will  be  toward  a  lower  cost 
and  price  or  improvement  in  quality 
or  both.  This  tendency  may  con¬ 
ceivably  be  enhanced  by  a  reduced 
demand  for  newsprint  caused  by  com¬ 
petition  of  radio  and  television  with 
newspapers.  But  the  remaining  news¬ 
paper  advertising  is  predominantly  of 
a  local  and  display  nature,  and  most 
of  the  effective  radio  time  is  now 
takeh  up.  Radio’s  chief  damage  to 
newspapers  has  probably  already  been 
done.  As  for  television,  there  are 
rumors  that  audiences  will  be  hostile 
to  advertising  that  they  have  to  watch 
— witness  the  experience  of  the  movies 
— and  that  programs  will  be  costly. 

More  Paper  Being  Used 
Against  the  possible  price-lowering 
tendencies  of  progress  must  be  bal¬ 
anced  the  rather  definite  price-raising 
tendencies.  Consumption  in  this 
country  of  all  classes  of  paper  in¬ 
creased,  in  spite  of  depression,  16% 
from  1927-1929  to  1936-1938.  Increas¬ 
ing  demands  on  wood  are  being  made 
by  rayon  and  staple  fiber,  transparent 
wrappings,  lacquers  and  plastics,  tex¬ 
tile  coatings,  and  paper  specialties. 
Consumption  of  pulpwood  increased 
32%  from  1927-1929  to  1936-1938.  The 
end  of  the  drain  is  not  in  sight,  for 
industrial  chemists  agree  that  no  dis¬ 
coveries  have  come  even  close  to  a 
commercial  non-wood  source  of  cel¬ 
lulose.  And  the  popularity  of  paper 
and  other  products  of  wood-cellulose 
seems  only  beginning.  When,  in  addi¬ 
tion,  building  demand  for  wood  booms 
again,  newsprint  will  pay  greatly  in¬ 
creased  prices  for  its  chief  raw 
material. 

Social  forces:  Already,  consump¬ 
tion  of  newsprint  has  recovered  from 
the  depression.  Four  social  trends 
promise  to  increase  it  in  the  future. 
Extension  of  literacy  and  higher  edu¬ 
cation,  now  going  on  steadily,  has  a 
long  way  to  go  before  it  is  complete. 
Urbanization  of  the  population,  al¬ 
ways  a  stimulant  to  newspaper  read¬ 
ing,  will  continue  as  agriculture 
becomes  increasingly  mechanized. 
Widening  distribution  of  income 
through  higher  wages  and  all  sorts  of 
social  measures  will  enable  low  in¬ 
come  groups  to  buy  books,  magazines, 
and  newspapers.  Certainly  top  in¬ 
comes  of  68  cents  a  day  received  by 
4,500,000  families  in  this  country  (Na¬ 
tional  Resources  Committee)  do  not 
enable  them  to  buy  many  newspapers 
or  the  things  newspapers  advertise. 
Finally,  trends  in  the  birth  rate  fore¬ 
cast  five  million  more  families  by 
1950  and  nearly  nine  million  more 
families  by  1960.  Short-period  fluc¬ 
tuations  will  occur,  but  the  next  two 
decades  should  experience  a  persistent 
increase  in  circulation  of  newspapers 
and  consumption  of  paper — so  long  as 
newsprint  is  available  at  reasonable 
prices. 

War  Will  Incrtaf*  Costs 

War:  The  present  war  promises  to 
be  a  long  and  severe  one.  Whether 
the  U.  S.  participates  or  merely 
trades  with  the  belligerents,  conse¬ 
quences  for  the  price  of  newsprint 
will  resemble  those  of  an  exaggerated 
business  recovery.  An  enormous  war 
demand  will  arise,  of  course,  for  wood 
as  lumber — for  trenches,  ships,  war 
housing,  crates  and  boxes  for  food 
and  munitions.  In  addition,  an  equally 
huge  demand  will  arise  for  wood  as 
paper  for  both  government  and  busi¬ 
ness;  paper  for  books,  order  slips,  ac- 
(Continued  on  page  16) 
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Tobacco  Industry 
Facts  Given  in 
Chesterfield  Ad 


Curreni  Liggett  &  Myers 
Copy  May  Be  First  in 
Institutional  Campaign 


cigarettes  to  the  consumers  are  an¬ 
other  million  people,  and  the  ad  esti¬ 
mated  that  there  are  1,602,000  tobacco 
farmers  raising  tobacco  in  20  states. 
The  copy  also  cited  the  fact  that  the 
average  length  of  service  of  the  13,230 
people  working  in  Chesterfield  plants 
is  more  than  10  years. 


What  may  be  the  initial  advertise¬ 
ment  of  an  institutional  campaign  on 


Advertising  Aided 
Pa.  Tourist  Trade 

Tourists  are  spending  $400,000,000  a 


Association  of 
Chains  Praises 
Newspaper  Ads 

Good  Business  Practice  .  . 
Aids  Community  Develop¬ 
ment,  It  Reports 


Fina 

Stod 


Plans 

tutiona 


Washington,  D.  C.,  Oct.  23 — Adver¬ 
tising  in  newspapers  not  only  is  good 


has  been  appointed  to  the  nati  j 
Sales  department  of  Alco-Grav.i 
Division  of  Publication  Corpora; 

580  Fifth  Avenue,  New  York. 

William  Rockliff  Claxton,  rec«r 
with  Maxon,  Inc.,  has  joined  the  GrI  • 
Advertising  Agency,  Inc.,  New  Y I  • 
as  art  director.  T  Commi 

Joseph  Bonica,  formerly  advertii*  New  i 
manager  of  Foto-Shop,  Inc.,  has  jocJ 
Roberts  &  Reimers,  Inc.,  as  an  accc  J 
executive.  T 

Sanford  H.  Lane,  account  execj  .L 
of  Gotham  Advertising  Co.,  has  beX  ■piie 


the  tobacco  industry  sponsored  by  the  Pennsylvania  which  is  the  best  business  practice  but  also  an  aid  in  named  a  vice-president  of  the 


Liggett  &  Myers  Tobacco  Company  Possible 
appeared  this  week  in  1,200-line 


Chesterfield  cigarette  copy  in  all  New 
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...opens  Doors 
to  Reids  where  People 
Lhe.Whrk  &  Achieve 


Todax  there  ere  about  1,000,000 

•lore*,  drut  Mom.  co«imr\  and  |roecn  motm  *1mt« 
tmn  b«i>  ciitarettc*  in  th«  L  fwtcd  Sum  Thcu  reuikn. 
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MAKE  VOUK  NEXT  RACK 


justification  for  continuing 
state  advertising,  Richard  P. 
Brown,  Secretary  of  Commerce,  told 
the  Poor  Richard  Club,  Philadelphia, 
Oct.  24  in  his  address  “Selling 
Pennsylvania  to  Industry  and  Tour¬ 
ists.” 

The  result  of  the  first  week’s  ad¬ 
vertising  of  the  Department  of  Com¬ 
merce  tourist  campaign  in  newspapers 
and  magazines  outside  the  state 
brought  3,432  inquiries,  Mr.  Brown 
said.  The  first  ad  display  of  the  pres¬ 
ent  campaign  appeared  July  16  in 
newspapers  and  in  magazines  a  few 
days  later.  In  the  first  six  weeks  the 
tourist  department  received  12,387  let¬ 
ters  and  post  cards,  while  six  weeks 
prior  to  the  first  ad  there  had  been 
only  1.270  requests. 

Another  angle,  Mr.  Brown  discussed 
was  the  increased  gasoline  consump¬ 
tion  resulting  from  the  tourists  pro¬ 
ducing  more  than  $1,000,000  additional 
gasoline  tax  in  four  months,  repaying 
20  times  over,  the  advertising  expen¬ 
ditures  of  $50,000  for  tourist  promotion 
for  all  of  1939.  Because  of  the  adver¬ 
tising  campaign  he  said,  the  demand 
for  literature  has  necessitated  lim¬ 
iting  the  distribution  until  a  new  sup¬ 
ply  becomes  available. 


Jack  Rittenhouse,  owner  of  -.4  ,j,g  pr, 


Mercury  Agency,  Chicago,  has  =: 
nounced  the  opening  of  a  branch 
fice  in  Ft.  Wa>-ne,  Ind. 

Michael  Stiver,  former  director 
the  Australian  offices  of  the  J.  Wi: 


community  development,  the  National 
Association  of  Food  Chains  declared 
in  a  report  adopted  last  week  at  its 
meeting  in  Chicago,  Ill. 

“The  many  services  rendered  by 
newspapers  to  the  public  were  recog- 
nized  by  the  National  Association  of  ^i^ompsTn  Co.‘,  anTLw  ^^“unt : 
Food  Chains  at  its  recent  annual  resentative  in  the  London  office,  isk 

M  announcement  re-  york  for  his  regular  yearly 

leased  at  N.A.F  C.  offices  here.  Al-  f^j-ence  with  American  clients.  A.i 
though  its  member  companies  already  ^  ,  .u  rur-r  r-u-  n  * 

ft,!  Gunn,  of  the  JWT  Chicago  office. 


the  co; 


Ill.,  Kiwanis  Club,  on  “Is  Advenis. 
Justified.” 

Terrance  F.  MacGrath,  who  on  C 
15  became  vice-president  of  Ke.i 
Nason,  Inc.,  and  previously  to  J 
was  advertising  and  publicity  direc 
of  the  Cunard  White  Star  and  .te 
ciated  Lines,  will  be  honored 
friends  Nov.  2  at  a  beefsteak  dr:i 
to  be  held  in  the  Hotel  Bil 
James  E.  Duffy,  marine  ed:; 
New  York  World-Telegram,  is  ch, 


Condensed  reproduction  of  Chesterfield  ad 


York  metropolitan  dailies 
newspapers  elsewhere. 


and 


FTC  Compiling  Price, 
Cost,  Volume  Data 

Washington,  D.  C.,  Oct.  24 — Collec¬ 
tion  from  retail  stores  of  price,  cost 
and  volume  information  with  refer¬ 
ence  to  a  representative  list  of  na- 


are  leading  advertisers  throughout  the 
country,  the  association  unanimously 
adopted  a  committee  report  urging 
closer  contact  with  and  support  of 
the  established  press,  not  only  as  a 
business  proposition  but  to  enable 
both  newspapers  and  companies  to 
render  more  service  to  the  public. 

Recommends  Personal  Contacts 
“We  recommend,”  said  the  report, 

“that  executives  and  representatives 
of  the  food  chain  organizations,  as  a 
matter  of  policy,  avail  themselves  of 
every  reasonable  opportunity  to  ex¬ 
tend  their  personal  contacts  with  edi- 

tors  and  publishers.  J-  ^oRMan  Walsh,  president  of  V 

.  .  ,  .  ,  „  mington,  Del.  Advertising  Clo 

Recognizing  the  service  of  the 
press  to  the  community,  executives 
of  food  chain  companies  should  pro¬ 
vide,  on  their  port,  accessible  avenues 

of  contact  and  communication  with  ^  Agency,  Boston, 

representatives  of  newspapers  and  .  ,  ®  /’..J 

press  associations. 

“In  choosing  advertising  media,  the 
committee  recognizes  that  newspa¬ 
pers  of  regular  publication  render  ser¬ 
vices  which  would  be  impossible  with-  .  .  _  _ 

out  the  revenue  derived  from  adver-  CCHIipClignS  Qnd  ACCOUB^ 
tising.  The  support,  therefore,  of  the 
established  press  through  our  adver 


headed  a  group  of  45  members  ot 
visit  to  the  New  York  World’s 
last  week. 

George  C.  Wiswell  of  the  Ckl 


installed  as  commander  of  the  Crc; 
cup-Pishon  Post,  American  Leg;: 
composed  of  Boston  advertising  ttj 
at  the  Hotel  Lenox,  Boston,  Oct 


EDISON-SPLITDORF  CORP, 
Orange,  N.  J.,  manufacturers 

lilies  nanaiea  oy  drag  stores  ana  business,  but  also  a  constructive  spark  plugs,  magnetos  and  coils.  3 

its  agency,  Newell-Emmett  Company,  V^shlneton  development  of  the  com-  appointed  H.  B.  LeQuatte,  Inc-  •>? 

compietea  in  me  wasnmgton  p^ppitjes  we  serve.”  York  agency,  as  advertising  and 


Executives  of  Liggett  &  Myers  and 


tionally  advertised  brands  of  com-  •  _  •  * 

j-i-  1-  ji  J  u  J  i  J  tising  IS  not  only  m  the  interest  of  our 

modities  handled  by  drug  stores  and 


New  York,  declined  to  divulge  the  ex¬ 


tent  of  the  current  ad’s  schedule  and 
would  not  discuss  the  possibility  of 
similar  copy  being  used  in  the  near 
future,  because  of  the  tobacco  firm’s 
rigid  policy  of  secrecy  on  its  adver¬ 
tising  plans.  It  was  learned,  however, 
that  the  advertising  message  empha¬ 
sizing  to  the  public  that  “tobacco 
opens  doors  to  fields  where  people 
live,  work  and  achieve”  is  appearing 
in  a  number  of  other  papers  outside 
the  New  York  metropolitan  area. 

Sales  Mestaq*  Subordinated 
The  sales  talk  of  Chesterfield  cig- 


and  Baltimore  areas,  the  Federal 
Trade  Commission  announced,  and 
similar  data  are  being  compiled  in 
four  other  cities. 

The  study  is  designed  to  afford  a 
comparison  of  price,  cost  and  volume 


Among  Advertising  Folk 


chandising  counsellors.  This  aPP® 
ment  is  in  addition  to  the  adyertEj 
of  the  Emark  Battery  Division 
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DON  FRANCISCO,  president  of  Lord  Thomas  A.  Edison.  Inc.,  placed 
&  Thomas,  announced  this  week,  the  LeQuatte  Agency  some  niv. 
trends  for  commodities  as  sold  in  some  that  John  Whedon,  vice-president  in  ago. 

of  these  cities  under  resale  price  con-  charge  of  the  San  Francisco  office,  has  An  extensive  winter  campaign 
tracts  and  as  sold  in  others  but  not  -----  _ 


under  such  contracts. 

Collection  of  information  from  rep¬ 
resentative  local,  state  and  national 
trade  associations  in  the  drug,  gro¬ 
cery,  confectionery,  hardware,  house¬ 
hold  appliances,  alcoholic  beverage  tive  vice-president  of  R.  H.  Macy  & 
arettes  was  subordinated  to  the  public  and  tobacco  trades  interested  in  pro-  Co.,  and  also  vice-president  and  mer- 
relations  message,  with  the  slogan  moting  use  of  “fair  trade”  laws,  also  chandising  manager  of  Lord  &  Taylor, 

is  nearing  completion. 


been  transferred  to  the  Chicago  office,  b®  launched  Nov.  6  by  the 
F.  M.  Cone,  who  has  been  in  charge  of  Fruit  Growers  Exchange,  us^  h 
copy  production  in  the  San  Francisco  papers,  magazines,  radio 
branch,  succeeds  Mr.  Whedon  as  San 
Francisco  manager. 

Edwin  R.  Dibrell,  formerly  execu- 


bulletins  for  Sunkist 
Seventy-two  newspapers  will  b* 
at  intervals  to  call  attention  to  a 
program,  and  newspaper  mag^ 
sections  will  be  added  to  P’'^- 
lemon  juice,  soda  and  water  as 


“Make  your  next  pack  Chesterfield” 
appearing  at  the  bottom  of  the  copy 
below  a  paragraph  on  the  merits  of 
the  cigarette. 

Facts  on  the  tobacco  industry  were 
followed  by  the  statement  that  “Ches- 


AD  BOOKLET  ISSUED 


A  new  monograph,  “Advertising  as 
an  Occupation,”  has  just  been  issued 


has  joined  N.  W.  Ayer  &  Son,  Inc.,  New  health  drink.  Lord  &  Thomas 
York  office,  in  an  executive  capacity,  the  account.  ,  ,• 

Dr.  Frank  Coutant,  director  of  re-  A.  Stein  &  Co..  Chicago  aM  •  ^ 
search.  Pedlar  &  Ryan.  Inc.,  on  Oct.  York,  has  appointed  VanderbK  ^ 
26  addressed  the  Advertising  and  Sell-  Rubens,  Inc.,  Chicago,  to 
ing  Course,  conducted  by  the  Adver-  vertising  of  all  its  products  ®  ; J 

New  advertising 


terfield  takes  pride  in  its  ever  increas-  by  Science  Research  Associates,  600  tising  Club  of  New  York,  on  “The  Jan.  1,  1940.  New 

ing  part  in  this  great  industry  that  is  South  Michigan  Avenue,  Chicago.  Product  and  Its  Market  Research,”  on  Paris  Garters.  ^Rirve 

Written  by  Edwin  W.  Davis,  state  di-  outlining  the  steps  necessary  .for  the  and  buckles  call  for  a  denni  - 

rector  of  educational  research  and  marketing  of  a  product.  theme.  Magazine,  newsjwper.  ^ 

F.  A.  Heath  has  been  appointed  journal  and  point-of-purchase 
vice  -  president  and  treasurer  of  tising  will  be  used 


devoted  entirely  to  the  pleasure  of 
the  American  public.”  More  than 
1,000,000  retailers  and  the  jobbers  who 
serve  them  “have  built  up  a  service  of 
courtesy  and  convenience  unmatched 
by  any  other  industry  catering  to  the 
American  public’s  pleasure,”  Liggett 
&  Myers  asserted. 

Engaged  in  the  transportation  of 


guidance,  Montpelier,  Vt.,  it  presents 
a  detailed  study  of  the  various 
branches  of  advertising  and  the  quali¬ 
fications  needed  by  those  hoping  to 
obtain  employment  in  those  fields.  It 
is  the  ninth  occupational  study  issued 
by  the  Chicago  group. 


Mayer-Lopez,  Inc.,  New  York.  Mr.  Calkins  &  Holden.  New  -^man 


Heath  was  formerly  with  the  Quaker  been  appointed 


State  Oil  Refining  Corp.,  Oil  City,  Pa.  Principal  Productions,  ^uj  ■  jj 
Fred  Horton,  formerly  with  R.  L.  Cal.,  by  Sol  Lesser,  | 


Polk  &  Co.,  and  the  American  Weekly, 


(Continued  on  page 


A  St 
sm’ej 
ere  ar 
lation! 
newsp 
the  A 
tising 
Itf, 
those 
and  1! 
ingtor 
Philat 
AU 
Angel 
costo 

heirs, 

Angel 
Lot 
Angel 
The 
done 
tion  I 
eiatioi 


pr;! 

Bos 

Battei 

praise 

theN 


dut 


and 

trade 

Paign 

Utter 


the 


11 


for  OCTOBER  28,  1939 

,  ,  -O^enciai  ,  .  , 


Financing  Holds  Up 
Stock  Exchange  Ads 

Plans  for  a  “modest  national  insti- 
tuuonal  advertising  campaign  may  be 
completed  within  six  months,  eer¬ 
ily  not  before,”  a  member  of  the 
Committee  on  Public  Relations  of  the 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


Bread,  Cheese  Tie-up  With  Tea  Campaign 


Close  Consumer- 
Advertiser 
Relations  Urged 


New  York  Stock  Exchange  told  Edi-  IF  WELL-LAID  PLANS  do  not  go  build  displays  and  distribute  material 
TO*  t  PuBUSHER  this  Week.  Current  awry,  the  U.  S.  consumption  of  black  in  all  of  its  retail  outlets, 

reports  had  it  that  the  Stock  Exchange  tea  will  show  a  healthy  increase  in 
would  release  an  institutional  cam-  the  next  six  months. 
paign,  the  first  in  its  147-year  history.  Chief  planner  is  Benjamin  Wood, 

'"I  before  the  end  of  the  year.  managing  director  of  Tea  Bureau, 

Rie  most  important  problem  facing  Inc.,  500  Fifth  Avenue,  New  York,  and 
ge:.^  the  committee  which  will  supervise  assisting  him  are  the  advertising 
the  projected  campaign,  is  financing,  managers  of  four  of  the  country’s  most 
the  committee  member  told  Editor  &  powerful  bakeries,  and  of  the  Kraft- 
Pcblisher.  Several  plans  are  under  Phenix  Cheese  Company, 
consideration,  he  said,  whereby  the  Hot  tea,  bread  and  cheese  will  be 


The  Central  States  campaign  will 
be  directed  from  Chicago,  where  10,- 
000  display  cards  will  show  tea  with 
Velveeta  cheese  and  Kraft  dinners. 
The  Southern  campaign  will  radiate 
from  Atlanta,  Ga.,  and  Dennison,  Tex., 
while  the  West  Coast  effort  will  be 
directed  from  San  Francisco. 

A  typical  tea  advertisement  is 
shown  in  Col.  2.  In  order  to  achieve 


Women's  Clubs  Hear 
Consumers  Are  Nol 
Opposed  to  Advertising 


A  plea  for  closer  relations  between 
advertiser  and  consumer  was  voiced 
by  Mrs.  Sadie  Orr  Dunbar,  president 
of  the  General  Federation  of  Women’s 
Clubs,  at  the  second  annual  dinner  of 
the  National  Consumer-Retailer  Coun¬ 
cil  at  New  York’s  Hotel  Astor  Oct.  24. 

Representing  15,000,000  American 
women  consumers,  Mrs.  Dunbar  de- 


itrKi 


onOm 

Kef 


to 

iirecJ. 


campaign’s  cost  would  be  defrayed  by  merchandised  together  in  one  of  the  the  direct  tie-up  with  Kraft-Phenix,  blared  consumers  are  not  opposed  to 

.1  w  _ «  1  o-rc  AviAvwoiwrA  An  rtT^rinfc  mariA  witn  tnp  rartrv’^n  .  ...  ..  •  - 


the  Exchange’s  1.375  individual  mem¬ 
bers  and  more  than  600  member  firms. 
Hie  Committee  has  authorized  a  can¬ 
vass  of  members  to  determine  whether 
funds  will  be  made  available,  he  said. 

In  an  unusual  declaration  in  its 
April  Bulletin  last  Spring,  the  Com¬ 
mittee  announced  it  “is  frankly  en- 


most  extensive  cooperative  efforts  on 
record. 

The  opening  gun  will  be  a  full- 
page  color  advertisement  for  tea  in 


reprints  will  be  made  with  the  cartoon 
strip  section  eliminated  and  the  Kraft 
message  inserted.  These  will  be  dis¬ 
tributed  to  dealers.  The  tea  and  bread 


l^p  and  Energy  oil  day  long 


deavoring  to  stimulate  interest  in  ad¬ 
vertising  among  member  firms.”  In 
1936,  the  Exchange  used  paid  adver¬ 
tising  in  the  form  of  100-line  copy  in 
350  newspapers  on  a  one-time  inser- 
1  Assf  tion  basis,  to  announce  that  a  free 
booklet  describing  the  work  of  the 
Exchange  was  available. 

Editor  &  Publisher  learned  that  a 
New  York  agency  has  submitted  a 
tentative  ad  sch^ule  for  the  pro¬ 
jected  campaign  to  the  Committee 
and  “the  plan  has  been  favorably  re¬ 
ceived  by  the  committee.”  It  was 
pointed  out,  however,  that  the  Ex¬ 
change  has  not  committed  itself  to  ad¬ 
vertising  as  yet.  nor  has  it  appointed 
the  agency  whose  presentation  has 
met  with  the  committee’s  favor. 
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AAAA  Releases 
Reader  Survey  Study 

A  standard  AAAA  newspaper  reader 
survey,  showing  the  incomes  of  read¬ 
ers  and  the  overlapping  in  the  circu- 


EVERYBOOY  KNOWS  THAT  HAM  K  EGGS  GO  TOGETHER 


-HERTS  A  NATURAL  TOO - 
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illustration  shown  here  is  material 
prepared  for  dealer  use  linking  tea 
and  bread  together. 

Publication  advertising  and  dealer 
material  have  been  prepared  by  the 
William  Esty  agency,  which  handles 
the  tea  account. 

Indicative  of  the  dominant  part  to 
be  played  by  newspapers  in  the  six- 
month  tea  advertising  effort  is  the 
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the  American  Weekly  reaching  21 
cities  on  Sunday,  Nov.  5.  Backing  it 
up  will  be  copy  in  57  comic  sections 
of  Sunday  newspapers,  approximately 
10  insertions  each,  November  through 
April.  Four  magazines  will  also  be 
htions  of  Lof  Angeled an'd  nfllyw  Saturday  Eveninq  Post, 

newspapers,  has  been  published  by  Housekeeping  and  Womans 

tbe  American  Association  of  Adver-  ^c)me  Companion. 

thing  Agencies.  The  four  bakeries  and  the  Kraft-  ^ 

It  follows  substantially  the  lines  of  Phenix  Cheese  Company  will  tie-in  agency  s  statement  that  aggregate 
those  previously  made  between  1928  with  the  campaign  by  blanketing  the  newspaper  impressions  will  be  189,- 
nnd  1932  in  New  York,  Detroit,  Wash-  country  with  dealer  material  simul-  935,849  as  compared  with  the  aggre 
®gton,  Boston,  St.  Louis,  Buffalo  and  taneously  with  the  tea  advertisements. 

I’hiladelphia.  The  four  bread  firms — General  Bak- 

AU  of  the  ABC  papers  in  Los  Company,  Ward  Baking  Corpora- 
Angeles  and  Hollywood  shared  the  Purity  Bakeries  Corporation,  and 
rest  of  the  survey;  Hollywood  Citizen-  Quality  Bakers  of  America— have  di- 
h’etr*.  Los  Angeles  Daily  News,  Los  country  into  four  sections, 

fnpele*  Erening  Herald  and  Express,  ,  Through  the  cc^peration  of  Wal- 
Angeles  Evening  News  Los  advertising  manager,  Gen- 


^’VeUt  Examiner,  Los  Angeles  Times,  eral  Baking  Company  (Bond  bread) 
The  field  work  and  compilation  were  England  terntoiy  and  the 

Jine  by  the  Daniel  Starch  organiza-  blanketed  with 

Ion  under  the  direction  of  the  Asso-  advertising  material  and  displays. 


oabon. 


praises  n.  e.  ad  bureau 

^TON,  Oct.  23 — T.  E.  Maytham,  of 
.  .  ;  "arton.  Durstine  and  Osborn, 


the  progressive  program  of 
w  England  Newspapers  Adver- 
8  Bureau  at  the  annual  meeting  of 
“•o  j  "*^**°*'  tonight.  He 

that  the  market  distribution 
“  been  especially  helpful 
serviceable  to  the  advertising 
DaiiT„  lujlug  up  newspaper  cam- 
‘®"*tory.  George  B. 
(R-  I.)  Sun,  as  chair- 


V.  E.  Carr,  advertising  manager  of 
Ward,  has  prepared  the  metropolitan 
New  York  effort.  General  Baking 
will  cover  New  England  and  Pennsyl¬ 
vania. 

Purity  Bakeries  Corporation,  which 
covers  the  midwest,  will  blanket  that 
area. 

Quality  Bakeries  have  188  plants 
from  coast  to  coast  in  small  cities. 
Ralph  W.  Knox,  general  advertising 
manager,  plans  to  send  each  of  them 
100  displays. 

As  its  part  of  the  general  coopera¬ 
tive  effort,  Kraft-Phenix  has  divided 
its  cheese- tea  campaign  into  four  ter- 


gate  magazine  impressions  of  86,000,- 
100.  Total  impressions  in  all  media 
v'ill  be  276,035,849. 

It  is  an  open  secret  that  the  Tea 
Bureau  has  an  appropriation  of  close 
to  $1,000,000  a  year  to  carry  on  its 
work  of  promoting  tea  drinking  in  the 
United  States,  second  largest  tea 
drinking  nation. 

The  Bureau  gets  its  funds  from  the 
International  ’Tea  Expansion  Board, 
Ltd.,  London,  which  is  financed  by 
the  Dutch  growers  of  black  tea  in 
Sumatra  and  Java,  and  the  British 
growers  in  India  and  Ceylon. 

The  Nov.  5  American  Weekly  ad¬ 
vertisement  launching  the  big  cam¬ 
paign  is  the  first  of  three  to  appear  in 
that  supplement  throughout  the  win¬ 
ter.  The  tentative  dates  for  the  other 
color  pages  are  Jan.  14  and  March  10. 


the  institution  of  advertising  and  will 
welcome  voluntary  co-operation  with 
business  to  eliminate  misunderstand¬ 
ings  and  reconcile  differences  in  view¬ 
points. 

Speaker's  Statement  Lauded 

Harold  W.  Brightman,  vice-presi¬ 
dent  of  L.  Bamberger  &  Co.,  Newark. 
N.  J.,  department  store,  and  chair¬ 
man  of  the  council,  told  the  audience 
of  200  that  Mrs.  Dunbar’s  address  rep¬ 
resented  the  first  time  that  an  “official 
and  united  statement’’  on  advertising 
had  been  made  by  the  American  Home 
Economics  Association,  the  American 
Association  of  University  Women  and 
the  General  Federation  of  Women’s 
Clubs. 

He  described  it  as  “simon-pure” 
consumer  interpretation,  in  contrast 
to  the  attitude  of  most  advertising 
men,  manufacturers  and  retailers,  in 
interpreting  advertising  from  a  pro¬ 
ducer  standpoint. 

Consumers,  Mrs.  Dunbar  said,  are 
not  opposed  to  the  emotional  appeal 
in  advertising,  but  they  believe  the 
facts  are  of  first  importance.  She  con¬ 
tinued: 

Attacks  Some  Ad  Practices 

“Our  concern  with  advertising  is  not 
so  much  a  matter  of  truth  or  untruth; 
there  are  in  existence  plenty  of  laws 
and  policing  agencies  to  deal  with  this 
problem.  It  is  a  matter  of  lack  of 
truths,  half  truths  and  implied  truths 
which  do  not  help  us  to  buy  intelli¬ 
gently.” 

Mrs.  Dunbar  attacked  high-pressure 
testimonials  in  advertising,  endorsed 
informative  labeling  of  products  and 
said  that  the  misuse  of  comparative 
pricing  in  the  retail  field  would  not 
be  solved  until  data  are  given  to  en¬ 
able  the  public  to  ascertain  relative 
quality. 

C.  R.  Larrabee,  managing  editor. 
Printer's  Ink,  also  spoke. 


JOINS  CECIL  <5,  PRESBREY 


Harry  Terry,  for  nine  years  vice- 
president  of  Cramer-Krasselt  Co., 
Milwaukee,  and  for  the  last  year  a 
sales  and  advertising  economist,  has 
joined  the  Chicago  office  of  Cecil  & 
Presbrey  as  account  executive  and 
marketing  engineer  and  will  take  an 
active  part  in  all  merchandising  pro¬ 
grams  of  the  agency  besides  directing 
his  own  accounts. 


TO  PLACE  CAMPAIGN 

San  Francisco  apartment  house  own¬ 
ers.  6,000  in  number,  have  decided 


fl®an  of  th  ®  ‘^nair-  us  cneese-iea  campaign  inio  lour  ler- 

nieei'^  NENAB  board  presided  at  ritories.  In  its  Eastern  division  which 
ho  attended  by  45  members  extends  from  Maine  to  Florida  and 

as  far  west  as  Pittsburgh,  Kraft  will 


jt  the  Parker  House. 
14) 


upon  a  cooperative  newspaper  adver¬ 
tising  campaign  for  1940  on  the  theme 
“Living  the  Apartment  Way.”  E.  N. 
Ayer  is  president  and  Edward  S. 
Kommann  executive  secretary  of  the 
Apartment  Owners’  Council. 


AGENCY  NAMED 

The  Pepsi-Cola  Company  of  Cana¬ 
da,  Limited,  has  appointed  Norris- 
Patterson,  Limited.  Toronto,  as  its 
advertising  agency  for  Canada.  A 
considerably  increased  coast-to-coast 
newspaper  advertising  campaign  is  in 
course  of  preparation. 


EDITOR  &  PUBLISHEF 


N.  Y.  Herald  Tribune  Forum 
Studies  the  Worlds  Ills 


sage  in  person,  but  that  a  sudden  a-  ' 
tack  of  neuritis,  from  which  she! 
would  soon  be  cured,  made  it  im;^^ 
sible. 


International  Leaders,  Including  President 
Roosevelt,  Address  5,000  Delegates  at  Daily's 
Ninth  Annual  Symposium  on  Current  Problems 


Though  in  temporary  exile.  sfc.J 
added.  Mrs.  Meloney  had  assisted  i;| 
every  step  of  the  forum's  preparatio  l 
and  was  still  "your  chairman  ni 
spirit."  In  previous  years.  Mrs.  Mt-I 
loney  had  presided  over  the  foruim 


MORE  THAN  50  international  lead-  Director  of  the  Budget  and  now  presi-  Dr.  Robert  E.  Wilson,  president  of  the 
ers.  including  the  President  and  dent-elect  of  the  Mutual  Life  Insur-  Pan  American  Petroleum  and  Trans- 
Mrs.  Franklin  D  Roosevelt.  King  Leo-  ance  Company.  Besides  Mayor  La-  port  Company;  Dr.  Perrin  H.  Long, 
pold  III  of  Belgium,  foreign  states-  Guardia.  two  other  experts  on  mu-  pioneer  in  the  development  of  sul- 


pold  III  of  Belgium,  foreign  states-  Guardia.  two  other  experts  on  mu-  pioneer  in  the  development  of  sul- 

men.  diplomats.  Governors.  Senators,  nicipal  finance  were  heard  at  this  ses-  fanilamide;  Dr.  Francis  Carter  Wood, 

industrialists,  educators,  scientists,  sion — Jasper  McLevy.  Mayor  of  director  of  the  Institute  for  Cancer 

generals  and  writers  addressed  the  Bridgeport,  Conn.,  speaking  for  the  Research  at  Columbia  University;  Dr. 

Ninth  Annual  New  York  Herald  Trib-  smaller  cities,  and  Clarence  A.  Allan  Roy  Dafoe,  physician  to  the 


Ninth  Annual  New  York  Herald  Trib¬ 
une  Forum  on  CuiTent  Problems,  Oct. 
24-26.  at  the  Waldorf-Astoria.  New 
York. 

The  Forum's  general  theme  was 
"The  Challenge  to  Civilization,”  and 
5.000  delegates  of  women's  organi¬ 
zations.  civic  groups,  national  societies 
and  schools  and  colleges  throughout 
the  country  crowded  the  Waldorf's 
main  ball  room  for  the  three-day  dis¬ 
cussion  of  the  problems  facing  the 
nation. 

Thousands  Turned  Away 

Thousands  of  interested  spectators 
were  turned  away  from  the  doors  and 
other  thousands  of  radio  listeners 
throughout  the  country  heard  the 
Forum  speakers  analyze  the  state  of 
affairs  in  the  United  States  as  it  pre¬ 
pares  to  meet  the  challenge  of  a  war- 


Allan  Roy  Dafoe,  physician  to  the 
Dionne  quintuplets;  Dr.  Foster  Ken- 


INS  and  UP  Hold 
No  Hope  Now  for 
Lower  War  Levy 

Little  Likelihood  Seen 
That  Radio  Revenue 
Will  Bring  Reduction 


Revenue  obtained  from  the  sale  i 


nedy,  noted  neurologist,  and  George  news  to  radio  stations  has  helpe; 


Washington  Carver,  professor 
chemistry  at  Tuskogee  Institute. 

Foreign  Statesmen  Speak 


“materially"  to  lessen  the  burden  o; 
the  war  cost  on  newspaper  clients  c; 
International  News  Service  ar.; 


The  Democratic  Front  and  What  United  Press,  but  there  is  little  likej-[ 
Faces.”  subiect  of  the  fourth  forum  hood  that  new  income  from  tLi 


It  Faces.”  subject  of  the  fourth  forum  **voa  income  trom  tL 

session,  was  interpreted  by  interna-  source  will  bring  about  in  the  ve- 
tionai  authorities,  several  of  whom  future  a  reduction  in  the  L 

addressed  the  delegates  by  radio  from  assessments  levied r^ 

overseas.  These  included  speakers  ci^ntly  by  INS  and  UP,  respectively 
from  England,  France.  South  America  services,  answering 


and  China,  whence  Madame  Chiang  Editor  &  Publisher  query  this  week 


Kai-shek  was  heard.  Count  Jerzy  Pointed  out  that  radio  stations 


Potocki.  Polish  Ambassador  to  the  same  percentage  over  the: 


United  States,  spoke  for  his  country. 

Hamilton  Fish  Armstrong,  editor  of 
Foreign  Affairs,  keynoted  the  session 


former  contracts  as  newspapers.  Kevi 
radio  clients  obtained  since  the  »a:l 
began  are  paying  the  “war  rate"- 1 


r$.  Ogden  Reid  (left)  and  Mrs.  Roosevelt  Geoffrey  Parsons,  chief  editorial  standard  rate  plus  the  warasses-ij 


at  Herald  Tribune's  Forum. 


writer  of  the  Herald  Tribune,  recently  h  was  explained. 


New'smen  agreed  it  was  Dykstra,  president  of  the  University  returned  from  Europe,  concluded  it. 


the  most  successful  Herald  Tribune  q£  Wisconsin  and  former  City  Man-  Other  speakers  were  Carlos  Davila, 


10%  Increase  in  INS  Radio  Clintt 

George  T.  Hargreaves,  businesi 


forum  since  its  inception  nine  years  g-gj.  q£  Cincinnati,  whose  topic  was  former  Chilean  Ambassador  to  the  manager  of  King  Features  Syndicate 

.  ®  _  ^  _ TkiT-..: _ _ .  r  txtoi  ■  _ _ 


of  the  sessions 


“City  Management.”  United  States;  Major  George  Fielding  of  which  INS  is  a  unit,  said  nian:l 

ive  sessions  Thr**  Governors  Present  Eliot,  war  analyst  and  special  writer  smaller  radio  stations  which  neve  ll 

irnoon,  the  ^  u  j  *  Herald  Tribune  Syndicate;  had  a  news  report  before  are  noail 

ad  evenings  ,  Governors  also  contributed  to  pg^j  y  McNutt,  Federal  Security  Ad-  buying  the  INS  report.  He  estimate;  ■ 

5.  Subjects  disc^sion  of  the  cost  of  govern-  ministrator,  and  General  Walter  G.  INS’  increase  in  radio  station  client t 

The  Home  William  H.  Vander-  Krivitsky.  formerly  of  the  Soviet  Mil-  at  “about  10%”  since  the  war  starteclj 


The  forum  was  held  in  five  sessions  Governors  Present 

—the  first  Tuesday  afternoon,  the  ....  j  * 

others  on  the  afternoons  and  evenings  ^Three  Governors  also  contributed  to 
of  the  following  two  days.  Subjects  the  discussion  of  the  cost  of  govern- 


Fiont.”  "The  Cost  of  Government.”  ^*^t  of  Rhode  Island.  Goverrmr  Lloyd  j£gj.y  intelligence 


Science  on  the  Side  of  CiviliMtion.”  J'  At  the  final  session  on  Thursday. 


"The  Democratic  Front  and  What  It  Harold  E.  Stassen  of  Minnesota.  John  session  on  inursaay. 

The  Democr^ic  tront  wnat  u  TTanes  TTnHer  Seoretarv  of  the  when  President  Roosevelt  gave  the 


“There  were  five  new  contracts  th*:| 
morning,”  he  stated  on  Tuesday. 
Asked  whether  new  revenue  frorl 


...  rxt  woen  f-resideni  nooseveii  gave  me  ..c  —  -- 

Faces.”  and  "The  War  s  Challenge  to  '  sneakinff  on  "The  Revenue  closing  address,  the  keynote  speaker  this  source  might  help  to  bring  abo; 


the  United  States 


Trpa'^iirv  cneakinff  on  "The  Revenue  oiosing  aauress,  me  xeynoie  speaxer  —o  . =  -  . 

Prr.klo^”  anH  Tosenb  C  was  Dorothy  Thompson,  special  writer  soon  a  reduction  in  the  war  asscs-! 


To  Mrs  R^elt.  long  a  friend  of  P-blem,”  and  Senator  Joseph  C. 

the  Forum  and  in  its  previous  years  O  Mahoney  o^  Mr..  M.laney  Address.*  Delegate* 

the  one  who  has  delivered  the  opening  oosi  or  governmeiu  iii  me  nauouai  »  .  ,  ,  ,  t 

Uxxxxxx  field.  The  other  speakers  included  Leo- 


address.  had  been  delegated  this  year 
the  task  of  leading  off  the  second  half 


ment,  Mr.  Hargreaves  said:  J  one 

“Our  general  objective  is  to  5et|| 
that  the  load  of  the  newspapers  il" 
lessened  as  soon  as  we  can  do  so.  •«  sec 


Morris  W.  Tremaine,  Comptroller  pold  III.  King  of  the  Belgians,  speak-  wouldn’t  attempt  to  prophesy  wbl 


of  the  opening  day's  program,  devoted  the  State  of  New  Yo,^,  spoke  on  ing  by  radio;  Louis  Johnson,  Assistant  ^o.” 


to  America's  answ'ers  to  its  prob- 

lems.  B  .j  e  .  lege,  concluded  the  session.  tenant  Oliver  F.  Naquin,  commander  The  UP,  according  to  r..  m-  "*• 

Publisher  Reid  Opens  Sessions  “Science  on  the  Side  of  Civilization”  of  the  submarine  Squalus;  Robert  liams,  vice-president  and 

Ogden  Reid.  Herald  Tribune  pub-  £jje  theme  of  the  third  session,  at  Hinckley,  chairman  of  the  Civil  sales  manager,  has  not  ^  had  ^ 

lisher-president.  opiened  the  forum  which  the  keynote  address  was  deliv-  Aeronautics  Authority;  General  Rob-  influx  of  radio  business  sinre 

just  before  2  o'clock  Tuesday  with  a  gred  by  Dr.  Arthur  H.  Compton,  pro-  ert  E.  Wood,  member  of  the  War  Explaining  that  the  UP  radio 

brief  summary  of  the  forum’s  purpose,  fgssor  of  physics  at  the  University  of  Resources  Board;  Edward  L.  Ryer-  clients  now  number  369,  b® 

and  then  introduced  Mrs.  Reid,  vice-  Chicago.  Colonel  Adelno  Gibson,  son,  Jr.,  vice-chairman  of  the  board  eral  stations  have  been 

president  of  the  Herald  Tribune,  as  its  chemical  warfare  officers  of  the  second  of  Inland  Steel  Company;  Senator  H.  described  the  increase  since  P 
permanent  chairman.  ^  Corps  Area,  discussed  “Ways  of  Meet-  Cabot  Lodge,  Jr.,  of  Massachusetts,  as  “normal.” 

President  Roosevelt,  as  in  recent  j^g  Poison  Gas.”  Captain  Boris  and  Senator  James  F.  Byrnes  of  we  didn’t  have  our  radio 

years,  addressed  the  closing  session  Sergiovsky,  vice-president  of  the  Heli-  South  Carolina.  ness  we  would  have  had  to  put  w 

Thursday  night,  speaking  from  the  copter  Corporation  of  America,  had  Mrs.  William  Brown  Meloney.  edi-  25%  assessment  instead  ^  ^ 

White  House  over  a  national  hookup  “i^e  Helicopter”  as  his  subject.  tor.  This  Week  magazine,  and  founder  that,”  said  Mr.  Williams. 

heard  by  delegates  in  the  Waldorf’s  Other  speakers  at  this  session  were:  of  the  forum  nine  years  ago,  brought  question  but  that  our  news 

ball  room.  Norman  Bel  Geddes,  designer;  Paul  G.  the  first  session  to  its  close  with  a  better  and  our  assessment  is  ^ 

Dr.  James  B.  Conant,  president  of  Hoffman,  president  of  the  Automotive  radio  address  from  Pawling,  N.  Y.  because  of  our  radio  business. 

Harvard  University,  keynoted  the  Safety  Council;  Dr.  Katharine  B.  Mrs.  Reid,  introducing  her,  said  that  ■ 

forum  at  the  opening  session.  Besides  Blodgett,  discoverer  of  invisible  glass;  she  had  expected  to  deliver  her  mes-  lOINS  'SPECIAL' 


“Hidden  Taxes”  and  Dr.  Henry  David  Secretary  of  War;  Charles  Edison. 
Gideonse,  president  of  Brooklyn  Col-  Acting  Secretary  of  the  Navy;  Lieu¬ 


tenant  Oliver  F.  Naquin,  commander 


UP  Has  369  Radio  Stafieii  | 

The  UP,  according  to  E.  M.  Tl-i| 


of  the  submarine  Squalus;  Robert  liaius,  vice-president  and 


White  House  over  a  national  hookup 
heard  by  delegates  in  the  Waldorf’s 
ball  room. 


Cabot  Lodge,  Jr.,  of  Massachusetts,  as  “normal.” 

and  Senator  James  F.  Byrnes  of  we  didn’t  have  our  radio 

South  Carolina.  ness  we  would  have  had  *0  P“  j. 

Mrs.  William  Brown  Meloney.  edi-  25%  assessment  instead  ^  ^ 

tor.  This  Week  magazine,  and  founder  that,”  said  Mr.  Williams. 
of  the  forum  nine  years  ago,  brought  question  but  that  our  news 
the  first  session  to  its  close  with  a  better  and  our  assessment  is  ^ 


Mrs.  Roosevelt,  other  speakers  at  this 
session  were  J.  Edgar  Hoover,  chief  of 
the  Federal  Bureau  of  Investigation; 
Stanley  High,  writer  and  lecturer; 
Benjamin  Stolberg.  labor  writer;  Sid¬ 
ney  Hook,  chairman  of  the  department 
of  philosophy  at  New  York  University; 


SELLS  BACK  COPIES  FOR  OVERPRINT  PROMOTION 


JOINS  'SPECIAL'  ,  1 

Effective  Oct.  30.  Edward  F.  ; 
joins  the  sales  staff  of  Sawyer-  f  "  j 
son-Walker  Company,  special  rtr 


TERRE  HAUTE,  Ind.,  Oct.  23 — Special  carriers  were  used  by  the  Orpheum  sentatives,  in  New  York.  ^ 


Theatre  here  recently  to  distribute  copies  of  an  “Extra”  to  announce  years.  Mr.  Reading  represei 


A  Woman  Is  Judge”  which  was  playing  at  the  theatre.  Front  page  of  back  Philadelphia  Inquirer  m 


Matthew  Woll.  vice-president  of  the  of  local  newspapers  were  overprinted  in  red  ink  and  the  glaring  head- 


American  Federation  of  Labor;  John 
Lord  O'Brian,  former  public  official 
under  four  Presidents  and  C.  J.  Fried¬ 
rich.  professor  of  gov'ernment  at  Har¬ 
vard. 

At  the  second  session,  devoted  to  the 
cost  of  gov-ernment.  the  keynote 
speaker  was  Lewis  Douglas,  former 


York  office.  Recently  h®  ^ 

lines  attracted  much  attention.  The  carriers  invaded  the  neighborhood  sec-  with  Osborn,  Scolaro  ^ ^  j 

tions  of  the  city,  crying  out.  “EXTRA,  read  all  about  it.”  The  war  scare  with  which  he  has  just  resig 
its  jittery  motives  prompted  attention  to  the  carriers’  cries,  and  the  “extra”  «!r/^TCn 

newspapers  were  eagerly  picked  up  and  scanned  for  the  latest  WAR  news.  STARR  PROMOTtU 
The  advertising  idea  was  a  new  and  unique  stunt  in  this  city.  And  the  news-  Winn  J.  Eller,  advertising  . j 

paper  office  disposed  of  a  lot  of  back  copies  that  otherwise  were  useless  other  q£  £he  Netc  York  Post,  this 
than  to  sell  for  waste  paper.  The  complete  newspaper  section  was  used  in  the  nounced  the  appointment  of 


STARR  PROMOTED 

Winn  J.  Eller,  advertising  i- 


national  advertising 


Successful  selling  in  Philadelphia  begins  with  reader  response. 

And  the  newspaper  in  Philadelphia  where  advertising  has  the 
greatest  opportunity  to  be  read,  believed  and  acted  upon  is  The 
Evening  Bulletin,  with  its  natural  circulation  secured  without  sub¬ 
scriber  contests  or  premiums  or  prizes  to  subscribers. 

For,  impartial  research  shows.  The  Evening  Bulletin  is  preferred 
for  day  by  day  advertising  readership  by  more  people  than  all  other 
Philadelphia  newspapers  combined! 

Surveys*  made  by  a  national  research  organization  prove  that 
people  buy  The  Bulletin  to  read  . .  .  and  read  to  buy!  For  example: 

When  14,715  shoppers  in  65  Grocery  Stores  and  Food  Markets 


s  latest 


advertisements  of  this  theater?” 

— 2,799  patrons  of  these  Moving  Picture  Theaters  named  The 
Bulletin  .  .  .  more  than  twice  as  many  as  named  the  second  newspaper 
.  .  .  more  than  named  all  other  newspapers  combined! 

The  surveys  proved  also  that  dealers,  knowing  the  remarkable 
readership  advertising  receives  in  The  Evening  Bulletin,  place  it  first 
in  their  recommendations  for  advertising  in  Philadelphia.  For  example: 

In  a  total  of  440  interviews  at  225  Automobile  Dealers  in  and 


around  Philadelphia,  with  owners,  officers,  sales  managers  and  sales¬ 
men,  when  replying  to  the  question,  “If  only  one  newspaper  were  used 
for  new  car  advertising,  which  would  you  recommend?” 

— 282  named  The  Bulletin  . . .  more  than  three  times  as  many  as 
named  the  second  newspaper . . .  more  than  named  all  other  news¬ 
papers  combined! 

It  is  the  way  a  newspaper  meets  its  responsibility  to  its  readers  that 
determines  its  response  ability  for  its  advertisers.  The  Bulletin  gets 
consumer  response  . . .  because  The  Bulletin  has  reader  confidence. 

Let  your  advertising  agency  show  you  how  Tht  Evening  Bulletin  . .  . 
with  95.3%  of  its  large  circulation  concentrated  in  the  Philadelphia 
retail  trading  area  . . .  will  give  you  thorough  and  effective  coverage  of 
the  nation’s  greatest  City  of  Homest  at  one  of  the  lowest  costs  per 
reader  in  America. 

•Complete  information  about  a  series  of  important  consumer  surveys,  made  by  Ross  Federal 
Research  Corporation,  uill  be  sent  on  request.  Address  The  Evening  Bulletin,  City  Hall 
Square,  Philadelphia. 

*Nine  out  of  ten  du'elUngs  in  Philadelphia  are  single^family  homes.  More  than  tw  New  York 
City  and  Buffalo  combined;  more  than  in  any  one  of  tuenty-two  states.  (U.  S.  Census,  19S0k 


Philadclphi 


lia  answered  the  question,  “In  which  one  newspaper  arc 
you  most  likely  to  look  for  advertisements  of  products  sold  here?” 
—6,791  named  The  Bulletin — more  than  twice  as  many  as  named 
0  second  newspaper  . . .  more  than  named  all  other  newspapers 

combined! 

^Andwhen  5,385  theatergoers  in  17  moving  picture  houses  answered 
0  question,  “In  which  one  newspaper  are  you  most  likely  to  see 
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Advertisers  .  .  .  Advertising  Agencies 

continued  from  page  10  Hammond  Instrument  Co.,  Chicago, 


will  be  made  shortly  for  national  ad¬ 
vertising  of  Principal’s  forthcoming 
picture  “Our  Town,”  the  1938  Pulitzer 
Prize  Play,  which  goes  into  production 
late  in  November. 

The  Universal  Camera  Corp.,  New 
York,  announced  this  week  that  this 
year’s  Christmas  campaign  will  be 
the  largest  in  the  company’s  history. 
A  double-page  color  spread  in  one 
national  magazine,  and  a  full  page  in 
the  Gravure  Section  of  a  New  York 
newspaper  will  feature  the  complete 
line  of  UniveX  Cameras.  Austin  & 
Spector  Co.,  Inc.,  New  York,  is  the 
agency. 

Drake  Bakeries.  Inc.,  New  York,  is 
planning  a  series  of  42-line  advertise¬ 
ments  for  94  papers  in  nine  north¬ 
eastern  states  including  eight  New 
York  City  papers,  four  in  Philadelphia; 
five  in  Boston;  and  weeklies  in  nine 
states.  Roto  sections  of  the  Times, 
Herald  Tribune  and  Mirror  are  listed 
in  New  York.  Yoimg  &  Rubicam, 
Inc.,  New  York,  handles  the  ac¬ 
count. 

Newspapers  and  national  magazines 
will  be  used  by  Aeronautical  Publi¬ 
cations.  Bendix  Airport,  Bendix, 
N.  J.,  to  promote  its  aviation  pre- 
parator>'  course  nationally.  Jasper, 
Lj’nch  &  Fishel,  Inc.,  is  the  agency. 

A.  C.  Gilbert  Co.,  New  Haven, 
Conn.,  in  a  Christmas  campaign  pro¬ 
moting  Erector  sets  for  boys,  will  use 
185  newspapers  and  color  in  13  maga¬ 
zines  and  newspaper  groups.  Charles 
W.  Hoyt  Co.  places  the  account. 

Berg  -  Williams  Corp.,  New  York, 
has  appointed  Morgan  Reichner  &  Co., 
Inc.,  to  handle  advertising  and  promo¬ 
tion  of  the  new  dentifrice,  Dura-Perl. 
First  efforts  will  be  testing  in  several 
metropolitan  markets. 

Maine  Development  Commission 
announced  this  week  the  re-appoint¬ 
ment  of  N.  W.  Ayer  &  Son,  Inc.,  Phila¬ 
delphia.  to  handle  recreational  adver¬ 
tising  for  that  state.  This  Ayer  firm 
has  done  similar  work  for  the  New 
England  commonwealth  for  the  last 
five  years. 

Half  pages  in  color  are  being  used 
for  French’s  Bird  Seed  and  Biscuit, 
running  in  the  comic  section  of  the 
metropolitan  Sunday  newspaper  group. 
The  Richard  A.  Foley  Agency,  Inc., 
Philadelphia,  is  handling  the  accotint. 

Although  Cramer  -  Krasselt  Com¬ 
pany,  Milwaukee  agency,  is  again 
handling  the  account  of  Norge  refrig¬ 
erator  division  of  Borg-Warner  Co., 
Detroit,  the  agency  will  not  place  any 
newspaper  advertising  until  the  1940 
schedule  is  released. 

Circulation 
for  September 

328,045 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  September,  1939. 


September  circulation  of  The  Sun¬ 
day  Sun  averaged  196,078  per 
Sunday. 

Eomrything  in  Baltimor* 
R€Volv»g  Around 


Morning  Evening  Sunday 


has  appointed  George  H.  Hartman  Co., 
Chicago  agency,  to  direct  its  account. 

a 

Palmer  Warns 
Against  "Over 
Expansion 

Del  Monte,  Cal.,  October  26 — 
Sounding  a  note  of  warning  “against 
over  expansion  both  of  plant  and  sell¬ 
ing  structures”  but  at  the  same  time 
painting  an  optimistic  picture  of  busi¬ 
ness  and  advertising  trends  for  tlie 
coming  year,  T,  D.  Palmer,  assistant 
advertising  director  of  the  New  York 
Times,  told  the  Pacific  Council  of  the 
American  Association  of  Advertising 
Agencies  here  today  that  the  curtail¬ 
ment  of  advertising  in  European 
countries  now  at  war  has  already  in 
some  instances  meant  an  increase  in 
advertising  budgets  in  this  country 
and  Canada. 

Biq  Ad  Increase 

Looking  to  1940,  on  the  premise  that 
the  embargo  will  be  lifted  and  that 
cash-and-carry  buyers  will  be  per¬ 
mitted  to  take  away  from  our  ports 
anything  they  may  want  to  load  in 
their  own  boats,  Mr,  Palmer  said: 

“Business  improvement  will  take 
place  much  more  rapidly  than  it  did 
twenty-five  years  ago  and  I  think  by 
next  year,  if  all  portents  are  realized, 
advertising  volume  will  be  immeasur¬ 
ably  advanced.  The  interrelationship 
of  many  fields  of  business  leads  many 
of  us  to  believe  that  the  advances 
will  be  general  rather  than  confined  to 
industries  immediately  and  directly 
concerned  with  war  consumption. 

“While  this  is  a  general  picture, 
some  individual  classifications  call  for 
si>ecial  comment.  The  first  one  that 
occurs  to  me,  as  I  travel  about  the 
Pacific  Coast,  is  travel  and  resorts. 
Americans  have  been  spending  $500,- 
000,000  a  year  on  foreign  travel.  This 
means  a  tremendous  diversion  to 
American  vacation  spots  and  Ameri¬ 
can  means  of  transportation.  I  would 
certainly  think  that  domestic  travel 
and  resort  interests  will  promptly  ex¬ 
pand  their  budgets  so  as  to  swing  the 
tide  of  vacationists  in  their  direction. 

“California,  some  of  the  South¬ 
western  States,  Florida,  Canada,  Mex¬ 
ico,  Hawaii  and  some  of  the  South 
American  countries  can  well  spend 
more  on  advertising  to  turn  this  travel 
trade  in  their  direction.  Railroad  ad¬ 
vertising  will  also  be  increased  as  it 
was  after  1914.  Increased  schedules 
from  air  transport  companies  may  be 
expected. 


In  1937^ 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,21  3.29 

(*39  weeks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVEUND  PLAIN  DEALER 

Clooolmnd’t  Homo  Nomupmpor 


EDITOR  6c  PUBLISHER 


“Domestic  wines  and  liquors  have 
an  opportunity  to  capture  part  of  the 
market  which  has  been  held  by  im¬ 
ported  brands.  For  the  first  seven 
months  of  1939,  whiskey  imports 
(mostly  Scotch)  were  4,466,000  gal¬ 
lons  worth  $19,280,000.  However,  for¬ 
eign  competition  will  continue  to  be 
hard.  'Then  there  are  the  imported 
textiles  “and  imported  cheeses,  china 
ware  and  a  multitude  of  other  items, 
which  will  not  be  coming  across  the 
Atlantic  and  which  enterprising  do¬ 
mestic  manufacturers  will  advertise 
and  sell.  This  will  probably  involve 
not  only  advertising  directed  to  the 
consumer  but  considerably  enlarged 
trade  advertising  to  retailers  to  get 
them  to  substitute  domestic  for  ac¬ 
customed  foreign  sources  for  these 
types  of  goods.  In  fact,  I  would  say 
that  trade  publications  read  by  retail¬ 
ers  should  have  a  large  influx  of  new 
advertising  schedules. 

Oppertanity  for  Disfillort 

“Industrial  advertisers  will  increase 
their  1940  advertising  campaigns. 
Their  aims  will  be  twofold — to  obtain 
more  business  and  especially  to  main¬ 
tain  good  relations  with  their  cus¬ 
tomers. 

“We  are  fairly  sure  to  see  an  in¬ 
crease  in  automobile  advertising. 
There  will  be  more  advertising  of 
general  consumption  goods,  such  as 
shoes,  furniture,  foods,  men’s  furnish¬ 
ings.  Tobacco  and  amusement  adver¬ 
tising  will  increase.  I  also  look  for  a 
gain  in  financial  linage. 

“There  will  be  more  money  spent  on 
advertising  articles  and  services  that 
can  be  sold  to  the  newly  employed 
and  those  benefiting  from  increased 
wages.  After  our  long  period  of  im- 
favorable  economic  conditions  in  this 
country,  the  general  public  will  first 
concentrate  its  buying  largely  on  re¬ 


placement  of  staples  and  merchandise 
of  permanent  or  semi-permanent  util- 
ity.” 

Allen  L.  Billingsley,  chairman  of  the 
AAAA  board  of  directors  and  presi¬ 
dent  of  Fuller  &  Smith  &  Ross  is 
scheduled  to  address  the  convention 
tomorrow  on  highlights  in  the  world 
of  advertising,  in  addition  to  making 
an  off  the  record  talk  today.  Frederic 
R.  Gamble,  executive  secretary  of  the 
AAAA,  was  to  analyze  the  consumer 
movement. 

All  portions  of  the  Coast  will  be 
represented  in  a  symposium  on  the 
problem  of  making  a  profit  in  these 
days.  Speakers  will  be  Dan  B.  Miner, 
of  Dan  M.  Miner  Company,  Los  Ange¬ 
les;  Ter  ill  McCarthy,  of  the  Mc¬ 
Carthy  Company,  Los  Angeles;  C.  P. 
Considine,  of  Seattle  offices  of  Bosts- 
ford,  Constantine  and  Gardner;  Wal¬ 
ter  Burke,  of  San  Francisco  offices  of 
McCann-Erickson,  Inc.,  and  Richard 
Turnbull,  of  AAAA  headquarters 

Pictures  will  come  in  for  their  share 
of  attention  in  the  message  of  Charles 
D.  Jackson,  general  manager  of  Life 
magazine.  C.  E.  Persons  of  McCann- 
Erickson’s  San  Francisco  offices;  A.  C. 
Nielsen  of  the  A.  C.  Neilson  Com¬ 
pany,  Portland;  and  Vernon  C.  Myers. 
Look  research  director,  will  also  speak. 

WmUAM  N.  CALLENDER 

William  Nelson  Callender,  60,  former 
national  advertising  manager  of  Netr 
York  Journal  and  the  Staats  Zeitung, 
died  Oct.  21  at  the  Bellevue  Hospital, 
New  York,  after  a  long  illness.  Mr. 
Callender  for  many  years  was  asso¬ 
ciated  with  the  Journal  as  national  ad¬ 
vertising  manager.  Fifteen  years  ago 
he  joined  the  Staats  Zeitung  in  the 
same  capacity  and  held  that  post  until 
three  years  ago,  when  illness  forced  his 
retirement. 


You're  right!  ...  it  just  WOULDN'T 
BE  Hallowe'en  .  .  .  something  would 
be  missing.  And  you're  right  again 
when  you  agree  that  the  Fort  Wayne 
market,  where  advertising  dollars 
produce  profits  steadily,  is  too  attrac* 
tive  to  omit  from  any  schedule.  The 
News-Sentinel  is  all  you  need  to  cover 
the  Fort  Wayne  trading  zone  effec¬ 
tively. 


FORT  WAYNE,  mo.  _ 


National  Representatives:  Allen-Klapp-Frazier  Co. 

New  York,  Chicago,  Detroit 


America's  meeting  piace 


The  annual  New  York  Herald  Tribune 
Forum  on  Current  Problems  has  been 
called  “America’s  Meeting  Place.”  It  is 
that  for  a  reason. 


At  this  Forum,  audience  and  speakers  are 
equally  important.  The  immediate  audience, 
delegated  to  attend  by  organizations  and 
groups  throughout  the  country,  represents 
community  leadership.  The  speakers, 
chosen  from  fields  of  government,  politics, 
economics,  business,  labor,  science,  edu¬ 
cation,  writing  and  the  arts  —  represent 
leaders  of  thought  and  leaders  in  action. 

As  institutions  go,  this  Forum  is  young. 
But  in  ten  years  it  has  grown  from  an  idea 
in  the  minds  of  a  few  club  leaders  to  an 
event  which  belongs  to  the  nation  — 


reported  throughout  the  press,  overheard 
on  a  national  network.  Its  reading  and 
listening  audiences  dwarf  the  several 
thousand  who  pack  the  proceedings  in 
the  Waldorf-Astoria’s  Grand  Ballroom 
and  who  take  every  ticket  weeks  before 
the  Forum  sessions  open. 

Historically  the  Forum’s  idea  is  as  old  as 
America,  descendant  of  those  earliest 
gatherings  where  the  community  met 
without  benefit  of  law  or  ceremony  to  re¬ 
solve  its  problems  by  the  simple  methods 
of  free  discussion  and  enlightened  public 
opinion  —  firstline  defenders  of  the 
democratic  process. 

The  scene  and  the  times  have  changed  . . . 
The  process  remains. 


Hcralb 
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Possible  Effect  of 
War  on  Newsprint 


continued  from  page  9 


counts,  wrappers,  and  cardboard 
boxes.  Wood  will  therefore  rise  in 
price,  but  this  will  be  only  one  factor 
in  the  increased  cost  of  producing 
newsprint.  Labor  cost  will  mount  with 
the  rise  in  wages  and  decline  in  effi¬ 
ciency  of  skilled  labor.  Coal,  wool 
and  copper  used  extensively  in  paper 
mill  operation  have  already  gone  up 
considerably.  Insurance  rates  have 
soared;  and  transportation  cost  has 
mounted  and  will  continue  to  mount 
with  increased  rates  and  expensive 
delays.  Interest  rates  on  new  capital 
will  rise  and  additional  working  capi¬ 
tal  will  be  necessary.  Thus  the  entire 
level  of  cost  will  be  pushed  up  by 
the  war  inflation.  Before  the  last 
World  War  was  a  year  and  a  half  old 
.  .  the  cost  of  every  product  .  .  . 
used  in  the  manufacture  of  paper  .  .  . 
increased  .  .  .  from  25%  to  2000% 
(Senate  Document  No.  49,  65th  Con¬ 
gress.  1st  Session,  1917). 

Foreign  Supply  Will  Drop 

On  top  of  the  inflation  of  costs  will 
come,  on  the  one  hand,  a  curtailment 
of  Scandinavian  supplies  and,  on  the 
other,  additional  circulation  from  in¬ 
terest  in  the  war  and  expansion  in  the 
volume  of  advertising  from  business 
prosperity.  Price  may  rise  rapidly.  In 
the  last  war,  the  per  ton  contract 
price  was  $42  in  1915;  $54  in  1916;  $68 
in  1917;  $78  in  1919;  $120  in  1920.  As 
for  the  open-market  price,  roll  news 
increased  from  a  range  of  $38-52  pre¬ 
vailing  in  1915  to  a  range  of  $100-120 
prevailing  in  the  last  quarter  of  1916. 
In  1920,  some  buyers  were  paying  $280 
a  ton  for  paper  in  the  open  market. 
Of  course,  these  prices  caused  the 
flood  of  investment  during  the  1920’s 
and  the  excess  capacity  and  low  prices 
that  have  plagued  the  newsprint  in¬ 
dustry  ever  since.  It  is  not  improbable 
that  the  industry  suffered  more  in  the 
end  from  the  price  inflation  than  did 
the  newspaper  publishers  even  at  the 
time. 

Nevertheless  the  publishers  were 
not  without  anxious  moments.  And 
the  memory  of  their  embarrassment 
should  give  them  pause  concerning 
the  future.  It  will  be  remembered 
that  the  sequence  of  events  in  the  last 
great  upheaval  was  as  follows;  In¬ 
creasing  business  prosperity  and 
reader  interest  were  translated  into 
increased  demand  for  newsprint.  Sup¬ 
ply,  however,  was  restricted  by  trans¬ 
portation  difficulties,  by  scarcity  of 
labor  and  supplies,  and  by  the  fact 
that  on  the  one  hand  pulp  wood 
supply  is  more  or  less  fixed  for  periods 
of  a  year  and  on  the  other  two  years 
are  required  to  plan  and  build  a  news¬ 
print  mill.  As  prices  rose,  publishers 
bought  and  hoarded  paper  in  excess 
of  current  needs,  some  to  guard 
against  further  price  rises,  others  to 
insure  adequate  supplies.  This  frantic 
speculative  demand  is  additional  rea¬ 
son  for  the  swift  price  advance.  Can 
anything  be  done  to  prevent  another 
such  upheaval? 

Must  Smooth  Price  Gyrations 

Actually,  stabilization  of  price  is 
one  of  three  main  problems  confront¬ 
ing  the  mills  and  the  newspapers:  the 
other  two  are  improvement  of  quality 
and  assurance  of  long-run  supply. 
The  two  industries  must  somehow 
smooth  the  violent  gyrations  of  price, 
compete  with  magazines  in  photog¬ 
raphy  and  quality  printing;  and  put 
our  forests  on  a  sustained-yield  basis 
in  order  to  assure  a  permanent  com¬ 
mercial  supply  of  wood  and  therefore 
of  newsprint.  For  the  solution  of 
these  tasks  no  other  approach  within 
the  framework  of  traditional  capital¬ 


istic  processes  offers  a  brighter  hope 
than  that  of  joint  cooperation  between 
the  two  industries. 

There  are,  of  course,  legal  and  prac¬ 
tical  limits  to  what  cooperation  can  do. 
Cooperation  could  not.  for  example, 
fix  the  price  of  newsprint  and  compel 
acceptance  of  that  price.  However, 
impartial  fact-finding  research  could 
effect  agreement  on  approximately 
what  a  fair  price  would  be  and  thus 
prevent  repetition  of  some  regrettable 
economic  errors.  A  clearing  house 
could  be  set  up  to  swap  contracts  and 
pool  newsprint  stocks  "and  thus  to 
prevent  profiteering  and  forestall 
speculation  by  assuring  publishers 
against  being  caught  short  merely  be¬ 
cause  of  defection  of  any  one  mill  or 
failure  of  transportation.  Research 
laboratories  could  be  financed  to  de¬ 
velop  paper  uniform  in  quality  and 
capable  of  reproducing  photographs 
pleasing  to  readers  and  effective  for 
advertising.  Some  more  economic.il 
substitute  might  even  be  found  for 
the  current  practice  of  zoning  and  pro¬ 
rating,  with  their  wastes  of  cross- 
hauling  and  subsidization  of  inefficient 
mills. 

Finally,  a  thorough-going  public 
policy  toward  the  perpetuation  of  our 
timber  resources  could  be  formulated 
and  fostered.  Timber  is  the  ultimate 
and  indispensable  raw  material  of 
both  newsprint  makers  and  newsprint 
users.  It  need  not  become  completely 
exhausted — but  merely  scarce  and  ex¬ 
pensive — to  cripple  them  both.  The 
last  ten  years  of  building  depression 
have  given  our  forests  a  much  needed 
rest.  Several  more  booms  like  that 
of  the  World  War  and  the  1920’s,  how¬ 
ever,  may  put  the  price  of  wood  and 
the  cost  of  newspapers  beyond  the 
reach  of  the  masses.  Patriotic  consid¬ 
erations  aside,  sheer  enlightened  self¬ 
ishness  should  stimulate  both  the 


manufacturers  and  the  newspapers  to 
agree  on  a  conservation  policy  and 
implement  it.  Does  anybody  doubt  the 
ability  of  the  press  to  sell  such  a 
policy  to  the  nation? 

Cooperation  is.  therefore,  more  than 
an  ideal;  it  may  even  be  a  sine  qua 
non.  No  doubt  many  of  the  suggested 
advantages  would  prove  on  trial  to  be 
illusory.  Moreover,  some  mills  and 
some  publishers  will,  sincerely  or  self¬ 
ishly,  refuse  to  join  in  any  cooperative 
adventure.  Nevertheless,  the  prob¬ 
lems  to  be .  solved  are  so  important 
and  so  complex  that  every  reasonable 
avenue  toward  their  solution  should 
be  explored.  Nothing  would  be  lost 
and  something  might  be  gained  by 
exploration  of  what  joint  cooperation 
has  to  offer.  The  problems  of  the  two 
industries  may,  after  all,  have  fewer 
differences  than  similarities. 


ABITIBI  EARNINGS  UP 

Abitibi  Power  &  Paper  Co.,  Ltd  , 
earnings  for  September,  before 
charges  for  depreciation  and  bond  in¬ 
terest,  amounted  to  $463,529,  includ¬ 
ing  $92,729  premium  received  on  U.  S. 
exchange.  Abitibi’s  monthly  financial 
report  released  in  Toronto  this  week 
shows.  Earnings  on  a  similar  basis  in 
September,  1938.  were  $300,225.  in¬ 
cluding  $32,268  premium  on  U.  S. 
exchange.  Shipments  of  newsprint 
in  September  amounted  to  32.694  tons 
as  against  26.471  tons  in  September, 
1938. 


MAGAZINE  SUSPENDS 

The  suspension  of  Country  Home 
magazine,  effective  with  the  Decem¬ 
ber,  1939,  issue,  was  announced  Oct. 
24  by  Thomas  H.  Beck,  president  of 
Crowell-Collier  Publishing  Co.  The 
company  will  retain  the  name,  good¬ 
will  and  subscription  list  of  the  maga- 


KENTUCKIANA 


lO  sales  campaign  is  complete  that  does  not 


include  the  three-quarter-billion-dollar  Ken- 
tuckiana  market,  and  no  advertising  schedule 
is  complete  without  Kentuckiana's  key  news¬ 
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Uiat  indicates  stepped-up  buying 
hy  the  TRAINLOAD  in  Chicago! 

The  Chicago  Tribune’s  gain  in  total  adver¬ 
tising  volume  during  the  first  nine  months 
of  1939  amounted  to  1,345,895  lines— 
the  largest  gain  recorded  by  any  news- 
paper  in  the  eleven  largest  cities  in  the 
United  States. 

||OES  your  sales  program  give  Chicago  the  increased 
attention  which  this  rapidly-expanding  market 
deserves? 

During  the  first  nine  months  of  this  year,  the  Chicago 
Tribune’s  increase  in  total  advertising  volume  was  the 
largest  recorded  by  any  newspaper  in  the  eleven  largest 
cities  in  the  United  States. 

With  a  total  gain  of  1,345,895  lines,  the  Tribune  regis¬ 
tered  increases  in  every  major  classification  of  advertising. 

It  gained  567,913  lines  in  retail  advertising,  412,358  lines 
department  store  advertising,  239,265  lines  in  general 
advertising,  138,925  in  automotive,  53,276  in  financial  and 
341,722  in  classified. 


Projected  in  terms  of  merchandise  moved  out  of  Chicago 
retail  outlets,  these  gains  call  attention  to  the  trainloads 
of  dresses,  refrigerators,  suits,  radios,  hats,  furniture,  shoes, 
floor  coverings,  lingerie,  cosmetics,  furs  and  other  products 
which  Tribune  readers  are  buying. 

No  matter  what  you  sell  or  to  whom  you  sell,  Tribune 
readers  make  up  your  biggest  and  best  Chicago  market. 
This  is  proved  by  the  advertising  practice  of  retailers  and 
manufacturers  alike  who  place  far  more  advertising  in  the 
Tribune  than  they  place  in  any  other  Chicago  newspaper. 

To  get  your  share  of  Chicago’s  increased  buying,  plan 
a  campaign  built  around  the  Tribune.  Tribune  rates  per 
100,000  circulation  long  have  been  among  the  lowest  in 
America.  Continued  circulation  gains  now  make  them 
even  more  attractive. 

THE  WORLD'S  CRIATBST  NIWtrARIR 

September  average  net  paid  total  circulation: 
Daily,  Over  1,000,000— Sunday,  Over  1,100,000 
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EDITOR  &  PUBLISHE- 


^kott  “Takai 


THE  SUBURBAN  EDITOR  of  a  news¬ 
paper  in  the  nation’s  Capital,  a 
genteel  old  chap  liked  by  many,  but 
with  an  iron-bound  penchant  against 
over  or  underwritten  stories,  made  a 
tour  of  Maryland  and  Virginia  coun¬ 
ties  some  time  ago  and  hired  a  man 
to  serve  as  his  correspondent  at 
Laurel.  Md. 

The  correspondent  immediately 
“dug  in,”  picked-up  a  number  of 
stories,  batted  them  out  on  his  type¬ 
writer  and  sent  them  in. 

A  day  or  so  passed  and  the  cor¬ 
respondent  received  a  letter  from  the 
editor.  Enclosed  were  his  stories. 
Each  was  marked  “too  long.”  The  edi¬ 
tor  hadn’t  even  troubled  to  have  them 
rewritten  for  publication. 

The  hireling  again  prepared  some 
copy  and  sent  it.  This,  too,  bounced 
back  in  an  early  mail.  Across  each 
story  was  scrawled  the  words  “too 
short.” 

The  following  day  a  letter  from  the 
correspondent  was  dropped  on  the 
editor's  desk.  It  bore  the  following 
terse  message:  “Attached  you  will 
find  the  type  of  story  you  obviously 
desire.” 

Clipped  to  the  letter  was  a  blank 
sheet  of  copy  paper. 


Daily  for  Oct.  5:  “The  dean  also  cau¬ 
tioned  the  students  to  read  the  news¬ 
papers  carefully  as  there  was  a  great 
deal  of  useful  material  mixed  in  with 
the  truth.” 

■ 

JUST  TO  SHOW  what  small-towm 
newspaper  editors  are  up  against, 
Horace  D.  Porter,  editor,  Rockville 
(Md.)  Montgomery  Independent  sends 
the  following  note  he  received  from 
a  correspondent; 

“Dear  Mr.  Porter:  I  am  sorry  that 
I  will  not  be  able  to  send  in  any  news 
items  this  week  as  we  have  eleven 
suckling  pigs  which  have  to  be  fed 
by  hand  every  two  hours.  I  may  be 
able  to  get  something  at  a  later  date 
to  you  later.  If  not  will  not  matter.” 
■ 

McNAUGHT  SYNDICATE  columnist, 
Charles  B.  Driscoll,  writes  a  lead 
while  flying  from  the  West: 

“In  Flight,  Arizona  to  New  York, 
Sept.  29 — Thinking  out  loud:  Won¬ 
der  why  I  always  enjoy  having  a  baby 
on  the  ship? 


Kditkr  &  PUBLISHER  will  pay  $2  for  each 
"Short  Take”  accepted  and  ptiblished.  Those 
not  used  will  not  be  returned. 


Canadian  Press  Board 
Meets  in  Ottawa 

Ottawa,  Oct.  24 — Action  of  the 
Canadian  Active  Service  Force  in 
France  will  be  reported  by  a  Canadian 
Press  staff  war  correspondent,  W. 
Rupert  Davies,  president,  today  told 
the  semi-annual  meeting  of  the  board 
of  directors  of  the  Canadian  Press. 

The  two-day  meeting  of  directors 
discussed  business  of  the  association, 
including  the  matter  of  increased  costs 
due  to  coverage  of  war  news. 

In  connection  with  the  service  of 
15-minute  radio  news  bulletins  pro¬ 
vided  without  charge  to  the  Canadian 
Broadcasting  Corporation  for  use 
across  Canada  three  times  daily  and 
once  at  night,  the  board  expressed  its 
appreciation  of  the  assurance  of  Major 
Gladstone  Murray,  C.B.C.,  general 
manager,  that  these  bulletins  would 
be  made  available  to  all  radio  stations 
in  Canada. 


J.  A.  McNeil,  general  manager,  ex¬ 
pressed  appreciation  of  the  “most 
reasonable  and  accommodating”  atti¬ 
tude  shown  by  W.  S.  Thompson,  chair¬ 


man  of  the  censorship  co-ordination 


committee,  in  dealing  with  va-  E 
matters  arising  between  him  and  1 
newspapers.  The  next  divisional  n; J  * 
ing  of  the  Maritime  members  d 
Canadian  Press  was  set  for  Ha 
Nov.  2. 

JEWISH  YEAR  BOOK 

The  Jewish  Publication  Socieu 
America,  Philadelphia,  has  just 
its  41st  annual  Jewish  Year  Book ; 
taining  biographies  of  noted  U.  S.  ^ 
Canadian  Jews  and  much  other  L:  I 
and  statistical  material.  It  ir.c  - 
various  directories,  a  necrology- 
compilation  of  appointments,  !, 
and  elections,  immigration  j..  ; 
etc.  It  sells  for  $3.  Address  of 
Society  is  225  South  15th  Street.  ?  i 
adelphia.  j 

40-PAGE  COOK  BOOK 


Prudence  Penny's  fall  cook 


rimning  40  tabloid  pages,  an 


the  Pittsburgh  Sun-Telegraph 
Cooking  Schools,  was  issued  with 
daily  Oct.  17  as  a  supplement 
teen  cooking  schools  are  being 
ducted  and  will  close  Dec.  14. 
schools  are  being  held  in  W 


Brothers  theaters. 


POUCHER  COLEMAN,  city  editor  of 
the  Louisville  Courier-Journal,  was 
for  a  time  made  editor  of  the  War 
Desk,  handling  all  news  of  the  Euro¬ 
pean  conflict.  A  natural  punster, 
Coleman  lightened  his  load  with  quips 
about  headlines  in  the  Louisville 
Times,  companion  paper.  One  day  the 
Times  ran  the  glaring  banner  “NAZI 
SUB  SINKS  BRITISH  BATTLE¬ 
SHIP.” 

“I  suppose,”  said  Coleman,  “that 
after  that  performance  he  will  be  put 
on  the  first  team  next  week.” 

■ 

THE  Houston  Chronicle  has  a  young 
girl  cub  reporter.  Reminded  that 
originality  is  to  be  sought  always  in 
leads  for  stories,  she  came  back  at  the 
city  desk  with  this  opening  paragraph; 

“There  were  1,022  tonsil  operations 
in  Houston  hospitals  last  month  which  | 
kept  doctors  very  busy,  and  which,  if  i 
stnmg  end  to  end  would  make  a  neck-  < 
lace  132  feet  long.” 

“Well,  it  was  different,  wasn’t  it?”  j 
she  came  back  when  the  lead  was  ‘ 
ordered  rewritten. 

■ 

WONDER  EXACTLY  what  Dean 
Brown  (first  name  not  given)  of  ' 
McGill  University  meant.  He  was  f 
quoted  on  Page  One  of  the  McGill 
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“Extra-Hi-Speed” 

Units 

Solid  steel  printing  cylin¬ 
ders  in  high  grade  roller 
bearings.  Steel  inking 
drums.  Steel  and  Fabroil 
Press  Gears.  Steel  and 
Bronxe  Drive  Gears. 

Fastest,  Safest,  Best 
Printing  Units  Built. 
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Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


'^Porf  s  •>  -  'ne  , --""ries  © 


I  THR  JOHNSTOWN  DEMOCRAT 


City  /onf 

Pop  CL  +  i  on 

^7 rf  hit  fit  -T>t/nof:  r»a  f 
Sf  pJ. 'n^culafion  *>0,0.  . 


'09  -ffSl 


knJitanristio  0)ttimirk 

' - ^  The  City's  Oniy  Home-Owned  Newsfapek. 


AHmunce4-  me  Atwemimeeii 


SAWYER-FERGUSON-WALKER  CO. 

ad-  dd 

National  Advertising  Representatives 


ad&l 

OCTOBER  1,1939 


*  e/x>cefimcj,  Pacljjlc  QoaAi  ^tcdeA- 

wJndoli  umU  he  ^enAuced  h^f-  tke 
l\lcdkmal  AclLjeAiilild^  "d^e^xA/iimefni 


?3— P  R  O  M  O  T  I  O  N 


EDITOR  &  PUBLISHEP. 


NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 


16-city  study  is  the  closest  approach  more  so  because  its  argument  is  quite 

to  the  Canadian  survey  in  scope  and  reasonable.  Promotion  Manager  John 

it  is  the  biggest  job  of  its  kind  ever  Marston  credits  Kenneth  MacDonald, 

done  here.  It  is  to  be  hoped  that  the  managing  editor,  and  W.  W.  Way. 

Canadian  survey  will  be  given  some  mack,  editor  of  the  editorial  pages 

thought  and  study  here.  Perhaps  with  a  major  part  in  producing  the 

someone  will  find  in  it  a  lead  toward  page. 

something  approaching  a  national 

study  here:  perhaps  someone  will  More  on  the  War 

even  find  in  it  a  lead  toward  accom-  AMrk  i _  r  o  ■  , 


AND  here,  from  Sales  Production 
Manager  J.  A.  Swan  of  the  Minne¬ 
apolis  Star-Journal  is  further  evidence 
of  what  a  good  promotion  war  maps 


Herald  Tribune  Forum  tion  comes  this  week  a  j^e  War 

EVERY  year  a  New  York  Herald  work— Canadian  Consumer  Survey  even  find  in  it  a  lead  toward  accom-  .mo  qi  d  j 

THSu,.  pro„o.,o„  bre.^  pro^  Wu‘’?r4 

on  p  g  in  cities  of  the  Canadian  market.”  ,  apolis  Star-Journal  is  further  evidence 

all  over  the  country  as  well  as  in  rival  j  J  3^^^^  ^  Propaganda  ^hat  a  good  promotion  war  rZ 

papers  m  New  York.  The  promotion,  practically  any  question  practically  IN  THE  effort  to  protect  their  readers,  make.  The  Star-Journal  reprinted 
ot  course,  is  the  a  lome  ^  advertiser  could  ask  about  the  newspapers  have  been  carefully  some  of  their  war  maps  in  a  S-naef 

ForumonCurrent  Problems  held  this  Canadian  market.  warning  them  that  all  news  from  newsprint  “atlas.”  “A  letter  desSb- 

week  at  New  Yorks  Waldorf-Astoria.  survey  covers  53  staple  com-  abroad  is  now  subject  to  censorship  ing  the  section  went  to  all  princinals 

Any  promotion  t^t  makes  news  is  a  — grocery  products,  tobacco  and  that  propaganda  is  everywhere  and  superintendents  of  Minnesota 

good  promotion  This  makes  big  news.  drug  store  products,  elec-  rife.  One  effect  of  this  has  been  to  schools,”  Mr.  Swan  writes.  S 

A  trical  appliances  and  washing  ma-  make  readers  wary  of  everything  they  thought  the  requests  might  total 

ot  Its  Kind.  And  11  >ou  t  mK  t  a  s  gj^j^es,  automobiles,  gasoline  and  lead  in  the  papers  these  days  about  10,000  and  printed  10,000  sections 

over^tement,  try  sometime  to  ge  provides  such  information  as  the  war.  The  Des  Moines  Register  Already,  22,000  sections  have  been 


tickets  for  it. 

The  Herald  Tribune  Forum  has  been 


rife.  One  effect  of  this  has  been  to  schools,”  Mr.  Swan  writes.  “We 
make  readers  wary  of  everything  they  thought  the  requests  might  total 
lead  in  the  papers  these  days  about  10,000  and  printed  10,000  sections 
the  war.  The  Des  Moines  Register  Already,  22,000  sections  have  been 


type  and  tenure  of  homes,  rental  and  Tribune  attacks  this  very  situa-  distributed  and  requests  are  still  corn- 


groups,  points  of  purchase  of  drug  and  tion  in  one  of  the  best  pages  we’ve  ing  in. 


an  a*^nual  event  now  for  ni^  grocery  products,  when  downtown  yet  seen  on  war  news.  Sixty-five  per  cent  of  the  schools  in 

It  brings  together  some  5,(^  de  e-  shopping  is  done,  when  most  groceries  “How  much  war  news,”  asks  the  the  entire  state  have  asked  for  conies 
gates  from  organized  womens  ^ups  areXu|ht,  Canadian  family  budgets,  headline,  “is  propaganda?”  Copy  requests  ranging  from  one 
all  over  the  country’.  To  these-and  household  and  then  offers  a  reasonable  definition  of  thousand.” 


to  a  vast  press  and  radio  audience — 
it  offers  a  three-day  program  includ¬ 
ing  some  50  speakers,  every  one  of 
them  a  person  of  outstanding  national 
prominence  and  achievement.  Fre¬ 
quently,  the  President  participates. 

Because  of  the  war,  this  year’s 


number  ot  persons  per  housenold  and  men  oners 
number  of  persons  employed  per  propaganda.  “But,”  it  points  out.  And  the  Winnipeg  Free-Prtu. 
household.  “there  is  more  to  reporting  a  war  drawing  crowds  that  blocked  traffic  to 

“The  primary  objectives  of  the  sur-  than  quoting  the  claims  of  the  gen-  their  twice  daily  broadcasts  of  war 
vey,”  the  foreword  explains,  “were  to  erals.  A  newspaper  with  a  competent  bulletins  over  a  public  address  sys- 
obtain  dependable  information  which  staff,  adequate  resources  and  an  ap-  tern  at  their  building,  estimates  that 
would  indicate  (1)  the  percentage  of  preciation  of  its  responsibilities  can  90%  of  the  crowd  kept  their  eyes  fixed 


thousand.” 
And  the 


Winnipeg  Free-Prtu. 


_  ^  01  me  war,  mis  yea  s  Canadian  public  using  specific  report  a  world  war  so  that  readers  will  on  the  large  maps  posted  at  the 

Forum  has  attracted  even  greater  at-  commodities,  (2)  the  average  con-  be  informed.”  With  enough  reporters  building.  P  po  ea  at  me 

tention  than  usual.  And  because  of  _ _  i  A, '  of  “.,0  _ _ cU:-  J™,  1™^ _  ''“‘6- 


-eniion  man  usua  a  oecause  01  gumption  of  these  commodities  per  at  work,  “no  censorship  can  long  con-  ■ 

this  attention  ^d  interest,  it  might  household,  and  (3)  the  use  by  ceal  the  truth.”  Competent  editors  60<000  AD  LINES 
dsewLre^’ove?  the''1;'o4t'S'^toTve  ”  a  cursory  examination  can  evaluate  the  news  “produce  a  Carrying  60,000  lines  of  local  dis- 

Lme^tenUon  to  this  khiHf  proL-  V'®  s^vey  shows  that  the^  ob-  column  of  understandable  fact  from  play  advertising  the  Lincoln  (HI.) 
tion  and  its  possibilities  ^  jectives  have  been  attained.  Thus  a  a  torrent  of  cabled  words.’  Adequate  Evening  Courier  on  Oct.  18  issued  a 

“  _  manufacturer  of  canned  soup  can  tell  resources  assure  that  the  war  will  be  48-page  Logan  County  Centennial  and 

The  forum  idea,  said  the  Herald  at  a  glance  how  many  households  in  adequately  reported;  “the  vague  no-  Covirier  Building  edition.  All  adver- 
Tribune  in  a  recent  advertisement,  “is  Windsor,  for  example,  buy  canned  tion  that  propaganda  makes  such  tising  copy  was  solicited  by  the  regu- 
essential  to  the  democratic  processes  soup;  the  average  monthly  consump-  reporting  impossible  is  a  pure  il-  lar  staff  with  no  outside  help  accord- 
of  free,  full  discussion,  "niis  Forum  s  tion  per  household;  and  how  many  lusion.”  ^  Allyne  V  Nugent  publisher 

purpose  is  to  help  the  nation  make  de-  households  buy  his  brand.  THp  nacrp  u  fU^  r.rpsiHpnt 

cisions^fter  all  sides  have  been  The  method  used  in  making  the  persuasive,  the  and  president. 

heard.  In  a  period  of  highly  devel-  survey  was  interesting  and  unusual,  _ 

oped  propaganda — with  public  mis-  although  it  has  been  tried  in  this  ^  iTlS 

information  and  uncertainty  a  con-  coimtry,  too.  An  exhaustive  ques- 


60,000  AD  LINES 

Carrying  60,000  lines  of  local  dis- 


ing  to  Allyne  V.  Nugent,  publisher 
The  page  is  quite  persuasive,  the  and  president. 


slant  threat — the  Forum  can  be 


tionnaire  was  published  twice  within 


rational  influence,  typifying  America  two  weeks  in  72  daily  newspapers  in 
by  presenting  the  divergent  views  of  the  54  cities  covered.  Cash  prizes 


America’s  best-informed  minds.” 


totaling  $1,000  were  offered,  awarded 


The  Forum  idea,  of  course,  is  the  on  the  basis  of  completeness  of  an- 
very  essence  of  the  newspaper  idea,  swers,  neatness,  and  the  best  answer 
too.  Might  it  not  be  a  good  plan,  to  the  question,  “What  do  you  find 
therefore,  for  several  leading  news-  most  useful  and  interesting  in  your 
papers  over  the  country  to  band  to-  daily  newspapers?”  Of  the  question- 
gether  and  sponsor  a  series  of  re-  naires  received,  20,000  were  selected 
gional  forums,  culminating,  perhaps,  fQj.  tabulation  for  the  survey,  selection 
in  the  Herald  Tribune  Forum?  It  being  scientifically  made  to  assure 
strikes  us  such  a  community  promo-  proper  balance  of  all  occupational  and 
tion  would  do  much  to  impress  read-  income  groups.  Thus  newspapers 
ers  with  what  the  newspap>ers  strive  themselves  were  the  vehicle  for  a  sur- 
each  day  to  do.  Its  effect  on  readers  vey  which  will  be  the  basis  of  argu- 
should  be  immediate,  and  its  effect  on  nients  for  newspaper  advertising. 


advertisers  should  not  be  long  fol-  Although  it  would  indeed  be  won- 
lowing.  Any  comments?  derful,  a  similar  survey  for  this  coun¬ 

try  seems  almost  impossible.  There 
Canadian  Consumer  Survey  are  numerous  newspapers,  of  course. 

FROM  the  Bureau  of  Advertising,  that  issue  consumer  surveys  covering 
Canadian  Daily  Newspapers  Associa-  their  markets.  The  Scripps-Howard 


Husking  for  a 
Championship 

Tall  stalks  of  corn  ready  to 
be  husked.  Sturdy  Winnebago 
county  farmers  fl.ppmS  htijk^ 
cars  into  buckboards.  I  SUU 
enthusiasts  cheering  them  on. 

Corn  husking  is  today  s  A1 - 

1  American  farm  sport.  Its  only 

natural,  then,  that  Rockford 
newspapers’  readers,  rural  and 
urban,  followed  progress  ot 

their  own  county  meet  m  their 

“home”  newspapers  with  usual 

keen  attention  and  deligh  . 


"YOUR  HEALTH: 
Here's  How!" 

by  Jane  Stafford 

Daily  articles  reviewing 
progress  of  medical  science 
and  giving  valuable  scien¬ 
tific  pointers  on  how  to 
keep  fit.  For  details  write; 

Science  Service 

Wasliinston,  D.  C. 


TIME 

The  Weekly  Newsmagazine 
Editorial  offices  in 
NEW  YORK  CHICAGO 
DETROIT  PHILADELPHIA 
LOS  ANGELES  SAN  FRANCISCO 
WASHINGTON 
LONDON  PARIS 


Full  services  of 
THE  ASSOCIATED  PRESS 


nuvtlllaliii 


Farm  and  factory  indices  combine  with  rising  retail  barometers  lo 
Rockford  a  decided  edge  when  today's  leading  markets  are  considered 
Largest  prospective  coin  yield  per  acre  in  history;  tenth  consecutive 
month  of  industrial  employment  gains;  highest  August  retail  sales  on 
record  all  merge  to  make  this  market  of  353,521  persons  a  highly  po'*"' 
spot  for  sales.  And,  the  avid  interest  which  more  than  54,000  daily  readers 
take  in  their  Rockford  newspapers  gives  advertising  in  these  intensely 
humanized  newspapers  above  average  chances  for  results. 


Reqister-Republif 
Q  r  n  1  n  a  Star 
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t|uincy  Tatriot  I,.edger  (E) 

Salem  News  (E) 

Taunton  (iiizette  (E> 

\Valtham  News  Tribune  (E) 
Worcester  Telegram  and  Evening 
tiazette  ( M&E) 

Worcester  Sunday  Telegram  (Si 

KHDDE  ISLAND 
rawtiicket  Tim«»s  (E) 

Providence  Bulletin  (E) 
Providence  Journal  (M> 
I'rovidence  Journal  (S) 

West  Warwick  Pawtuxet  Valley 
Dally  Times  (E) 


Westerly  Sun  (E&S) 

Woonsocket  (’all  (E) 

(  (INNECTK  I  T 
Danbury  News-Times  ( E  i 
Hartford  (’oiirant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Henild  (E) 

New  Haven  Register  (EAS) 

New  London  Day  (E) 

Norwich  Bulletin  ami  Record 
(M&E) 

Stamford  Advocate  (E) 

Waterbur>  Republican  &  American 
(MAE) 

Waterbiiry  Republican  A  American 
(EAS) 


“Miss  Elsie”  a  Bor¬ 
den’s  exhibit  bossy  at 
the  New  York  World’s 
Foir,  known  popularly 
as  “Clamour  Girl,”  is  a 
New  England  lass.  She 
has  captivated  thou¬ 
sands  by  her  obvious 
aristocracy  in  a  family 
known  for  an  aristocra¬ 
cy  of  production.  (Ma¬ 
ma  is  registered  as  a 
12,664  pounds-of-milk- 
a-year,  592  -  butterfat, 
cow.)  To  an  important 
degree,  “Glamour  Girl” 
is  symbolic  of  the  en¬ 
tire  New  England  mar¬ 
ket,  from  industry  to 
agriculture,  from  integ- 
rity  of  population  to 
pedigree  of  a  respon¬ 
sive  market  for  any 
national  advertiser. 


Examine  any  phase  of  New  England  activity, 
and  you  find  this  same  traditional  PEDIGREE: 
60  New  England  towns  and  cities  recently 
launched  a  highly  successful  "New  England 
Days"  national  campaign,  the  purpose  of 
which  is  to  better  acquaint  the  nation  with 
this  area's  marvelous  industrial  advance, 
and  the  PEDIGREE  of  its  products.  Merit 
was  the  slogan. 

The  "American  system  at  work  in  New  En¬ 
gland."  A  38-page  booklet  has  been  re¬ 
leased  by  the  First  National  Bank  of  Boston 
to  dramatize  just  WHY  the  territory  has 
weathered  every  economic  storm. 

Precision  equipment.  Because  New  England 
workers  are  so  conscientious  and  proficient, 
three  hundred  companies  contribute  to  mod¬ 
ern  airplane  construction.  One  of  the  U.  S. 
Air  Bases  is  to  be  located  in  New  England 


and  its  plants  will  BUILD  our  national  fleet 
of  the  air.  Pedigree. 

Sales  of  New  England  department  stores  are 
higher — manufacture  of  boots  and  shoes  has 
vastly  increased — the  value  of  total  construc¬ 
tion  contracts  is  13.5  per  cent  larger. 

In  no  other  section  of  the  country  has  there 
been  such  a  large  number  of  new  industrial 
activities.  Residents  of  other  States  invested 
over  half  a  million  dollars  in  real  estate  in 
ONE  State  in  New  England  alone. 

All  due  to  pedigree — the  pedigree  of  the  peo¬ 
ple,  their  methods,  their  enterprises,  their  vi¬ 
sion.  their  thrift.  Yet  to  reach  this  extraor¬ 
dinarily  profitable  market,  the  newspaper  of 
ALL  New  England  must  be  used.  They  are 
loyally  "clannish"  in  their  preference  for  their 
"home  town"  papers. 


EW  ENGLAND 


'ifmt,yrnT 


million  quarts  are  dehydrated.  Two  billion  quarts,  for  which  i: 
are  paid  $65,000,000.  are  canned,  by  5.000  workers  in  161  plcc'^ 
represent  25%  of  all  foods  packed  in  tin — 40.000.000  cases  oc: 
valued  at  $120,000,000. 

FISH.  Some  100  million  pounds  of  fish  are  cured,  saite: 
smoked  armually.  They  sell  for  $15,000,000.  700  million  pC'^ 
seafoods  are  ccmned  in  400  plcmts  cmd  valued  ext  $100,000,000. 
production  is  43%,  California's  29%,  Maine's  6%.  Nearly  halit- 
is  of  Salmon — Alaska,  California,  Oregon  and  Washington. 

MEATS.  The  production  of  ccmned  meats  (for  human  cons'^ 
was  267,371.000  povmds  in  1937,  of  cured  meats  some  90.. 
pounds,  including  50%  of  all  pork.  One  twelfth  of  all  med 
siuned  in  the  form  of  sausage,  more  than  1,500.000,000  pounds ' 
at  $100,000,000.  Some  800  concerns  pack  sausage  almost  exci- 

DISTRIBUTION  of  manufactured  foods  gives  employmed  ‘ 
lions.  They  are  sold  by  some  45,000  wholesalers  cmd  400,000  re 

PURCHASES  of  the  industry  include  over  40  million  dollars d* 
for  2  billion  glass  jars,  mcmufactured  by  33  companies  who  pd 
employes  wages  of  $10,000,000;  cmd  180  million  dollars  for  1' 
tin  cans,  half  the  output  of  224  plcmts  employing,  on  this  wort 
15,000  people  at  cm  annual  wage  of  $18,000,000. 

THE  FUTURE.  Dehydration,  vacuum  packing,  cmd  cjuick  fre**- 
the  newest  means  of  preserving  our  foods  —  all  pweessw 
enjoying  wide  acceptcmcie  by  both  packer  cmd  consumer 


AMERICA'S  first  industry.  Fanning,  is  dependent  for  stability  of 
demand  cmd  of  price  upon  a  second  great  industry,  also  rural, 
FOOD  PRESERVATION. 

Vegetables,  fruits,  dairy  products  cmd  meats  (plus  seafoods)  are 
dried,  cured,  smoked  cmd  salted,  dehydrated,  cmd  more  recently 
frozen,  but  chiefly  canned,  in  the  coimtry  or  in  relatively  small  com¬ 
munities  close  to  the  sources  of  production. 

RESEARCH  starts  with  Field  Laboratories  cmd  experiments  with 
seed  selection,  causes  of  crop  disease  and  spoilage,  the  creation  of 
new  varieties,  improvement  of  flavor  cmd  vitamin  content  and  follows 
through  to  preservation  of  flavor  cmd  nutritive  values  in  the  processed 
or  “mcmufactured"  product. 

THE  CANNING  INDUSTRY,  which  dates  back  to  1810,  consists  of 
some  3,383  plcmts  employing  as  memy  as  350.000  workers  in  season, 
one-third  that  number  from  November  to  April. 

FRUITS  AND  VEGETABLES.  The  canning  industry  paid  300,000 
farmers  $75,000,000  for  perishable  vegetables  (the  product  of  a  million 
cmd  a  half  acres),  in  1937;  $50,000,000  for  fruits.  These  included 
430,000  acres  of  sweet  com,  331,000  aerres  of  green  peas.  442,400  of 
tomatoes;  300.000  tons  of  peaches;  130.000  tons  of  Bartlett  pears, 
10,250.000  boxes  of  grapefruit. 

'The  average  output  is  165  million  cases  of  vegetables.  50  million  of 
fruits.  'Their  value  in  1937  approached  $800,000,000.  2,772  plcmts  in  45 
states,  plus  Hawaii  cmd  Porto  Rico,  employed  cm  average  of  137,000 


cmd  paid  them  $92,638,222  in  wages  (besides  salaries). 

DAIRY  PRODUCTS.  Half  of  our  25  billion  cpiart  milk  production  is 
mcmufactured  into  semi-perishable  butter,  cheese  cmd  ice  erream.  85 


the  early  stages  of  development. 

FROZEN  FOODS.  There  are  today  450  packers 
methods  of  cjuick-freezing  frmts,  vegetables,  poultry,  fis»  ““ 


I 


Their  1939  output  oi  500.000,000  pounds,  as  estimated  by  Quick  Frozen 
Foods  Research  Bureau,  includes  a  small  percentage  of  cold-packed 
fwds  (slow-frozen)  sold  to  institutions  and  manufacturers.  The 
for  cold-packed  fruits  was  12,000.000  pounds  in  1927. 

In  1927,  the  volume  of  quick-frozen  fruits  was  about  25,000.000 
pounds;  in  1938  it  was  more  than  100,000,000.  Frozen  vegetables 
totalled  69,000,000  pounds  in  1937;  85.000.000  in  1938. 

Probably  nearly  two-thirds  of  the  pack  of  frozen  foods  is  "institu- 
honal  and  barreled."  The  problem  of  wider  consumer  use  is  one  of 
®stnbution.  There  were  only  4,000  retailers  with  proper  frozen  food 
reirigeroting  installations  in  1937  when  sales  totalled  275,000.000 
pounds;  6,000  in  1938  when  sales  were  400,000.000;  and  9.000  in 
lonuory  of  the  current  year  which  is  expected  to  show  a  25%  increase. 

manufacturers  of  foods  are  invited  to  consider  the  wider  use 
0*  the  newspaper,  which  goes  into  every  literate  home,  to  tell  both  the 
ousewife  and  the  breadwixmer  of  the  wonders  of  modem  food  pro-, 
ce^g.  Hq^  gjjjj  jjjg  sQits  vitamins  not  lost  and  flavor  as 
r*j  ®  nutritive  values  retained?  Most  newspaper  advertising  of 
IS  limited  to  price  and  brand-name  (mere  reminder).  Of  most 
d  K  j  varieties  of  conned  foods  and  food  combinations,  and  of 

*  ydrated,  vacuum  packed  and  frozen  foods  the  public  is  woefully 
^or®t.  Of  the  great  institutions  back  of  the  Nation's  food  supply 

•  Y  k*en  told  little.  For  food  packers  with  only  local  distribution, 

is  h’  public  relations  advertising  in  local  newspapers 

job™  P  ^  •’«commended.  National  advertisers  should  do  a  national 

Folks  like  to  know  who  prepares  their  food,  where  and  how. 


Tell  Industry's  Story  to  Readers  of  America's  Newspapers 

Boston  Globe  •  Chicago  Tribune  •  Cincinnati  Enqriirer 
Fall  River  Herald  News  •  Gannett  Newspapers  •  Harris¬ 
burg  Patriot  &  News  •  Johnstown  Democrat  •  Johnstown 
Tribime  •  St.  Paul  Dispatch  •  St.  Paul  Pioneer  Press 
Scranton  Times  •  Westchester-Macy  Newspapers 

Phototrraphs  by  California  Packinir  Corporation — (1)  America's  Larirest  Canniii? 
Plant.  (2)  Canning  Tomatoes.  (7)  Sun-ripene<l  Pineapples.  (9)  Pi<-kimr  Peaches. 
(10)  Haryestine  Peas.  By  Campbell  Soup  Company — (4)  Labellinir  and  Casinsr 
Department.  (5)  Chef  Lacouterie  in  Experimental  Kitchens.  (11)  Tomato  Field 
at  Harvestinir  Time.  By  Canned  Salmon  Industry — (3)  Typical  Alaska  Cannery. 
(6)  Salmon  in  Spiller  of  Fish  Trap.  By  Florida  Citrus  Commission — (8)  Florida 


OranKCs  on  the  Tree. 
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OPTIMISM  RULES 

RETWEEN  the  19.S8  and  1939  gatherings  of 
newspajH'r  executives  and  publishers  in  Chi¬ 
cago.  the  contrast  was  as  l)etween  night  ami 
day.  Last  year,  advertising  was  apparently  at  a 
low  ami  immovable  ebb.  The  new  wage-and-hour 
law  was  about  to  become  effective,  with  results 
that  nolKnly  dared  to  predict.  There  was  a  gen¬ 
eral  disiM)sition  to  oliey  the  law  to  the  letter, 
provided  someone  would  tell  what  the  law  meant 
and  how  it  would  affect  operations.  The  princi- 
j)al  bright  note  was  the  news  that  the  Bureau  of 
.\dvertising  campaign  for  co-operative  promotion 
of  all  newspaijers  was  at  last  underway. 

Last  week’s  .session  was  on  a  totally  different 
plane.  The  wage-and-hour  law  entered  its  second 
pha.se  without  excitement.  There  were  no  com- 
|K*titive  .scraps  among  new.spapers  at  the  .\udit 
Bureau  of  Circulations  convention.  The  News- 
I>aiK‘r  .\dvertising  Executives’  group  reported 
linage  on  the  way  up,  and  while  the  year’s  .sta¬ 
tistics  do  not  bear  out  the  most  optimistic  pre¬ 
dictions,  there  is  reason  for  sati.sfaction  in  that 
last  year’s  trend  has  been  markedly  reversed. 

.\ll  .seemed  agreed  that  a  war  boom  on  the 
1915-1916  pattern  was  not  wanted.  The  talk  is 
not  of  great  wads  of  new  bu.siness  .sailing  over 
the  tran.som,  but  of  con.structive  efff)rt  to  build 
adverti.sing  volume  which  will  pay  the  advertiser 
and  .stay  in  newspaper  columns.  The  Bureau  of 
.\dverti.sing’s  plans,  as  exjdained,  promi.se  well 
for  the  future  on  a  broad  .scale,  and  publishers 
siHmi  at  long  la.st  aware  that  the  Bureau  cannot 
1h‘  held  to  production  of  .specific  campaigns  for 
any  or  all  new.spapers.  and  that  its  efforts  must 
have  the  co-ordinated  supjmrt  of  individual  new.s- 
j>ai)er.s. 

The  outlook  for  Fall  and  holiday  bu.sine.ss  is 
gcK>.I.  That  for  next  Spring  is  .still  problematical. 
The  con.structive  efforts  that  are  put  forth  now. 
leganlless  of  omens  and  prognostications,  can 
iiiten.sify  a  forward  movement  or  cushion  the 
effects  of  a  .set-back.  Newspaper  adverti.sing 
jM^opde  have  as  big  a  job  today  as  that  which 
faced  them  in  1911,  and  a  whole  new  generation 
of  arlverti.sers  to  educate.  Their  eyes  should  not 
l»e  on  19‘29  volume,  as  some  still,  amazingly,  .seem 
to  Ih‘.  but  on  the  decade  ahea<l,  which  is  as  full 
«il  promise  as  any  in  newspa|x*r  historj'. 

TOWARD  SOUND  EDUCATION 

-.M.VKE  H.\STE  SLOWLY"  will  Ik*  a  wise  di¬ 
rective  for  the  National  Council  for  Profes¬ 
sional  Education  in  .Journalism,  which  formally 
organized  at  Chicago  last  win-k  and  adopted  a 
statement  of  jirinciples.  The  council  is  com|M)sed 
of  representatives  of  the  leading  journalism 
.schools  and  journalism  teachers,  of  the  .American 
ScK-iety  of  Newspa|H*r  h^ditors,  the  .Vmerican 
New.s|)a|K'r  Publishers  .Vs.sociation,  the  National 
Editorial  .V.sscwiation.  the  Inland  Daily  Pre.ss  .\s- 
.scK-iation,  and  the  Southern  Newspaper  Piddish- 
ers  .\.s.s(H'iation. 

It  faces  a  problem  t>f  tremendous  .scope  and 
raitiification.  From  the  leading  3tJ  .scluads.  there 
are  annually  graduated  more  than  500  ])eoj)le 
theoretically  (and  usually  well)  <|ualified  for 
news|)aiH‘r  work.  This  500  represents  p()ssibly 
half  of  those  who  have  either  applied  for  journal¬ 
ism.  entered  it.  or  failed  »>f  graduation.  Besides 
the.se  .schools  there  are  .some  800  .s<-h(M)ls,  dei)art- 
ments.  and  courses  which  do  not  meet  the  qviali- 
fications  of  the  so-called  "Class  .schcads.  Some 
are  within  a  shade  f>f  those  qualifications.  Others 
are  far  distant.  Manv  are  no  more  than  “cinch’’ 
courses  in  the  English  language  departments. 

No  one  has  yet  estimated  the  numlKT  of  peo- 
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A  feast  is  made  for  laughter,  and  wine  maketh 
merry ;  but  money  answereth  all  things. — Ecclesiastes 
X:2. 


pie  annually  {toured  into  the  newsjtajter  world, 
sup{K>sedly  educated  in  and  for  journalism,  but 
it  is  many  times  the  numln'r  that  daily  news- 
{tajters,  weekly  news|)a{>ers,  advertising  agencies, 
radio  organizations,  and  publicity  firms  can  easily 
absorb.  According  to  harried  editors,  far  too 
many  of  the  applicants  for  jobs  ch)  not  ])os.ses.s 
even  rudimentary  qualifications. 

The  Council  ajtproved  a  .set  of  standards  for 
in.struction  which  will  be  submitted  later  to  the 
journalism  teachers’  organization.  These  are  high, 
and  they  are  broad.  They  should,  if  conscien¬ 
tiously  applied,  be  sufficient  to  produce  journal¬ 
istic  graduates  qualified  as  Jo.seph  Pulitzer  wanted 
his  men  qualified,  with  a  backgrotind  of  under¬ 
standing  of  domestic  and  worhl  questions.  They 
should  al.so  {)roduce  men  and  women  technically 
able  to  take  over  a  rejjorter’s  job  or  a  copy  desk 
.seat  in  almo.st  any  sho|).  Both  of  the.se  aims  are 
iidierent  in  education  for  journalism  ami  neither 
can  Ik*  slurred.  There  remains  the  {)roblem  of 
getting  faculties  with  the  combination  of  aca¬ 
demic  standing,  profe.ssional  ex|K*riencf  —  and 
teaching  ability — to  execute  the.se  programs,  but 
as  time  {las.se.s,  and  more  and  more  newsjiajK'r- 
nien  and  women  have  college  training,  that  j)rob- 
Icm  will  dimini.sh. 

The  council’s  major  ta.sk  at  {)re.sent  is  to  har¬ 
monize  all  interests  ami  avoid  jwtential  conflicts. 
While  the  eventual  aim  of  education  for  journal¬ 
ism  mu.st.  of  course,  be  professional,  we  think  the 
council  should  keep  away  from  that  definition  for 
the  pre.sent.  It  has  liecome  clouded  by  tfK)  many 
technicalities,  and  its  a()|)lication  is  regarded,  un¬ 
fortunately.  by  many  a  working  new  si)a|H*rinan 
as  a  subterfuge  to  deprive  him  of  wage  iK'iiefits 
and  legal  |>rotection.  That  should  not  Ik*,  but  it 
is,  and  until  the  fog  clears  away,  there  is  no 
sense  in  getting  lost  in  it. 

Eventually,  t»M),  we  iM'lieve.  the  eoiincil  might 
well  include  rejire.sentatives  of  tla*  business  y>re.ss. 
the  adverti.sing  agencies,  the  radio  broadcasters, 
and  even  {uiblicity.  .Ml  of  the.se  j)rovide  emjdoy- 
nient  for  able  journalism  graduates,  and  they 
should  |)rovide  a  broad  (‘uougli  outlet  to  assure 
the  .scluKils  that  their  |>rogram  of  reducing  the 
marginal  oiit|>ut  will  not  be  suicidally  drastic. 
Sch<K)ls  mu.st  have  students  jiml  tuition  fit's  for 
existemt*.  and  the  annual  vacancy  in  the  daily 
iicw.spajM'r  field  is  certainly  not  sufficient  to  care 
for  more  than  a  fraction  of  the  |»re.sent  a{)j)licants. 

If  new.s|)a|K'rs  can  take  50  jH'r  cent  of  the 
annual  graduating  cla.s.se.s  of  the  (pialifit'd  and 
ai)|»roved  .schools  and  the  remainder,  journalistic¬ 
ally  trained,  can  find  places  in  allied  activities. 
uew.sj)aj)er.s  and  the  public  in  general,  we  lK*lieve. 
will  Ik*  well  served  and  the  sclusds  can  function 
efficiently. 

EVOLUTION  TOWARD  ETHICS 

WILLIAM  ALLEN  WHITE  in  the  current 
Athtitic  Monthh/  writes  one  of  the  sanest 
j)i(*ee.s  we  have  ever  rend  «in  the  ev«>lution  of 
adverti.sing  from  its  patent  medicine  embryo. 
When  the  .sage  of  Em|)<>fia.  Kan.,  was  a  printer. 
news|)a|K*r.s  were  accu.stomed  to  get  new  ty{)e 
dres.st's  by  a.sking  N.  W.  .\yer  &  Son  for  the  tyjK' 
tliey  needed,  getting  the  .shi|>ment  and  paying 


for  it  over  a  i)eri(Kl  of  years  b\  publication  oI 
adverti.sing,  u|K)n  w  hich  Ayer  al.so  collected  i 
commission.  The  agency  then  served  the  ad- 
verti.ser,  the  ty|)e  founder,  and  the  new  .s{)aper,  to 
the  |)rofit  of  all  three  and  itstdf — but  the  adver¬ 
ti.sing  was  of  a  character  that  mo.st  retail  busi- 
ness  {)eo{)le  regarded  as  less  than  rc.s|)ectable. 

The  adoption  of  advertising  by  these  “respecta- 
aides”  and  the  resulting  banishment  of  the  staple 
ac-counts  of  the  Eighties  is  a  fascinating  story.  No 
law  com|jelled  it.  There  was,  Mr.  White  says,  no 
strong  moral  revulsion  by  new.sj)a|)er  publishers 
against  the  old  patent  medicine,  "lK*auty  parlor," 
land  .swindler  and  other  fraudulent  copy.  The 
{lubli.shers  of  tho.se  days  could  not  afford  to  be 
t<K)  .squeamish,  but  gradually  the  conviction  pe« 
that  the  old  irleas  were  wrong,  didn’t  pay,  ami 
kej)t  Ireneficial  adverti.sing  out  of  circulation.  So 
the  (d<l  gcMls  died. 

Tmlay,  Mr.  White  sees  a  {xrtential  menace  in 
the  control  wielded  by  a  dozen  large  advertising 
agencies  over  press  freerlom.  \  few  men  stan^ 
at  the  gates  which  govern  the  fl<KKl  ujMm  which 
publications  de()end  for  life,  and  he  fears  the 
|K).s.sibility  that  they  may  not  always  exercise  their 
tremendous  {K>wer  for  public  graxl.  He  doesn't 
fear  it  t(K>  much,  harking  back  as  he  <loes  upon  a 
half-century  of  evrdution,  in  which  common  sen-ic 
and  decency  has  guided  bu.sine.ss  time  and  again 
past  the  wrong  detour.  .And  w  e  do  not  c.specially 
fear  it,  desjute  the  knowledge  that  it  has  been 
tentatively  used  now  and  then  toward  .selfi.sh  ends 
There  are  tear  many  keen  men  in  advertising  and 
in  publishing  to  {a*rmit  the  murder  and  suicide 
that  tolerance  of  .such  practievs  would  inevitably 
induce. 

“MR.  SMITH  IN  WASHINGTON" 

NEW  YORK  .MOVIE  CRITICS  gave  high  prai^ 
to  Frank  Cajrra’s  new  |»icture,  "Mr.  Smith 
(liK's  to  Washington,”  and  the  {rublic  stands  in 
line  at  Manhattan’s  largest  {deture  cathedral  for 
a  chance  to  .see  it.  .After  forming  part  of  a  queue 
and  swing  the  jricture,  we’d  like  to  enter  a  sligli' 
demurrer  to  the  favorable  criticism. 

Technically  and  elramatically,  the  picture  is  ex¬ 
cellent.  Factually,  it  is  a  gro.ss  liU'l  on  the  I  nitfd 
States  Sc'iiate,  and,  just  as  important  from  our 
stand|M>int,  uiam  the  corps  of  Washington  coru- 
siamdents.  HollywcMal  .seems  to  have  returned  t" 
its  jxattern  of  jtresenting  newspapermen  as  clown-, 
nim-|M)ts  and  .scoundrels,  anil  the  one  or  tun 
shafts  of  w  hite  light  which  arc  allowed  to  ]»layon 
the  press  in  this  jdctiire  will  not  Im-  sufficient  t" 
dispel  its  prevailing  idea  from  the  |)uhlic  mind. 

The  |)icture  is  in  thoroughly  bad  ta.'te.  Even 
though  it  ends  on  a  note  of  |M»lilical  virtue,  tb 
intervening  scenes  depict  an  atmosphere  of  dun"' 
able  cynicism  and  corrujxtion  such  as  the  Con- 
gre.ss  has  not  .seen  .since  the  Teaimt  Dome  day- 
.\nd  the  .scenes  in  which  the  new  St'iiator  is 
over  the  jum]»s  by  the  corresiaindcnts  and  pb'" 
tographers  maj'  have  hjid  sfime  precedent  in 
case  of  the  unfortunate  Zionchek.  but  never  bemf'' 
or  .since.  We  hate  to  contemi>late  the  adxers- 
propaganda  effect  which  this  picture  is  certain  " 
{maluce  if  it  is  .shown  in  foreign  lands. 

S|a'aking  of  that,  we  f|Uote  from  the 
issue  of  JIarrisons  Reports,  weekly  publicatin 
.serving  indeja'iident  movie  exhibitors: 

“Like  other  {malnci'rs,  M.  Capra  i^  enjoin^ 
from  maligning  foreign  institutions  or  profewi^^^ 
la'causx*  the  foreign  governments  have  ''*‘1’^®  ' 

protested  against  anything  that  touches  t 
Don’t  you  think,  then,  that  Mr.  Capra,  and  e'^^^ 
other  [xriKlncer  for  that  matter,  should 
re.s|a‘ct  toward  the  feelings  of  la'ople  " 
nation?” 
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editor  of  the  Amarillo  (Tex.)  Times. 

S.  G.  Goldthwaite,  editor,  Boone 
(la.)  News-Republican,  Mrs.  Gold¬ 
thwaite  and  Miss  Mary  T.  Goldthwaite, 
associate  editor,  have  just  returned 
PAUL  C.  SMITH,  publisher,  San  from  an  extendi  vacation  comprising 
fYjgfisco  Chronicle,  is  publicity  com-  a  motor  trip  to  New  York,  where  they 
mittee  chairman  for  the  fifth  annual  attended  the  World’s  Fair.  On  Aug. 

convention  of  26th  they  boarded  the  S.S.  City  of 
San  Francisco  and  sailed  through  the 
Panama  Canal  to  Los  Angeles.  From 
there  they  motored  to  San  Francisco, 
where  they  attended  the  Golden  Gate 
Exposition  on  Treasure  Island,  and 
then  motored  to  Portland,  Ore.,  and 
through  various  cities  of  the  west  to 
their  home. 


Piul  C.  Smith 


the  Western 
Safety  Confer¬ 
ence,  to  be  held 
Nov.  12-16  in 
Oakland.  His  as- 
sociates  are 
Frank  F.  Bar¬ 
ham,  publisher, 
Los  Angeles 
Herald  -  Ex¬ 
press;  Manches- 
ter  Boddy, 
publisher,  Los 
Angeles  D  ally 
News;  J .  R . 
assistant  publisher. 


John  G.  Meilink 


In  The  Business  Office 

JOHN  G.  MEILINK,  since  1936  general 
business  manager  of  Scripps- 
Howard  Newspapers  of  Ohio,  and 
general  manager 
of  the  Cleveland 
Press,  will  lead 
the  Publications 
&  Advertising 
team  in  the  1939 
Cleveland  Com- 
m  u  n  i  t  y  Fund 
campaign,  Nov. 
20  to  30.  His  team 
members  follow: 
C.  F.  McCahill, 
co-captain,  vice- 
president  and 
general  man¬ 
ager,  Cleveland 
News;  Royal  M.  Alderman,  vice-presi¬ 
dent  of  McCann,  Erickson,  Inc.;  Sam 
B.  Anson,  general  manager  of  Cleve¬ 
land  Shopping  News;  Allen  Billingsley, 
president  of  Fuller  &  Smith  &  Ross; 
Sterling  E.  Graham,  advertising  man¬ 
ager,  Cleveland  Plain  Dealer;  Dan  R. 
Hanna,  Jr.,  president,  Cleveland  News; 
John  F.  Patt,  vice-president  and  man¬ 
ager  of  WGAR;  Louis  B.  Seltzer, 
editor,  Cleveland  Press;  Norman  Sie¬ 
gel,  radio  editor  of  the  Cleveland 
Press;  and  Rodney  C.  Sutton,  vice- 
president  and  treasurer  of  Miskell  & 
Sutton,  Inc. 

J.  M.  Blalock,  general  manager,  Col¬ 
umbia  (S.  C.)  State,  has  been  elected 
a  vice-president  of  the  State  Co.  Mr. 
Blalock,  former  circulation  manager, 
Spartanburg  (S.  C.)  Herald-Journal, 
also  has  been  named  general  chairman 
of  the  1939-40  Columbia  Community 
Chest. 

Truman  Green,  advertising  manager, 
Tampa  Tribune,  and  Ralph  Nicholson, 
general  manager  of  the  Tampa  Daily 


“°*r<l  of  .Assistance. 

Davies,  publisher,  Kings- 
I  ^^^^S-Standard  and  presi 


of  Canadian  Press  Assn.,  gave  a 


H.  A.  Lindgren 


Knowland  Jr., 

Oakland  Tribune,  and  Fred  B.  Moore, 
editor,  Sacramento  Bee. 

Gardner  Cowles  Jr.,  executive  edi¬ 
tor,  Des  Moines  (la.)  Register  and 
Tribune  and  president  of  Look  Maga- 
nne,  addressed  a  meeting  of  the  As¬ 
sociated  College  Press  at  Drake 
University,  Des  Moines  which  opened 
Oct.  26,  on  “War  and  the  Newspapers.” 

Other  speakers  included  Don  Reid, 

Iowa  Press  Assn.,  field  manager  and, 

J.  N.  “Ding”  Darling,  cartoonist  and 
noted  conservationist. 

Paul  A.  Martin,  editor  and  pub- 
Isher,  Lansing  (Mich.)  State  Journal, 
has  been  re-appointed  chairman  of  the 
American  Legion  hospital  committee 
of  the  department  of  Michigan. 

John  D.  Ames,  publisher,  Chicago 
Journal  oj  Commerce,  has  been  re¬ 
elected  president  of  the  Legislative 
Voters  League  of  Illinois. 

J.  Andrew  Boyd,  editor  emeritus  of 
the  Wilkes-Barre  (Pa.)  Record  and 
his  wife  celebrated  their  61st  wedding 
anniversary  Oct.  23. 

JS  Gray,  publisher,  the  Monroe 
<Mich.)  Evening  News,  was  elected  to 
■he  executive  committee  of  the  South¬ 
eastern  Michigan  Tourist  &  Publicity 
.Assn.,  Oct.  18. 

Clyde  E.  Palmer,  publisher  of  the 
Palmer  newspapers  in  Arkansas  and 
chairman  of  the  executive  committee 
of  the  Arkansas  Centennial  Commis¬ 
sion.  was  toastmaster  Oct.  19  at  a 
dinner  at  Little  Rock  honoring  Frank 
Cuff,  New  York,  president  of  the  Re¬ 
public  Mining  &•  Manufacturing  Co., 

’’hich  maintains  extensive  mining 

perations  at  Bauxite,  Ark.  Times,  are  members  of  a  committee  of 

tol.  J.  H.  Zerbey,  publisher,  Potts-  five  representing  the  Chamber  of  Com- 
iMfe  (Pa.)  Republican,  has  been  ap-  rnerce,  the  City  Board  of  Public  Re- 
pomW  a  trustee  of  the  State  Hospital  lations  and  the  County  Commissioners 
Insane,  at  Werners-  which  will  administer  the  expenditure 
'lUe  by  Governor  Arthur  H.  James.  of  the  $20,000  advertising  and  publi- 
H.  C.  Burkheimer,  publisher,  A  I-  city  fund  for  Tampa  and  Hillsborough 
umbra  (Cal.)  Post-Advocate,  talked  County  during  the  coming  year, 
un  newspaper  merchandising  co-op-  Charles  N.  DeRose,  business  man- 
service  before  the  Junior  ager,  Northampton  (Mass.)  Hampshire 
Gazette,  addressed  the  Northampton 
Rotary  Club  on  conditions  in  Euro¬ 
pean  countries  just  before  the  present 
war.  DeRose  returned  from  a  trip 


FOLKS  WORTH 
KNOWING _ 

ALMOST  an  Horatio  Alger  career  is 

that  of  H.  A.  Lindgren.  publisher, 
LaPorte  (Ind.)  Herald  -  Argus,  who 
recently  c  e  1  e  - 
orated  the  50th 
anniversary  o  f 
his  advent  into 
the  printing 
business  as 
a  printer’s  devil. 

As  a  youth  of  14, 

Mr.  Lindgren 
started  his  print¬ 
ing  career  on  a 
hot  August  day 
in  1890  with 
the  LaPorte 
Plain  -  Dealer. 

Ten  months  later 
he  joined  the  composing  department  of 
the  LaPorte  Herald,  the  paper  of 
which  later  he  was  to  be  the  publisher. 

During  the  Chicago  World’s  Fair 
of  1893,  he  saw,  at  the  exposition,  the 
Mergenthaler  linotype  in  operation. 
Writing  for  a  facsimile  of  the  key¬ 
board,  Mr.  Lindgren  learned  operation 
of  the  machine  well  enough  to  be 
able  to  run  a  machine  when  it  was 
installed  by  the  Herald  a  few  years 
later.  He  was  one  of  the  first  lino¬ 
type  operators  in  northern  Indi¬ 
ana  and  was  regarded  as  one  of  the 
fastest. 

He  became  financially  interested  in 
the  Herald  in  1909,  and  now  has  as 
his  stockholding  associates,  his  son, 
Ralph  A.  Lindgren,  vice-president  of 
the  LaPorte  Printing  Company,  of 
which  the  father  is  president,  and 
Charles  A.  Beal,  secretary-treasurer, 
son  of  Willis  E.  Beal  and  grandson  of 
Archibald  Beal,  both  former  part- 
owners  of  the  newspaper. 
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•  dvertising  Club  of  Los  Angeles  Oct. 
lo. 

L  P.  Boyle,  publisher.  Oil  City 

*■  was  recently  elected  -  -  -  - 

“■chairman  of  the  Venango  County  to  Britain  and  France  just  before  war 


was  declared. 

Harold  Hamilton,  former  assistant 
circulation  manager,  Tampa  (Fla.) 
Tribune,  has  become  circulation  man- 
T™®r  party  at  the  Royal  York  Hotel,  ager  of  the  Kannapolis  (N.  C.)  Daily 
►  ^  honoring  J.  A.  Me-  Independent.  He  succeeds  C.  T. 

"ew  of  the  Montreal  Gazette,  Cheatham,  resigned. 

Sta  general  manager.  Edward  B.  Haines,  business  man- 

,  Fink,  for  the  last  eight  ager,  Paterson  (N.  J.)  Evening  News, 


F  Atla7ita  Constitution 

'  Tl  has  resigned  to  be- 

(Pa7  ^^°*''in-chief  of  the  Easton 
a)  Morning  Free  Press.  He  for- 
'iie  Toledo  Times  and 

former  city  editor, 
oma  City  Times,  has  been  named 


and  Miss  Florence  Nugent  Horscher  of 
Paterson,  have  announced  their  en¬ 
gagement. 

O.  B.  Littick,  general  manager, 
Zanesville  (O.)  Times-Recorder,  was 
elected  president  of  the  Ohio  Society 
for  Crippled  Children  at  its  recent  an¬ 
nual  meeting  in  Toledo. 


George  Strecker,  of  the  Chicago 
Tribune  advertising  staff,  will  speak 
Oct.  29  at  a  meeting  of  the  advertising 
managers’  section  of  the  Oklahonta 
Press  Association  at  Oklahoma  City. 

Sara  Vandiver  has  joined  the  An¬ 
derson  (S.  C.)  Independent  and  Mail 
advertising  staff. 

Peter  J.  Flannery,  of  the  New  York 
Sun  advertising  staff,  has  resigned  to 
rejoin  the  Brooklyn  (N.  Y.)  Citizen  to 
direct  its  newly  organized  sales  pro¬ 
motion  department.  Prior  to  joining 
the  Sun,  Mr.  Flannery  was  advertis¬ 
ing  manager  of  the  Citizen. 

David  E.  Peugeot,  of  the  Buffalo 
Evening  News,  will  address  the  an¬ 
nual  Empire  State  School  Press  Assn., 
convention  to  be  held  Nov.  3-4  in 
Syracuse.  Other  speakers  include  Lee 
W.  McHenry,  Oneida,  president.  New 
York  Press  Assn.;  C.  Robert  Abbey, 
Rochester  Times-Union;  Ellis  K.  Bald¬ 
win,  Utica  Observer  Dispatch:  J.  Evans 
Estabrook,  assistant  circulation  man¬ 
ager,  Syracuse  Post-Standard;  and 
Hugh  L.  Irwin  of  the  Post-Standard 
advertising  staff. 

Robert  L.  Frey,  assistant  to  Hugh 
Baillie,  president  of  the  United  Press, 
returned  to  New  York  last  week 
aboard  the  Washington.  He  remained 
in  London  for  several  weeks  following 
a  business  trip  to  Europe  with  Mr. 
Baillie  who  returned  home  on  the  Pan 
American  clipper  Sept.  28. 

In  The  Editorial  Rooms 

CHESTER  E.  DOWNING,  managing 

editor,  Adrian  (Mich.)  Telegram  has 
resigned  to  return  to  the  Detroit  Free 
Press  as  executive  sports  editor,  suc¬ 
ceeding  Robert  J.  French,  who  has 
left  to  join  the  Philadelphia  Inquirer 
as  executive  sports  editor. 

(Continued  on  next  page) 
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NANCY 


Her  blazing  blushes  show  that 
NANCY  herself  is  modest. 

But  the  list  of  new  subscribers  to 
her  comic  is  not.  So  far  in  "39 
alone  39  more  newspapers  have 
begun  to  run  NANC\. 

Newest  among  these  newcomers 
are  the  Bridgeport  Post  Tele¬ 
gram.  Cincinnati  Post.  Evansville 
Press,  Ft.  Vi  aync  Journal-Gazette, 
Memphis  Commercial  -  .Appeal. 
New  York  Post.  Rome  Sentinel. 
Salt  Lake  City  Deseret  News.  San 
Diego  Sun.  San  Francisco  News. 
Washington  News. 

Vi  ith  the  readers  of  one  of  these. 
The  Cincinnati  Po.st.  N.\NC\  has 
already  proven  so  winning  as  to 
earn  special  honor.  The  "Noth¬ 
ing  Week"’  episode  in  the  strip  in¬ 
spired  Mayor  Stewart  this  month 
to  proclaim,  in  his  own  name  and 
in  that  of  N.ANCY,  as  Mayor  of 
the  Comic  Page,  a  “Nothing 
Week”  in  Cincinnati.  NANCY 
makes  promotion  for  herself  as 
readily  as  she  does  friends. 

There  are  hoth  a  daily  strip  and 
a  color  page  of  N.4NCY.  W'ould 
you  like  us  to  send  samples? 

''tUcitiAy 

FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHK: 


PERSONALS 


Walter  M.  Harrison,  managing  edi-  press  city  hall  reporter,  resigned  Oct.  Alfred  Maas.  Syiacuse,  N.  Y,  cor 
tor,  Oklahovia  City  Daily  Oklahoman  23  to  become  office  secretary  for  Mayor  respondent  of  the  Associated  Pri^ 
and  Times,  reserve  officer  in  the  Forty-  Maury  Maverick  and  director  of  the  Miss  Catherine  Poole  Patrick,  fe 


continued  from  page  25  pjfjjj  division  staff,  has  been  promoted  municipal  information  bureau,  sue-  merly  society  editor  of 


Charles  E.  Gallagher,  managing  edi- 

InH  Markham,  European  corre-  Tribune.  Murphree  formerly  was  edi- 

and  Evening  Leader,  and  Thomas  ^  ^  Christian  Science  Monitor  Edinburg  Review  and  Kil- 

Murphy,  associate  editor,  Scranton  nnre  Hemld  «nd  worked  on  the 


to  Lieutenant-Colonel  on  the  general  ceeding  John  Babcock  who  recently  (N.  Y.)  Record-Times,  Oct.  14.  j. 


became  city  editor  of  the  Austin  Troy. 


Allyn  ‘’Steve”  Jones,  reporter,  A-, 
frntic  City  (N.  J.)  Evening  Union,  i 


(Pa  )  Times  sSe  at  thrrecent  Ves-  Boston,  addressed  the  Twentieth  Cen-  ffore  Herald  and  also  worked  on  the  Miss  Delina  Ouilette,  a  restaurant  ei 
p^r  k^ntr^ffub  tury  Associates  in  Boston  Oct.  21.  Temple  Telegram.  ecutive,  Oct.  14  in  Atlantic  City.  "  l 

-  -  ■  •  •  ’  E.  J.  Liske,  news  editor.  Little  Rock  Ted  Kaghan,  formerly  assistant  edi-  David  E.  Smiley  Jr.,  assistant  cash- 

(Ark.)  Democrat,  will  serve  as  vice  tor  of  the  Financial  Obserrer,  has  been  ier,  Tampa  Daily  Times,  to  Miss  The- 
chairman  of  the  publicity  committee  added  to  the  war  desk  of  the  New  resa  Fitzgerald,  Tampa,  Oct.  7. 
of  the  Arkansas  unit  of  the  American  ^ork  Herald  Tribune.  Edward  G.  Thomas,  city  edi'o- 

Red  Cross  in  the  November  roll  call.  Irving  Pflaum,  Chicago  Times  for-  Shelby  (N.  C.)  Daily  Star 
Erwin  L.  McDonald,  city  editor,  cign  editor;  Arch  Ward.  Chicago  Trtb-  Miss  Dorothy  Ramage  of  .\tlmu 
Rnssellrille  (Ark.)  Courier-Democrat,  sports  editor;  Paul  B.  Nelson,  Qct.  14. 

accepted  call  Oct.  23  as  pastor  of  the  Scholastic  Editor;  Elmo  Scott  Waston,  Dorothy  Sham,  of  the  Independe^- 
Centerville  Baptist  Church  near  Rus-  editor  PMishers  Awnliary;  George  ^  Examiner  news  staff  and  Hul 

sellville.  Since  ordination  to  the  min-  Brandenburg,  Chicago  editor,  ,  w»7iio  iVio  ru.. 


for  125  Scranton  business,  mining  and 
banking  men  in  connection  with  the 
Anthracite  Good  Will  Tour. 

John  J.  McLaughlin,  managing  edi¬ 
tor,  Philadelphia  Evening  Ledger,  has 
returned  after  a  week’s  illness. 

EDITOR  &  PUBLISHER 

Eierj  Saturday  Since  1884 


E.  J.  Liske,  news  editor.  Little  Rock 


Centerville  Baptist  Church  near  Rus 

t - : - : - 1  sellville.  Since  ordination  to  the  min-  ^  cu.vm,  j.  Wylie,  of  the  Jefferson  City  U 

IncUdint  istry  in  November,  1937,  he  has  con-  Editor  &  Publisher,  and  Patricia  Associated  Press  Bureau  at  TnHorv, 

tinned  With  the  Courier-Democrat  and  women's  editor  Chicago  dence  Ocf.  r4.  ’ 

Titlei  Patented,  Reeiitered  Ontenti  Copyrighted  served  aS  pastor  of  the  Hopewell  ~  ®  ^  Miss  Margaret  Lee  Flvn  «nr»- 

Tbi  EDITOR  &  PUBLISHER  COMPANY,  Inc.  Church,  also  near  Russellville.  18th  annual  convention  of  National  ® 

James  Weight  Brown,  Prtsidtra  and  Publuher  ij  tr  j  •*  j  *  d-  Scholastic  Press  Assn.,  Nov.  9-11  at  editor,  Mayfield  (Ky.)  Alessetiger, - 


Dorothy  Sharp,  of  the  Independer.. 
(Mo.)  Examiner  news  staff  and 


Titles  Patented,  Registered  Ciontents  Copyrighted 
The  editor  &  PUBLISHER  COMPANY,  Inc. 
James  Weight  Brown,  President  and  Publisher 
James  Weight  Brown.  Jr.,  Fits  Prmdant 
Charles  B.  Groomes,  Treasurer 
Chas.  T.  Stuart,  Secret^ 

Arthur  T.  Robb,  Edittsr 

_ Warren  L.  Bassett,  Director _ 

General  Ofieet: 


d; ouiioiasiiu  ness  .fissii.,  inuv.  o-al  at  - »  - a/ -  ' — - 

Ronald  Hood,  city  ^dor.  Binning-  ^  j  stevens  Chicago  -l^ck  Stewart.  Shreveport,  La.,  Sep- 1 

tm  (Ala.)  Age-Herald,  has  resigned  oievens,  t,,nicago.  Mavfield  ' 

join  an  advertising  agency  in  At-  James  C.  Latimer,  formerly  with  the  ^ 

nta.  He  joined  the  paper  following  Richmond  (Va.)  Times-Dispatch  re- 

S  vrarliiatinn  from  the  Tlniver.sitv  of  portorial  department  and  other  Vir-  Clarksburg  (W.  Va.)  Telegrom. 


to  join  an  advertising  agency  in  At¬ 


lanta.  He  joined  the  paper  following  Richmond  (Va.)  Times-Dispatch  re 
his  graduation  from  the  University  of  portorial  department  and  other  Vir 


42Dd  S^"R‘Sd"B^d^R?I‘‘Nj*  York  Ci?*  N.  Y.  Alabama.  The  editorial  staff  tendered  ginia  newspapers,  is  now  associate  edi-  Miss  Louise  Neely  of  Jane  L« 


nd  street  end  BroadwRy.  isew  YorE  Lity,  N. 
Telepnones: 

BRyint  8-3052,  3053,  30M,  3055  end  3056 
The  Oldest  Publishers’  and  Acvertisers’ 
_ JouRHAL  in  America _ 


him  a  farewell  dinner  this  week. 


Frank  Laro,  picture  editor,  and  Jeff 


tor  of  the  Petersburg  (Va.)  Progress-  W.  Va.,  Sept.  2. 


Davis,  city  editor,  of  the  San  Antonio 


Frank  Fkhlman. 


James  Weight  Brown,  Jr.,  Assistant  Publisher;  ”^0.0.0  xa. 

Charles  B.  Groomes,  CrB/fal  Manater;  Charles  ate  editor,  Richmond  (Va.)  Times- 


Arnold  Mowbray,  former  contest  Baillic  tO  OpOIl 
editor,  Brooklyn  Eagle,  is  editor  of  ^  ,  _ 

the  Hill  News  and  the  Park  Slope  N.  Y.  Womeil  S  COUTSfi 
Netrs,  Brooklyn  weeklies,  of  which  his  York  Newspaper  Womer.i 

wife,  piene  Valentine  Mowbray,  is  club  has  announced  th^U  will  aga:- 


T,STUA.T,^»rrlo.B*b.Vrrtw;  George  H.  W^^  Dispatch,  is  now  with  the  Baltimore 
CtfculiOfn  MAnaitr;  Louit  A.  Fontaine,  CiAsstfied  «  ’  Globe  political  writer,  was  honored  at 

Manater. -  - -  - -  j-  o  limcheon  at  the  Copley-Plaza  Hotel, 

Manning,  /e.,  1223  National  Press  Club  Bldi.,  “’“W  (Ark.)  Log  Cabin  Democrat,  and  ]yjQj.g  100  friends  and  associates 

Phone  Mstropplit.n  im _  Mrs.  McGee,  are  parents  of  a  son  born  attended.  President  Roosevelt  and 

CkitAf  Editor:  George  A.  Brandenburg,  921  Oct.  17  at  Conwav.  Air _ i  t _ 

Lsondon  GuaranUe  and  Aecidtnt  BuUdini,  360  Sortk  »  i  ■  »«■  .  i  Alfred  M.  Landon  Sent  letters  of  COn- 

Mickiian  Avf.,  Tel.  Dearborn  6771.  Miss  Jackie  Martin,  photo  and  art  gratulation.  Governor  Saltonstall 

Pact/u  Coast  Comspondents:  Campbell  Watson,  editor,  Washhigton  Times-Herald  will  and  Boston’s  Mayor  Tobin  were  pres- 
Vm  ^7- O"®.  .the  euest  speakers  at  the  ent  at  the  luncheon. 

r_-  A _  IT__ A  OlifK  rB/-VVt  1 7  AKS  f  1 rtf  <-Ka  TM  O  _ 


William  B.  Southall,  former  associ-  publisher  ' 

e  editor,  Richmond  (Va.)  Times-  n  ^ 

ispatch,  is  now  with  the  Baltimore 

Globe  political  writer,  was  honored  at 
„  a  limcheon  at  the  Copley-Plaza  Hotel, 
Joe  B.  McGee,  sports  editor.  Con-  Boston,  on  his  73rd  birthday,  recently. 


Mrs.  McGee,  are  parents  of  a  son  born  attended.  President  Roosevelt  and 
Oct.  17  at  Conway.  Alfred  M.  Landon  sent  letters  of  con- 

Miss  Jackie  Martin,  photo  and  art  gratulation.  Governor  Saltonstall 
editor,  Washington  Times-Herald  will  and  Boston’s  Mayor  Tobin  were  pres¬ 


tos  Angeie^  Telephone,' Hempstead  5722.  Adv,','  26th  biennial  convention  of  the  Na- 

‘b ’"5  ’  tional  Panhellenic  Congress  when  that 

Duudint.  San  Francitco;  Telephone  Sutter  1393;  -  ^  i  i  a.x  ‘a*  x 

fVestern  Pacific  BuUdintt  Lot  Angeles,  Telephone  group  of  Greek  letter  SOroritieS  meets 

Prospect  1975. _  at  the  Greenbrier  Hotel,  White  Sul- 

^B*N  Ofiee:  Allan  DEixrONS.  MjiBa*rr.-  IS  phur  Springs,  NoV.  1  to  4. 

Eedetton  Square  Mews,  London,  S.  W.  1,  Lngland*  ^  s 


George  E.  Madtes,  chief  editorial  edition,  Oct.  23.  lOth  anniversary  num- 
writer,  Yon«9Sto„„  (O.)  vindicator, 

Clasee,  International  Service,  76  Rue  its  Petits-  13  president  of  the  Youngstown  Sym-  Little  Rock  (Ark.)  Democrat,  Oct. 
Champs,  Telephone  Opera  66-27. _  nhonv  Societv.  sDonsors  of  the  Youngs-  15.  24-Dage  tabloid  section  for  the 


sponsor  a  lecture  course  on  newspapt: 
M.  E.  Hennessy,  veteran  Boston  vvork,  covering 
obe  political  writer,  was  honored  at  ^^e  principal  de- 
limcheon  at  the  Copley-Plaza  Hotel,  partments  of 
iston,  on  his  73rd  birthday,  recently,  metropolitan  0 
}re  than  100  friends  and  associates  dailies.  The 
lended.  President  Roosevelt  and  course  compris- 
fred  M.  Landon  sent  letters  of  con-  jjjg  lectures 
atulation.  Governor  Saltonstall  ijjg  opened 

d  Boston’s  Mayor  Tobin  were  pres-  j  ^,y  jjugh 

t  at  the  luncheon.  Bailiie,  president 

^  of  United  Press 

Special  Editions  As^iations,  and 

_ Z _  will  continue  p 

Wall  Street  Journal,  Pacific  Coast  March.  The 

lition,  Oct.  23.  10th  anniversary  num-  Kathleen  McL.u5^ 

...  AO  vvocvevo  \  ooth  m  c  n  and 

’  P  ®  ’  ■  women,  will  be  held  on  Wednesde; 

Ldittle  Rock  (Ark.)  Dciuocraf,  Oct.  evenings  in  the  auditoriuin  of 


Clasee,  International  Service,  76  R:ue  des  Petits-  is  president  of  the  Youngstown  Sym-  Little  Rock  (Ark.)  Democrat,  Oct.  evenings  in  the  auditorium  of  tie 

Champs,  Telephone  Opera  66-27. _  phony  Society,  sponsors  of  the  Youngs-  15,  24-page  tabloid  section  for  the  Midston  House,  22  East  38th  St.,  where 

^i’oi‘k!rMaS^"^rja”an\^ijAiErs”"M^  Symphony  Orchestra,  whose  Arkansas  Livestock  Show.  the  club,  headed  by  Kathleen  Me- 

the  Centre  News  Ai^ncy,  Hung  Wu  Roid,  Nanking,  1939-1940  season  has  just  Opened  with  Tulsa  (Okla.)  Worldy  Oct.  22,  24-  Laughlin,  of  the  Neic  York 

ewns; — ^ ^ ^ ^  the  largest  attendance  in  its  history.  page  tabloid  section.  Public  Service  its  headquarters. 

Advertisino  rates  enecuve  Dec.  1,  1937;  Tn  ii  x  •  x  x  ‘x  j*  _  -  i 

[ate  line  or  series  of  insertions  as  follows:  Ray  E.  Peterson,  assistant  City  edi-  Industries.  Miss  Miriam  Lundy,  of  the 

Li^;;  i  6  ^3  M  B2~\  tor,  Oshkosh  (Wis.)  Daily  Northwest-  Hastings  (Neb.)  Tribune,  Sept.  18,  York  Daily  News  and  former  pr»- 

Agate  Time  Timet  Times  Timei  Timet  ern,  addressed  the  Senior  league  of  St.  Sixth  Semi-Annual  Dollar  Day,  10  dent,  who  is  chairman  of  the  jour- 
672  1275  $234  $220  $206  $182  Paul’s  Evangelical  Church,  Oct.  17.  pages,  with  first  and  last  pages  in  pink  nalism  course  has  announced  the  fo- 

i  ^7^  *64*  *^7  Wilson,  news  editor,  Boise  newsprint  with  color;  Sept.  11,  Fall  lowing  lecturers  in  addition  to  It 


China. 

Diselat  Aovestisihg  rttet  effective  Dec.  1,  1937: 
85c  per  agate  line  or  eeriet  of  intertioni  ai  folloB  »: 
ILineil  1  I  6  I  13  I  26  I  52 
Sizes  lAgate  TimelTimei  Times  Timet  Timet 


Page  672  $275  $234  $220  $206  $182 

;4Pagc  336  164  131  123  116  IWl 

KPege  168  85  72*  68*  64*  57 

H  Page  84  65  47*  44*  41*  37 

'At  Pagg  42  33  28*1  26*  24*  22 


(Idaho)  Daily  Statesman,  has  taken  a  Style  Edition,  8  pages 


Bailiie:  Mrs.  Ogden  Reid,  vice-pre-' 


I  ^  ' _ ^2, _ ?®!l! _ ?1!! _ ?LJ  leave  of  absence  and  George  Essel-  st.  Johnsbury  (Vt.)  Caledonian-  dent.  New  York  Herald  Tribune;^- 

I^t?f*$M!“^?wMrJri?it*'MlSw  r^itVon'^M  burnofCanton,0.,  has  been  named  Ws  Record,  Sept.  29,  8-page  ad  section  O’Hare  McCormick,  editorial  and  fo- 

time  batii  at  any  other  ichedule  namely,  $182  per  successor.  coincident  with  the  photoplay  “The  ture  writer.  New  York  Times,  Art* 

pa«;  $i(n  half  paae;  $57  quarter  page.  •Quarter.  j  Denson  for  the  last  two  vears  Women.”  Krock,  chief  Washington  Bureau  ^ 

csEBth  and  MZteentb  paget  mutt  be  on  definite  copy  vuiiii  j-fcusoii,  lui  uic  idsi  iwu  ycdis  ..  umcn.  ,  ,,  i  rr:..,.*.  W  HiC 

^edule. _  in  charge  of  the  INS  Washington  bu-  Washington  (N.  J.)  Star,  a  weekly,  respondent.  New  York  Tinies. 

CLAtairiEo  RATEe:  ^  par  agate  line  one  time;  70c  reau  news  desk,  and  previously  assist-  200th  Anniversary  of  the  Settlement  Henderson,  managing  edi  . 

^r  agite_  me  onr  ***°^ - - — ■  —  ant  managing  editor  of  the  Chicago  of  Warren  County,  N.  J.,  84  pages,  3  York  City  News  Assn.,  an  ^ 

SiTVATiONi  Wanted:  fiOe  per  agate  line  one  time;  •  •  tvt  it  i  v  j  yd.icn  wwuni.j',  ...  u.,  o-.  nnlnmnist  and  spec* 

40e  per  egetc  Unc  lonr  times  (count  five  words  to  Times,  IS  now  m  New  York  as  head  sections.  ihompson.  coiumnisi  ai  ^ 

the  Une). _  of  the  news  desk  of  Columbia  Broad-  writer.  New  York  Herald 

SuNacEiETioN  RATEt:  By  mail  parable  in  edvence  casting  Company’s  publicity  depart-  ...  _  AlsoC.D.Batchelor.editonaia- 

^  Wedding  BgIIs  toonist.  New  York  Daily  News; 

Club  Rates:  The  club  retea  are  applicable  to  all  Mrs.  Rose  Boylan,  Veteran  local  SO-  t  a  att*.  •*  ja  Davis,  World  rtWe 

iubKnpuoneinanyone.omamzation--whetherpa,d  cietv  and  club  editor  St  Louis  Globe-  WILLIAM  F.  HOLLAND,  city  editor,  York  Sun;  Robert  E.  Diclwn.c3“; 

Sric™..  Worce„er(M,_s,.>  Evening  Gav-  and  telegraph  editor. 


„  u...  d...  of  the  Chi^o  „f  Warn 

40e  per  agate  Unc  lonr  times  (count  five  words  to  Times,  IS  now  in  New  York  as  head  sections. 

the  Une). _  of  the  news  desk  of  Columbia  Broad- 

SuNacEiETioN  RATEt:  By  mzil  pRyzhle  in  tdvtnce  casting  Company’s  publicity  depart- 
Umted  StiUt  End  ItUnd  Pottettiont,  $4  per  year;  .  j  r  e  r- 

CenedR,  $4.60;  Foreign,  $». _  ment.  _ 

Club  Rates:  The  club  retea  are  applicable  to  all  Mrs.  Rose  Boylan,  Veteran  local  SO- 
}o^*’^Jy""tt°“  lSp^v°or^nS^^^^^  ciety  and  club  editor,  Sf.  Louis  Globe-  WILLIA 

tiona  to  ^arate  addrettet  for  one  year  each  or  one  Democrat,  was  the  recipient  of  an  ”  orce 


Wedding  Bells 


tiona  to  teparate  addrettet  for  one  year  each  or  one  Democrat,  was  tne  recipient  Ot  an  leicgirtjjii  cvintr.,  Atporlc- 

aubteription  for  two  years,  $7;  thrw  tubteriptiont  to  unusual  honor  Oct  17  when  acclaimed  Miss  Margaret  Elizabeth  make-up  editor)  New  lorK 

separate  addrettet  for  one  year  each  or  one  tubtenp*  unusual  nonor  »_>C1.  wnen  acciaimea  nf  Brandon  Vt  in  Brandon  ■  Word  flrpane  Vlce-pl*^ 

tion  for  three  yeart,  $10;  five  or  more  aubteriptiont  the  “outstanding  business  and  profes-  ^  t*onnor,  ot  eranaon,  vt.,  in  uranaon  Telegram;  Ward  Greene, 

in  one  group  to  different  addretMt  for  one  year  at  gional  woman  of  East  St.  Louis”  at  a  dent  and  executive  ^itor  0 

$i5.0o“idd1tionariubtcripttont‘’orthrtamV^^  dinner  meeting  sponsored  by  the  city’s  John  V.  Anderson,  of  the  Columbus  Features  Syndicate; 

pamely  three  doUart  each. _  Business  and  Professional  Women’s  (O.)  Citizen  national  advertising  staff,  Lai,  scienre  editor  oi  mi 

Memberi:  The  Asamated  Businm  Paperx  Adver-  organization  to  Miss  Penny  Cosmos  of  Omaha,  Sept.  News  Service;  Dewitt  Ma^e  ^ 

titiof  Federation  of  America,  National  Editorial  ®  crs/viofA/l  Pvocc  fnrpi^  anSlTS 

Anodation  and  the  Audit  Bureau  of  Circulationa  John  Evans,  general  foreign  editor,  Omaha.  s  c  atM  ^  Knickt-' 


Six  MoBthi 

Eoded 

Net 

Paid 

Total  Di»- 
tribation 

June  30, 1939 . 

“  1938 . 

••  1937 . 

"  1936 . 

“  1936 . 

••  1934 . 

“  1933 . 

“  1932 . 

“  1931 . 

••  1930 . 

“  1929 . 

••  1928 . 

12,726 

12,360 

11,482 

10,778 

10,225 

9,359 

8,796 

9,920 

10,497 

10,816 

9,878 

8,982 

13,783 

13,312 

12,751 

11,801 

11,333 

10,592 

10,320 

10,987 

11,669 

12,216 

11,105 

10,223 

organization  to  Miss  Penny  Cosmos  of  Omaha,  Sept.  News  Service;  Dewitt  Ma^e 

John  Evans,  general  foreign  editor,  30  in  Omaha.  sociated  Press  X"  Knicke-' 

Associated  Press,  and  Mrs.  Evans  are  William  H.  Glover,  of  the  Associated  ^nd  Maury  ^  .  forthe.'^' 

on  vacation  in  the  Big  Smoky  Moun-  Press  Newark,  N.  J.  bureau,  to  Miss  bocker)  society  . 

tains  in  North  Carolina.  Glenn  Babb  Isobel  M.  Cole,  Oct.  7.  York  Journal  and  .American. 

is  directing  the  cable  desk  in  New  Edwin  S.  McIntosh,  staff  r^orter,  «  nnn  i^UTTHREN 

York  until  Mr.  Evans  returns  Oct.  30.  New  York  Herald  Tribune,  to  Miss  HOST  TO  OfOuO 
Huston  McCollough.  political  re-  Mary  Blanche  Stabler,  of  Bayonne,  Eight  thousand  Salt  Lake 
porter,  Philadelphia  Evening  Ledger,  N.  J.,  at  Albany  recently.  children  were  guests  of  the 

is  writing  a  new  column  of  sidelights  John  F.  Moynahan,  reporter.  New-  Tribune  and  Telegram  at  a  ^ 

on  politics,  under  the  heading  of  ark  (N.  J.)  Evening  News,  to  Miss  matinee  performance  of  jj;r. 
“Debit  and  Credit.”  Helen  M.  Newman,  Oct.  14,  in  St.  States  Navy  band  in  the 

Alex  N.  Murphree,  San  Antonio  Ex-  Joseph’s  Church,  West  Orange,  N.  J.  tabernacle,  Oct.  23. 
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WHAT  ARE  THE  FACTS? 

“Our  concern  with  any  man  i$  not  with  what  eloquence  he  teaches^  but  with  what  evidence.*’  AVGVSTJISE 


HELPFUL  PETROLEUM— Petroleum  now  is  used  daily  by  every  person  in  the  civilized  world.  Americans  enjoy 
peak  consumption — 1,700  gallons  per  year  per  family.  United  States  supplies  three-fifths  of  world's  oil;  utilizes 
major  proportion  of  the  thousands  of  useful  refined  products  made  therefrom. 

Refinery  chemists  now  get  more  from  a  barrel  of  crude  than  any  magician  ever  pulled  from  a  silk  hat.  Among 
their  successful  tricks  is  the  recovery  of  more  than  44  gallons  of  gasoline  from  every  100  gallons  of  crude  oil.  This 
is  twice  as  much  as  was  obtained  only  a  few  years  ago,  but  less  than  will  be  obtained  a  few  years  hence. 


Keeping  pace  with  petroleum  news  developments  is  no  easy  task,  but  is  facilitated  by  the  book,  "Petroleum 
Facts  and  Figures,"  published  annually  by  the  American  Petroleum  Institute.  Only  book  of  industrial  statistics 
prepared  in  “news"  style,  this  volume  is  a  time-saver.  Some  190  pages  give  the  data  on  utilization,  production, 
refining,  transportation,  marketing,  prices  and  taxation,  etc.  , 


Latest  available  booklet  of  the  Institute,  "What  Price  Gasoline?",  removes  the  mystery  from  gasoline  produc¬ 
tion,  consiunption,  pricing,  and  taxation.  Interesting  also — and  also  free  to  newspaper  editors — is  “Sidelights  of 
Industry,"  a  weekly  industrial  feature  service  without  product  promotion  or  advertising.  Copies  sent  immediately 
upon  request.  SOURCE — American  Petroleum  Institute. 


Anthracite  Dealer  Training 

Inaugurating  the  current  phase  of  its 
cooperative  dealer  training  program, 
Anthracite  Industries,  Inc.,  this  week, 
opened  the  first  of  its  fall  and  winter 
series  of  evening  Merchandising 
Schools  in  key  market  centers  as  fuel 
dealer,  equipment  manufacturer,  and 
sales  and  service  representatives  in 
Philadelphia  and  Newark  attended  the 
initial  sessions  of  the  six-weeks  course. 
The  next  opening  is  scheduled  for 
next  week  in  New  York  City. 

Designed  to  place  the  retail  dealer 
in  a  position  to  offer  constantly  im¬ 
proved  service  in  home  heating,  the 
course,  which  is  presented  by  experts 
in  the  various  fields  covered,  includes 
the  newest  developments  in  anthracite 
merchandising  technique,  and  is 
adapted  to  meet  local  merchandising 
problems  and  heating  conditions. 

Meanwhile,  plans  are  under  way  for 
a  series  of  meetings  throughout  the 
East  and  Canada  whereby  more  than 
two  thousand  graduates  of  previous 
-Merchandising  Schools  will,  through 
their  alumni  associations,  be  kept 
abreast  of  the  latest  developments  in 
the  industry,  and  continue  the  educa¬ 
tional  program  begun  with  the  course. 

SOURCE  —  -Anthracite  Industries, 
Inc. 

9,000  Dry  Elections — 
ActuaUy  Only  4.777 

Few  editors  are  taking  seriously  the 
latest  claims  of  the  Anti-Saloon 
I-eague  and  the  WCTU  that  “7,000 
out  of  9.000  districts  have  gone  Dry 
since  Repeal.” 

The  facts  are.  that  as  of  September 
1- 1939,  a  total  of  4,777  such  elections 
were  held,  of  which  1,9.52  went  Wet 
and  2.825  Dry.  In  this  tabulation  the 
Drys  are  given  the  benefit  of  the 
count,  because  only  territory  in  which 
liquor  is  sold  is  classed  as  Wet.  Towns 
in  which  beer  is  legal  are  here  classed 
as  Dry. 

,  staggering  claims  of  the  Pro¬ 
hibitionists  are  reached  by  such 
methods  as  those  recently  revealed  by 
the  Anti-Saloon  League  in  Pennsyl¬ 
vania,  which  while  not  disputing  the 
towns  are  Dry,  says : 
A  single  completely  Dry  unit  is 
eounted  as  two  places  on  the  basis  that 
It  bans  both  beer  and  liquor.”  If  a 
own  revotes  Dry  it  also  is  counted  as 
a  >econd  victory.  Thus,  in  Vermont, 
w  lere  voting  on  Prohibition  is  manda- 
or>  every  year,  the  Prohibition  count 
ows  632  towns  are  Dry,  whereas 
ermont  has  only  246  towns  within  its 

I  SOURCE — Distilled  Spirits 

•nstitute,  Inc. 


Railroads  Can  Meet 
Transportation  Demands 

Increased  operating  efficiency  and 
improvement  in  cars  and  locomotives 
make  it  possible  for  the  railroads  to¬ 
day  to  handle  more  freight  per  train 
and  move  it  over  the  road  faster  than 
in  the  past. 

Since  1920,  there  has  been  an  in¬ 
crease  of  64  per  cent  in  the  average 
speed  between  terminals.  An  increase 
of  one  mile  per  car  per  day  has  the 
effect  of  increasing  existing  car  .supply 
by  70.000  cars.  The  number  of  tons 
handled  by  the  average  freight  train 
in  one  hour  has  more  than  doubled 
since  1920. 

The  average  capacity  of  freight  cars 
in  the  past  twenty  years  has  increased 
8.11  tons  or  nearly  twenty  per  cent 
The  average  tractive  jiower  of  loco¬ 
motives  has  increased  43  per  cent  in 
the  .same  period. 

While  there  has  been  a  reduction  of 
approximately  thirty  per  cent  since  the 
high  point  in  1925,  in  the  ownership 
of  freight  cars  and  a  reduction  of  36 
per  cent  in  locomotives  since  the  high 
point  in  1924.  there  have  been  1.068,- 
763  cars  and  16,190  steam  locomotives 
either  new  or  completely  rebuilt, 
placed  in  service  from  1923  to  1938 
inclusive,  not  counting  electric  loco¬ 
motives.  These  figures  do  not  in¬ 


clude  the  thousands  of  locomotives 
and  cars  which  have  been  modernized 
since  1925.  In  view  of  this  situation, 
there  should  be  no  fears  as  to  the 
ability  of  the  railroads  to  meet  trans¬ 
portation  demands,  present  or  pro¬ 
spective. 

.SOURCE — -Association  of  American 
Railroads. 

Highway  Construction 
Boom 

Destruction  Over  There — Construc¬ 
tion  Over  Here!  Latest  Highway  In¬ 
formation  Service  releases  emphasize 
contrast  between  conditions  at  home 
and  abroad.  While  Europe  broils  in 
a  war  of  destruction,  .American  road 
builders  prepare  for  a  highway  con- 
>t ruction  boom  in  1940  and  1941. 

Tlie  major  role  played  by  roads  in 
national  and  international  peace, 
inosiierity  and  progress  will  l)e  em¬ 
phasized  at  the  1940  Road  Show- 
Convention  of  the  -American  Road 
Builders’  .Association  in  Chicago, 
January  29-February  2.  “Roads  Rule 
the  World”  will  be  its  theme. 

News  about  this  No.  1  event  of  the 
highway  year,  as  well  as  other  import¬ 
ant  highway  developments,  is  released 
by  Highway  Information  Service. 
News,  facts,  pictures  and  features  for 


Directory  of  Authoritative 
Sources  of  Factual  Information 

American  Road  Builders’  Assn. 


National  Pms  Bide..  WaahInKton,  D.  C 
A  Highway  Press  Service,  pnbUciaing 
need  of  “more,  better  and  safer  roads." 
An  educational  column.  “Down  the 
Road."  A  series  of  articles.  “History 
of  Highways,”  with  mats  and  photo¬ 
graphs.  Also  highway  facts  and  hgures 
and  a  monthly  publication.  “Road  Build¬ 
ers’  News."  Free  to  editors. 


Anthracite  Industries,  Inc. 

3867  Chrysler  Bldg..  New  Tork  City 
A  non-profit  organization  of  Pennsylvania 
hard  coal  producers,  designed  to  promote 
the  use  of  anthracite,  through  research, 
education  and  the  development  of  efficient 
anthradte  burning  equipment.  Pact  find¬ 
ing  and  statistical  facilities  at  the  senico 
of  editors  everywhere. 

Association  of  American  Railroads 

Transportation  Bldg.,  Washington,  D.  O. 

Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  service,  traf¬ 
fic.  finance,  t.oxatlon.  valuation.  Library 
and  reference  material  available  to  all. 


Associated  Business  Papers,  Inc. 

369  I/ezington  Ave.,  New  York,  N.  T. 
This  group  of  165  of  the  nation’s  domin¬ 
ant  business  publications  constitutes  a 


reservoir  of  factual  Information  with  re¬ 
gard  to  production,  distribution,  construc¬ 
tion,  transportation. 

American  Petroleum  Institute, 

DepHrtniPiit  of  I’lilillc  Krliitinns, 

.'iO  W.  iVOtli  St.,  New  York.  N.  Y. 
National  Triwle  Association  of  the  Ameri- 
ean  Petroleum  Industry,  interested  ehiefly 
in  technological  and  statistical  progress. 
Send  for  samples  of  “Weekly  Press  Re¬ 
lease.”  presr-nting  current  data,  interesting 
items,  on  petroleum  developments  and 
••Sidelights  of  Industry."  weekly  column 
of  industrial  features;  also  for  ‘•Petro¬ 
leum  Facts  and  Figures."  statistical  year¬ 
book.  all  free  to  editors. 

Distilled  Spirits  Institute,  Inc. 

National  Press  Bldg.,  Washington,  D.  C. 
Factual  information,  data  and  statistics 
relating  to  the  Distilling  Industry,  reports 
from  official  sources  on  production,  con¬ 
sumption,  enforcement,  taxation,  revenue. 

Edison  Electric  Institute 

420  Lexington  Ave.,  New  York.  N.  Y. 
Factual  information,  data  and  statistics 
relating  to  the  electrical  industry. 

National  Assn,  of  Food  Chains 

726  Jackson  Place,  Washington,  D.  C. 
John  A.  Logan,  Exeentive  Vice-President 
Continuing  studies  in  social  and  economic 
aspects  of  chain  store  distribution.  Fact¬ 
ual  data  and  informative  material. 


Advertisement 


newspapers,  magazine?  and  radio  are 
regularly  released. 

Mats  accompany  all  material,  wliich 
can  be  obtained  by  editors  free  of 
charge  by  writing  Highway  Informa¬ 
tion  Service,  865  National  Press  Build¬ 
ing,  Washington,  D.  C. 

SOURCE — American  Road  Build¬ 
ers’  -Association. 

More  Advertising  of  Elec¬ 
trical  Home  Appliances 

Promotional  campaigns  prepared 
for  us«‘  this  Fall  by  The  Modern 
Kitchen  Bureau  are  designed  to  en¬ 
courage  electrical  appliance  dealers 
and  other  merchant?  wlio  sell  elec¬ 
trical  appliances  to  u>e  advertising 
>pace  in  their  local  new-papers. 

The  Bureau's  Fall  Range  Program, 
called  the  National  Electric  Range 
Exposition,  provides  ten  mats  of  vari¬ 
ous  sizes  for  the  use  of  local  adver¬ 
tisers  over  their  signatures. 

Its  Fall  Electric  AA  ater  Heater  Cam¬ 
paign  includes  five  such  mats,  and  its 
Electric  Roaster  Campaign,  tied  to 
the  holiday  theme,  includes  three. 

Proof  sheets  of  this  advertising  may 
be  obtained  from  The  Modern  Kitchen 
Bureau.  420  Lexington  -Avenue,  New 
York.  .SOURCE — Edison  Electric  In¬ 
stitute. 

Congress  of  800  Experts 
Available  to  Newspapers 

The  National  Conference  of  Busi¬ 
ness  Paper  Editors  invites  the  editors 
<»f  -America’s  newspapers  into  a 
closer  partnership  of  economic  service 
to  America. 

The  800  editors  of  the  156  indus¬ 
trial,  merchandising,  and  profes¬ 
sional  journals,  which  are  members 
of  the  As.sociated  Business  Papers, 
Inc.,  form  a  congress  of  disinter- 
e.'ted  business  experts  second  to 
none  in  cidlective  experience,  knowl¬ 
edge,  background,  and  acquaintance. 
-•Vs  a  group,  these  editors  have  the 
widest  knowledge  of  business  tech¬ 
niques.  They  have  at  hand  ah 
abundance  of  ready  facts  and  ex- 
jK-rt  opinions  that  may  be  quoted 
with  the  fullest  assurance  of  relia¬ 
bility.  They  place  these  resources 
at  the  disposal  of  .America’s  news¬ 
papers.  SOI  RCE  '.Associated  Busi¬ 
ness  Papers,  Inc. 
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Thrift  and 


A  Speech  by  WILLIAM  A.  WHITE,  Editor,  Emporia,  Kan.,  Gazette, 
at  Opening  of  1939  Annual  Message  of  Life  Insurance,  Monday,  October  23,  1939 


In  discussing  thrift  and  democraq,  I  suppose  the  first 
thing,  and  the  wisest,  to  do  is  to  define  our  terms. 
Let  us  take  thrift.  It  is  easy  to  say  that  thrift  is  foresight 
— saving  pennies  against  a  rainy  day.  But  as  we  know 
thrift  in  the  United  States,  thrift  is  the  concrete  evidence 
of  man’s  faith  in  man. 

JFhat  Is  Thrift? 

It  is  all  very  well  to  lay  by  pennies,  even  dollars, 
even  dollars  multiplied  by  the  hundred,  by  the  thousand 
and  by  the  hundred  thousand,  but  the  act  of  saving 
alone  is  not  thrift.  Nor  is  the  investment  of  a  man’s 
savings  thrift  if  he  expects  to  gain  greatly  thereby  and 
multiply  his  savings  tenfold  or  a  hundredfold.  That 
is  speculative  investment  and  the  man  who  is  thrifty 
chiefly  for  gain  runs  the  speculator’s  risk. 

Thrift  in  this  countq%  for  most  of  us.  a  good  eighty 
per  cent,  consists  in  laying  by  our  savings  by  the  penny 
and  by  the  dollar  with  the  thought  not  of  multiplying 
them  to  enlarge  our  capital  and  so  widen  our  business 
interests,  but  rather  the  great  preponderance  of  our 
national  savings  is  for  some  kind  of  security  for  our¬ 
selves  or  for  our  heirs  or  assigns. 

It  Is  Not  Speculation 

Not  one  of  our  citizens  in  four  is  a  speculative  investor, 
even  in  his  own  business.  T  he  American  masses  are 
not  dollar  chasers.  By  far  the  most  of  us  are  wage 
earners,  professional  men,  teachers,  pre.ichers,  clerks, 
doctors,  lawyers,  engineers,  small  storekeepers,  farmers, 
industrial  artisans  and  their  dependents.  Now  these 
people  are  not  primarily  interested  in  gain.  Money  is 
not  the  counter  of  success  in  the  game  of  the  preacher, 
the  teacher,  the  lawyer,  the  doctor,  the  engineer. 

He  asks  and  expects  no  great  fortune.  He  is  satisfied 
in  the  achievements  incidental  to  his  job,  if  he  has  the 
comforts,  decencies  and  self-respecting  home  environments 
of  his  fellow  workers.  But  what  he  wants  above  every¬ 
thing  else  is  to  do  his  professional  job  well  and  then 
not  to  worry  about  how  he  shall  be  clad,  what  he  shall 
eat  and  the  way  he  shall  face  old  age.  This  man,  the 
typical  head  of  the  average  middle-cl.ass  family,  has 


no  great  talent  for  speculative  investment.  He  knows 
by  experience  that  when  he  tries  to  take  a  flyer,  his 
efforts  generally  have  proved  foolish. 

If  here  Real  Thrift  Channels 

The  real  thrift  of  the  American  people  is  channeled 
in  provident  institutions  created  almost  unconsciously 
but  with  amazing  detail,  that  are  set  apart  from  the 
thrifty  man’s  ordinary  gainful  pursuits.  He  has  built 
up  savings  banks,  building  and  loan  associations,  trust 
companies;  and  safest  of  all  our  financial  institutions 
is  American  life  insurance.  American  life  insurance 
shines  at  the  apex  of  our  devices  for  thrift.  It  is 
probably  the  most  powerful,  most  efficient  and  most 
widely  useful  of  all  our  democratic  financial  institutions. 

A  Democratic  Enterprise 

Life  insurance  in  the  United  States  has  been  built  up 
little  by  little,  day  by  day,  year  by  year,  by  the  people 
themselves.  They  have  used  government  and  its  benefits 
and  restrictions  only  incidentally.  Here  is  a  democratic 
enterprise  which  embodies  our  thrift.  When  one  examines 
its  intricacies,  its  vast  extent,  its  immeasurable  benefits, 
its  unwritten  code  of  self  government,  the  way  it  rewards 
honesty  and  punishes  greed  and  neglect  in  its  control 
and  the  way  it  has  become  a  bulwark  of  American 
capitalism,  we  may  well  be  amazed  at  its  growth,  astounded 
at  its  stability.  For  here,  quite  outside  of  government, 
we  have  set  up  a  potent  economic  machine.  It  is  a 
democratic  achievement  from  top  to  bottom,  democratic 
in  its  conception,  democratic  in  its  aims,  democratic  in 
its  performance,  democratic  in  its  ownership  and  its 
management, 

11  hat  Is  Democracy? 

Now  having  defined  thrift,  let  us  consider  democracy. 
One  of  our  most  fatal  blunders  in  discussing  democracy 
is  to  assume  that  it  is  something  having  chiefly  to  do 
with  government.  We  confuse  democracy  with  universal 
suffrage  and  with  the  other  weapons  of  popular  sov¬ 
ereignty.  By  these  I  mean  the  liberties  guaranteed  b_\ 
the  Bill  of  Rights,  free  speech,  free  conscience,  free 
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Democracy” 


press,  the  writ  of  habeas  corpus,  the  ri^tht  of  trial  by 
jury  and  the  various  ballot  laws  which  set  up  our 
defense  apainst  the  rule  of  tyrants. 

But  all  these,  universal  suffrape,  the  Bill  of  Riphts, 
honest  elections,  the  vast  machinery  of  parliamentary  pov- 
ernment,  are  means  to  an  end,  not  ends  themselves.  'I'hese 
thinps  are  the  machinery  of  democracy  which  are  estab¬ 
lished  to  aid  men  in  what? — in  the  pursuit  of  happiness. 
They  are  not  happiness  itself.  Necessary  to  the  pursuit 
of  happiness  they  are,  of  course,  but  finally  they  are 
only  means  to  an  end.  What  is  that  end?  I  believe 
one  of  the  fundamentals  of  human  happiness  is  a  sense 
of  security.  Well — security  in  what?  I  should  say  it 
is  security  that  comes  to  a  man  who  feels  that  he  is 
participatinp  in  the  benefits  of  the  civilization  which 
accordinp  to  the  quality  of  his  talents  he  has  helped 
to  create. 

The  Citizen’s  Servant — \ot  His  Master 

One  pursuit  of  happiness  is  found  in  the  enjoyment  of 
economic  freedom.  Economic  freedom  puarantees  a  man 
the  ripht  to  construct  with  his  fellows  in  whom  he  has 
faith,  honest  business  institutions  to  safepuard  him  apainst 
want  and  to  puarantee  to  his  family  a  continuance  of 
his  material  blessinps.  Democracy,  let  me  repeat,  uses 
the  ballot  box  and  its  defense  mechanism,  the  Bill  of 
Riphts  and  its  benefits,  to  protect  citizens  who  would 
set  up  those  institutions,  those  financial  edifices  quite 
apart  from  povernment  which  will  relieve  men  from  the 
apony  of  the  harrow’s  tooth  of  want  and  privation. 
Democracy  in  this  enterprise  becomes  the  citizen’s  puar- 
dian  servant,  not  his  directinp  master. 

Capitalizing  Man’s  Faith  in  Man 

If  we  could  stand  in  the  perspective  of  another  era  and 
look  at  American  life  insurance  as  we  have  constructed 
It  upon  the  foundations  of  our  chartered  liberties,  what 
a  monument  we  should  behold.  In  the  perspective  of 
another  day  we  should  stare  unbelievinp  at  the  way 
we  ha\e  institutionalized  and  democratized  the  common 
man’s  thrift,  by  capitalizinp  man’s  faith  in  man,  by 
buildinp  up  this  solid  structure  of  democratic  capital 
consecrated  to  man’s  security. 

^V  e  have  achieved  this  economic  marvel  by  usinp 
our  mass  wisdom  manifest  in  the  routine  discipline  of 
our  civilization.  We  have  raised  up  this  edifice  of 
democratic  capital  planned  in  a  hiph  vision  and  molded 


in  the  common  honesty  of  the  American  people.  I' or 
what?  Not  to  make  men  rich,  but  to  make  them  happy! 

The  Front  IJne  of  Democracy 

Life  insurance  as  it  stands  today  is  one  of  the  distinpuished 
achievements  of  the  modern  world.  .America’s  wide  use 
of  life  insurance  pives  that  institution  here  a  difference 
in  size  that  becomes  almost  a  difference  in  kind.  American 
life  insurance  is  in  reality  a  front-line  trench  of  democracy. 
Our  American  life  insurance  brinps  self-respectinp  old 
ape  to  millions.  It  stimulates  education.  It  removes 
the  stinp  of  poverty  from  widows  and  children.  It 
maintains  a  level  of  consumers’  cash.  It  upholds  the 
market  for  the  investor’s  securities.  It  is  the  poor  man’s 
nest  epp  and  the  rich  man’s  anchor  to  windward.  All 
of  us,  the  humble  and  the  proud,  the  stronp  and  the 
weak,  meet  in  life  insurance  in  the  universal  need  of 
support  in  crises  and  help  in  trouble. 

Here  it  is,  American  thrift  democratized,  our  democ¬ 
racy  erectinp  upon  its  American  liberties,  out  of  its 
penius  for  orpanization,  out  of  its  aspirinp  heart,  out 
of  its  shrewd,  purposeful  brain,  an  institution  many- 
celled,  of  many  individual  ownerships,  an  institution  of 
many  kinds  but  of  one  hiph  aim,  an  institution  that  is 
the  core  and  heart  of  our  economic  life.  This  is  one 
of  our  institutions  which  justifies  liberty. 

A  Toner  of  Security 

Sow  consider  for  one  moment  the  power  and  need  of 
insurance.  It  sustains  70%  of  our  people  in  a  preat 
middle  class — the  bulwark  of  free  povernment.  What 
other  institution  poes  so  far  in  the  pursuit  of  happiness 
and,  indeed,  the  capture  of  happiness  as  this  work  of 
our  hands,  this  tower  of  security  which  we  call  life 
insurance,  a  product  of  thrift  and  democracy?  1  declared 
just  now  that  in  this  achievement  America  stands  in  a 
class  by  herself.  Let  me  explain :  First,  in  the  number 
of  her  citizens  workinp  topether  to  maintain  it ;  second, 
in  its  beneficiaries;  third,  in  its  relation  to  the  whole 
fabric  of  capital  in  our  free  economic  democracy. 

As  a  job  maker  alone,  it  turns  into  American  business 
two  and  a  half  billion  dollars  every  year,  more  money 
than  any  of  the  povernmental  resources  of  our  official 
benevolence.  As  a  source  of  our  capital,  it  fills  and 
refills  a  vast  pool  of  credit  which  is  the  life  of  American 
business.  This  could  have  been  done  only  in  a  democratic 
republic — the  land  of  the  free.  It  is  a  hiph,  noble  adventure 
in  man’s  faith  in  man,  an  intrepid  adventure  that  only  could 
have  been  sustained  in  the  home  of  the  hrave. 
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1  X  moaning  the  fact  that  he  is  unable  to 

Tj^l  1  I  TT  I  3  r  n  trace  a  shipment  of  Zeiss  lenses  which 

1  ^  W  *  MW  fc  w  ordered  just  before  the  war  started. 

This  lost  shipment  is  a  trifling  matter 

Labels  for  Cameramen  rsu“ 

It  was  generally  agreed  that  the 

tj  itinv  Dnir'P  market  for  better  class  cameras  and 

By  JACK  PRICE  lenses  is  stronger  but  that  the  cheaper 

outfits  are  less  desirable.  American- 

THE  MINNEAPOLIS  STAR-JOJR-  The  36-year-old  photographer  is  a  made  apparatus  has  shown  no  advance 
NAL  has  inaugurated  something  news  cameraman  well  known  in  the  in  price  and  there  is  belief  that  the 
new  in  the  way  of  credits  for  one  of  southwest  not  only  for  his  ability  as  costs  of  domestic  supplies  will  not  be 
its  hard  working  staffs  that  will  un-  a  lens-lad  but  also  for  his  inventive  affected, 
doubtedly  meet  with  the  whole-  genius.  Until  his  appointment  with  ^  .  “tv  x 

hearted  approval  of  newspapermen  the  Byrd  expedition  Helm  was  di-  L)aily  (jetS  FlCtUreS  Oil 

generally.  Cameramen  are  notori-  rector  of  publicity  for  the  Oklahoma  Wi*r£»  T 

ously  anonymous  newspaper  entities.  State  Tourist  and  Travel  Bureau.  OpeClOl  Wire  IiOOp 

Occasionally  a  byline  appears  in  con-  Oklahoma  City  knows  him  also  as  a  Columbus,  O.,  Oct.  23.— What  Man- 

cameraman  on  the  staff  of  the  Daily  aging  Editor  George  A.  Smallsreed  of 


By  JACK  PRICE 


Oklahoman  and  Times. 


the  Columbus  (O.)  Dispatch  described 


The  sea  and  the  dangers  of  the  as  “one  of  the  outstanding  pieces  of 
extreme  cold  regions  apparently  do  service  offered  by  the  Associated  Press 
not  daunt  this  intrepid  photographer,  since  the  inauguration  of  Wirephoto” 
Included  in  his  experiences  as  a  world  was  accomplished  in  providing  picture 
traveller,  Helm  learned  navigation  coverage  for  the  Dispatch  of  the  Ohio 
and  now  holds  a  nautical  rating  which  State-Minnesota  football  game  in  Min- 


may  be  of  some  help  in  his  new  berth. 
In  addition  to  the  portable  darkroom 


neapolis,  Minn.,  Oct.  21. 

Extremely  desirous  of  full  picture 


which  he  invented  a  few  years  ago  coverage  of  the  game,  the  Dispatch 
Helm  has  been  engaged  in  complet-  was  faced  with  the  fact  that  it  could 
ing  plans  for  a  new  type  aerial  map-  bring  the  pictures  from  Minne- 
nine  camera  apolis  by  airplane  in  time  for  its  first 


ping  camera.  „  , 

Sunday  editions,  so  it  turned  to  the 

Used  lOO-Year-Old  Camera  As^ciated  Press  for  assistance. 

THE  Philadelphia  Evening  Bulletin  ^  executive  pic- 

.  j  ,  1  u-  i  i  *1  ture  editor  for  the  AP,  arrangements 
' -  t  u  were  made  for  special  transmifsion  on 

Sample  of  label  for  sports  photographers  wmmemoSe ^the^i e  hundredth  an-  n^work^of  W  Vthe'bLs^nir 

developed  by  the  Minneapolis  Star-Journal.  niversary  of  the  first  Pictures  taken  sSneider, 

nection  with  some  outstanding  photo-  ^centuV-Sd^camera  from^*the°F?^n^  PreS^nhcrtoffJaDhTrTkt^m 
graphic  feat  But  this  is  the  excep-  lin  Institute  and  assigned  staff  camera-  tt_.  P  ^  Histanr.; 


nection  with  some  outstanding  photo 
graphic  feat.  But  this  is  the  excep 
tion  rather  than  the  rule. 


While  the  Star- Journal’s  innovation  the  city  with  it.  transmission  began  at  7:15  p.m.  and  in 

is  restricted  to  sports  photographers  Despite  its  rickety  condition  and  on  mimites  the  10  niotiirec  were  in  the 
only  the  idea  could  be  extended  to  uncorrected  lens  of  old  vintage,  the  Sspatch  offici  Cutlin^^^^ 
include  any  of  the  photo  staff  who  camera  produced  some  excellent  neg-  fitted  over  a  special  telegraph  loop 
accomplished  anything  unusual.  The  atives.  from  the  Minneapolis  AP  office  to  the 

method  of  crediting  the  man  respons-  The  Bulletin  published  a  half  page  Dispatch  news  room, 
ible  for  the  picture  consists  of  a  one-  of  cuts  from  the  pictures  taken  by  a 


a  ceniury-oiQ  camera  irom  me  r  raiiK-  photographers  at  Minneaoolis. 

Im  Institute  and  assigned  staff  camera-  ^  j  distance  tele¬ 
man  Newton  Hartman  to  photograph  A.T.&T., 


BoUes  Addresses 
Illinois  Press  Group 

Champaign-Urbana,  Oct.  23— G.  C. 
Terry,  publisher,  Tri-County  Preu 
Polo,  Ill.,  will  serve  as  president  of 
the  Illinois  Press  Association  next 
year.  He  succeeds  W.  L.  Schmitt, 
Macoupin  County  Enquirer,  Carlin- 
ville.  Ill.  Terry  was  chosen  at  the 
closing  session  here  Oct.  21  of  the 
Journalism  Conference  and  74th  an¬ 
nual  meeting  of  the  association.  Head¬ 
quarters  were  at  the  University  of 
Illinois. 

Approval  was  given  to  a  new  dues 
schedule  and  to  enlarge  the  hall  of 
fame  committee.  L.  M.  Wood,  Flora, 
continues  as  hall  of  fame  committee 
chairman.  Likewise  sanctioned  was 
purchase  of  a  book  in  which  to  place 
biographies  of  deceased  Illinois  news¬ 
papermen. 

Russell  L.  Miles,  Chicago,  publisher. 
The  Midwestern  Lithographer,  spoke 
on  “Offset  Process  Applied  to  News¬ 
paper  Reproduction,”  before  the  clos¬ 
ing  session. 

“The  day  is  not  far  ahead  when  off¬ 
set  printing  will  be  used  both  in  news¬ 
paper  production  and  job  printing,” 
Miles  said.  “Advertisers  will  not  can¬ 
cel  advertising  contracts  for  this  rea¬ 
son,  but  will  be  glad  of  the  change 
because  it  would  be  cheaper  to  send 
proofs  than  the  mat  or  plate  for  the 
ad.” 

Congressman  Stephen  Bolles,  editor, 
Janesville  (Wis.)  Gazette,  banquet 
speaker,  said  national  freedom  and  a 
free  press  are  inseparable.  “News¬ 
papers  have  a  responsibility  at  this 
particular  time  in  our  history  when 
we  are  involved  in  a  great  discus¬ 
sion  of  what  is  best  for  the  United 
States.” 


method  of  crediting  the  man  respons¬ 
ible  for  the  picture  consists  of  a  one- 


from  the  Minneapolis  AP  office  to  the 


column  circular  shot  of  the  photog-  Hartman  with  the  antique  camera.  PETERSON  NAMED  C.E. 


rapher  with  his  camera  in  position. 

Photo  Label 


These  identification  circles  are  ap-  Mint,  on  Oct.  16,  1839,  is  now  appointed  city  editor  of  the  Salt  Lake 

nlied  in  much  the  same  manner  as  Historical  So-  Tribune.  Mr.  Peterson,  who  joined 

photo  service  labels  are  used  by  some  ciety  of  Philadelphia,  and  in  excellent  Tribune  10  months  ago,  succeeds 
of  the  papers.  A  photo  label  supply  condition  considering  it  s  age.  Theodore  L.  Cannon,  who  has  re- 

is  provided  for  each  photographer  turned  as  Sunday  editor  after  four 

assigned  to  sports.  When  an  unusual  Credit  for  Willem  months’  illness  following  a  heart  at- 

picture  is  taken  the  sports  picture  JACK  WILLEM  writes  that  he  has  tack.  O.  N.  Malmquist,  who  served 

editor  designates  a  pictorial  byline  spent  many  years  in  studying  the  as  city  editor  during  Mr.  Cannon’s 

and  the  artist  handling  the  print  su-  problem  of  reader  interest  in  pictures,  absence,  has  returned  to  his  former 
perimposes  the  label  on  a  corner  of  H's  surveys  have  been  the  basis  for  assi^ment  as  political  writer.  Since 
the  print  before  sending  it  to  the  en-  many  discussions  at  newspaper  forums  joining  the  Tribune,  Mr.  Peterson  has 
graving  department.  Each  such  label  were  recently  printed  in  a  book-  served  on  the  copy  desk  and  filled  in 
carries  a  legend  indicating  the  type  lot.  It  is  the  policy  of  this  department  R-*  sports  venter,  general  assignment 
of  camera  used  on  the  assignment,  to  credit  recognized  achievements  in  reporter,  state  editor,  intermountain 
such  as  “machine  gun,”  “howitzer,”  our  field  and  we  feel  that  Mr.  Willem’s  editor  and  night  city  editor.  Before 
”  etc  The  idea  was  work  should  have  been  mentioned  in  joining  the  Telegram,  he  was  city  edi- 


of  camera  used  on  the  assignment, 
such  as  “machine  gun,”  “howitzer,” 
“super-sidelines,”  etc.  The  idea  was 


nal  picture  editor. 

Aside  from  lifting  the  cameraman 
from  the  obscurity'  in  which  he  has  oompanies. 
been  submerged  this  recognition  of  .  . 

his  work  should  certainly  result  in 


the  experiments  conducted  by  the 
General  Electric  and  Eastman  Kodak  - - 


Dealers  Discuss  Effect  of  War 


pictures  that  are  better  in  both  sub-  ^  New 


ject  and  technique. 


York  Guild  of  the  Photo  Dealers 


There  is  no  logical  reason  why  j*}  whose  building 

only  the  elite  in  newspaper  work  such  ^  .  session  was  held,  in  order  to  ob- 


as  the  columnists  and  the  ace  re¬ 
porters  should  monopolize  the  credits. 


tain  first  hand  information  relative  to 
the  camera  and  lens  situation  brought 


This  is  particularly  true  with  respect  European  war.  Many  of 

to  photographers  in  view  of  the  im-  the  important  dealers  tell  us  that  a 
portant  part  pictures  play  in  il-  demand  for  German  lenses 

lustrating  the  news  of  the  day.  caused  the  prices  to  rise  sharply. 

Some  dealers  informed  us  that  they  are 

Photog  Accompanies  Byrd  depending  upon  the  used  market  for 

*  a  supply  of  certain  type  lenses  which 


ENNIS  C.  HELM  of  Oklahoma  City,  sell  for  full  list  price  in  turn. 

Okla.,  has  been  chosen  by  Admiral  English  and  French  lenses  are  avail- 
Byrd  to  be  the  official  photographer  able  although  as  Medo  executives  point 
with  his  expedition  which  leaves  Bos-  out  there  is  enough  on  hand  to  fill 
ton,  Nov.  1.  Helm  will  sail  in  the  present  orders  but  not  enough  to  care 
Polar  Star  bound  for  the  Antarctic  for  future  requirements  and  they  ad- 
regions  where  he  expects  to  stay  un-  vised  that  a  little  time  be  allowed  for 
til  sometime  in  the  middle  of  1941.  deliveries.  Another  dealer  was  be- 
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GRAFLEX 


The  original  plate  made  by  .^seph  ottis  Peterson,  formerly  city  editor 
Saxton’  Aen  an  employe  of  the  Phila-  Lake  Telegram,  has  been 


developed  by  Nat  Finney,  Star-Jour-  last  week’s  report  in  connection  with  tor  of  the  Logan  (Utah)  Herald-Jour- 
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Bosch-Fleurot 
Praises  U.  S. 
Reporting  Abroad 

Noted  Correspondent  Says 
This  Is  Best  Iniormed  Nation 
...Here  for  Lecture  Tour 

Amo  Dosch-Fleurot  is  back  in  the 
US.  again  after  25  years  of  reporting 
abroad,  and  he  finds  it  good. 

The  Oregon-born,  Harvard  graduate 
newspaper  veteran  with  the  hyphen¬ 
ated  foreign  name  who  covered  the 
World  War  from  start  to  finish,  who 
saw  the  “whole  show”  of  the  Russian 
revolution,  and  whose  brilliant  dis¬ 
patches  from  all  corners  of  Europe 
graced  the  famous  “page  opposite  edi¬ 
torial"  in  the  New  York  World  for 
16  years,  is  here  to  make  a  lecture  tour 
which  will  take  him  from  coast  to 
coast.  For  the  past  year-and-a-half, 
since  resigning  from  Universal  Ser- 
rice,  he  has  been  conducting  what  he 
calls  a  “one  man  syndicate,”  sending 
mail  stories  from  Paris  to  a  group  of 
US.  papers  “on  spec.”  Among  those 
which  have  used  his  articles  are  Balti- 
more  Sun.  New  York  Times,  Spring- 
ficld  Republican,  Milwaukee  Journal, 
San  Francisco  Chronicle  and  Portland 
(Ore.)  Journal. 

U.  $.  Best  Informed  Nation 

Chatting  in  Editor  &  Publisher's  of- 
£ce.  the  veteran  correspondent  shied 
away  from  general  questions  on  do¬ 
mestic  politics  and  business,  but  talked 
with  animation  and  enthusiasm  on  the 
brilliant  newspaper  work  being  done 
by  U.  S.  correspondents  abroad. 

"They  are  doing  a  remarkably  good 
job  in  the  face  of  great  difficulties,” 
he  said.  “There  is  no  country  in  the 
world  which  is  so  well  informed  on 
ix  international  situation  as  the  U.  S. 
Newspapers  and  press  services  here 
spare  no  expense  to  get  the  news. 
•American  reporters  and  cameramen 
penetrate  to  the  remotest  European 
points  when  news  is  breaking.” 

In  his  lectures  here,  Mr.  Dosch- 
Fieurot  plans  to  shun  prophecy  and 
prediction.  He  will,  rather,  give  his 
hearers  word  pictures  of  scenes  and 
personalities  of  the  present  European 
war  drawn  from  his  intimate  knowl¬ 
edge. 

He  expressed  two  strong  beliefs, 
hrst,  that  England  and  France  are  in 
earnest  in  their  expressed  determina¬ 
tion  to  rid  Europe  of  Hitlerism,  and 
l^nd,  that  Hitler,  through  his  tactics. 

L  most  stimulating  and 

“Waltming  force  the  democracies  have 
ever  felt.  Hitler  has  stirred  even  the 
most  passive  acceptors  of  the  benefits 


of  democratic  government  to  a  keen 
appreciation  of  their  lot. 

To  most  readers  of  his  dispatches 
over  the  year,  Arno  Dosch-Fleurot 
has  undoubtedly  seemed  to  be  a  pol¬ 
ished  spats-and-cane  French  journal¬ 
ist  of  great  erudition.  He  has  the 
erudition,  it  is  true,  but  otherwise  he 
is  the  plain  American  type  of  news¬ 
paperman  seen  in  any  metropolitan 
U.S.  city. 

Roesavcit  a  Classmate 

He  was  born  Arno  Dosch,  in  Ore¬ 
gon,  son  of  the  first  cattle  rancher  in 
the  Blue  Mountains.  Young  Dosch 
attended  school  in  Portland,  and  later 
was  graduated  from  Harvard,  class  of 
1904.  One  of  his  classmates  was 
Franklin  D.  Roosevelt.  He  did  no 
newspaper  work  at  Harvard,  but  ab¬ 
sorbed  the  lectures  of  Kittredge  and 
James,  read  vastly,  and  engaged  in 
sports,  including  football.  Back  in 
Portland  after  his  graduation  he 
“drifted”  into  reporting  via  an  invita¬ 
tion  from  Joe  Levison  of  the  Journal 
to  write  sports.  He  liked  the  work, 
stayed  two  years,  and  then  joined  the 
San  Francisco  Bulletin,  edited  by  Fre¬ 
mont  Older.  His  eyes  sparkled  as  he 
told  of  the  stirring  Bulletin  crusades 
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against  the  Schmitz  and  Ruef  gang. 

From  San  Francisco,  Dosch  went  to 
New  York,  and  when  the  war  began 
in  1914  he  was  sent  to  cover  it  for 
World’s  Work.  On  the  boat  going 
over  other  correspondents  warned  him 
he  would  have  difficulty  with  his  Ger¬ 
manic  sounding  name.  Ben  Greet, 
the  Shakespearean  actor,  who  was 
talking  with  the  group,  said;  “What 
was  your  mother’s  name?” 

“Fleurot,”  answered  Dosch. 

“Amo  Dosch-Fleurot,  that’s  a  nice 
sounding  name,”  the  actor  said,  and 
the  matter  was  dropped.  However, 
after  running  into  difficulties  in  France 
because  of  his  name,  Dosch  remem¬ 
bered  the  actor’s  suggestion  and  later 
had  his  name  changed  through  the 
aid  of  the  U.  S.  consul  in  London. 

Recently,  Mr.  Dosch-Fleurot  has 
been  in  Sweden,  and  passed  through 
Germany  a  few  days  before  war  was 
declared.  He  arrived  in  the  U.  S.  ten 
days  ago  from  France. 

‘SPECIAL'  NAMED 

The  Houston  (Tex.)  Post,  effective 
Oct.  1,  1939,  appointed  Burke,  Kuipers 
&  Mahoney,  Inc.,  as  its  national  ad¬ 
vertising  representatives. 


APPEAL  DENIED 

Albany,  Oct  23 — The  Court  of  Ap¬ 
peals,  without  opinion,  Oct  20  unani¬ 
mously  denied  Sanford  Waters,  rep¬ 
resenting  the  New  York  Daily  Mirror, 
permission  to  appeal  to  that  court 
from  a  lower  court  decision  which 
held  that  the  New  York  City  Board  of 
Elections  was  within  its  authority 
when  it  designated  ten  New  York  City 
newspapers  to  publish  election  dis¬ 
trict  boundaries  and  election  notices. 
The  board  named  three  foreign  lan¬ 
guage  newspapers,  but  failed  to  desig¬ 
nate  the  Mirror.  Mr.  Waters  told  the 
court  on  argument  of  the  motion  that 
the  foreign  language  newspapers 
should  be  excluded.  The  appeal  was 
denied  without  costs. 

HONOR  LATE  PUBUSHER 

The  memory  of  the  late  James 
O’Flaherty,  publisher  of  the  Bronx 
Home  News,  New  York,  was  honored 
Oct.  19  when  employes  of  the  news¬ 
paper  hung  a  tablet  in  the  newspaper 
building  in  his  honor.  Henry  H. 
Singer,  sports  editor  made  the  presen¬ 
tation,  which  was  accepted  by  John  P. 
FitzMavirice,  publisher,  following  its 
unveiling  by  Mrs.  James  O’Flaherty. 


Build  for  the  future  M  in  Texas 


— where  present  good  business 
warrants  your  immediate  ad¬ 
vertising  appropriation  .  .  . 
with  best  outlook  in  the  Nation 
for  a  continuance  of  prosperity, 
regardless  of  European  condi¬ 
tions — 


$  1 70,000,000  to  $300,000,000 
$  50,000,000  to  $  85,000,000 
$  25,000,000  to  $  50,000,000 
$  10,000,000  to  $  25,000,000 
$  5.000,000  to  $  10,000,000 


— and  where  Texas'  Lead¬ 
ing  Newspaper  offers  you 
the  best  coverage  of  Texas' 
most  populous  and  most 
concentrated  able-to-buy 
market. 
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‘Intensity  of 
Dallas  Ne-ws^y 


15%  to  75%  Coverage  .1 

10%  to  15%  Coverage 
MM  2Vi%  to  10%  Coverage 

Sell  the  Readers  of  7  he  Aen’s  and 
You  Have  Sold  the  Dallas  yjarket 


The  Dallas  Morning  News 

,\oii>  with  the  Larqest  Circulation  in  its  History 

Representatives:  JOHN  B.  WOODWARD,  Inc. 


Note:  Population  stetittics  beted 
on  1939-40  Toiai  Aimenac  i 
met*;  circuletton  det*  bated  on 
A.S.C  Audit  Report  of  M*rcS  3l. 
1939 


32— S  YNDICATES 


EDITOR 


PUBLlSHEpI  FC 


Fox  Sees  Adventure 
Comics  in  Ascendancy 


terli,  ace  G-man  for  10  years,  has  That's  Why,"  scheduled  to  begin  soon, 
written  her  own  behind-the-scenes  on  the  nicknames  of  college  footbal 
story,  which  is  being  syndicated  by  teams;  "How  the  Experts  Pick  ’Em.”  a 
KFS  in  the  syndicate's  Sunday  Maga-  weekly  game  prediction  series,  selec- 


zme  section. 


tions  being  made  by  CPA’s  footbs: 
writers,  with  alibis  for  wrong  selec¬ 
tions. 


By  STEPHEN  I.  MONCHAK 


COMIC  STRIPS  CHANGE  in  style  as  than  50  are  available  to  newspapers.  --:n;  .7  .,  , _ “  n.-a..ia,  c.u  uiu  n.  aianuoys  inciuc- 

do  many  other  American  newspaper  The  FFS  chief,  who  entered  the  ,  f.Lif.  P  ^  Jack  Sord’s  cartoons,  Bill  Ritt’s  coi- 

circulation  building  features  and  to-  publishing  business  in  1936  with  a  column  sketch  strip  called  This  Cock-  "Ritticisms.”  and  the  week!-, 

day  the  trend  is  toward  the  adventure  monthly,  World  Astrology,  worked  in  eyed  War,  and  bas^  on  material  matted  football  schedule, 

type  of  comic  because  of  its  wide  ap-  Wall  Street  for  20  years.  Born  in  Not-  from  AP  staffers  abroad.  I"  intr^'|^- 

peal  to  newspaper  readers  from  six  tingham,  England,  he  came  to  this  *^8  Submanne  Senes 

To  60  country  as  a  child  and  has  always  the  first  time  Oct  27.  the  Feature  QUESTION  of  thp 

mu'  .u„  c _ Mp,.,  Vp.t  Hp  PttPnrtpH  Service  said  it  would  be  continued  as  wiin  yut&llUN  ot  the  sub- 


New  AP  War  Feature  tions  ^  ''' 

ON  THE  THEORY  that  if  the  war  Walter  L.  Johns.  CPA's  sports  ed-  I 
isn't  phony  it  certainly  has  cockeyed  is  rating  the  college  teair' 

aspects,  the  AP  Feature  Service  is  can-ying  nearly  100  of  the  leadi-- 
issuing  a  new  weekly  feature  dealing  aid  standbys  include 


That's  the  firm  opinion  of  Vincent  lived  in  New  York.  He  attended 
S.  Fox.  president-editor.  Fox  Feature  Brown  University  for  one  year. 


long  as  use  warranted. 

"Unknown  Soldiers.”  another  fea- 


Syndic ATE  New  York  who  has  some  A  human  dynamo,  he  supervises  all  an  the  same  basis,  has 


marines  in  U.  S.  waters  taking  the 
(Continned  on  page  34) 


.  -j  •  *u  f  ^  .  1  ,  lure  labueu  uii  me  sciiiic  iiao 

strong  evidence  in  the  form  of  circula-  ^tpps  in  creation,  production  market-  aved  so  popular  that  the  service  has 

♦  firtiii'iac  nic  pnntpntinn.  : _ _ _ 4-V..A.  iTTrc  ^  r  f  .  .  _ 


fion  figures  to  prove  his  contentiom  i,g,  distribution  of  the  FFS  con-  Elb^d  ir^ve;; 


rM  .1  r  au  -  aisiriuuieu  II  eveiv  wceiv  diiiee 

This  column  saw  some  of  them  this  trolled  features.  He  has  a  unique  though  at  first  only  three 


ability  to  create  strips  and  sequence^  aj-  four  installments  were  planned,  it; 


was  said.  “Unknown  Soldiers”  are  \ 
picture  stories  in  photos  and  sketches 


Entered  Field  Six  Months  Ago  Directly  responsible  to  him  are  a  staff  “Unknown  Soldiers”  are 

Without  fanfare  or  any  great  pub-  of  editors  and  40  artists.  From  child-  picture  stories  in  photos  and  sketches 
licity,  Mr.  Fox,  a  newcomer  to  the  hood,  he  always  wanted  to  be  a  pub-  af  the  men  commanding  the  forces  of 
syndicate  field  (he  started  six  months  lisher.  It  appears  that  he  has  arrived,  warring  nations, 
ago),  organized  a  group  of  adventure  MPa  nu  '  ♦  • 

comic  monthly  magazines  {Wonder-  Kjnq  Announces  New  Serials  onristmas  otnp 

nr  .  «<r _  77* _ A _ A*-\ _ ^  XTTT^  *  1 _ _ ^  ^  ^  ^ 


A  NEW! 
AND  DIFFERENT 


READY  PRINT 


NEA  Christmas  Strip 


COMIC  SUPPLEMENT 


world,  Mystery  Men,  Fantastic),  sensed  fraNCIS  GERARD  is  being  ac-  NEA  SERVICE  has  announced  a  spe- 


(it  appears)  what  the  public  wanted,  claimed  as  the  logical  successor  to  Christmas  trip  for  children 


and  bringing  to  play  his  knowledge  of  l^^g  jjdgar  Wallace,  novelist,  they  which  will  be  offered  to  client  papers 
retail  and  merchandising  methods  ac-  --  —  — ’  -  - - *  -vrcAv  — -..1 —  /„u 


retail  and  mercnanaising  memoas  ac-  jgH  ^^gj.  King  Features  Syndi-  of  NEA’s  regular  fall  budget 

quired  in  years  of  bank  underwriting  Gerard’s  latest  novel.  “Wotan’s  service.  “Peter  and  Polly  in  Toy- 

on  Wall  Street,  built  the  group’s  net  ^  Prelude  to  Blitzkrieg,”  will  land”  is  its  title.  Running  five  columns 

circulation  where  it  today  stands  over  released  by  KFS  early  in  Novem-  wide,  it  is  the  story  of  the  adventures 
a  million  monthly.  l^g,.  ^  romance,  it  has  as  its  back-  of  a  twin  brother  and  sister  with  Santa 


a  million  monthly. 


wide,  it  is  the  story  of  the  adventures 
of  a  twin  brother  and  sister  with  Santa 


NOW  AVAILABLE 

EIGHT 

TESTED  AND  APPROVED 
COMICS  IN  FOUR  COLOR 
STANDARD  SIZE  PAGES 


This  is  a  neat  400%  increase,  using  ground  the  story  of  deadly  undercover  Claus.  The  first  strip  is  scheduled  for 


as  the  base  the  190.000  figure  chalked  war  in  Germany,  Switzerland.  Eng-  release  Nov.  27,  and  the  final  on 


up  by  the  first  issue  (May,  1939)  of  land  and  Scotland  immediately  pre-  Dec.  23. 


U  IRE  FOR  SAMPLES 
AMI  TERRITORIAL  RICHTS 


Wonderworld.  Mr.  Fox  created  Mys-  ceding  the  opening  of  hostilities  in  The  strip  is  the  work  of  Hal  Coch- 


tery  Men  in  August  and  the  first  issue  September.  It  is  being  illustrated  by  ran,  author,  and  Howard  Boughner, 


of  Fantastic  now  is  on  the  stands  Lou  Hanlon. 


artist,  who  collaborated  last  year  on 


FOX  FEATURE  SYNDICATE  INC. 

480  Lexington  Ave.,  New  York,  N.  Y. 


although  it  is  the  December  issue.  Mr.  “Lover  Come  Back.”  by  Barrett  Wil-  NEA’s  Christmas  strip,  “Bobby’s 


Fox  explained  that  comic  monthlies  louphbv.  also  is  to  be  serialized  by  Christmas  Dream.”  Hal  Cochran  also 


work  two  months  ahead.  KFS,  this  column  was  told,  for  release  is  the  author  of  “Sally  Sailor  and 

Now,  believing  that  his  circulation  in  mid-December.  This  is  another  of  Meany  Mo,”  NEA’s  1937  Christmas 

figures  are  proof  of  their  popularity,  the  author’s  land-and-sea  romances  strip. 

Mr.  Fox  now  is  offering  the  more  with  an  Alaskan  setting,  also  dealing  p  xv  11  d 

popular  of  his  features  to  newspapers,  with  espionage,  this  time  with  an  GPA  s  rootball  noundup 


How's  Business!' 


Strips,  Supplements  Available 


pared  for  release  Dec.  3  a  four-page, 
eight-comic  ready-print  Sunday  sup- 


oriental  flavor.  The  novel  is  Wil-  CENTRAL  PRESS  ASSOCIATION  has  vcars! 
He’VoVd  thT'co'lumn'FFs'  has'pre-  newspaper  serial  since  add^  several  new  features  to  its  ' 

-xxxi  r^r.  r-xxixxoco  Fix,,,  ^  =  fxx, -”5  Captivo  Brido  appeared  m  news-  football  program,  it  was  announced 


Il’s  2.5%  above  a  >ear  ago  and  at  lb 
liiglie!-!  level  for  any  Orlolier  in  It” 


Do  \our  readers  know  tins?  .Are  yon 


papers  three  years  ago. 


this  week.  They  include  “College  ph  ing  business  news  it?  share  of  y»«' 


plement  in  four  colors.  The  comics  i  v  »  r T  vr  f  ‘nterviews  with  the  nation’s 

include;  "The  Green  Mask.”  “Patty  ^^^nia  Vetterli,  wife  of  Reed  V.  Vet-  leading  college  football  coaches;  “So 

O’Day,”  “Dr.  Fung.”  “Yarko  the 

Great.”  “Rex  Dexters  of  Mars,”  “The  Art  \M  I  JB  P" 

Golden  Knight,”^  ^Tex^  Maxon,”^  and  Features  wTRUlUA  I  t  PhotL 


Great.”  “Rex  Dexters  of  Mars,”  “The  Art  I  JB  P" 

Golden  Knight,”  “Tex  Maxon,”  and  Features  ^  ■  Iv  U  lie  I  ■  dl.  a 

“Spark  Stevens,”  all  features  being  UlllUlUftlk  PhotoS 

polled  by  FFS  for  reader  popularity,  j  ' 

These  can  be  serviced  in  black-and-  ART  FEATURES  (Cont’d) 

white,  he  added.  ('.\KTnn\S.  iii(livi<lualizr.i1  for  .vonr  eilitori.-il  KKLIGIOI  S.  At  littio  sn..ioo  amt  littlo  oost 

In  addition,  Mr.  Fox  said,  FFS  will  t'oi-'O  or  drawn  to  order  for  special  advertis-  Editors  ni.i.v  sirve  the  larirest  eon-tituenet 

release  this  month  to  newspapers  four  V33  u>m'*  1*77111  St..  Xew-YTrk.***'*'''  nd  's  w  a  it  hnl'ore""  Pcil  Vm. 


FEATURES  (Cont’d) 


If  not,  try  “Ibiw's  Businrsx? 
weekly  rharl  and  ropy  (1  6  on  I*" 
eolunins), 

(Jive  your  reailer'  the  higli-?pot-  «f 
the  week's  bii'iiiess  news  at  a  glanff. 


('.\KT<M(\S.  individualized  for  .vonr  editorial 
pairc  or  drawn  to  order  for  special  advertis- 


KKLIGIOIS.  .\t  little  spiiee  and  little  cost.  SEMI  K»R 
K<IitorF  may  scryt*  the  l.'inrost  c*(m>ii!Uf*ne5’  ' 


daily  comic  strips.  “The  Green  Mask,” 

“Spark  Stevens,”  “The  Blue  Beetle.” 
and  “D-13  Secret  Agent.”  These  are  exhibits 
black-and-white.  Of  FFS’s  70  comic  ' 
features,  the  column  was  told,  more  ,  .Vddress, 


BRESSLER 

EDITORIAL  CARTOONS 


THE  WEEK  IX  RELIGION. 


year  more  client  papers  sponsor  local  tcrestinc^aml'accilr-ttp  "*1  V" 

IS  of  Harry  Bresslcr  s  oricinals.  Mil-  rn^cs  ^'’1'  1 

of  readers  who  follow  his  w  ork  .x.**' ben  h  e.  .11*0  Eoiirtt 


lions  of  readers  who  follow  his  work  ^  Y 

assume  he  is  the  paper's  staff  cartoonist.  - - 1 

.\ddresH,  Times  BiiildinR,  New  York,  N.  Y.  KKMINDKR 


Publishers  Financial  Buieav  I 

Balloon  Park,  MassachuseH' i 


CATUOL1.C 


FEATURES 


Famous  Narberth  series  •  Titles  that 
STOP  the  reader:  There’s  something 
wrong  with  the  Catholics !— Let’s  go 
‘‘mercy’’  killing— Extra!  movie  act¬ 
ress  gets  Papal  dispensation! — Did 
you  ever  see  a  nun  canoeing  ?—Dcn’t 
marry  a  Catholic!  —  Lou  Ambers 
makes  the  Nine  First  Fridays  — 
Money,  maids  and  Catholic  priests. 
Appearing  weekly  in  168  newspapers 
throughout  the  nation  •  NO  CHARGE 
•  Sole  purpose  to  engender  under¬ 
standing  and  goodwill— bugaboos  of 
bigotry  •  Letters  from  editors  and 
sample  releases  upon  request.  Ad¬ 
dress:  Catholic  Information  Society, 
210  West  31st  St,  New  York  City. 


I  “Features  with  a  Future" 

QUEEN  FEATTIRES.  INC. 

12  So.  12th  Street 

_ Philadelphia.  Pa. 

FIRST!  Readers  of  a  strimr  of  nntinnallv 
,  known  dailies  trive  Estelle  Lindsey's  LOG  OF 
I  LIFE  the  nod  over  some  prett.v  bia  names  in 
!  the  feature  business.  She  should  oiitpull 
anything  you  are  now  running.  Exclusive 
i  Features.  Box  7.78,  Beverly  Hills,  Calif. 
INFORMATION  SERVICE— A  Good  Answer 
to  Questions  Department  in  a  newspaper 
serves  a  double  purpose — it  has  reader  in- 


pPMliSnS'S-  OR  OAILY 

REMINDER.  Diiy  s  anniversaries,  history, 
birthdays  and  horoseope.  For  feature  or 
lip.  Standard  Press  .Vssneiation,  Kst.  I8K9. 
•J8.7  Columhiis  .Xveniic,  Bust  on. 


7  01B  FEATURE:  If  your  feature  is  worth 
doing,  it’s  worth  advertising.  Ask  us  about 
the  low  SYNDICATE  rates. 


UNITED  PRESS 


_ For  Dominant  News  Coverage _ 

r.XBI.E.  Background  of  cable  news  by  au- 


terest  and  it  brings  mail.  The  oldest  and  writers  from  all  corners  of  the 

largest  service  of  this  kind  is  conducted  bv  for  samples.  Morld-Wide  News 

—  ...  _  _  Service.  Newton.  Mass. 


Frederic  J.  Haskin.  Washington,  D.  C. 
PSYCHOLOGY.  Dr.  Crane's  "Case  Records. 


H.XRRISRI'RG 


CORKESPONDENT 


Daily,  illustrated.  ‘‘6-in-l’’  feature,  covering  offers  news  service  for  trade  journals,  bnsi- 


love  and  marriage  problems,  children,  per-  ucss  papers  and  newspapers 


Bonality  Improvement,  business  psychology.  Reports.  Keystone  News  Bureau,  Box  788, 
mental  hygiene,  every  week,  plus  mail  ser-  Harrisburg.  Penna. _ 


vice.  Hopkins  Syndicate,  Inc.,  Chicago,  Bell  uv.vfcsv  vwn-a.  -n ,  tt  ,  t  x,’,  v.*.  x^■Bl 
Syndicate.  Inc..  New  York.  CAVAMADE  OF  MEX- 

— = — ■, - r - ; - TT — ; — : -  ®‘R  Wells  a  weekly  dispatch,  from  I 


J,  ,  j  Cioice 


RELIGIOUS — Twelve  titnely  weekly  features  MEXICO  CITY.  Two  dollars  monthly.  Write 
for  chu^  pages.  One  hundred  newspapers  wells  Features,  Box  2025,  Hollywood.  Cal 


PEATURE 


have  used  service  during  last  fifteen  years. 
Church  page  plans  for  revenue  free.  Interna¬ 
tional  Rellgfons  News  Service,  1831  Sheldon 
Road.  East  Cleveland.  Ohio. 


KKLIGIOI'S  —  A  REPORTER'S  NEWS  WIRE  PHOTOS.  If  you  still  associate  wired 
STORY  on  Bible  topics.  Assignment  Sunday  inclures  with  the  terrific  costs  that  only 


I  school  (weekly*  Popul.ar  wherever  published 
Write  Wm.  Southern,  Ir.,  Independence,  Slis- 
<  soiiri. 


the  largest  melroiiolilan  dailies  could  afford, 
write  now  to  ACME  NEWSPICTURES,  INC., 
Daily  News  Bldg.,  New  York. 


s— s — s— i-ajM.  ■  I  ■  ■  ■  — — 

12  S.  12  St.  PhiloA 


COMPtf Tt  MAT  4^ 


>S 


Not  Even  WAR  Can  Stop 


JOE  PALOOKA 


When  England  went  to  war  against  Germany,  London 
newspapers  were  immediately  reduced  to  six  and  eight  page 
size.  As  a  result  editors  were  compelled  to  eliminate  all 
but  the  bare  essentials  from  their  columns.  To  provide  for 
war  coverage,  features  were  dropped. 

Among  the  features  dropped  by  the  London  Star  was  the 
JOE  PALOOKA  comic  strip.  But  it  did  not  stay  out  for 
long.  So  many  readers  complained,  and  their  complaints 
were  so  determined,  the  Star  was  compelled  to  reinstate  this 
comic  in  its  skeletonized  war  editions. 

War  or  no  war,  readers  insist  upon  following  the  daily 
adventures  of  JOE  PALOOKA,  the  Champ  of  the  Comics 


McNaught  Syndicate,  Inc. 


V.  McNin 
Chairman 


Greenwich,  Conn. 


CHAS.  V.  McADAM 
Presidnt 


~  .  woman  to  have  served  on  the  Los 

Sees  Adventure  Comics  Angeles  city  council,  recently  was 

Tn  Acr^anr^fTnrv  named  a  humane  commissioner  bv 

in  /iscenaancy  L  a.  Mayor  Fletcher  Bowron  ’ 

_ continued  from  page  32  Gabriel  Vogliotti,  who  has  been  art^ 

center  of  interest  again  following  McClote  l^NDlcArTTaTbSl  1” 
President  Roosevelts  action  m  ban-  „  r 

ning  undersea  boats  from  the  Amer-  „  ,  j  u 

ican  coast  and  ports,  NEA  Service  this  is 

week  released  a  series  of  four  articles  writing  the  News  Behind  the  News" 
on  U-boat  operations  off  America  daily  .  .  .  Mn 

-  —  -  -  —  Franklin  D.  Roosevelt,  who  does  “Mv 

German  Subs  Sank  100  American  for  United  Feature  Syndicah. 

Ships  Off  Atlantic  Coast,”  the  stories  been  sheeted  by  the  Board  of 

were  written  for  NEA  by  Samuel  Trust^s  of  The  Churchman  (the  old- 
Taylor  Moore.  religious  journal  in  the  English. 

speaking  world)  to  receive  an  award 
Personals  of  a  specially  designed  plaque  to  be 

NORMAN  KAHL,  fonnerly  on  the  given  annually  to  a  person  who  has 
staff  of  the  Milwaukee  (Wis.)  Eve-  rendered  distinguished  service  in 
ning  Post,  has  joined  the  news  staff  of  “the  Promotion  of  Good  Will  and 
NEA  Service  in  Cleveland.  He  went  Better  Understanding  Among  AT 
to  Cleveland  after  spending  seven  Peoples.”  The  award  will  be  given  to 
weeks  with  NEA’s  Washington  bureau.  Mrs.  Roosevelt  at  a  dinner  at  the 
Miss  Gerry  Dick,  who  had  been  on  Hotel  Astor,  New  York,  Nov.  29.  the 


D  *  ♦  TM  V  Sales  Managers 

jT  OSt  CIt  ill  la  George  C.  Diggers,  business  manager 

wriimi  Atlanta  (Ga.)  Journal,  enter- 

lAf  OylH- I  AffrfTTn  tamed  39  sales  managers  of  national 
^  advertisers  at  luncheon  Monday  at  the 

j  1  c!  1  Union  League  Club,  New  York  City, 

Named  General  Sales  presented  a  recently  completed 

Manager  of  Outdoor  market  study  of  Georgia  made  by  the 

Advertisina  Inc.  Walter  P.  Burn  &  Associates  for  these 

'  Georgia  daily  newspapers — the  Sav- 

Francis  N.  MefJehee,  who  joined  the  annah  News  and  Press,  Augusta  during  the  World  War.  Titled  “How 
New  York  World  Telegram  in  October  Chronicle,  Augusta  Herald,  Macon 
1938.  in  an  executive  capacity  in  the  News  and  Telegraph,  Albany  Herald, 
advertising  de-  Columbtis  Enquirer  and  Ledger,  At- 

-  partment,  has  lanta  Constitution  and  Atlanta  Jour- 

D  e  e  n  appointed  nal. 

general  sales  Admitting  that  Georgia  has  its  share 
^  manager  of  Out-  croppers  and  its  ‘Tobacco  Road’  areas, 

.M  «  door  Advertis-  Diggers  stated  it  also  has  a  good 

1*^  ing,  Inc.,  national  story  to  tell.  He  presented  statistics 

sales  representa-  on  the  retail  market  in  all  Georgia 
■J^  I  J  tive  for  the  ma-  counties  stressing  that  those  21  coun- 
jority  of  the  ties  where  27  daily  newspapers  are 
Jj  lutdoor  advertis-  printed  have  75%  or  more  coverage, 
ing  industry,  except  for  two  instances. 

Kerwin  H.  Ful-  Mr.  Diggers  presented  figures  on  re- 
ton,  president  tail  sales  per  capita,  retail  stores,  au- 
and  general  tomotive  sales  per  capita,  new  car 
=r«ncis  N.  McGehee  manager  of  the  sales,  payroll  totals,  homes  owned  and 
Outdoor  organi-  rented,  etc. 


oooo  Facts  That  Concern  You 


IN  TIMES  OF  RISING 
TAXES,  UNEMPLOYMENT, 
FARM  PROBLEMS, THE 
RECORD  OF  BEER  IS 
DOUBLY  INTERESTING 


I  MILLION  WORKERS: 


GOVERNMENT  COSTS: 
Beer  contributes 
a  Million  Dollars 
a  ^  in  Taxes  ^ 


Beer  makes  jobs  in 
over  100  Industries 


100.000  FARMERS: 
Beer  pays  WO  Million 
Dollars  for  Farm  Ctw* 


Florence  J.  McCarthy,  formerly 
managing  editor  of  the  Chicago  Even¬ 
ing  American,  has  been  appointed  ad¬ 
ministrative  auditor  of  the  state  of 
Illinois  by  Gov.  Heniy  Horner.  Mr. 
McCarthy  was  managing  editor  of  the 
American  for  several  years  and  pre¬ 
viously  editorial  director  of  Hearst 
newspapers  in  New  York. 


AND  NOW,  TO  KEEP  BEERS  MANY  BENEFITS, 
FOR  YOU  AND  FOR  THEM,  AMERICAS 
BREWERS  WANT  TO  HELP  KEEP  BEER 
^  RETAILING  AS  WHOLESOME  AS  BEER  ITSEIF. 
THEIR  PROGRAM  WILL  INTEREST  LOCAL 
LAW  AUTHORITIES  . . .  ^ 

MAY  W£  SEND  YOU  THE  FACTS  ? 

For  free  booklet,  address:  I'nlti  d  lirdCffS 
trial  Fuuiulation,  Dept.  I'd.  ~'l  East  ioth  St., 


circu 

men- 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poeta  in  the 
department,  the  Welfare 
Committee  of  Ae  Interna¬ 
tional  Circnlation  ICanagera 
Aesociation  can  provide  yon 
with  men  of  capacity  and 
ability. 

Addresc:  Secretary -Treaa- 
nrer,  c/o  The  Tulaa  World, 
Tul^  Oklahoma. 


B££R...a  beverage  of  moderation 


CIRCULATIO  N— 35 
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"Watch  Costs/'  las^TeeT 

,  ,  thought  to 

Is  Warning  to 
Circulators  z: 


Don  Davis,  ICMA  President 
Urges  Dropping  ol 
Waste  Circulation 

By  GEORGE  A.  BRANDENBURG 

“In  these  trying  times,  it  behooves 
every  circulation  manager  to  be  in 
closer  touch  with  his  publisher  and 
managing  editor 
than  ever  before, 
both  as  to  cost  of 
production  and 
news  content,” 
declared  Don  R. 

Davis,  Birming¬ 
ham  News-Age- 
Herold,  president 
of  the  Interna- 
ional  Circulation 
Managers  Asso¬ 
ciation,  in  an 
interview  with 
Editor  &  Pub-  Don  R.  Davis 
USHER  during  the 
ABC  convention  at  Chicago. 

Mr.  Davis  termed  the  present  situa¬ 
tion  caused  by  the  European  war  as 
"unpredictable”  so  far  as  circulation 
practices  are  concerned.  He  urged  all 
circulation  managers  to  keep  a  weather 
eye  on  costs,  pointing  out  that  little  is 
gained  in  the  sale  of  extras,  if  cost  of 
newsprint  and  production  far  exceeds 
net  revenue  from  circulation. 

Reduce  Waste  Circulation 
“Our  problem  is  not  one  of  merely 
selling  newspapers,  but  to  make  our 
circulation  prohtable  to  the  publisher,” 
he  said.  He  warned  circulators  to 
remember  that  increased  news  space, 
due  to  public  interest  in  war  news, 
is  bound  to  increase  prcxluction  costs. 
Consequently,  he  added,  circulation 
managers  should  not  go  “haywire”  on 
the  sale  of  extras. 

Mr.  Davis  suggested  now  is  a  good 
time  for  circulation  managers  to  give 
serious  consideration  to  solidifying 
their  circulation,  before  trying  to  see 
how  much  can  be  added  because  of 
the  public’s  avid  interest  in  current 
news.  He  pointed  out  that  conditions 
are  such  as  to  permit  the  cutting  off 
of  less-profitable  circulation,  such  as 
that  served  by  expensive  motor  routes, 
leaving  more  time  to  concentrate  on 
stabilizing  profitable  circulation. 

Rodio  Helps — Not  Hinders 
“Radio,  with  its  spot  news  coverage, 
has  its  place  in  disseminating  news,” 
said  Davis,  “but  the  public  is  de¬ 
pending  on  newspapers  for  more  com¬ 
prehensive  and  dependable  news 
^ries  that  go  beyond  mere  flash  bul¬ 
letins.  Radio,  therefore,  intensifies 
reader  interest  in  newspapers,  rather 
lhan  hurts  it.” 

In  suggesting  that  newspapers  de¬ 
mote  more  news  space  to  “stories  be- 
nind  the  news,”  he  said  his  paper  has 
ound  that  mills  are  of  great  interest 
«>  readers  at  the  present  time. 


Directors  of  ICMA  met  in  Chicago 
last  week  and  devoted  considerable 
thought  to  newspaper  boy  welfare.  A 
committee  was  named  by  President 
Davis  to  consider  the  feasibility  of 
ICMA  sponsoring  an  official  “News¬ 
paper  Boy  Week”  on  a  nation-wide 
scale.  Howard  W.  Stodghill,  Atlanta 
Georgian  and  Sunday  American,  was 
named  chairman  of  the  committee,  in¬ 
cluding  Louis  Hoffmann,  St.  Louis 
Star-Times;  Raymond  Marx,  Los  An¬ 
geles  Times;  Matt  Sullivan,  Gannett 
Newspapers,  and  Ralph  Cowan, 
Toronto  Star.  | 

Continu*  Training  Damenttrations  ' 

The  board  also  voted  to  continue 
newspaper  boy  sales  training  demon¬ 
stration  work  as  a  feature  of  the 
annual  ICMA  convention.  Robert 
Taylor,  Flint  (Mich.)  Journal,  was, 
appointed  chairman  of  the  sales 
demonstration  “clinics”  which  have 
taken  the  place  of  salesmanship  con-  1 
tests  at  ICMA  meetings. 

Mr.  Davis  pointed  out  that  35  ICMA 
members  were  present  at  the  ABC 
convention,  indicating  the  association 
is  taking  a  greater  active  interest  inj 
affairs  of  the  Bureau.  He  referred, ' 
also,  to  the  election  of  E.  R.  Hatton,  I 
Detroit  Free  Press  circulation  man-  i 
ager,  to  the  ABC  board  of  directors  as  | 
successor  to  Mr.  Stodghill,  who  re¬ 
cently  resigned  from  the  board  upon  I 
becoming  a  publisher.  Mr.  Hatton  is  i 
following  Howard  Stodghill  as  the ' 
director  who  is  actively  engaged  in  | 
newspaper  circulation  work. 

70  Earn  Washington  Trip 

WITH  70  Laporte  County  high  school , 

seniors  winning  trips  to  Washington, ' 
D.  C.,  records  established  in  four 
previous  LaPorte  (Ind.)  Herald-Argv.s , 
Washington  contests  went  by  the| 
boards  this  month.  This  year’s  num- , 
ber  is  13  more  than  the  record-break-  | 
ing  total  of  57  established  last  year,  i 
The  80  participants  turned  in  a  total ! 
of  45,822  points  in  the  mail  subscrip¬ 
tion  contest. 

FCC  Will  Not  Deprive 
WMCA  of  Permit 

Washington,  D.  C.,  Oct.  25 — Knick¬ 
erbocker  Broadcasting  Company,  Inc.  I 
(Station  WMCA),  of  New  York  City,  ■ 
will  not  be  deprived  of  its  broadcast  , 
permit  as  a  result  of  transmitting 
secret  bulletins  of  the  German  and 
British  governments,  but  the  Federal 
Communications  Commission  will 
make  note  of  the  transgression  and 
may  revive  the  issue  at  some  future 
time. 

The  record  made  in  the  proceed¬ 
ings  “must  be  of  cumulative  weight 
in  determining  the  disposition  to  be  | 
made  upon  any  future  examination 
into  the  conduct  of  this  station,”  said 
the  finding  announced  today. 


(UE) 
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Cruiser  Sunk 

Monotype  20th  Century  Extrob.  Cond.  Italic,  No.  6071  — 18  to  72  Pt. 


Our  folder  showing  RIBBON  HEADS  displays  more  than 
a  hundred  type  faces.  Send  for  a  copy. 


UNITED  PRESS  Lmston  Monotype  Machine  Company 

Twenty-fourth  at  Locust  Street,  Philadelphia,  Pa. 


36— A  DVERTISING 


EDITOR  S  PUBLISH  El 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


this  goes  on  year  after  year.  She  is  something  as  follows; — “You  may 


receptive  to  new  ideas  about  “what  to  der  the  fowl  you  want  over  the  phone 


serve  and  how.” 


Tell  us  how  you  plan  to  use  it— welj 
select  the  right  bird.” 


Copy  Themes  This  idea  was  used  by  the  salesman 

ONCE  the  program  has  been  devel-  ^nentioned  in  the  beginning  of  this 
oped  this  far,  it’s  not  difficult  to  the  first  week 

prepare  two  ads  a  week,  say  2  col- 

umns  by  5  inches,  to  be  run  Tuesday  Of  course,  the  responsibility  of  pick- 
and  at  the  end  of  the  week.  the  right  fowl  is  one  that  the 


Each  weak  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


Of  course,  the  responsibility  of  pick- 
ing  the  right  fowl  is  one  that  the 


For  years  on  end.  the  fish  people  dealer  must  live  up  to.  One  disap. 


have  depended  on  one  day’s  sales  a  pointment  kills  the  customer’s  confi- 
week  to  support  them.  A  few  years  dence  in  the  dealer;  and  there  isn’t 
ago  they  staided  selling  the  idea  of  much  he  can  do  to  win  the  customer 


No.  140.  Chickens,  Ducks  and  Turkeys 


"WHY  don’t  more  people  eat  more  signed  the  account,  should  have  his  eating  fish  on  Tuesdays  as  well  as  Fri-  back  if  be  is  careless  in  filling  the  or- 
fowl — chickens,  ducks,  turkeys  and  wife  pick  out  of  her  favorite  cook  days.  Today  in  the  East,  you  can  find  aer.  If  he  hasnt  the  right  bird,  he 


squabs?”  This  question  was  put  to  a  book,  a  group  of  recipes  for  dressing,  on  Tuesdays  in  many  markets,  fine,  should  suggest  another  recipe  or 
suburban  poultry  dealer.  His  answer  Three  recipes  should  be  used:  (a)  an  fresh  assortments  of  all  sorts  of  fish,  menu,  in  which  the  bird  he  selects 
was  later  used  by  a  local  salesman  to  inexpensive  dressing  recipe,  (b)  an  Why  can’t  poultry  be  sold  twice  a  wi"  prove  tender,  delicious  and  en- 


develop  a  1.000-inch  local  contract.  The  expensive  recipe,  and  (c)  one  that  is  week?  Why  must  the  poultry  dealer  tirely  satisfactory. 


schedule  called  for  two  10-inch  ads  average  in  cost. 


wait  until  Thursday,  Friday  or  Satur- 


each  week,  for  52  weeks. 

Before  reporting  the  type  of  cam 


2nd.  At  least  three  ways  to  prepare  poultry  sales? 


When  poultry  is  bought  by  the  box 
as  it  is  today,  dealers  are  apt  to  find 


each  fowl  should  also  be  put  down  on  Two  copy  themes  are  suggested.  The  fbat  some  of  the  birds  are  good  and 


paign  developed,  a  brief  survey  of  the  paper.  In  checking  a  group  of  stand-  first  part  of  the  week,  the  copy  might  some  of  them  only  fair.  The  dealer 

.U:- _ 1 _ i  _ J, .  ..  .  • _ •  .  _ rm.-  oil  oil  1 _ i  „• 


size  of  this  market,  its  production  fa-  recipe  books,  we  found  dozens  of  be  devoted  to  inexpensive  meals.  ITiis  bas  to  sell  them  all,  good,  bad  or 


cilities  and  its  value  to  thousands  of  wavs  to  broil,  frv,  stew,  bake  and  copy  should  feature  the  use  of  lower  different,  in  order  to  keep  his  busi- 


people  is  submitted. 


Production  packers— Wilson,  Cudahy,  Armour,  recipe  dook  recipes  mat  are  simpie  ana  ...igav  gr^e 

IT  IS  estimated  that  our  chicken  popu-  and  Swift — and  request  a  copy  of  their  easily  prepared.  Print  the  recipe  right  ow  y  qua  i  y  an  sell  toe  m- 

lation  is  around  400.000.000.  Turkeys  consumer  recipe  books  on  how  to  pre-  bi  the  ad,  then  list  the  birds  and  their  ^  f.  than  the 

raised  for  market  average  around  pare  fowl.  Prices  per  pound,  and  a  range  of  others— thus  eliminating  any  chana 

6.000.000  a  year,  while  ducks  probably  4th.  Now  get  a  25-cent  scrap  book  weights  of  the  birds  that  are  avail-  c  3  P^yirig  just  as  mudi 

total  around  2.000.000  a  year.  and  paste  in  this  book  all  the  fore-  fble.  As  an  example;  "Fat  hens  for  for  a  fine  bird  as  for  a  mediocre  one 


roast  chickens,  ducks  and  turkeys.  priced  birds  that  could  be  used  for  ness  in  the  black.  In  addition  to  rec- 

3rd.  Write  a  letter  to  the  four  big  stews  and  fricassee.  Select  from  the  ommending  particular  fowl  for  a  par- 
ackers— Wilson,  Cudahy,  Armour,  recipe  book  recipes  that  are  simple  and  ticular  menu,  the  dealer  might  gr^e 


lation  is  around  400.000,000.  Turkeys  consumer  recipe  books  on  how  to  pre 
raised  for  market  average  around  pare  fowl. 


6.000.000  a  year,  while  ducks  probably 
total  around  2.000.000  a  year. 


able.  As  an  example;  "Fat  hens  for  for  a  fine  bird  as  for  a  mediocre  one. 


Now,  in  spite  of  the  tremendous  pro-  going  material  and  place  in  the  hands  average  weights  4  to  7  pounds,  p  . 

duction  and  sale  of  these  three  princi-  of  the  poultry  dealer.  This  book  can  00c  a  pound.  P 


nal  market  fowls  the  average  con-  be  added  to  as  new  recipes  and  The  “end  of  the  week”  copy  can  be  HERE  is  one  clasification  of  retail 

^  ^  .  f  ...1  _  _ _  _  _l _ 1 _ :l _  _ A  J _ 1 _ A _  1. _ _ 


sumer  still  thinks  of  each  of  them  as  menus  are  found  in  magazines,  news-  devoted  to  broilers,  roast  ducks,  tur-  prospects  that  has  never  been  ac- 


a  luxury  food  item.  papers  and  cook  books. 

Few  housewives  know  how  to  put  This  book  ^  is  the  backbone  of  the 
together  an  old-fashioned  chicken  pie;  “service  idea”  that  is  to  be  used  con- 
yet  the  recipe  is  not  complicated,  nor  stantly  in  the  advertising  copy 
is  it  expensive.  The  average  home 
menu  will  not  include  a  chicken  pie  The  Service  Idea 
once  a  month,  and  in  some  homes,  not  in  aLL  ads  there  should  be  a 
once  a  year.  Now.  just  why  is  this?  paragraph,  something  as  foil 
Our  poultry  merchant  friend  told  us  ‘  When  you  want  to  know  the 
that  it  is  because  of  these  things:  wav  to  nrenare  any  fowl  for  any  i 


keys,  roasting  chickens,  capons,  etc.  tively  solicited.  Every  town  and  dt)' 
Prices  should  always  be  listed  after  in  the  United  States  has  several  mar- 
each  item,  and  the  paragraph  about  kets  that  could  build  up  their  sales  of 
the  recipe  book  should  be  used  at  the  poultry.  And  it  doesn’t  take  a  year 
bottom  of  the  ad.  to  make  one  of  these  campaigns  woii. 


IN  ALL  ads  there  should  be  a  set 
paragraph,  something  as  follows: 
“When  you  want  to  know  the  best 
way  to  prepiare  any  fowl  for  any  meal, 


One  More  Copy  Idea 

NOT  one  man  or  woman  in  10  can 


to  make  one  of  these  campaigns  woii. 

Staid  one  dealer;  others  will  be 
asking  for  help  within  a  few  weeks. 
How  long  should  such  a  campaign  be 


(a)  the  average  woman  who  does  her  come  to  our  market — we  have  a  spe 


.  1  u-  j  f  run; — lust  as  long  as  the  dealer  re- 

pick  the  right  bird  for  a  given  recipe  „  •  “ 

•  *  I  mams  in  business, 

or  menu.  It  requires  an  expert  poul¬ 
try  man  to  do  this.  All  of  us  have.  ■  — | 


own  cooking  believes  that  chicken  is  cial  recipe  book  that  you  may  use _  one  time  or  another,  thought  ^we 


day  dinner;  (b)  she  feels  that  there  is 
more  work  involved  and  time  needed 


Of  course,  the  dealer  must  be  com- 


a  luxury  item — something  for  a  Sun-  gf  charge.”  picked  a  fine,  tender  roasting  bird; 

day  dinner;  (b)  she  feels  that  there  is  rtf  but,  when  we  started  to  carve  the 

more  work  involved  and  time  needed  j^^ely  sold  on  the  service  idea,  and  ^ ‘P 

to  prepare  poultiy  dishes  than  other  ^he  market  is  large,  some  one  per-  ® 

foods  becat^e  of  the  necessary  pluck-  son  should  be  assigned  to  the  poultry  ,  ,•  u  m 

mg,  cleanmg.  singeing,  etc.  She  department.  When  a  consumer  is  ^  should  appear 


I'M  NOT 


1  Ti  T  £  -1  department.  Wnen  a  consumer  is 

doesnt  like  to  forego  social  engage-  undecided  as  to  what  meat 

ments  because  of  the  time  needed  to  i _  t _ j; _ *i _ 


In  all  ads,  a  line  should  appear 


mems  oecause  oi  uie  u.ue  nceueu  to  ^  dinner,  the 

prepare  meals;  and  (O  she  is  afraid  batcher  or  clerk  waiting  on  her 


to  rUk  a  new  recipe  where  the  main  ^^ould  be  told  to  say.  “Why  not  try 
m^edient’  chicken,  may  represent  a  poultry?  Mr.  So  &  So,  our  poultry 


Since  1925 


THE 

EINSTEIN 

OF 

ADVERTISING 


cost  of  from  $1  to  as  much  as  $  J  de-  j^as  a  lot  of  good  ideas  about 

pending  on  the  size  of  the  bird  and  ^.,1  Ko 


the  market  in  which  it  is  sold. 

Most  of  us  are  accustomed  to  eating 


grand  meals,  and  he  will  be  glad  to 
help  you  select  a  new  recipe  or  menu.” 
Every  day,  about  half  of  all  the 


turkey  only  on  special  occasions,  such  meat  shoppers  who  go  to  market,  or 
as  Thanksgiving,  Christmas  and  New  vvho  phone  their  orders,  are  unde- 


Year  s.  The  idea  of  having  turkey  in  gided  as  to  what  they  will  serve  for 
April,  September  or  Februa^  doesnt  dinner.  Place  yourself  in  the  position 


April,  aeptemoer  or  reorua^  aoesni  dinner.  Place  yourself  in  the  position 
seem  to  fit  into  our  ideas  of  seasonal  q{  die  average  housewife  who  has  the 


meats.  By  and^  large,  the  average  con-  responsibility  of  planning,  buying  and 
sumer  limits  himself  to  not  more  than  preparing  365  dinners  a  year.  And, 


.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
}ob. 


—  BUT- 


two  birds  a  year.  Suppose  they  de¬ 
cided  to  have  a  turkey  on  a  wedding 
anniversary,  and  another  one  on  Labor 
Day  or  on  Washington’s  Birthday. 
Overnight  the  demand  for  turkeys 
would  be  doubled.  'This  demand 
would  force  prices  up  for  a  year  or 
two,  but  it  wouldn’t  take  turkey 
breeders  very  long  to  catch  up  with 
this  new  demand. 

A  roast  duck  with  the  right  kind  of 
dressing  and  some  sliced  apples  or 
sliced  pineapple  on  the  side,  makes  a 
dish  fit  for  a  king.  But,  like  chicken 
pie,  the  average  housewife  does  not 
want  to  experiment  on  a  new  recipe 
where  the  main  ingredient,  a  couple 
of  ducks,  represents  $1.50  to  $2.00. 


DOES  YOUR  PAPER 
COMMAND  THE  (ASH 
THAT  WOMEN  SPEND! 


Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 


If  you  mean  to  make  money  don’t 
overlook  the  women.  I’ve  got  the 
column  that  turns  the  trick,  be¬ 
lieve  it  or  not. 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


ANY  PUBUSHER 
WHO  CAN  USE 
THE  BENEFIT 
OF  A  LONG  AND 
SUCCESSFUL 
SALES  RECORD 
ON  MANY  OF 
THE  MAJOR 
NEWSPAPERS 
IN  AMERICA 


Write  or  wire 


—MAY- 


Basis  of  a  Solicitation 

SELLING  consumers  the  idea  of  using 
more  poultry  requires  a  little  prep¬ 
aration  on  the  part  of  the  poultry 
market.  Four  things  are  necessary  to 
make  the  advertising  really  w'ork. 
Ist.  The  local  solicitor  who  is  as- 


For  further  information 
syndicate  offices. 


MARY  HAMPTON 

26  O'Farrell  St.,  j^SOO 
San  Francisco,  Calif. 


THE  PERSONNR  BUREAU 

James  C  Kiper,  Director 

3S  B.  Waekar  Drivs,  Chicago,  III. 
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successful  publishers 


PUBLISHER'S  trade  mark 
rican  eagle:  its  editorial 
head  features  Washing- 
f-center  of  the  nation, 
our  country  is  reflected  in 
e  newspapers  of  America. 


Me  ttbe\;®veslt-al«Wle 

the  pba"*®"'  ^  '°t  the  average  "^„V.re  Un«®<' 

lor  Ibe  "''"'^'’^eh  means  over  Ibe  enhre 

Wings  over  ,,  tbe  dber  Side. 

thaninaHbemadnro  _ enis.  come  reassur 


han  in  alHbe  mad  mosarc  tmenls,  come  reassuring  H 

•ee,  Government  sources  and  depar  t,et  ■ 
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«  Usual"  is  now  -ore  than  a^  _^^„^gers  ot  grea__^^^  ■ 

larger  ”enri«rger  advertising  approp^a  .  I 

seek  NEV/ markets  tbe  United  States  and  I 
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1  must  be  obvious.  _ 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York  City 
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NLRB  Treats  Individual 
Relations  in  Newspapers 

Praises  Employe  Organizations  and  Criticizes 
"Employer  Opposition"  .  .  .  Sees  Need  for 
Type  of  Protection  Offered  by  Board 


WASHINGTON,  D.  C.,  Oct.  23— A  de¬ 
tailed  examination  of  industrial  re¬ 
lations  in  the  newspaper  publishing 
business  has  been  released  by  the 
National  Labor  Relations  Board  with 
words  of  praise  for  employe  organi¬ 
zations  and  critical  comment  on  “em¬ 
ployer  opposition  in  the  form  of  em¬ 
ployer  associations.” 

The  attitude  of  publishers  toward 
unionization,  first  of  mechanical  de¬ 
partments  and  more  recently  of 
newswriters,  is  referred  to  as  “this 
background  of  strife.”  Activities  of 
the  American  Newspaper  Guild,  on 
the  other  hand,  “have  introduced  an 
element  of  stability  in  the  industry.” 

Soys  ANPA  Is  “Prime  Oppressor" 

"Hie  report  goes  back  100  years  to 
pick  up  the  beginnings  of  labor  or¬ 
ganization  in  new’spaper  plants  and 
draws  a  picture  of  unending  concilia¬ 
tion  on  the  part  of  employes  to  win 
concessions.  American  Newspaper 
Publishers’  Association  is  depicted  as 
the  prime  oppressor  of  unionism  in 
the  publishing  indiastry. 

Although  the  story  told  by  the 
NLRB  is  one  of  constant  advance 
against  “employer  opposition,”  em¬ 
ployes  are  cautioned  that,  in  recent 
years,  “the  usual  inequality  of  bar¬ 
gaining  power  between  the  employer 
and  the  individual  employe  is  in¬ 
creased.”  That  circumstance  results, 
according  to  the  study,  from  “the  in¬ 
tegration  of  management  and  edi¬ 
torial  authority  characteristic  of  the 
industry.” 

In  further  explanation  of  this  aspect 
of  labor  relations,  the  report  says: 
“The  employe  who  seeks  to  bargain 
for  the  terms  of  his  employment  faces 
not  only  the  management  of  his  paper 
but  the  centralized  authority  of  the 
entire  chain,  with  the  augmented 
power  derived  from  its  increased  po¬ 
litical  and  social  influence,  its  pooled 
resources,  and  its  capacity  to  hire  the 
services  of  able  attorneys  and  labor 
experts,  and  to  own  large  facilities  for 
research  and  propaganda.  Further¬ 
more,  if  the  employer  is  a  member 
of  the  American  Newspaper  Publish¬ 
ers’  Association,  his  bargaining  power 
is  considerably  enhanced  by  the  ser¬ 
vices  and  support  of  that  organiza¬ 
tion.” 

Urges  Unionism 

Having  isolated  the  germ  of  the  in¬ 
dustrial  ill.  the  Board  proceeds  to  sug¬ 
gest  to  employes,  the  cure:  “Member¬ 
ship  in  a  union  covering  the  same 
industrial  territory  and  approximating 
the  employer’s  economic  power  tends 
to  minimize  this  disparity  in  bargain¬ 
ing  i>osition.  The  union  faces  man¬ 
agement  with  comparable  experience, 
skill,  financial  resources,  prestige,  and 
cohesiveness.  Above  all,  it  is  in  a 
position  to  discuss  the  merits  of  the 
dispute  without  the  ever-present 
threat  of  discharge  that  reduces  the 
individual  bargaining  to  Hobson’s 
choice.” 

Running  171  printed  pages,  the  re¬ 
port.  “Collective  Bargaining  in  the 
Newspaper  Industry'.”  is  the  product 
of  the  Board’s  division  of  economic 
research,  headed  by  David  J.  Saposs, 
chief  economist. 

Much  of  the  text  is  given  over  to 
description  of  the  operating  setups  of 
Associated  Press.  International  News 
Service,  United  Press,  and  the  Hearst 


and  Gannett  chains,  the  latter  illus¬ 
trated  by  charts.  The  control  exer¬ 
cised  by  Publishers  William  Randolph 
Hearst  and  Frank  E.  Gannett  over 
their  respective  chains  is  described  in 
detail  to  establish  interstate  charac¬ 
ter. 

State  “Interstate"  Character 

Operations  of  individual  newspapers 
also  are  discussed  to  prove,  by  rea¬ 
son  of  their  interstate  circulation,  de¬ 
pendence  upon  press  associations,  and 
other  factors,  that  they,  too,  are  in 
“the  flow  of  commerce.”  That  condi¬ 
tion  is  essential  if  the  Board  is  to 
have  jurisdiction  in  labor  disputes 
arising  in  the  newspaper  industry,  and 
by  way  of  illustration  this  paragraph 
appears: 

“A  press  service  dispatch  on  the 
pronouncement  of  a  European  states¬ 
man  may  have  a  marked  effect  on  the 
trading  on  the  New  York  Stock  Ex¬ 
change.  News  reports  describing  dis¬ 
ruption  of  ordinary  channels  of  ^ans- 
portation  guide  merchandisers  in  re¬ 
routing  their  shipments.  Quotations 
from  the  commodity  markets  influence 
the  farmer  in  his  decision  as  to 
whether  he  will  ship  his  cattle  to 
the  St.  Paul  or  the  Chicago  market. 
Because  such  news  items  play  an  im¬ 
portant  role  in  determining  economic 
and  political  activity,  any  stoppage 
of  the  customary  channels  of  informa¬ 
tion  would  greatly  inconvenience  the 
public.” 

“Thus,”  the  economists  conclude, 
“it  appears  that  the  local  newspaper 
holds  an  important  place  in  the 
pattern  of  interstate  commercial  cur¬ 
rents.” 

Several  Chapters  to  ANPA 

The  organization  and  purposes,  as 
well  as  activities  in  labor  matters,  of 
ANPA  require  several  chapters  for  the 
telling.  Its  transition  from  a  “nego- 
tiatory”  to  a  “belligerent”  organization 
took  place  in  1922  upon  the  formation 
of  the  “Open-Shop  Department,”  says 
the  report.  Traced  is  the  history  of 
ANPA  conduct  before  administrative 
tribunals  and  the  courts  in  its  pictured 
fight  against  newswriter  organizations, 
and  this  observation  is  made:  “Be¬ 
cause  the  ANPA  has  taken  such  an 
active  part  in  controversies  between 
the  Guild  and  newspaper  publishers, 
the  Guild  has  regarded  the  association 
as  one  of  the  major  obstacles  to  the 
organization  of  the  editorial  staffs  of 
the  industry.  It  has  maintained  that 
it  dominates  the  newspaper  publishers 
in  matters  of  labor  policy  and  that  it 
often  directs  the  activity  of  individual 
publishers  in  disputes  in  which  the 
Guild  is  involved.” 

Discussing  early  organization  of 
newswriters  along  the  lines  of  trade 
unions  as  against  the  earlier  concept 
of  professional  status,  the  report  ob¬ 
serves  that  “to  many,  nrofessional 
caste  was  no  longer  sufficient  reward 
for  endeavor  when  accompanied  by 
long  hours,  job  insecurity,  and  wages 
lower  than  those  of  workers  in  the 
printing  trades.” 

Mechanical  Unions  Brought  Guild 

As  to  the  formation  of  the  Guild, 
the  report  states  its  creation  “was 
stimulated  and  almost  compelled  by 
the  organization  of  the  mechanical 
staff.  Collective  agreements  between 
the  management  and  the  mechanical 


unions  stabilized  the  terms  of  employ¬ 
ment  for  the  mechanical  trades  and 
caused  the  newswriters  to  bear  the 
burdens  of  economic  change.” 

“Publishers  showed  little  active  op¬ 
position  to  the  Guild  movement  dur¬ 
ing  the  early  stages  of  organization,” 
says  the  report.  “Many  newswriters 
feared  retaliation,  but  the  publishers’ 
public  statements,  as  well  as  the  at¬ 
titude  of  the  industry’s  trade  journal. 
Editor  &  Publisher,  were  not  un¬ 
friendly.”  Experience  was  to  discover 
an  opposition  similar  to  that  met  by 
the  printing  trades  50  years  ago,  the 
Board  states,  with  William  Randolph 
Hearst  and  Roy  Howard  joining  ANPA 
in  public  declarations  against  bar¬ 
gaining  agreements. 

The  number  of  strikes  called  by 
the  Guild  does  not  give  a  complete 
picture  of  the  state  of  industrial  re¬ 
lations  that  has  followed  publisher 
opposition,  the  depleted  condition  of 
the  Guild  treasury  accounting  for 
the  absence  of  this  form  of  protest 
against  “conditions  of  work  sufficiently 
substandard  to  warrant  strike  action 
had  strike  funds  been  available,”  it 
is  asserted. 

The  Board’s  study  has  convinced  it, 
says  the  concluding  paragraph,  that 
“there  is  a  real  need  in  the  newspaper 
industry  for  the  type  of  protection  the 
Board  offers  and  for  the  machinery 
it  has  established  to  promote  indus¬ 
trial  peace.” 

■ 

Post-Standard  Buys 
Syracuse  Journal  Plant 

Syracuse  (N.  Y.)  Post -Standard,  it 
was  announced  Tuesday,  has  acquired 
the  former  Syracuse  Journal  plant  and 
real  estate  from  the  Print  Machinery 
Sales  Corporation  of  New  York  City 
and  after  extensive  alterations  will 
occupy  the  building  next  spring.  The 
financial  consideration  was  not  dis¬ 
closed.  Melvin  L.  King,  architect,  has 
been  commissioned  to  supervise  the 
structural  changes  deemed  necessary. 

The  Journal  building  was  bought 
by  the  Print  Machinery  Sales  Cor¬ 
poration  when  the  Journal  suspended 
last  July  24.  Its  name  and  features 
were  acquired  by  Syracuse  Herald, 
which  is  now  published  as  Syracuse 
Herald- Journal. 

Located  on  a  lot  with  95  feet  front¬ 
age  in  Montgomery  Street  and  195  feet 
in  East  Fayette  Street,  Syracuse,  the 
Journal  building  was  erected  in  1917. 
It  is  of  two-story  brick  construction 
and  was  designed  especially  for  news¬ 
paper  production,  with  large  press 
room  and  composing  room  areas. 

Negotiations  for  the  purchase  were 
conducted  by  the  Clark  Real  Estate 
Company.  Edward  Schoeneck  and 
William  D.  Johnson  of  the  Syracuse 
legal  firm  of  Bond,  Schoeneck  and 
King  represented  the  Print  Machinery 
Sales  Corporation  and  C.  S.  Estabrook 
and  J.  P.  Bums,  Jr.,  of  Estabrook, 
Estabrook  and  Harring  represented 
the  Post-Standard  Company. 

CORRECTION 

Effective  Oct.  1,  Sawyer-Ferguson- 
Walker  Co.,  will  represent  the  San 
Francisco  Chronicle  throughout  the 
United  States  with  the  exception  of 
the  Pacific  Coast.  The  national  ad¬ 
vertising  department  of  the  Chronicle 
under  the  direction  of  Lynn  H.  Gam¬ 
ble,  national  advertising  manager,  will 
lepresent  the  Chronicle  on  the  Pacific 
Coast.  The  Chronicle’s  ad  department 
will  not  represent  Sawyer-Ferguson- 
Walker  Company  on  the  coast,  as 
stated  in  the  Oct.  14  issue  of  Editor 
&  Publisher. 

AD  MEN  TO  MEET 

The  New  England  Newspaper  Ad¬ 
vertising  Executives  Association  will 
hold  its  annual  meeting  Nov.  7  at  the 
Parker  House,  Boston,  Mass. 


Williams  Sees 
Central  Ad 
Placement  Office 

ANPA  General  Manager 
Predicts  New  Service 
for  Advertisers 

Boston,  Oct.  24— Cranston  Williams, 
general  manager  of  the  American 
Newspaper  Publishers’  Association, 
speaking  at  the  fall  meeting  of  the 
New  England  Daily  Newspaper  Asso¬ 
ciation  here  today,  stated  that  there 
was  no  reason  to  anticipate  a  news¬ 
print  shortage  or  kiting  prices  if 
publishers  refrained  from  hoarding. 
He  also  predicted  some  sort  of  cen¬ 
tral  bureau  like  the  “union  ticket  of¬ 
fice”  where  advertisers  could  place  a 
package  of  newspaper  advertising  in 
one  or  more  markets  of  the  United 
States. 

Pointing  out  that  competing  rail¬ 
roads  support  union  ticket  offices 
where  unbiased  clerks  recommend  the 
best  available  service  to  travelers 
headed  for  specific  destinations,  Mr. 
Williams  suggested  that  one  or  more 
central  offices  of  this  type,  supported 
by  newspapers,  might  be  “one  way 
of  meeting  the  competition  of  the 
radio  networks.” 

Reasonable  Paper  Price  Rite 

On  the  subject  of  newsprint  Mr. 
Williams  made  several  i>ertinent  com¬ 
ments.  “I  cannot  see  any  justification 
for  any  increase  in  price — or  at  least 
anything  beyond  a  reasonable  in¬ 
crease.” 

The  experiment  of  making  news¬ 
print  out  of  southern  pine  in  Lufkin. 
Texas,  is  important  to  publishers,  he 
stated.  “If  the  experiment  worb  I 
can  visualize  the  United  States  being 
self-sufficient  in  the  production  of 
newsprint,  but  we  will  have  to  check 
any  tendencies  towards  over-produc¬ 
tion,  as  has  been  the  case  in 
Canada.” 

The  SEC  has  been  the  chief  deter¬ 
rent  in  this  regard,  so  far,  he  declared, 
since  the  law  restricts  the  cropping 
up  of  fly-by-night  enterprises. 

On  the  wage-and-hour  law  which 
prompted  much  discussion  at  the 
closed  business  meeting  this  morning, 
Mr.  Williams  submitted  his  perspec¬ 
tive  on  the  issue  at  the  luncheon  meet¬ 
ing.  “We  might  as  well  face  the  fads 
I’m  no  lawyer,  but  I  know  that  the 
Supreme  Court  has  been  re-consti¬ 
tuted  and  that  if  the  National  Labor 
Relations  Board  has  been  upheld 
by  this  court  I  can’t  imagine  tbt 
same  court  upsetting  the  wage-and- 
hour  law,  which  is  similar  in  char¬ 
acter.  Out  of  precaution,  I  think  fwb- 
lishers  should  at  least  keep  records 
(pending  a  legal  test  of  the  law). 

Labor  Supply  Question 

During  the  question  -  and  - 
period  one  of  the  publishers  posed  a 
question  to  Mr.  Williams  on  the  pros' 
pect  of  a  skilled  labor  shortage  ® 
the  newspaper  industry.  “I  think  tK 
wage-and-hour  law  has  demonstrat 
that  we  have  no  surplus  of  appmOj 
tices,”  he  answered,  “and  I  thm* 
good  pickup  in  business  may  comp’ 
cate  file  employment  situation. 

George  B.  Utter  of  the  We^ 
(R.  I.)  Sun,  president  of  NEDNA.  » ^ 
chairman  of  the  morning  and  n 
meetings,  attended  by  about  80  exec 
tives. 


80- 


80-PAGE  EDITION 

Milwaukee  Journal  printed  an 
page  issue  Oct.  20,  the  largest  w 

day  edition  in  its  history,  carry 

399  columns  of  retail  advertising 
a  total  of  437  columns  of  ads. 
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The  "^liner  of  the  Spaceways",  Editor 
and  Publisher  Market  Guide,  Starts 
Soon  on  Its  important  1940  "Flight" 

During  the  present  tumult  of  world  affairs,  as 
presses  hum  with  an  unprecedented  demand,  it  is  im¬ 
portant  to  keep  in  mind  that  whether  War  ends  over¬ 
night  of  internal  combustion  or  whether  it  drags  on  for 
years,  the  business  of  publishing  newspapers  and  of 
giving  them  the  sustenance  of  national  advertising,  must 
continue.  American  business  enters  upon  an  optimistic 
era  and  strategic  newspaper  campaigns  are  being 
planned  and  will  he  planned  during  1940,  regardless  of 
Mass  Terror  and  Maginot  Lines. 

Editor  and  Publisher  MARKET  GUIDE  is  the  First 
Line  of  Defense  in  warding  off  advertising  shrinkage. 
All  through  1940  it  will  “sit  in”  with  those  who  plan 
and  route  newspaper  campaigns;  and  newspapers  mak¬ 
ing  use  of  it  will  GET  THEIR  SHARE.  Not  too  much 
time  left  to  make  reservations  for  “The  FACTliner  of 
the  SPACEways”. 

• 

FORMS  CLOSE  Nov.  11th 
Publication  Dote,  Nov.  25th 


Sufficient  time  remains  to  project  an  attention-compel¬ 
ling  message  about  YOUR  MARKET  and  YOUR  NEWS¬ 
PAPER  into  the  very  heart  of  the  Market  Guide^s  own 
keen  analysis  of  this  Market.  Write  or  wire  at  once  for 
desirable  special  position. 

editor  &  PUBLISHER  MARKET  GUIDE 

1700  Times  Bldg.  New  York,  N.  Y. 
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RATES 


. one  page 

. half  page 

. quarter  page 

. <Mghth  page 

.  .  .  .sixteenth  page 


The  world  fuse  hissing 
with  suspense  .  .  .  little 
nations  huddling  togeth¬ 
er  like  sheep  in  a  storm 
.  .  .  supposedly  impreg¬ 
nable  defenses  proving 
a  wishf  ul  •  thin  k  i  n  g 
myth  .  .  .  dog-fights 
I  in  the  upper  blue  and 
1  human  shark  -  fights 
1  beneath  the  sea  .  .  . 

1  news  headlines  that 
1  pulsate  with  peril. 

1  More  daily  papers 
1  sold  than  ever  and 
1  a  new  respect  for 
1  the  amazing  sys- 
I  tern  which  makes 
1  them  possible. 
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Dailies  Acquaint 
Readers  with 
Their  Work,  Aims 


Calif.  Papers  Used 
Various  Methods 
During  Newspaper  Week 


With  hundreds  of  California  news¬ 
papers  participating.  Newspaper  Week 
for  1939  reached  a  new  high  in  point 
of  interest,  scope  of  activity  and 
professional  achievement  recently. 
Throughout  the  state — following  Gov¬ 
ernor  Olson's  proclamation  calling  the 
daily  and  weekly  press  to  greater 
“honesty  of  editorial  opinion,  un¬ 
selfishness  and  intelligent  and  clear- 
cut  presentation  of  the  news”  in  or¬ 
der  to  cope  with  the  stream  of  propa¬ 
ganda  emanating  from  the  conflict 
engulfing  Europe — publishers  made  a 
serious  effort  to  acquaint  their  con¬ 
stituencies  with  their  work,  their 
aims  and  their  accomplishments. 

A  great  majority  of  California  news¬ 
papers  carried  the  specially  prepared 
advertising  and  editorial  matter  com¬ 
piled  by  the  CNPA  Newspaper  Pro¬ 
motion  Committee  under  the  chair¬ 
manship  of  Percy  M.  Whiteside, 
Tulare  Advance  Register. 

Hospitality  Nights 

Many  pages  were  devoted  to  the 
story  of  newspaper  production  in  both 
tyi)e  and  picture.  In  a  number  of  in¬ 
stances  special  hospitality  nights  were 
arranged  so  that  the  general  public 
might  visit  the  plants  and  “watch  what 
happens”  every  time  another  issue  ap¬ 
pears. 

Heralding  the  opening  of  Newspaper 
Week,  three  radio  broadcasts  by 
CNPA  publisher  groups  were  sched¬ 
uled  for  state-wide  hookups.  Neal 
Van  Sooy,  Azusa  Herald  publisher  and 
CNPA  vice-president,  appeared  as 
guest  on  the  Baker’s  Notebook  pro¬ 
gram  Oct.  6  in  an  address  publicizing 
the  week  and  bringing  the  Fourth 
Estate  and  the  reading  public  on  com¬ 
mon  meeting  ground.  Inyo  County 
publishers  took  part  in  a  radio  pro¬ 
gram  on  the  March  of  Progress  Forum, 
regular  radio  feature  of  the  California 
State  Chamber  of  Commerce,  Oct.  7. 
They  were  W.  B.  Clausen,  state 
news  editor  of  Associated  Press; 
George  Savage.  Independence  Inyo 
Independent:  William  Chalfant,  pub¬ 
lisher  of  the  Bishop  Register  since 
1887,  representing  the  old-time  coun¬ 
try  editors,  and  Hal  Kleinschmidt, 
Palmdale  South  Antelope  Valley  Press. 
representing  the  younger  publishers 
of  the  state. 

Speaking  in  a  round-table  discus¬ 
sion  of  the  history  and  some  of  the 
principles  of  the  Fourth  Estate,  three 
CNPA  members  were  featured  on  Co¬ 
lumbia’s  Department  of  Public  Affairs 
program.  Western  Division;  William 
S.  Kellogg,  Glendale  News-Press  and 
CNPA  president;  Stanley  Larson, 
Claremont  Courier,  and  Harlan 
Palmer,  Hollywood  Citizen  News. 

Lunch  in  Composing  Room 

The  clatter  of  knives  and  forks 
mingled  with  the  click  of  linotypes 
when  a  group  of  Rotarians  met  in  the 


composing  room  of  the  Oceanside 
Blade-Tribune  in  observation  of  the 
week.  The  setting  for  the  good-fel¬ 
lowship  gathering  was  arranged  by 
Publisher  Harold  Beck.  An  account 
of  the  meeting  and  the  address  of 
Kenneth  Flood  of  the  San  Diego  Union 
advertising  department,  were  set  in 
tjqje  during  the  luncheon.  This  was 
added  to  the  front  page  and  run  off 
the  press,  added  to  a  previously  pre¬ 
pared  special  edition,  and  delivered 
to  those  present. 

Throngs  of  interested  spectators 
crowded  the  Glendale  News  -  Press 
plant  when  William  S.  Kellogg  and 
the  staff  held  open  house,  which  has 
grown  into  an  established  custom.  A 
folder  issued  by  the  News-Press  and 
containing  a  copy  of  the  first  editori.il 
published  by  the  first  California  new.s- 
paper,  “The  Californian.”  in  its  first 
edition  in  1846  was  one  of  the  various 
souvenirs  distributed.  Refreshments 
were  served  and  an  entertainment 
program  of  music,  songs  and  dances 
furnished  in  the  lobby. 

50th  Anniversary  of  Moving  Pictures 

The  Redwood  City  Tribune  chose 
a  unique  observation  of  Newspap»er 
Week  by  tying  it  in  with  the  50th  an¬ 
niversary  of  the  invention  of  motion 
pictures  and  inviting  all  couples  in 
the  vicinity  who  had  been  married 
more  than  50  years  to  attend  a  local 
theater  program  as  guests  of  the  news¬ 
paper.  A  display  depicting  improve¬ 
ments  in  newspaper  publication,  in¬ 
cluding  photostatic  copies  of  early 
Tribunes,  a  pi^ure  of  the  first  news¬ 
paper  ever  published  in  San  Mateo 
County,  photos  of  the  present  Tribune 
office  and  staff  and  copies  of  each  day’s 
Tribune,  were  shown  in  the  theater 
lobby. 

A  page  of  congratulatory  letters 
from  prominent  civic  and  social  or¬ 
ganizations  in  Petaluma  was  pub¬ 
lished  by  the  Argus-Courier.  A  pow¬ 
erful  editorial  on  the  position  of  the 
press  in  world  politics  and  a  re-state¬ 
ment  of  the  aims  of  the  Vallejo  Times 
Herald  was  particularly  effective  in  a 
page  spread  devoted  by  that  news¬ 
paper  to  observance  of  the  week. 

A  series  of  articles  covering  various 
departments  and  technical  functions 
of  the  newspaper,  written  by  depart¬ 
ment  heads,  appeared  daily  in  the 
Visalia  Times  Delta  throughout  the 
period.  The  Colton  Courier  followed 
the  same  procedure,  particularly  in 
the  editorial  department. 

Readers  Write  Articles 

Veteran  subscribers  to  the  Alham¬ 
bra  Post  Advocate  contributed  to  a 
series  of  articles  cn  reader  apprecia¬ 
tion.  which  appeared  daily  in  the 
newspaper  with  thumb-nail  cuts.  Lee 
M.  Merriman,  city  editor  of  the  Pasa¬ 
dena  Post,  was  principal  speaker  at  a 
joint  session  of  the  Alhambra  Sorop- 
timist  and  Lions  Clubs  held  in  recog¬ 
nition  of  the  event.  A  number  of 
newspaper  men  and  women  from  Al¬ 
hambra.  Pasadena,  Hollywood  and  Los 
Angeles  were  guests. 

Emphasizing  the  importance  of  read¬ 
ing  the  daily  newspaper  in  order  to 
be  well  informed,  Lee  Shippey,  Los 
Angeles  Times  columnist  and  author, 
addressed  a  meeting  of  the  Culver 
City  Woman’s  club  called  for  the  oc- 


Study  of  Newspaper 
Reading  by  ANA 
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ers  bothered  to  turn  past  the  first 
page.” 

Foundation  Provided  Machinery 

Mr.  Friendly  stated  that  newspapers 
decided  to  let  mathematics  state  their 
case,  to  measure  how  far  the  public 
relies  on  the  press,  including  advertis¬ 
ing,  and  through  the  Foundation  the 
machinery  was  made  available  and  the 
project  mutualized. 

“Besides  offering  the  first  big-scale 
proof  of  how  the  public  reads  its 
newspapers  we  count  upon  it  to  fur¬ 
nish  a  new  measure  of  what  it  costs 
to  make  reader  impressions  through 
advertising,”  Mr.  Friendly  said.  “We 
are  confident  it  will  reveal,  as  never 
before,  the  difference  between  the 
good  use  and  the  ineffective  use  of 
newspaper  space.  This  is  important, 
because  results  from  the  best  adver¬ 
tising  medium  depend  upon  the  ad¬ 
vertiser’s  ability  to  use  it.  The  finest 
coffee,  badly  made,  may  taste  just  as 
bad  as  the  poorest  coffee. 

"Thus,  while  newspapers  expect  this 
research  job  to  dramatize  again  the 
known  values  of  newspaper  advertis¬ 
ing,  and  to  disclose  many  plus-values, 
we  also  see  in  it  a  welcome  addition  to 
advertising  knowledge;  the  introduc¬ 
tion  of  another  exact  quantity  into 
this  still  inexact  business  of  advertis¬ 
ing.  But  whatever  it  does,  it  will  re¬ 
veal  the  truth. 


Bradley  Resigns 
As  Bridgeport 
Times-Star  Head 


Named  St.  Joseph  Gazette, 
News-Press  Publisher  .  . . 
Knauth  Succeeds  Him 


Henry  D.  Bradley,  for  12  years 
president  and  general  manager  of 
the  Bridgeport  (Conn.)  Times-Star, 
resigned  at  a 


Henry  D.  Bradley 


meeting  of  the 
stockholders  On. 
20  to  become 
publisher  of  the 
St.  Joseph  (Mo.) 
Gazette  and 
Veu's-Press.ajn. 
p.m.,  and  Sunday 
papers.  Mr 
Bradley’s  resig. 
nation  will  be. 
come  effective 
Dec.  1.  He  suc¬ 
ceeds  the  late 
H.  A.  Sprague 


Degree  of  Validity 

“So  while  this  story  has  behind  it  a 
business-getting  motive,  none  can  miss 
the  constructive  service  it  promises. 
Nothing  can  give  greater  satisfaction 
to  men  who  have  something  to  sell 
than  the  knowledge  that  what  they 
are  selling  successfully  benefits  the 
buyer.” 

Mr.  Friendly  felt  that  the  news¬ 
papers  could  not  do  the  work  for 
themselves  with  the  same  degree  of 
validity  as  it  is  being  done  by  the 
Foundation.  “Such  work  must  be 
wholly  free  even  of  the  hint  of  preju¬ 
dice.” 


FAIR  LABOR  ACT  ALTERS  GUILD  OVERTIME  PAY 

WASHINGTON,  D.  C.,  Oct.  25 — Guild  contracts  stipulating  a  five-day  40-hour 
week  for  newswriters  with  provision  for  pay  at  the  rate  of  time  and 
one-half  for  hours  in  excess  of  40,  are  superseded  by  the  Fair  Labor  Standards 
Act.  the  wage-hour  administration  asserts.  The  effect  of  this  is  to  permit 
payment  at  the  agreed  rate  for  40  hours,  at  one  and  one-third  base  wage 
for  the  next  two  hours,  but  at  time  and  one-half  for  all  hours  worked  in 
excess  of  the  42-hour  week  which  became  effective  this  week.  Unaffected 
by  the  changed  provisions  are  collective  bargaining  contracts  (few  of  which 
exist  in  the  newspap)er  publishing  business)  which  stipulate  that  no  worker 
shall  be  employed  more  than  1.000  hours  in  any  period  of  26  consecutive 
weeks,  or  more  than  2,000  hours  in  any  period  of  52  consecutive  weeks. 


The  Foundation  exercises  com¬ 
plete  control  over  the  organization  of 
the  studies,  over  technical  methods  to 
be  followed  and  over  published  re¬ 
sults  through  the  administrative  com¬ 
mittee  composed  of  two  members  from 
each  co-operating  group.  Members 
are;  Lee  Bristol.  Bristol-Myers  Co.; 
William  G.  Chandler.  Scripps-Howard 
Newspapers;  Henry  Eckhardt,  Kenyon 
&  Eckhardt.  Inc.;  Charles  F.  McCahill. 
Cleveland  News:  William  G.  Palmer. 
J.  Walter  Thompson  Co.;  and  Stuart 
Peabody.  The  Borden  Co. 

J.  O.  Carson  Speaks 

In  Wednesday’s  newspaper  commit¬ 
tee  meeting  J.  O.  Carson,  of  the  Heinz 
Company  reported  that  two  newspa¬ 
pers  had  recently  published  maps 
showing  distribution  of  circulation  in 
their  promotional  material.  This,  in 
conjunction  with  the  fact  that  the 
ANA  Newspaper  Committee  had  no 
difficulty  in  drawing  up  such  maps 
proved  that  the  job  could  be  very 
easily  done  by  newspapers,  he  said. 
He  pointed  out  that  such  maps  had 
been  strongly  urged  by  advertisers 
for  inclusion  in  ABC  publishers’  re¬ 
ports  but  that  the  Newspaper  Section 
of  the  Audit  Bureau  of  Circulations 
had  voted  it  down. 

Mr.  Carson  brought  up  the  perennial 
rate  differential  question  and  declared 
that  throughout  the  country  the  spread 
between  national  and  local  rates  is 
increasing.  He  criticized  the  situation 
in  which  chain  stores  are  given  a 
sharp  advantage  in  rates  over  national 
manufacturers. 


who  died  July  11,  as  publisher  in  St 
Joseph. 

In  accepting  the  resignation,  the 
Times-Star  Board  of  Directors  adopted 
a  resolution,  saying,  in  part: 

Pay  Him  Tribute 

“The  resignation  of  Mr.  Henry  D 
Bradley  from  the  Times-Star  is  a 
substantial  loss  not  only  to  this  news¬ 
paper  but  to  the  city  of  Bridgepo:; 
We  recognize,  however,  that  a  new 
oppiortunity  is  opening  to  him  and  we 
wish  him  every  joy  and  success. 

“Under  his  management,  the  Times- 
Star  has  increased  in  circulation  from 
less  than  15,000  to  more  than  30,000 
copies  daily  and  its  field  of  influence 
has  greatly  expanded.” 

Victor  W.  Knauth,  Times-Star  pub¬ 
lisher.  was  elected  president  to  suc¬ 
ceed  Mr.  Bradley  at  the  meeting  oi 
the  stockholders  and  directors. 

Mr.  Bradley  told  Editor  &  Pcblishu 
“no  other  staff  changes  are  contem¬ 
plated  by  me.” 

Arthur  V.  Burrowes.  managing  edi¬ 
tor  of  the  St.  Joseph  News-Press,  was 
recently  named  editor  of  the  two 
papers,  a  newly  created  position  to 
co-ordinate  the  editorial  departmen:.- 
of  the  News-Press  and  the  Gazette. 

Started  as  Copy  Boy 

A  native  of  Detroit,  now  46.  Mr 
Bradley  began  his  newspaper  career 
as  a  copy  boy  on  the  Toledo  Blade  in 
1906.  He  later  became  assistant  man¬ 
aging  editor  and  business  editor  o! 
that  paper. 

In  1923,  he  went  to  England  as  e 
editorial  advisor  to  Lord  Beaverbrool 
London  Express  publisher,  where  he 
remained  three  years.  Returning  w 
this  country  in  1926.  he  was  nude 
manager  of  the  Norristown  (Pi 
Times-Herald.  He  went  to  Bridgepo” 
a  year  later  to  manage  the  Times- 
Star.  , 

His  home  is  on  Toilsome  Hill  ^ 
Bridgeport,  where  he  resides  with  bis 
wife  and  three  children,  David,  •  ^ 
talie  and  Rae  Louise. 


LORD  C  AMROSE  RESIGNS 

Lord  Camrose.  publisher. 

Daily  Telegraph  and  Momino  P^ 
and  a  powerful  figure  in  Briti^ 
nalism.  announced  his 
from  the  Ministry  of  Information  ‘ 
26  in  the  course  of  a  House  of  b® 


debate  in  which  the 
again  received  the  severest  kib 


FLORIDA  MEETING 

The  Associated  Dailies  of 
will  hold  its  fall  meeting  Nov. 
Miami. 
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lohns-Manville 
Public  Relations 
Ads  Use  New  Style 


Not  only  has  the  Johns-Manville 
Company,  a  pioneer  in  public  rela¬ 
tions  work  in  U.  S.  industry,  ex¬ 
panded  its  large  newspaper  schedule 
with  the  opening  of  a  new  $1,500,000 
plant  in  Jarratt,  Va— its  seventeenth 
-but  what  is  believed  to  be  a  new 
and  more  intimate  touch  in  seeking 
friendly  relations  with  its  employes 
and  the  public  was  introduced  in  its 
initial  advertisement  entitled  “Howdy, 
Neighbors!”  in  the  nearby  Petersburg 
Southstde  Virginia  News  on  Oct.  12, 

The  Johns-Manville  advertisement 
anticipated  the  plant’s  formal  dedica¬ 
tion  on  Oct.  19  and  introduced  “the 
5tst  JtJins-Manville  baby”  to  be  born 
m  Jarratt.  The  town’s  newest  citizen, 
pictured  in  the  arms  of  his  mother, 
Mrs.  John  Brenner,  is  the  first  baby 
com  at  Jarratt  Park,  modern  hous¬ 
ing  development  started  at  Jarratt 
during  the  last  year  by  J-M  employes. 
Reproduced  in  the  copy  was  an  item 
from  the  local  paper  under  “Jarratt 
Jottings,”  telling  of  the  arrival  of  a 
son  to  the  Brenners.  'This  announce¬ 
ment  deviated  from  the  “old-fa.sh- 
.oned”  public  relations  approach  and 
save  a  news  punch  to  the  ad  that 
vent  straight  home,”  one  executive 
.-aid. 

Off  fo  Flying  Start 

The  ‘‘homey’’  touch  supplied  by  the 
,  mother  and  baby  got  the  firm  off  to  a 
;  dying  start  toward  friendly  relations 
vith  the  500  men  who  built  the  plant 
;  and  the  400  others  who  are  now  run- 
!  riigit.  according  to  the  J-M  offices  in 
New  York.  The  intimate  approach 
■vas  further  developed  to  impress 
'  upon  others  that  the  81-year-old  com- 
.pany  is  proud  “to  become  your  neigh- 
t»r  here— investing  our  efforts  and 
■jur  money  in  this  great  state  where 
■*e  look  forward  to  many  years  of 
•happy  companionship  in  work,  in  fam¬ 
ily  life  and  community  life. 

When  we  moved  here  we  brought 
only  a  dozen  or  so  people  along  from 
other  Johns-Manville  plants  to  help 
get  things  started.”  the  ad  explained. 
&  when  we  say  us,  we  actually  mean 
‘■hw  few  men  plus  the  Virginians 
»ho  are  actually  running  this  plant 
now.  *  •  *  In  extending  these  greet- 
■ngs  to  you  our  greatest  desire  is  that 
iihng  the  coming  years  we  shall  al- 
*nys  merit  your  continued  goodwill 
»nd  friendship.” 

Several  days  after  the  ad  appeared 
H  the  Petersburg  paper,  it  was  pub- 
m  the  Emporia  (Va.)  Inde¬ 
pendent -Messenger.  Following  the 
^^cy  laid  down  two  years  ago  by 
onns-Manville  to  build  goodwill  in 
surrounding  its  plants  and 
-ines  through  consistent  use  of  news- 
advertising  (see  E.  &  P.  for 
17.  m  page  48),  the  company 
■  ^  aiming  toward  an  ad  every 
"stn  ■  entire  year  of 

-"d  'll  Southsidc  Virginia  News 
"lekr  ^  paper.  Both  are 


A*  Used  in  15  Commu 

•  since  the  ac 

arratt  plant,  are  now  i 
:  communities  where 

i^fates  plants  and  mines. 
J'cns  to  its  rule  of  using 
■•  space  regularly  in  J- 
l,,T«  are  Watson,  Cal.,  wh 
..■,™veness  of  its  messa 

J-V  barely  opened 

'  ■■  to^J.v  company’s  ( 
■M  friends  and  nei| 


the  plant  towns  and  the  surrounding 
areas.  As  many  as  six  newspapers 
are  used,  as  is  the  case  in  the  area 
near  Manville,  N.  J.,  where  there  are 
2.000  J-M  employes. 

“Our  policy,  broadly,  is  to  be  cov¬ 
ered  by  newspapers  in  all  of  the  J-M 
towns  and  nearby  places,”  a  spokes¬ 
man  at  the  New  York  office  explained 
to  Editor  &  Publisher.  “If  not,  it  is 
due  to  temporary  circumstances  of 
one  kind  or  another.” 

It  was  emphasized  that  the  J-M 
policy  of  using  newspapers  is  “not  a 
big-hearted  gesture  to  newspapers 
and  the  public.”  It  is  economically 
sound,  the  spokesman  said,  “because 
people  buy  from  the  company  they 
think  is  all  right.”  Honest  facts,  con¬ 
sistently  presented  in  paid  space  in  a 
simple  way,  help  to  influence  the 
sales  curve,  according  to  the  J-M  ex¬ 
ecutive. 

■ 

Newhouse's  Syracuse 
Interest  Confirmed 

Published  statement  on  Oct.  23  of 
the  ownership,  management  and  cir¬ 
culation  of  Syracuse  Herald-Journal, 
as  required  by  law,  disclosed  that 
owners  of  the  newspaper  since  it  ac¬ 
quired  the  name  and  features  of 
Syracuse  Journal  on  July  24  are  Mary 
E.  Jenkins  of  Syracuse;  the  estate  of 
Edward  H.  O’Hara  of  Syracuse;  W. 
Stanley  Rees,  Jr.,  of  Syracuse,  who 
is  listed  in  city  directory  as  a  clerk; 
Syracuse  Trust  Company;  Long  Island 
Press,  Jamaica,  and  Staten  Island  Ad¬ 
vance,  Staten  Island.  S.  I.  Newhouse 
owns  the  last  two  publications. 

The  statement  further  revealed  that 
the  mortgage  holders  are  the  Syra¬ 
cuse  Trust  Company  and  the  Trust 
Company  of  North  America  of  New 
York  City. 

It  was  disclosed  that  the  paper’s 
circulation  since  the  change  in  owner¬ 
ship  has  increased  from  a  daily  aver¬ 
age  of  53,558  copies  to  an  average  of 
96,629,  and  that  the  Sunday  Herald- 
American  has  risen  from  an  average 
of  54,873  to  172,217.  ABC  net  paid 
averages  for  the  six-months  ended 
Sept.  30,  1938,  were  62,931  for  the 
Journal  (e)  and  145,707  for  the  Sun¬ 
day  American,  W.  R.  Hearst  papers 
which  were  absorbed  by  the  Herald 
Company  in  the  deal  last  July. 

Holdings  of  Mr.  Newhouse  and 
William  Hofmann,  publisher  of  Mr. 
Newhouse’s  Jamaica  paper,  are  the 
same  now  as  at  the  time  the  Syracuse 
papers  were  combined,  E.  A.  O’Hara, 
publisher  of  Herald- Journal,  told  Edi¬ 
tor  &  Publisher  this  week.  In  reply 
to  a  question,  Mr.  O’Hara  stated  that 
some  changes  in  ownership  of  the 
Herald-Journal  have  occurred  be¬ 
tween  the  time  of  the  papers’  combi¬ 
nation  and  publication  of  the  owner¬ 
ship  statement,  due  to  commitments 
made  at  the  time  of  the  combination. 
He  refused  detailed  information  but 
indicated  that  these  changes  included 
a  bond  issue  for  which  the  Trust  Com¬ 
pany  of  North  America  is  mentioned 
in  the  ownership  statement  this  week 
as  a  trustee. 

PLANS  OKLA.  PAPER 

Oklahoma  City,  Okla.,  Oct.  22 — 
Corner  Smith,  Oklahoma  City  attor¬ 
ney,  and  formerly  legal  counsel  for 
the  Oklahoma  Neics,  Scripps-Howard 
newspaper  which  suspended  publica¬ 
tion  here  in  February  after  35  years 
of  operation,  is  promoting  another 
newspaper  project  for  Oklahoma  City. 
According  to  his  prospectus  for  stock 
subscriptions,  Smith  is  trying  to  raLse 
$100,000  for  operating  revenue. 

W.  S.  SHOEMAKER 

Walter  S.  Shoemaker,  73,  since  1924 
with  the  New  York  Sun  society  staff, 
died.  Oct.  26,  at  his  home  in  New  York. 


Finch  Patents 
Color  Picture 
Tranmission 

Separation  Prints  Sent 
Simultaneously  Over 
Telephone  Hookup 

William  G.  H.  Finch,  president  of 
Finch  Telecommunications,  Inc.,  re¬ 
ceived  patent  2.177,247  Oct.  24  on  his 
device  for  electrical  transmission  of 
color  pictures.  Patent  had  been  ap¬ 
plied  for  April  24,  1937,  and  was  de¬ 
scribed  in  Editor  &  Publisher  June  5, 
1937,  which  story  was  illustrated  with 
a  three  color  picture  which  had  been 
transmitted  from  Chicago  to  New 
York  by  telephone  in  eight  minutes. 

Mr.  Finch’s  patent  explains  that 
when  color  prints  are  sent  separately 
by  wire  any  misalignment  or  inaccu¬ 
racy  occurring  during  transmission 
cau.sos  color  streaks  and  dLstortions 
when  they  are  superimposed  to  form 
the  final  print. 

Sends  3  Prints  Simultaneously 

“I  have  discovered  that  by  trans¬ 
mitting  the  color  separation  prints 
simultaneously  with  similar  portions 
of  each  print  scanned  at  the  same 
time,  variations  which  occur  in  prac¬ 
tical  facsimile  transmission  will  not 
operate  to  distort  the  final  superim¬ 
posed  color  facsimile.  In  accordance 
with  my  present  invention,  the  three 
prints  are  arranged  parallel  to  each 
other  upon  a  single  record  sheet  and 
the  prints  are  scanned  transverse  to 
their  parallel  arrangement  so  that 
similar  portions  of  the  picture  are 
simultaneously  scanned.”  Mr.  Finch 
explains  in  his  patent  claim. 

Thus  any  variation  in  speed  or 
alignment  of  the  receiver  with  respect 
to  the  transmitter  is  simultaneously 
induced  in  the  three  prints  to  an  equal 
degree  and  distortions  will  be  prac¬ 
tically  unnoticeable,  he  says. 

“The  color  reproductions  produced 
by  my  present  invention  bear  very 
fine  detail,  and  substantially  all  traces 
of  streaks  and  the  scanning  lines 
which  make  up  the  picture  are  toned 
out  so  as  to  be  unnoticeable.  A  small 
three-dimensional  effect  occurs  in  the 
final  colored  picture,  due  to  some  ex¬ 
tent  to  the  superposition  of  the  three 
translucent  colored  prints  to  form  a 
substantial  thickness.  The  fine  detail 
of  the  color  facsimile  permits  enlarge¬ 
ment  thereof  to  a  much  greater  extent 
as  compared  to  ordinary  black-white 
facsimiles,  since  scanning  lines  and 
extraneous  marks  are  rendered  un¬ 
noticeable. 

“Newspapier  services  are  enabled  by 
my  present  invention  to  economically 


transmit  to  remotely  scattered  plants 
of  their  organization  comic  strips, 
colored  advertisements  and  colored 
feature  supplements  for  newspapers, 
colored  copy  for  magazines,  and  for 
other  purposes.  The  transmission  of 
such  pictures  may  be  readily  carried 
out  over  a  telephone  line  without 
physical  interconnection  thereto,  and 
using  conventional  black-white  fac¬ 
simile  systems.  The  three  colored 
prints  composing  the  colored  picture 
may  be  received  directly  upon  the 
sensitive  film  or  may  be  directly  en¬ 
graved  upon  printing  plates  for  the 
presses.” 

■ 

"Mr.  Smith"  Offends 
Newsmen,  Senators 

Its  world  premiere  sponsored  in  the 
capital  city,  Oct.  19,  by  the  National 
Press  Club  and  attended  by  4,000  per¬ 
sons  including  practically  every  writ¬ 
er,  Senator  and  Representative  in 
Wa.shington,  “Mr.  Smith  Goes  to 
Washington,”  a  Frank  Capra-Colum- 
bia  Pictures  production,  succeeded  in 
offending  officials  and  correspondents 
alike  in  its  portrayal  of  characters. 

'The  picture  presented  some  scenes 
showing  certain  members  of  the  Senate 
as  acquiescent  in  the  perpetration  of 
a  fraud  while  certain  Senators  worked 
together  to  mulct  the  voters  of  an 
unnamed  .state.  It  also  followed  Hol¬ 
lywood  tradition  in  portraying  the 
person  of  the  press  as  a  constantly 
drunk  reporter. 

A  dispatch  to  the  Los  Angeles  Times 
Oct.  22  revealed  the  picture  might 
have  its  repercussions,  that  the  Senate 
would  strike  back. 

Might  Pass  Booking  Bill 

“It  is  believed  that  the  film  moguls 
are  to  be  wounded  where  it  hurts  the 
most — in  the  pocketbook,”  the  dis¬ 
patch  read.  “If  the  expressions  of 
opinion  among  Senators  in  the  last 
few  days  are  to  be  credited.  Senate 
Bill  280,  making  compulsory  block¬ 
booking  of  films  illegal,  will  become 
law  early  in  the  next  session. 

‘The  bill  passed  the  Senate  last 
July  17,  and  it  is  now  pending  before 
the  Committee  on  Interstate  and  For¬ 
eign  Commerce  in  the  House.  There 
it  might  have  remained  throughout 
the  next  session  because  of  pressure 
from  the  motion  picture  lobby,  but 
something  happened  last  Thursday 
night  in  Washington.  .  .  . 

“Resentment  in  Congress  was  high 
the  following  day.  The  indignation 
might  have  produced  nothing  but  vio¬ 
lent  conversation  if  some  Legislator 
had  not  remembered  the  anti-block 
booking  bill.  'Very  quietly  in  the  last 
few  days  several  Senators  have  or¬ 
ganized  to  put  that  measure  over  by 
using  their  influence  with  the  House. 


COMPLIMENTS  OR  KICKS  . 


which  do  you 


Q\i~  (X.mQ.^icCiYi 

DRY  MATS 


FLEX  Dry  Mats  are  not  a  cure-all,  but 
they  help!  They  help  to  please  the  adver¬ 
tiser  who  insists  upon  good,  clean  repro¬ 
ductions  of  his  halftones;  and  they  help  to 
maintain  harmony  between  the  Mechanical 
Department  and  the  Front  Office. 

Write  for  free  samples  of  Flex  Dry  Mats  and  give 
them  a  trial.  Please  mention  gauge,  shrink,  and 
the  type  of  casting  equipment  you  are  using. 

FLEXIDEAL  DRY  MAT  CORP.,  21  West  St..  N.  Y 
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Guild  Loses 
Election  On 
Boston  Globe 


the  hands  of  a  local  committee  and 
consequently  will  not  be  a  subject  for 
discussion  at  the  conference  which 
has  been  tentatively  set  for  the  first 
week  in  November  at  Chicago. 


Auto  Makers 


Publisher  Taylor  Promises  ^  ■  x*  r* 

Wage  Adjustments.  Five-Day  ^ptimiStlC  t  OT 


Week  Continuance 


The  Newspaper  Guild  of  Boston  re¬ 
ceived  a  setback  Oct.  24  when  a 
majority  of  the  employes  of  the  Boston 
Globe  rejected  the  guild  as  their 
representative  for  the  purpose  of 
collective  bargaining.  Results  of  the 
balloting  were:  194  votes  against  guild 
representation  and  175  favoring  the 
guild.  Twelve  other  eligible  votes 
were  not  cast.  The  election  was 
ordered  by  the  NLRB. 

The  following  day  Publisher  Wil- 


1940  Sales 


Encouraging  Reports  Heard 
.  .  .  Labor  Troubles 
Being  Settled 
By  HIL  F.  BEST 


curtailed  newspaper  advertising  after 
the  new  cars  were  launched  and  did 
not  pick  it  up  until  late  the  following 
January.  Newspaper  schedules  will 
account  for  about  60%  of  our. appro¬ 
priation  and  will  entail  the  use  of 
2,000  newspapers  in  1,500  cities.” 

All  in  all  the  fall  looks  good  despite 
the  unfortunate  labor  situation  at  one 
major  corporation,  which  at  this  ■writ¬ 
ing  is  fast  drawing  to  a  settlement. 
The  men  appear  anxious  to  get  back 
to  work  and  are  forcing  their  leaders 
into  a  fast  settlement,  according  to  in¬ 
formation  we  received  today.  50,000 
men  without  pay  are  irked  at  their 
leaders  and  before  this  is  printed 
Chrysler  should  be  operating. 


Detroit,  Mich.,  Oct.  25— The  big 
automobile  news  of  the  week  was  the 
resuming  of  work  at  the  big  Nash 
plants  in  Kenosha  and  Milwaukee  this 
week.  Production  was  started  after 


d^bituarp 


liam  O.  Taylor  issued  the  following  the  three  weeks’  strike,  and  6,100  Nash 
notice  to  employes  in  the  editorial,  workers  returned  to  their  jobs  under 


artists  and  photographers,  telephone 
operators,  advertising,  circulation,  ad¬ 
vertising  bookkeepers,  coiuiting  room 
and  maintenance  departments: 

Salary  Adjustments  Promised 


“The  five-day 
hour  week  will 


(eight-hour)  forty- 


new  contract.  Full  production  will 
be  reached  this  week  in  both  plants. 
W.  A.  Blees,  general  sales  manager, 
reports  that  orders  at  the  New  York 
Show,  were  more  than  double  those 
of  a  year  ago.  Indications  were  that 


continue  m 


all  the  Detroit  National  Auto  Show,  would 


above  departments  and  will  be  put 
into  effect  at  once  in  the  maintenance 
department.  Adjustments  will  be 
made  so  that  the  Globe  salaries  will 
not  compare  unfavorably  with  the 
existing  standards  in  this  city.  The 


produce  results  as  good  or  better. 

Newspaper  advertising  releases  on 
Nash  through  the  Geyer,  Cornell  & 
Newell  agency  are  being  made  and 
v/ill  continue  through  November.  The 
agency  is  working  on  November 


management  intends  to  continue  its  schedules  right  now. 


present  practice  of  severance  pay,  sick 
leave  and  vacations  in  all  the  above 
departments.” 

Donald  B.  Willard,  chairman  of 
the  Globe  unit,  stated  in  a  posted  no¬ 
tice  that  “despite  this  immediate  re¬ 
verse  the  objectives  of  the  guild 
remain  the  same.  They  are  higher 
wages  and  better  working  conditions 
for  newspap>er  workers.  Guild  organ¬ 
ization  in  the  editorial  and  mainte¬ 
nance  departments  remain  intact. 
Within  these  departments  the  guild 
should  now  be  stronger  than  ever 
before.  A  unit  meeting  will  be  held 
soon  to  decide  upon  a  course  of 
action.” 


Guild  Enjoined  on  Coast 

THE  LOS  ANGELES  Newspaper 

Guild  was  permanently  enjoined 
Oct.  25  from  picketing  Huntington 
Park  (Calif.)  Bulletin  advertisers,  and 
the  union  and  12  of  its  members  were 
adjudged  guilty  of  contempt  of  court. 

Superior  Judge  Eldward  R.  Brand 
said  in  his  opinion  that  the  guild 
urged  that,  even  though  it  had  no 
labor  dispute  with  the  advertisers,  it 
could  picket  their  stores  imtil  the 
stores  ceased  advertising  in  the  Bul¬ 
letin. 

“With  this  contention  the  court  can¬ 
not  agree,”  Judge  Brand  declared. 
“That  would  be  carrying  the  second¬ 
ary  boycott  too  far.  ‘Moral  suasion’ 
has  not  been  extended  to  include  the 
exercise  of  active  secondary  picket¬ 
ing.” 


Hearst  Chain  Meeting 
THE  HEARST  Chain  Advisory  Coun¬ 
cil,  meeting  in  Chicago  Oct.  22, 
adopted  a  program  to  serve  as  a  basis 
for  a  national  conference  between  the 
Hearst  newspaper  chain’s  general 
management  and  the  American  News¬ 
paper  Guild.  Foremost  in  the  council’s 
program,  seeking  more  harmonious 
relations  between  the  guild  and  the 
Hearst  papers,  was  the  demand  for 
settlement  of  the  Chicago  guild’s  11- 
month-old  strike  against  the  Chicago 
Herald- American. 

The  guild  has  been  informed,  how¬ 
ever,  by  the  general  management  that 
settlement  of  the  Chicago  strike  is  in 


Encouraging  News 

Harlow  H.  Curtis,  president  of  the 
Buick  Division  of  General  Motors,  finds 
much  encouraging  news  in  the  pres¬ 
ent  situation  and  sees  a  boom  ahead. 

J.  R.  Davis,  general  sales  manager 
of  the  Ford  Motor  Company,  expects 
an  increase  in  1940.  Ford  is  now  build¬ 
ing  around  4.000  cars  per  day  and 
expects  to  make  over  900,000  models 
in  1940,  an  increase  of  approximately 
30%  over  1939  business,  and  Ford  is  a 
great  newspaper  account. 

M.  E.  Coyle,  general  manager  of  the 
Chevrolet  Division  of  General  Motors, 
is  quite  optimistic  for  1940.  During 
the  last  eight  years  Chevrolet  has  led 
in  the  low  price  field  seven  times  and 
are  out  to  make  it  the  eighth  time, 
according  to  Coyle. 

F.  H.  Akers,  vice-president  and  sales 
director  of  Dodge,  is  enthusiastic  about 
the  1940  outlook.  Mr.  Akers  says  that 
Dodge  spent  more  than  four  million 
dollars  on  new  dies  in  order  to  meet 
a  highly  competitive  field. 

Max  Gilman,  president  and  general 
manager  of  Packard,  forecasts  a  four 
million  car  year  in  the  automobile  in¬ 
dustry.  If  this  forecast  is  true  news¬ 
paper  linage  during  the  year  will  be 
considerably  larger. 

Joe  Frazer,  president  of  Willys- 
Overland  Motors,  who  took  charge  last 
January,  said  he  was  determined  to 
produce  an  automobile  at  a  low  cost 
that  would  fill  the  needs  of  the  low 
priced  field.  He  claims  that  this  year’s 
Willys  is  the  car  to  meet  that  need. 

New  Pontiac  Practice 
These  statements  of  confidence  in 
the  1940  year  were  given  at  the  open¬ 
ing  of  the  Detroit  Show  and  as  the 
show  goes  on  through  the  week  that 
renewed  optimism  continues,  war  or 
no  war. 

F.  A.  Berend,  advertising  manager 
of  Pontiac  Motors,  says:  “With  Pontiac 
sales  during  the  past  year  up  63%,  we 
are  conducting  the  largest  introduc¬ 
tory  campaign  expenditure  in  our  his¬ 
tory,  representing  a  gain  over  last 
year’s  expenditure  of  22%. 

“First  important  departure  from 
previous  practice  is  our  continuous 
newspaper  advertising  schedule  from 
annoimcement  straight  through  until 
just  before  Christmas.  Formerly,  we 


WALTER  BUCKNER  WILSON,  70,  edi¬ 
tor  and  publisher  of  the  McKinney 
(Tex.)  Daily  Courier-Gazette  for  the 
last  forty-five  years,  died  Oct.  19  at  a 
McKinney  Hospital.  He  also  was 
editor  and  publisher  of  the  Weekly 
Democrat-Gazette  and  a  leader  in  the 
Texas  Press  Association.  His  wife, 
two  brothers  and  a  sister  survive. 

Charles  Francis  Dodd,  65,  for¬ 
mer  business  manager  of  Newark 
(N.  J.)  Evening  News  and  later  with 
the  recently  suspended  Brooklyn 
Standard-Union,  died  Oct.  22  at  his 
East  Orange,  N.  J.,  home  after  a  long 
illness.  He  joined  the  Newark  paper 
in  1880  as  a  bookkeeper  and  eventu¬ 
ally  became  business  manager,  resign¬ 
ing  after  28  years  to  join  the  Standard 
Union,  from  which  he  retired  several 
years  ago.  His  wife  and  a  sister  sur¬ 
vive. 

Clyde  Smith  Thompson,  62,  re¬ 
cently  sales  promotion  manager  and 
art  director  of  M.  L.  S.  Publications, 
New  York,  and  formerly  head  of  the 
Thompson-Carroll  agency,  Cleveland, 
and  later  in  charge  of  outdoor  adver¬ 
tising  accounts  for  the  J.  Walter 
Thompson  Co.,  died  Oct.  21,  at  his 
home  here,  following  a  brief  illness. 

Pascal  P.  Campbell,  55,  nation¬ 
al  advertising  manager  of  the  Sag- 
iuaw  (Mich.)  News  for  17  years,  died 
suddenly  Oct.  20. 

Munsey  M.  Pigue,  51.  who  in  a 
varied  career  served  as  assistant  ad¬ 
vertising  manager  of  the  Nashville 
Tennesseean,  umpire  of  the  Southern 
Baseball  Assn.,  and  in  the  me¬ 
chanical  departments  of  the  Mem¬ 
phis  Commercial  Appeal  and  Press- 
Scimitar,  died  Oct.  18  in  the  Veterans 
Hospital  at  Memphis. 

Ralph  S.  Davis,  57,  secretary  of 
the  Scottish  Rite  bodies  in  Pittsburgh 
and  former  sports  editor  of  the  Pitts¬ 
burgh  Press,  a  post  he  held  for  more 
than  25  years,  died  in  the  Shadyside 
Hospital,  there,  Oct.  18  after  a  long 
illness. 

Nicholas  P.  Herring,  sports  edi¬ 
tor,  Tifton  (Ga.)  Gazette,  died  at 
his  home  there  Oct.  19  after  a  two- 
week  illness. 
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■■SITUATIONS  wanted 
(C«$h  with  Ord«r) 

I  time  —  .50  per  line 
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"HELP  WANTED" 

(Cash  with  Order) 
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"BUSINESS  OPPORTUNITIES' 
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OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  «g 
be  counted  as  three  words.  Mininip 
space,  three  lines.  References  reqiiirE; 
with  "Business  Opportunities"  end  ottir 
ads  involving  sale  of  property  or  go«« 

FORMS  CLOSE  THURS.  NOON 


NEWSPAPERS  BOUGHT  AND  SOLD 


Properties  listed  below  are  offered  either  >■ 
the  publishers  themselves  or  by  the  •»■ 
reliable  brokers  in  the  Held. 


Newspaper  Brokers 


Capable  handling,  buying,  eelling,  mttfi:- 
No  leases  or  trades.  Highest  referent* 
LEN  PEIGHNER  AGENCY.  Nashville,  Mich 


Newspaper  for  Sole 


No.^  39-15  South  Atlantic  Coast  DiD; 
Experienced  man  .vhinild  buy  controll.:; 
interest  for  $«,000  cash  down. 

MURRAY  E.  HILL  &  A.SSOCIATES 
Newspaper  Brokers  NashrUle.  lent 


Pennsylvania  Daily.  Owner  operated  ms:; 
years;  now  retiring.  .$100,000.  Tenner 
see  daily,  growing  town  $45,000.  Hi; 
well  &  Fell,  2026  4th  Ave.,  BirmingliD 
Ala.  Newspaper  Brokers  since  1910. 


California  Evening  Dally —Weekly  snd  jet 
business.  Successful  past;  Assured  fnln; 
Substantial  town;  .$2."),000  down;  A. 
Stypes,  Mills  Bldg.,  San  Francisco. 


Circulation  Promotiei 


Onr  Recent  Contest  on  a  National  WeeLt 
produced  $122,234.50  and  nearly  SO.OOi 
in  subscriptiona,  breaking  5  world  ret 
ords.  Write  or  wire  for  free  surrej  i! 
your  field.  Hudson  De  Priest  k 
dates,  246  Fifth  Avenue.  New  York.  X  i 


Successful  subscription  contests  for  otk 
30  years.  CHARLES  PARTLOWE  CO 
Occidental  Building.  Indianapolis. 

“The  Newsboy’s  World’’ — News,  pittW' 
street  sales  tips.  Two  copies 
mailed  postage  prepaid  anywhere  in  i- 
U.  S.  Write,  Pinkey  Cricksman.  sre: 
.Sales  Manager,  c'o  The  REGISTEK  t 
TRIBUNE,  Des  Moines,  Iowa. 


Dirnct-Maii  Strvieti 


Our  Process  Letters  are  taken  for  penot* 
communications.  Try  us.  Complete  e* 
ing  service.  Perfect  Letter  Co.,  M  ‘ 
2l8t  St.,  N.  Y.  C. 


Misceiianeous 


Out-of-Print  Books,  Bulletins,  Advert;!-^ 
Literature.  Diagrams,  etc., 
by  newest  process  without 
and  engravings!  Any  siie  supplied 
copies  (6*^xll")  .$2.63:  add'l  10* 
22c.  Request  informative  Manual  , 
LAl’REL  PROCES.'J.  4A0 
N.  Y.  C.  Phone  WAIkor  5  0526.^ _ 


HELP  WANTED 


U.  S.  Attorney  William  J.  Campbell 
announced  this  week  that  he  will  con¬ 
fer  with  representatives  of  the  major 
services  Oct.  28  in  Chicago  concerning 
their  status  in  the  federal  prosecution 
of  M.  L.  Annenberg,  Philadelphia  In¬ 
quirer  publisher  and  head  of  racing 
information  concerns.  Registered  let¬ 
ters  went  to  Walter  S.  Gifford,  presi¬ 
dent  of  A.  T.  &  T.,  A.  H.  Mellinger, 
president  of  the  Illinois  Bell  Telephone 
Company  and  Roy  B.  White,  president 
of  Western  Union  Company.  The  let¬ 
ters  referred  to  “the  possible  involve¬ 
ment  of  your  company  and  yourself 
in  violation  of  the  federal  lottery  laws 
by  virtue  of  the  service  provided  the 
Nationwide  News  Service,  Inc.,  and 
1  elated  comnanies.” 


ADVERTISING  MANAOEE 
Daily  in  city  of  50,000  offers  reil 
tunity  for  aggressive  experiences 


tunity  for  aggressive  ---  .  , 

tising  executive.  W  rite  complete 
Confidential.  Box  9211 
lisher.  _ . 


Experienced,  well-appearing  . 
wanted  to  take  charge  of 
partment  in  town  of  iiliout 
lation.  One  who  knows  how 
boys  and  is  familiar  with  office 

Box  9275,  Editor  &  Publisher. _ 

managing  . 


Salesman:  capable  of 

A.  F.  of  L.  newspaper  in  j,.; 

munity,  excellent  Editor  ‘ 

a  nice  business.  Box 

Publisher. _ _ _ _ 

Wanted:  Young  or  middle  *8***  i 
able  to  go  out  in  rural  -,1,  5, 
solicit  subscriptions  for  daily  ■  „i|f 
circulation.  Must  be  real 


cB 


Must  be 

builder.  No  opportunity  p* 

warmer.  Producer  can  have  • 

Salary  will  dy"’"'*.  B 


tion.  Salary  win  “'ll"  "",„,’,«nel. 
Write  P.  O.  Box  208.  Punxsuuwnej 
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Sltaatiens  Woatad 

AJTertMMj _ 

"JIIlMjlng.  Business  Manager,  etc.,  15 
«.ri  cWprehensive  experience,  large 
IT  small  Eaatern  dailies.  Excellent 
Secatite  sales  record.  Box  9190,  Editor 

^  Publisher _ 

»d»ertisDi'”*n»a“  —  Executive  ability,  18 
vpirs’  local  and  national  experience. 
»»»  42  Needs  work  at  once;  open  to 
uy  reasonable  offer.  Box  9271,  Editor 

r  Publisher, _ 

rj^.tng  Salesman-Executive,  36,  em- 
Dloyed  desires  change  l^uth  or  South 
Excellent  16year  record;  selling, 
.riting  planning,  directing.  Ten  years 
one  pVr-  •'-ditor  &  Pub¬ 
lisher _ _ _ _ _ _ 

SPACE  SALESMAN, 
►jperienced  man.  wide  acquaintance,  wants 
Etstem  repre-sentation  of  leading  publica¬ 
tion  or  position  as  sale.snian  or  manager 
Enstern  office.  Box  9273,  Editor  &  Pub- 
lisber 

^sified  Manager,  29,  experience  in  highly 
competitive  fields.  College  graduate,  mar- 
fjej  Box  9088,  p:ditor  &  Publisher. _ 

DiipUT— Layout,  sell,  create  ideas  and  good¬ 
will  Eleven  years'  experience.  Age  33, 
nest,  reliable.  Box  9080,  Editor  &  Pub¬ 
lisher.  _ 

Display  Advertising  Salesman  —  eighteen 
years’  experience  Metropolitan  newspa¬ 
pers.  Excellent  record.  36  years  old; 
married.  Box  9274,  Editor  &  Publisher. 

DO  YOU  NEED  ACTIVE  EFFECTIVE 
REPRESENTATION  IN  NEW  YORK? 

Well  known  representative  in  New  York 
national  field  wants  to  add  newspaper  or 
magazine,  preferably  ABC.  Now  has  one 
publication.  What  proposition  have  you 
to  offer?  N.  L.  Huebsch,  67  West  44th 
Street,  New  York,  N.  Y. 

Young  Publisher,  experienced  both  editorial 
and  selling,  successful  record  backed  by 
references  satisfied  owners.  Prefer  news¬ 
paper  needing  building  up.  Go  anywhere. 
Box  9073,  Editor  &  Publisher, 


Situations  Wanted 

Crcnlation 

Circulation — assistant;  home  delivery  and 
boy  promotion  experience;  four  years 
Metropolitan  newspapers.  Young;  college. 
Go  anywhere.  Box  9218,  Editor  &  Pub¬ 
lisher. 

Qicalatlen  or  Advertising  Manner,  now 
employed;  qualified  by  experience  and 
industry.  Specialist  in  building  strong 
carrier  organization ;  advertising  depart¬ 
ment.  Age  30,  married;  aggressive,  hon¬ 
est.  Location  immaterial.  Box  9187, 
Editor  k  Publisher. _ 

Cuculation  Manager — Unlimited  experience; 
specialist  in  boy  promotion,  home  de¬ 
livery  and  office  detail,  with  enviable  rec¬ 
ord.  Excellent  references.  Locate  any- 
where.  Box  9261,  Editor  &  Publisher. 

Subscription  Fulfillment  Manager,  research 
and  statistical  worker,  cuiiiplete  knowl- 
-dge  of  ABC  records,  typist.  Technical 
tabulation  for  editorial  department.  Twen¬ 
ty-five  years’  experience  with  the  leading 
magazine  and  trade  papers  of  the  Metro¬ 
politan  area.  Mature  woman  seeks  tem¬ 
porary  or  permanent  position,  accurate 
and  fast  worker,  quick  to  grasp  details. 
8mart  appearance,  would  make  a  good  re¬ 
ceptionist  for  some  new  advertising  agen¬ 
cy.  Salary  very  moderate.  Box  9281, 
Editor  &  Publisher, _ 

Young  man,  seven  years’  experience  circu¬ 
lation  on  city  daily;  fifteen  months’  dis¬ 
trict  manager;  capable  of  handling  small 
psper  circulation  or  city  district.  Refer- 
encw.  Box  9089,  Editor  &  Publisher. 

Young  snccessful  district  manager,  age  twen¬ 
ty-seven,  now-  employed  East,  desires 
change.  Highly  recommended.  Locate  any 

_  where.  Box  9282.  Editor  &  Publisher^ _ 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields; 

Advertising  Management 

rarcioation  Mechanical 

Editorial  Publicity 

Utilize  These  Services 
1-  Draft  a  fonr  time  ad  setting  forth 
yonr  qualifications,  and  send  it  to 
os  with  payment.  (Count  five  words 
to  line;  minimum,  three  lines;  40c 
per  line  per  issue).  For  a  month  your 
message  will  reach  prospective  em¬ 
ployers.  Many  have  been  placed 
directly  in  this  manner. 

*  completely  (  including 

Ik  Personnel  application 

V**  o*""*  yoo  upon  receipt 
opplication  will  be  kept 
|o  our  files  for  six  months.  It  will 
Slwi*  record  available  to  the 

publishers  and  executives  calling 
pon  ns  constantly  for  employes, 
etter  act  now  to  catch  our  dead- 
iine  of  next  Thursday. 

personnel  service 

Editor  &  Publisher 
I'OO  Times  Bldg.,  Times  Sq.,  N.  Y.  C. 


SitaatiaRi  Wanted 
Editorid 

A-l,  assistant  telegraph  editor,  30,  married, 
sober,  desires  change.  Six  years  in  slot, 
headlines,  planning  and  supervising  make¬ 
up.  College  graduate,  now  employed.  Box 
9150,  Editor  &  Publisher. 

A-l  recommended  city  editor,  11  years  100,- 
000  city.  Box  9076,  Editor  &  Wblisher. 

Boss  Wanted  by  1939  college  graduate  with 
about  four  years’  varied  news  and  pub¬ 
licity  experience.  Can  do  features  and 
sports.  Box  9077,  Editor  &  Publisher. 

Desk  man,  reporter.  Extensive  experience 
picture  editor,  rotogravure.  Former  Des 
Moines  Register  and  Tribune.  University 
graduate,  26.  Seeking  permanency,  usual 
reason.  Box  9056,  Editor  &  Publisher. 

Editing  -  Headline  Writing  -  Layout  -  Makeup  - 
Reporting.  Managing  editor  chain  four 
.suburban  w-eeklies.  University  graduate. 
Young,  single,  Gentile.  Small,  medium 
daily  preferred,  anywhere.  Box  9252, 
Editor  k  Publisher. 


Shop  of—  the  equipment  mart  —And  Savo 

V$tA  Equipment — New  Equipment  A  Supplies — Private  Sources,  Dealers,  Supply  Houses 
Composing  Room  Equipment  For  Solo  Mochonieol  Equipmont  Wonted 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock ;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

Idnotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


A  quarter  fold  for  Goss  single  width  press. 
Two  Model  14  Linotypes.  Steel  Hamil¬ 
ton  type  cabinets.  Box  9203,  Editor  & 
Publisher. _ 

Wanted,  One  Curved  Router  for  14  H  inch 
diameter  plates.  Write  Box  9229,  Edi- 
tor  &  Publisher. _ 

Wanted — -Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda.  Penna. 


for  your  bouse  organ?  Publicity  aide?  This 
triple-threat  man  has  sound  nine-year  rec¬ 
ord  in  big-time  writing,  photography,  man¬ 
agement. 

Press  association  manager  in  two  cities, 
senior  rewrite  on  one  of  the  East’s  biggest 
newspapers,  pictures  in  national  maga¬ 
zines. 

Married,  27,  Protestant,  employed.  Box 
9228,  Editor  &  Publisher. 


Editor  or  Assistant,  35,  college;  fifteen 
years  reporter,  re-write,  copy-desk,  sports, 
city,  niunaging  editor.  Now  employed.  De¬ 
sire  city  25,000-60,000.  Consider  good 
weekly.  Box  9284,  Editor  k  Publisher. 

Edltor-printer-soUcitor,  27 ;  college  edn-  ‘ 
cated.  Now  employed,  wants  job  in 
midwest.  Recent  winner  of  four  prizes 
in  state  contest.  Stanley  K.  Iverson, 
Morehead,  Kentucky. 

Editor-Publisher,  35,  excellent  background  i 
as  executive  newspaperman,  Pittsburgh 
Press,  Los  Angeles  Record  and  Amarillo, 
Tex.,  News-Globe,  wants  managing  edi¬ 
torship  in  city  of  25,000  50,000.  Former 
feature  writer  and  national  correspondent 
King  Features  Syndicate  and  American 
Weekly  and  co  author  of  historial  vol¬ 
umes  for  Library  of  Congress.  Biogra¬ 
pher  for  universally  known  personage; 
public  relations  counsel  for  state  poli¬ 
tical  interests  and  news  editor,  radio 
stations,  Pittsburgh-New  Y’ork.  Success¬ 
ful  record  as  news  and  city  editor 
handling  and  developing  reporters  under 
budget  plan.  Can  assume  full  charge  at 
once  under  working  arrangement  to  snit. 
Permanent.  Write  or  wire  Box  9200, 
Editor  &  Publisher. 

Editor-Reporter.  Associate  editor  national 
class  magazine  recently  suspended.  Ex¬ 
perienced  editorial  and  production  proce¬ 
dure,  feature-writing,  interviewing.  News¬ 
paper  and  publicity  training.  Missouri 
School  of  -Tournalism.  Either  part  or  full 
time,  editing  or  reporting.  Age.  29.  Box 
9058.  Editor  &  Publisher. 

Editor-Reporteor,  27;  experienced.  Now 
employed.  Desires  connection  with  de¬ 
veloping  daily,  weekly  or  trade  paper. 
Familiar  with  all  branches  of  journalism. 
Imaginative;  ambitious;  capable.  Box 
9184,  Editor  &  Publisher. 

Editor,  weekly  seeks  post.  Experienced, 
24.  Single.  Go  anywhere.  Write  J.  H. 
Jeffcott,  Martinsburg,  West  Virginia. 

WHAT  HAVE  YOU? 

Editorial— I  sat  on  City,  Telegraph  and 
copy-desks;  know  makeup;  aged  39; 
Christian;  married.  Box  9221,  Editor  & 
Publisher. 

Feature  Writer-Editor,  Reporter  (woman). 
Past  year  with  large  syndicate.  Journal¬ 
ism  graduate.  25.  Salary  secondary.  Go 
anywhere.  Excellent  newspaper  experi¬ 
ence.  Box  9285,  Editor  &  Publisher. 

Feature  Writer,  31;  five  years  press  associa¬ 
tion  experience — two  as  daily  managing 
editor.  Box  9286,  Editor  &  Publisher. 

Journalism  Graduate,  24 ;  excellent  training 
in  reporting,  copy,  makeup,  feature  writ¬ 
ing,  advertising,  etc.  Sales  experience. 
Travel  anywhere.  Best  references.  Box 
9143,  Editor  &  Publisher. 

News  Editor,  overseas  in  last  war,  lived  in 
England.  France,  Germany;  18  years’  ex¬ 
perience  in  U.  S.,  Canada.  Fast  on  news, 
makeup.  Economical  in  composing  room. 
Now  employed.  Box  9267,  Editor  &  Pub¬ 
lisher. 

Newswoman,  37,  wishes  commercial  pub¬ 
licity  or  newspaper  position  covering 
women’s  activities,  woman’s  viewpoint 
editorials  national  and  international  sub¬ 
jects.  Reporting.  Experienoe^SoutkoTB 
and  Metropolitan  dailies,  political  cam¬ 
paigns,  radio  and  field  experience,  nation¬ 
wide  women’s  work,  top- flight  magazine 
background.  Employed.  Box  9142,  Edi¬ 
tor  k  Publisher. 


(1)  Model  0-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  &  WAL.SH  CORPORATION,  82 
Beekman  St.,  N.  Y.  C. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  York  City 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y. 

Mechanical  Eqoipment  For  Solo 

Hoe  Curved  Casting  Box 

“  “  tail  cutter 

“  “  Shaver,  and  finishing  block 

"  ’’  Router,  all  for  15"  Diameter 

plates  7/16"  thick.  In  good  condition 
very  low  price. 

C.  L.  WATTERSON 

1100  Broad.  Nashville,  Tennessee 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses.  Kluge  Units.  John  Thompson 
presses.  Linotypes.  Intertypes.  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. _ 

One  Junior  Autoplate,  one  Antoshaver 
equipped  with  AC  220  Volt  3  phase 
60  cycle  motors,  casts  plate  15"  Dia¬ 
meter  7/16"  thick.  Discontinued  account 
consolidation.  Good  condition  and  a  real 
bargain. 

C.  L.  Watterson,  1100  Broad, 
Nashville,  Tennessee 

Printers  Bargains  —  Miehle  Verticals, 
Kellys,  Cylinders,  Web  and  Job  Presses, 
Linotypes,  Intertypes,  Ludlows,  Elrods, 
plants  bought  and  sold.  Write  for  bar¬ 
gain  bulletin.  Craftsmen  Machinery  Com¬ 
pany,  307  Atlantic  Ave.,  Boston,  Mass. 

Newspaper  &  Stereotype  Machinery 
What  have  you  to  buy  or  sell? 

Heffelman,  406  W.  Pico,  Los  Angeles,  Cal. 


Nowspopor  Machinist 

Moving,  erecting,  dismantling  —  pressroom 
and  .stereotype  equipment.  Call  BEekman 
3  5967.  H.  Ammon  &  Co.,  136  Lafayette 
St.,  N.  Y.  C. 

Photo-Engraving  Equipment  For  Sole 

Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  DEPT.  A,  TASOPE' 
Bldg.,  Aurora.  Mo. _ 

Complete  Photo  Engraving  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 


Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  111. 

Frots  Room  Equipmont  For  Solo 

Modern  Goss  low-construction  unit-type 
presses,  arranged  with  underneath  or 
end-roll  feed.  Available  in  6-unit,  doable 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22 cut-off).  May  be 
seen  in  operation.  For  further  informa¬ 
tion  apply  R.  HOE  &  CO.,  910  E.  138 

ST.,  N.  Y.  C. _ 

Hoe  64-page  press  complete  with  furnace, 
pot,  Kemp  system.  Wood  pony  auto  plate, 
etc.  Used  six  years  on  .small  run;  in 
perfect  condition;  cut  off  23  9/16  inches; 
color  deck.  A  bargain.  South  Bend 
NEWS-TIMES,  South  Bend,  Indiana. 


Sitootiont  Wontod 

_ EJitorUl  (Cout’J) _ 

Newspaper  Feautre  Writer,  30;  reporter  on 
N.  Y.  C.  daily;  expert  on  human  interest 
stories  with  humorous  twist;  publicity 
experience.  Go  anywhere.  Salary  $35. 
Room  804,  12  East  41st  Street,  New  York 
City.  LExington  2-3734. _ 

Reporter,  energetic  news- writer,  age  30. 
Capable;  intelligent  copy  and  can  adapt 
self  to  special  feature  or  "homan  inter¬ 
est”  stories.  Good  mixer.  Available 
immediately,  anywhere.  Box  9084,  Edi- 
tor  k  Publisher. _ 

Reporter,  sports  writer,  qualified  on  desk. 
Experienced.  Eastern  daily  for  three 
years;  prefer  post  in  midwest.  Capable 
newsman.  Highest  references.  Box  9213, 
Editor  k  Publisher. 

Reporter,  21,  now  employed,  desires  change. 
Two  years’  active  experience.  Police, 
Court  House.  Features,  Columnist.  Go 
anywhere.  References  unexcelled.  Per¬ 
sonable,  teetotaller.  Reliable  Worker. 
Box  9270,  Editor  k  Publisher. _ 

Reporting,  desk,  features.  Journalism  grad¬ 
uate,  University  of  Missouri.  Ten  years’ 
experience  metropolitan  and  smaller 
town  dailies  includes  advertising  sales. 
Capable,  energetic,  dependable.  Will  go 
anywhere.  Box  9061,  BMitor  k  Pub¬ 
lisher _ _ 

Skilled  public  relations,  publicity  worker, 
long,  successful  record  in  corporate  field 
would  consider  new  post.  Box  9152,  Edi- 
tor  k  Publisher. _ 

Sports  Editor,  Columnist  -Wishes  position 
with  established  daily  newspaper.  Five 
years’  metropolitan  experience  and  pro¬ 
ficient  in  all  phases  of  sports  editorship 
as  well  as  editing,  writing  heads  on  city 
desk.  Neat,  energetic,  good  mixer.  Box 
9262.  Editor  k  Publisher, _ 

Wanted:  Position  as  proofreader.  College 
graduate.  Experience  on  weekly  news¬ 
paper,  and  as  copy-editor  and  proof¬ 
reader  for  commercial  organization.  Box 
9265.  Editor  k  Publisher. _ 

Woman  Proofreader — 26.  six  years’  news 
paper  experience.  Will  consider  general 
reporting.  Box  9272,  Editor  &  Publisher. 


Situations  Wonted 

Editorial  (Cont’d) 

Writer,  contributor  national  quality  pub¬ 
lications,  trade  journals,  23,  U.  of  Chi¬ 
cago  M.S.,  physical  science,  seeks  edi¬ 
torial  post.  Box  9059,  Editor  k  Publisher. 

Young  Woman,  21,  capable,  detsires  connec¬ 
tion  newspaper,  magazine.  Places  opper- 
tnnity  above  salary.  Experience  manag¬ 
ing  college  press  burean,  publishing 
house.  Box  9057,  Editor  &  Publisher. 

Young  woman,  efficient  office  manager,  see- 
retary,  several  years  publication  eximri- 
ence,  desires  connection.  Metropolitan 
area.  Box  9230,  Editor  k  Publisher. 

Sitootiont  Wanted 

General  &  Adwosstrative 

Newspaper  Executive  —  capable  bnsinesa 
manager  and  editor,  age  40.  married, 
■Halary  desired  $100.00  weekly.  Write 
Box  9268.  Editor  k  Publisher. 

Outstanding  Executive,  twenty  years  unusual 
experience,  Minneapolis  to  New  Yerl^ 
seeks  position  publisher  or  managing  edi¬ 
tor.  Terrific  capacity  for  work.  Dynamic, 
sound,  progressive.  Brilliant  record,  splen¬ 
did  family.  Opportunity  paramount  con¬ 
sideration.  Box  9095,  Editor  k  Publisher. 


Sitnotiens  Wanted 

Mccluuucal 

Capable  Linotype  operator — a  producer  who 
■‘knows  how.”  Sober,  steady,  reliable. 
Box  9283,  Editor  k  Publisher. 

Stereotyper  available  that  will  meet  your 
most  exacting  requirements.  For  de¬ 
tailed  confidential  information  write  or 
wire  Manager,  Classified  Department, 
Editor  k  Publisher. _ _ _ 

Superintendent  or  Foreman  Compoalng  Room 
— Thoroughly  experienced  with  ability  to 
handle  department  as  Publisher  desires. 
Permanent  position  with  futnre  para¬ 
mount.  Reliable  references.  Box  9215, 
Editor  k  Pnblisher. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Silas  Bent 
Writes 
of  Crusaders 


TO  OUR  recent  laudatory  comments 
on  newspapers  which  promise  not 
to  suppress  the  names  of  people  ar¬ 
rested  for  traffic  vio- 
1  a  t  i  o  n  s ,  especially 
drunken  driving,  we 
get  a  marginal  note 
ifrom  fiery  Verne 
Marshall,  editor  of  the 
Cedar  Rapids  (la.)  Gazette.  Circling 
such  an  item  on  Page  1  of  the  Oct.  18 
issue.  Verne  pencils  below:  “  ‘First 
page  must'  for  years  and  irrespective 
of  driver's  identity.  Why  does  any 
newspaper  deserve  credit  for  not  pro¬ 
tecting  law-breakers?  V.  M.” 

They  don't,  of  course.  Theoretically, 
newspapers  don’t  deserve  credit  for 
not  getting  all  the  news  there  is,  and 
printing  it.  but  theory  doesn’t  always 
run  even  with  daily  life.  We  all  like 
credit  for  doing  what  is  right,  even 
when  that  is  only  in  line  of  straight 
duty,  and  it  must  be  granted  that 
Verne  Marshall’s  code  of  “duty”  is 
quite  a  bit  stiffer  than  that  of  many 
of  his  contemporaries.  He  has  seemed 
to  know  instinctively  what  many 
others  have  had  to  learn  from  experi¬ 
ence — that  a  newspaper  gains  neither 
honor  nor  glory  by  ducking,  playing 
favorites,  or  permitting  advertising, 
social,  or  political  prestige  to  guaran¬ 
tee  privilege. 

Which  brings  us  to  the  week’s  busi¬ 
ness — Silas  Bent’s  “Newspaper  Cru¬ 
saders — A  Neglected  Story,”  published 
this  week  by  Whittlesey  House.  New 
York.  Bent  is  an  old-timer,  and  if  he 
didn’t  participate  in  the  great  cru¬ 
sades  of  Hearst  and  Pulitzer  three  de¬ 
cades  ago,  he  goes  back  far  enough  to 
have  heard  of  them  freshly  from  the 
people  who  carried  the  banners.  He 
has  been  a  stern  critic  of  much  in  mod¬ 
ern  journalism,  but  when  his  criti¬ 
cisms  were  used  as  the  base  of  an  in¬ 
dictment  which  finds  no  good  in  jour¬ 
nalism,  Bent  looked  again  at  his  old 
love.  And  he  saw  that  newspapers 
themselves  had  been  singularly  mute, 
not  only  in  defending  themselves 
against  detraction,  but  in  stating  their 
own  positive  achievements  in  the 
public  welfare.  It  is  truly  a  neglected 
story,  even  though  most  of  the  evi¬ 
dence  upon  which  he  has  based  his 
book  has  appeared  in  Editor  &  Pub¬ 
lisher,  and  the  notable  achievements 
have  received  other  recognition.  There 
seems  to  be  nothing  quite  so  dead  as 
a  newspaper  success  of  yesterday. 


to  rest  on  three  bases:  (1)  that  the 
World-Telegram  did  not,  in  1931,  en¬ 
force  an  increase  in  advertising  rates 
following  its  merger  with  the  World; 
(2)  that  the  Scripps-Howard  papers 
issued  a  merchandise  survey  covering 
IG  cities,  which  Mr.  Bent  says,  was 
soon  copied  by  Hearst  papers;  (3)  that 
employment  of  M.  H.  Aylesworth,  a 
former  utility  and  radio  executive,  as 
publisher  of  the  World-Telegram,  is 
insurance  against  crusading  by  the 
paper.  Howard’s  attitude  toward  the 
Newspaper  Guild  is  also  cited  as  an 
example  of  a  departure  from  the  tra¬ 
ditional  labor  policy  of  the  chain,  and 
the  old  and  untrue  charge  that  the 
papers  are  owned  by  a  holding  com¬ 
pany  as  a  tax-dodging  device  is  also 
aired. 

Well,  every  good  sailor  isn’t  a  Nel¬ 
son,  and  every  good  newspaperman 
isn’t  a  Scripps,  a  Pulitzer,  an  Ochs  or 
a  Dana.  Each  of  those  geniuses  was 
swi  generis  and  Howard  is  also  unique 
in  this  generation.  He  came  to  com¬ 
mand  at  a  moment  when  the  policies 
which  had  guided  the  “Old  Man”  for 
nearly  half  a  century  were  about 
played  out  as  journalistic  assets.  It 
was  in  the  early  20’s,  when  newsprint 
was  selling  for  $80  to  $100  a  ton,  when 
the  reading  public  had  become  ac¬ 
customed  to  massive  and  costly  news¬ 
papers,  when  advertisers  were  reach¬ 
ing  an  appreciation  of  the  sales  im¬ 
portance  of  the  daily  newspaper,  and 
when  labor  costs  were  just  about  four 
times,  proportionately,  those  paid  by 
Scripps  in  his  fighting  days. 

Roy  Howard  might  have  attempted 
to  carry  out  the  old  Scripps  formula 


few  journalists  who  have  better  com¬ 
bined  their  own  convictions  on  de¬ 
mocracy  with  a  soundly  critical  atti¬ 
tude  toward  what  he  regarded  as  de¬ 
partures  from  Americanism. 

It  seems  a  fair  judgment,  too, 
that  the  Administration’s  current  poli¬ 
cies  are  closer  to  those  of  the  Scripps- 
Howard  papers  than  to  some  past 
statements  of  Administration  leader¬ 
ship. 

As  to  Bent’s  specific  complaints: 

In  1931,  he  says,  the  World-Tele¬ 
gram  announced  and  then  withdrew  a 
rate  increase  after  it  had  taken  over 
the  World.  A  few  of  us  remember 
that  rate  increases  of  any  size  were 
out  of  order  in  that  year.  Advertisers 
would  not  take  them,  claimed  they 
could  not.  in  the  face  of  operating 
losses.  We  don’t  know  the  inside  his¬ 
tory,  but  we  suspect  that  Howard 
placed  a  higher  value  on  the  future 
goodwill  of  his  advertisers  than  on  im¬ 
mediate  gains,  and  preferred  to  start 
his  new  venture  amid  friendly,  rather 
than  hostile,  circumstances.  We 
think  events  have  justified  him. 

Bent  sneers  at  the  Scripps-Howard 
merchandising  survey,  as  not  in  keep¬ 
ing  with  Scripps-Howard  tradition. 
Why  the  emphasis  on  tradition?  That 
particular  survey  was  hailed  by  ad¬ 
vertising  people  as  a  major  contribu¬ 
tion.  It  was  made  in  concert  with 
parent- teacher  associations  in  several 
cities,  and  it  was  a  massive  picture 
of  the  nation’s  buying  habits.  Bent 
declares  that  Hearst  copied  it.  Maybe. 
And  if  so,  what  of  it?  These  sales 
efforts  have  been  a  definite  part  of 
the  newspaper  picture,  and  in  jus- 


profits — within  the  past  “comir.t 
ized”  20  years— for  the  sake  of 
they  considered  worthy.  He 
find,  in  many  cases,  that  the  sacr-] 
have  been  fatal,  for  Mr.  Bent 
sometimes  omitted  that  circums- 
City  after  city  has  been  clean«  ] 
politically,  until  it  can  no  1 
said  that  American  municipal  govf'‘| 
ment  represents  democracy  * 
worst.  Newspapers  have  been  L 
front  rank  at  all  times  there.  Tti 
conditions,  as  Mr.  Bent  states  ir.) 
of  his  best  documented  chapters.  I 
been  improved  on  a  nationwide  s 
since  newspapers  made  the 
tragedy  their  daily  business. 
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“SINS  OF  OMISSION "  is  a  par.^ 
valid  indictment  of  newspaper  cj 
recent  years.  Not  wi: 
valid,  but  supperf 


duct 


Where  the 
Press  Might 
Have  Starred 


in  scrupulous  detail,  and  it  is  our  tice  to  Scripps-Howard,  it  ought  to  be 


Facts  vs.  Bias 
About 

Roy  W.  Howard 


opinion  (with  as  great  an  admiration 
for  the  old  Scripps  way  as  Bent  has) 
that  he  would  have  scored  a  magnifi¬ 
cent  failure  had  he  done  so.  What 
Howard  did  was  what  the  elder 

Scripps  did — he  fitted  his  journalistic 
product  to  his  readers. 

Scripps  found  an  unorganized  lab¬ 
oring  group,  underpaid,  overworked, 
unserved  by  the  regular  newspapers 
of  the  day.  Not  only  Scripps  found 
that  opportunity.  It  was  found  and 
used  in  varying  manner  by  McLean 
in  Philadelphia,  Nelson  in  Kansas 
City,  Lawson  and  Stone  in  Chicago, 
Pulitzer  and  later  Hearst  in  New 

York,  to  mention  only  a  few. 

When  Howard  came  to  the  top,  or¬ 
ganized  labor  had  been  solidly  or¬ 
ganized  and  CIO  possibilities  were 

still  unthought  of,  even  by  John  Lewis. 
Labor  was  literate,  and,  in  money 
terms,  well  paid,  as  compared  with 
the  80's.  There  had  been  some  big 
post-war  strikes,  but  by  1924,  unrest 
the  most  noteworthy,  seemingly  had  died  down  and  the 
There  are  other  chap-  whole  nation  was  off  on  the  sky-ride 
that  ended  in  1929.  It  was  in  no  mood 
for  journalism  which  wasn’t  waving 
a  white  lantern.  Howard  sensed  that. 

In  our  sincere  belief,  the  Scripps- 
Howard  papers  under  Howard  have 
displayed  commendable  news  enter¬ 
prise.  Their  policy  on  national  affairs 
has  not  been  anchored,  including  as  it 
has,  support  of  La  Follette,  Hoover, 
and,  with  intervals  of  criticism,  Roose¬ 
velt.  Well,  what  would  you?  The 
days  of  slavish  newspaper  devotion  to 
party  are  gone  with  the  dodo.  Devo¬ 
tion  to  principle  is  sound,  but,  to  our 
mind,  that  does  not  connote  idolatry 
of  the  several  New  Deals,  and  we  don’t 
think  that  Howard  feels  bound  by  the 
concern’s  liberal  tradition  to  follow 
FDR  down  every  path.  Certainly,  he 
has  not  done  so,  but  there  have  been 


noted  that  its  survey  was  accepted  by 
advertising  men  as  an  honest  job. 

“Liberals”  have  frequently  attacked 
“Deacon”  Aylesworth’s  appointment 
as  World-Telegram  publisher,  as  an 
indication  of  conservative  tendencies. 
Howard  has  made  it  clear  that  Ayles¬ 
worth  has  nothing  to  do  with  editorial 


by  enough  eiiy 
to  warrant  crit^ 
of  the  press 
principal  items 
the  opposition 
newspapers  to  the  Child  L 
amendment,  the  opposition  to 
food  and  drug  legislation,  the  ml 
gence  toward  public  utility  : 
ganda,  and  Mr.  Bent  points  out 
the  “record  is  by  no  means  so  bai 
one  might  suppose  if  one  were » 
quainted  only  with  the  result- 
Washington  investigations.” 

And  it  isn’t  even  that  bad.  To 
the  literature  on  the  press  and  pu:- 
utilities,  even  Mr.  Bent’s  gene: 
fair  comment,  you  might  suppose: 
only  the  New  York  World,  and  i 
Hearst  newspapers  had  let  the  paL 
in  on  the  Washington  revelations  Li 
writer  recalls  editing  hundrei- : 
sheets  of  telegraph  from  Washir.?: 
10  or  so  years  ago  and  going  up  hr 
to  eight  pages  on  several  make-x 
days  to  handle  the  increased  flood: 
public  utility  detail.  It  was  a  shzar 
ful  story  to  the  people  on  this  pa;* 
but  we  carried  every  important  Sf 
as  it  was  brought  out — some  of  Ac 
earlier. 


The  opposition  to  pure  food  a- 
drug  legislation  and  to  the  (t: 
labor  amendment  we  have  aiws;: 
considered  bad  newspaper  statesma' 


conduct  (which  is  in  the  old  Scripps  ship,  not  in  consonance  with  the  pr* 


BENT  has  done  a  thorough  job.  There 
are  chapters  upon  chapters  listing 
newspaper  campaigns,  most  of  them 
within  the  past  ten 
years,  and  describing 


tradition)  that  he  is  concerned  only 
with  advertising  and  administration. 
Our  own  observation  confirms  that. 

Howard’s  position  on  the  Guild  is 
a  matter  of  public  record.  It  is  in 
opposition  to  the  “guild  shop,”  as  an¬ 
tagonistic  to  the  best  interests  of  news¬ 
papers  and  newspapermen,  and  not  to 
the  improved  economic  conditions 
which  the  guild  has  sought  and  won. 
Many  agree  with  him,  in  and  out  of 
the  guild. 


Except  for  that  minor  phase,  we 
have  little  to  criticize  in  this  book.  It 
represents  a  tremendous  amount  of 


ters  devoted  to  sins 
of  omission.  Sep¬ 
arate  chapters  are  given  to  the  Hearst 
and  the  Scripps-Howard  newspapers, 
and  to  strike  a  new  note  in  journalis¬ 
tic  criticism.  Hearst’s  works  are  ap¬ 
praised  with  a  preponderance  of  favor. 

On  the  other  hand,  so  great  is  the 
admiration  of  tlie  author  for  the  late 
E.  W.  Scripps  that  he  can  find  little 
to  praise  in  the  present  Scripps-How¬ 
ard  concern.  There  is  an  evident  anti¬ 
pathy  to  the  works  of  Roy  Howard,  so 
strong  that  the  many  fine  editorial 
campaigns  of  the  New  York  World- 
Telegram  under  Mr.  Howard’s  editor¬ 
ship  are  minimized  by  the  author’s 
resentment  at  what  he  considers  com¬ 
mercialization  and  conservatism. 

His  charge  of  commercialism  seems 


Many  Fine 
Tales  of 
Sacrifice 


tices  of  the  great  majority  of  ner- 
papers.  They  didn’t  have  to  do  eitks: 
even  though  the  law  which  they 
fought  in  1934  was  a  bad  hat  from  S 
public  standpoint.  Friends  of  p» 
food  and  drug  legislation  can  be  ^ 
that  newspapers  helped  to  beat 
one,  for  the  laws  which  have  be? 
enacted  since  are  competent  to  F 
tect  the  public — and  without  pe:^" 
cution  of  newspapers. 

Mr.  Bent’s  concluding  parag®- 
keys  the  book.  It  reads: 

“Newspaper  crusaders  themse.:* 
would  be  the  first  to  disavow  C 
pretension  to  the  glory  of  a 
labor  and  is  marked  They  might  even  disclaim  compa^ 
by  the  traditional  vvith  Hercules  in  slaying  the 

naean  Hydra;  yet  not  all  the  ‘T*®-’ 
labors”  of  this  legendary  hero 
sure  up  in  scope  and  courage  to  tw* 
achievements.” 

We  hope  a  lot  of  newspape®-; 
buy  this  book  as  a  tonic.  It’s  a 
informed,  intelligent,  and  hone^  ^ 
praisal  of  newspaper  effort,  wi»‘ 
goose-grease,  and  with  appr®*^"', 
of  what  a  newspaper  undertakes*^ 
it  sets  out  to  crusade.  We 
general  public  gets  a  chance  to  • 
plenty  of  copies,  for  education  on 
press  is  needed.  Next  week, 
pect  to  devote  this  space  to  ano-- 
treatise  on  the  press — 


Bent  accuracy.  Some 
of  the  chapters,  not- 
ably  those  on 
Colonial  Revolution¬ 
ary,  Constitutional,  and  pre-Civil  War 
journalism,  show  evidence  of  sustained 
journalistic  pressure  rather  than  the 
extra  effort  implied  by  “crusade,”  but 
they  belong  in  the  book,  even  if 
their  inclusion  reduces  to  an  out¬ 
line  some  notable  contemporary 
achievements. 

The  searcher  for  truth  about  jour¬ 
nalism  will  have  to  use  this  book  as 
an  antidote  for  the  poison  he  will  find 


in  most  other  current  works  on  news-  _  --  _  .  . 

papers.  He  will  find  in  it  a  mass  of  House  of  Lords — an  Inquiry  w  ^ 
evidence  that  newspapers  have  sacri-  Freedom  of  the  Press,”  by 
ficed  advertising,  circulation,  and  Ickes. 
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Portland,  Maine,  Press-Herald  The  Portland,  Oregon,  Jonmal 


•  To  Install  7  Intertype  Four-Deckers 


•  To  Install  3  Intertype  Four-Deckers 


The  Portland,  Maine,  Press-Herald  (morning)  and 
Evening  Express,  both  published,  together  with  the 
Sunday  Telegram,  by  Guy  P.  Gannett  of  the  Gan¬ 
nett  Publishing  Company,  Inc.,  recently  purchased 
a  new  battery  of  seven  Four-Deck  Streamlined 
Intertypes.  This  is  a  first  repeat  order  for  the  Press- 
Herald  Express  Telegram,  which  are  now  using  eight 
Intertypes.  Three  of  the  new  machines  are  equipped 
with  Intertype’s  Six-Pocket  Mold  Disk,  two  have 
Automatic  Quadders,  and  two  have  Mohr  Intertype 
Saws.  Increasing  circulation,  which  has  in  recent 
nionths  reached  an  all-time  high  for  the  77-year- 
old  Press-Herald  Express,  was  one  of  the  reasons 
for  this  important  installation  of  new  equipment. 

TEKT  set  in  i:  POIKT  REX 


From  Portland,  Maine,  to  Portland,  Oregon,  is  a 
considerable  jump.  We  bring  this  up  at  this  time  to 
emphasize  the  extensive  use  of  Streamlined  Inter¬ 
types  from  coast  to  coast.  The  Portland,  Oregon, 
Journal,  which  is  published  by  P.  L.  Jackson,  is 
adding  to  its  composing  equipment  three  eight- 
magazine  Intertype  Mixers.  Two  of  these  units  are 
Model  G  Combination  Text-Display  machines,  and 
the  other  is  a  Model  F  Mixer.  All  three  machines  are 
equipped  with  four-magazine  side  units.  The  Port¬ 
land  Journal  has  been  placing  repeat  orders  for 
Intertypes  for  many  years.  Two  machines  were  in¬ 
stalled  in  January,  1929,  five  in  1930,  two  more  in 
1936— and  now  three  modern  Streamlined  “Eights.” 


FOR  PARTICULARS  ABOUT  THE  LATEST  STREAMLINED  INTERTYPES 
WRITE  INTERTYPE  CORPORATION,  360  FURMAN  STREET,  BROOKLYN 


STEP  AHEAD  WITH  THE  PROGRESSIVE  INTERTYPE 
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CLINE  SYSTEM 
UNIT  TYPE  PRESS  DRIVE 

An  Individual  Motor  Drives  Each  Unit  and  Each  Folder 
In  Any  Combination 
No  Press  Drive  Shctt 
No  Back  Lash 

Perfect  Acceleration 

Perfect  Slow  Down 

Perfect  Automatic  Brake 


CLINE  HIGH  SPEED 
PASTERS,  REELS  and 
AUTOMATIC  TENSION 

Used  In  Prominent  Picnts 

No  Running  Belts — Pier+y  of  Room 

Automatic  Tension  Centre',  Adjustable  From  Press 
Room.  Tension  Indicated  on  Dial 

No  Overrun  of  Rolls,  Quick  Stop  from  High  Speed 


CLINE  SYSTEM  UNIT  TYPE  NEWSPAPER  PRESS  DRIVES  AND  TENSIONS 

Originafed,  Patented  and  Perfected  by  Cline 


For  over  thirty  years  the  Cline  Electric  Mfg.  Co.  have 
been  furnishing  electrical  equipment,  including  Stand¬ 
ard  Double  Motor  Drives  and  Automatic  Controllers 
and  accessories  for  newspaper  presses.  For  more  than 
ten  years  they  have  been  furnishing  reels  with  tensions 
arranged  to  make  flying  pasters  at  reduced  speed  of 
the  press,  and  have  therefore  been  In  a  position  to  co¬ 
ordinate  paper  feeding  devices  with  press  control  and 
make  layouts  of  such  coordinated  equipments  to  give 
^he  grsetest  possible  flexibility  of  press  combinations 
c-  v/cl!  os  rp>'5ratIon.  Cline  engineers  have  therefore 


had  experience  in  a  great  number  of  plants.  This,  to¬ 
gether  with  this  standardized  Cline  equipment,  has 
resulted  In  publishers,  engineers,  architects  and  press 
manufacturers  recognizing  thal  the  engirteering  work 
of  this  service  Is  a  very  Important  ^ar.lor. 

The  coordination  between  the  reels  with  automatic 
tension  and  high  speed  pasters  for  high  speed  presses, 
together  with  the  Cline  Unit  Drive,  give:;  flexibility 
of  press  combinations  In  a  most  efficient  manner,  and 
should  interest  any  prospective  purchaser  of  precsos. 


CLI\E  DOUBLE  MOTOR  DRIVES  FOR  NEWSPAPER, 
ROTOGRAVURE  AND  MAGAZINE  PRESSES 


Cline  System  Is  the  Most  Logical  for  Efficient  Operation  and  Control  of  the  Modern  Newspaper  Plant 

THE  CLINE  SYSTEM  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 

Stereotype  Motor  Equipment 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  High  Speed  Pasters 

Paper  Roll  Conveyors 

Plate  Conveyors  and  Droppers 

Typesetting  Machine  Drives 


Tell  Us  Your  Problems  —  Our  Engineers  Have  the  Experience  and  Facilities  to  Serve 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE,  CHICAGO,  ILL. 


Western  Office: 

CROCKER  First  N.AT  S.  3K.  SLDS. 
SAN  FRASrSSCO,  CALFF. 


ii  CLINE 


Etsterr^  Office 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


SYSTEM 


REF-'.  STACK  D 


I 


NEWSPAPER 


Dtatur.. 

DmIm... 

'/lonM... 

Gttiidco-  • 
Hmlnillt. 
MoUe.... 


Mortiomery . 

i^pdib . 

. 

SbeSeM  k  Tuscumbia 

Tkj . 

Tudlom . 


Ore . . 

Review . 

Dispatch . 

Herald  . 

Republic  and  Uasette  .  . 

Courier  &  Courier-Journal 

Citiien . . 

Ariiona  Star . 


Arbilelphia 
Biieniile. . . 
Blrtknille. . 
I'aadeo... . 


EucbS^ngs 
FirttUrille  . 
FotmtGtjr. 
FtrtSmtb.... 

Hinina . 

Hdeoi . 


Page  and  Paper  Sizes,  Mechanical  Data  of  1996  Dailies 

Press  and  Composing  Room  Equipment — Paper  and  Ink  Tonnage  Consumed — Type  of  Electrical 
Current — Color  Printing  Data — All  Dailies  of  U.  S.  and  Canada  Listed 

(Copyright  1939  by  Editor  &  Publisher) 


EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL  TABLES  ON  FOLLOWING  PAGES 


A. TP. — ^American  Type  Founders 

B.  — Babcock 

B. S. — Bagley  -  Sewel  1 
Bui. — Bullock 

C. — Cottrell 

Cam.— Campbell  Drum 
Cb.— Claybourn 

C.D. — Cox-Duplex 


A.B.— Angle  Bar 
Ac. — Acme 
Att.— Attadiment 
Com. — Comet 
Cyl. — Cylinder 

D. — Drum 
De. — Decuple 
Dk. — Deck 

^•0' — Double  Octuple 

H.— Elrod  Caster 
I— Intertype 

L.— Mergenthaler  Linotype 

A.C. — Allis-Chalmers 
C.-Cline 

C-H.— Cutler-Hammer 
— Cline- Westinghouse 
^.—Century 

W^Duplex  Direct  Drive 
— Duplex  Slow  Motion 


Cen. — Century 
Cin. — Cincinnati 
Cr. — Cranston 
Ct. — Cox-o-Type 

D. — Duplex 

G.  — Goss 

H. — Hoe 

H.H. — Huber-Hodgman 

PRINTING 

D.S. — Double  Sextuple 

D.Sup. — Double  Supplement 

4d. — Four  Deck 

Fb.— Flatbed 

Fnt. — Fountain 

H.D. — Heavy  Duty 

H.S.— High  Speed 

Jr. — Junior 

Met. — Metropolitan 

Mu. — Multi-unit 


PRINTING  PRESSES 

Howe — Howe 


H.P. — Hoe-Pancoast 

K.  — Campbell  2-rev. 

Kid. — Kidder 

L. — Lee 

M.  — Miehle 

O. S. — Ostrander-Seymour 

P. — Potter 

PRESS  TYPES 

Oct. — Octuple 
Op. — Optimus 
Pn. — Pony 
Qu. — Quadruple 
Qui. — Quintuple 

R.  — Rotary 

2R. — Two-revolution 

S.  — Standard 
S.D. — Super-Duty 
Sex. — Sextuple 


COMPOSING  ROOM  EQUIPMENT 

L2 — Mergenthaler  Slug  Caster  Ln. — Lanston 

Lg. — Linograph  Lu. — Ludlow  Typograph 

E. — Edwards  M. — Monotype 

PRESS  DRIVE  AND  CONTROL  EQUIPMENT 

E.  — Edwards  K. — Kohler 

Em. — Emerson  Kl. — Kimble 

F. M. — Fairbanks-Morse  L.B. — Link  Belt 

G.  — Goss  M. — Monitor 

G. E.— General  Electric  N.W. — Northwestern 

H.  — Hoe  P. — Phoenix 

J. — Jenney  R. — Reliance 


Pr. — Premier 
S. — Scott 

S.B. — Seymour-Bauer 

Stz. — Stonemetz 

Sw. — Swink 

Tp. — Thompson 

W.— Whitlock 

Wd.— Wood 

Wb. — W  ebendor  f  er 


Sim. — Simplex 
S.K. — Speed  King 
SI. — Straightline 
S.P. — Super-Production 
S.R. — Semi-Rotary 
S.S. — Superspeed 
Tub. — Tubular 
Ut. — Unit-type 
W.— Webb 
Utb. — Unitubular 


M2 — Monotype  Material-Making 
Machine 

Th. — Thompson  Type-Caster 


Rd. — Richmond 

R.M. — Robbins  &  Myers 

Sm. — Simplex 

Sp. — Sprague  (G.  E.) 

W. — W  estinghouse 

W.E. — Western  Electric 

Wg. — Wagner 
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12 
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12 
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12 
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12 
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12 
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12 
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12 
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.  8 

12 

301 

.  8 

12 
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12 

297 

Times . 

.  8 

12 

294 
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12 
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.  8 

12 
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13 

276 

Times-Journal . . 
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12 
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12 
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12 
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News . . 

.  8 

12 

297) 

Paper, 
Dimensions. 
Rolis  or  Sheets, 
Inches 


<ou 

175  34, 17 

9,853  68.  51,  34,  30). 

17,  154 
2,700  33i,16t 


....  34J.17i 
275  34,  17 


250  34,  17 

.  68.  61,  34,  31 

260  34,  17 
1,750  68,51,34 

.  68J,  51},  341 

.  70.  52J,  35 


■a  E5  ®  S 

9  a-*  *  S 

iiti  si 


307,979  2G 
85,000  2G 

.  D 

12,000  O 


.  G 

.  H,  G 

5.200  D 
60,000  G 
29,450  H 

.  G 

.  S 


ARIZONA 


8 

12  294 

.  52),  35 

D 

8 

12  294 

.  70,  52),  35 

D 

8 

12  294 

75  70,  52),  35 

1,600 

U.  L 

8 

12  294 

.  70,  52).  35 

D,  B 

8 

12  300 

2,920  66),  49}.  33} 

109,6.30 

S 

8 

12  287 

70  70,  52),  34 

5,000 

D 

8 

12  294 

.  32,  17 

D 

8 

12  290 

600  34,  17 

20.000 

D 

SiftiniLs  Herald . 

Guard . 

('ourier-News  . 

.  News . 

I,iOR  ('abin  Democrat . 

Citisen . 
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Northwest  Arkansas  Times . 

Times-Herald . 

.Times  Record.  Southwest  Ameri¬ 
can  &  Southwest  Times  Record 

Times . 

.  East  Arkansas  Record . 


World . 

Star . . . . . 

Sentinel-Record  &  New  Era . 

Sun . 

Tribune . 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


I 


COLUMN  DATA 


- - 

CITY 

NEWSPAPER 

m 

c 

1 

8 

C 

U 

£ 

e 

Z 

i 

Little  Rock . 

_  .Arkansas  Democrat  . . 

. .  8 

12 

Arkansas  Gasette. . . 

.  ,  8 

12} 

Magnolia . 

. Banner-News . 

.6 

13 

Malvern . 

. Record . 

.  6 

13 

Mens. . 

_  Star . 

...  8 

12 

Newport . 

. Independent . 

....  7 

12 

Pangould . 

....  8 

12 

Pine  BluS . 

.  . .  8 

12} 

Graphic . 

....  8 

12 

FYeseott . 

. News . 

.  .  6 

13 

Rogers . 

.  .  8 

12 

Russellville . 

. Courier-Democrat . 

....  8 

12 

Searcy . 

....  7 

12 

Siloam  Springs . 

....  5 

12 

Stuttgart . 

. .  8 

12 

Texarkana . 

. Gasette  and  News . 

.  . .  8 

12 

Wynne . 

. Star-Progress . 

...  7 

12 

Alameda .  Times  Star .  S 

Alhambra .  Post-Advocate .  S 

Anaheim .  Bulletin .  S 

Antioch . Lediier  . .  7 

Bakersfield .  Californian .  S 

Berkeley . Gaiette .  8 

Brawley .  News .  8 

Burbank .  Review .  8 

Burlingame . Advance . 8 

Calexico .  Chronicle .  8 

Chico .  Enterprise .  8 

Record .  8 

Coalinga .  Record .  7 

Colton .  Courier .  7 

Colusa .  Sun-Herald .  8 

Times .  8 

Corning .  Observer .  6 

Corona .  Independent .  8 

Culver  City . Star  News .  8 

El  Centro .  Imperial  Valley  Press  &  Post ... .  8 

Escondido . 1  imes-.Advocate . 7 

Eureka .  Humboldt  Standard .  8 

Humboldt  Times .  8 

Fresno . Bee .  8 

Fullerton . News  Tribune .  8 

Gilroy . Dispatch . . 8 

Glendale . News-Press .  8 

Grass  Valley . .  Union .  7 

Hanford .  .  Journal  &  Sentinel .  8 

Hay  w  ard . Review .  8 

Hollister . Free  Lance .  8 

Hollywood . Citiien-News .  8 


13  280 

12  283i 


Huntington  Park 

Inglewood . 

Lodi . 

Long  Beach . 

Los  Angeles . 


Signal . 

.News . 

News-Sentinel. 


Press-Telegram  A  Sun .  8  12  204 


Examiner .  8  12  280 

Herald  and  Express .  8  12  280 

Journal .  8  12  288 

Daily  News  A  Fivening  News. .  . .  6  12  252 


ARKANSAS— (Continued) 


;  n  Paper, 

« cS  Dimensions, 

•;  Rolls  or  Sheets, 
^  c  o  Inches 


2,600  67.50i.33i,30i 
70},  53>.».  351, 
17‘'>6 

.  30  X  44 


ZoS 

IIL,  II,  2M 


1 1  1°  g  3  ii 

Iw  |5  »S  51 

zu  oul  So.  z<  Qg 


35  X  48-62 
31  X  44 
no  70,52} 

500  36,  18} 

34 

30}  X  44 
18  70,  52},  35 

20  72,  52},  35,  17} 

. .  31  X  44 

10  24  x36-35 
.  70,  52},  35 

560  34,  31,  17 
22  X  32 


B 

.  B 

1,200  D 
10,000  2  D 


16  L,  2  M 
1  L 
2L 
2L 
2L 

4  L 

6  L,  1  Lu 

5  L,  1  M 
1  L 

2L 
2L 
2L 
1  L 

I  L,  1  I 

8  L,  1  .M,  1  Lu 
1  L 


No 

Yes 

..  No 

No 

. .  No 

No 

.  No 

No 

No 

No 

..  No 

.  Yes 

Yes 

No 

..  No 

No 

;;  Yes' 

No 

. .  No 

No 

. .  No 

No 

.  Yes 

No 

CALIFORNIA 


240 

34 

24,000 

D 

Tub 

3  L,  2  I,  1  Lu,  1  El 

Dry 

A 

No 

Yes 

3  .  ff 

410 

68,  51,  34,  17 

16,000 

H 

Sex 

6  L,  1  I,  1  Lu,  1  El 

Dry 

A 

No 

Yes 

1  .  3GE 

80 

34,  17 

4,000 

D 

Tub 

3  L,  1  I,  1  Lu 

Dry 

A 

No 

Yes 

1  ...  GE 

64},  48},  32} 

G 

Com 

2  L 

Dry 

A 

Yes 

68,  51,  34 

3G 

11  L 

Drv 

A 

Yes 

No 

.  C 

,800 

68,  60, 51,34,  17 

80,000 

G,  M 

Cyl,  Fb 

8L,4I,  lM,2Lu,lEI 

Dry 

A 

G,  Cyl 

No 

Yes 

4  ButhCT 

70,  52},  35 

D 

Fb 

3  L 

A 

No 

125 

70,  52},  35 

3,500 

D 

5  L,  4  I,  1  Lu 

D 

No 

70,  52},  35 

D 

Fb 

4  L 

Dry 

A 

No 

No 

..  T 

70,  52},  35 

D 

2L 

Drv 

A 

No 

No 

80 

70,  52},  35,  17} 

2,200 

CD 

Fb 

4  L,  1  Lu 

Dry 

A 

No 

No 

72,  54,  36 

D 

Fb 

31 

A 

No 

No 

24 

70,  52},  35 

500 

D 

2L 

Dry 

A 

No 

No 

52},  35 

G,C 

Com 

I  I 

No 

No 

30x44 

B 

Op 

1  L,  1  I 

A 

No 

No 

130  70,  52},  35,  17} 

.  70,  52},  35 

.  24  X  36 

400  34},  17} 

70,  52},  35 
2,600  66},  492,33} 

75  34,  17 
28  36x  45 
850  34,  17 
75  70,  52} 

.  70,  52},  35 


6,000  D 

.  D 

.  (’in 

7,000  H 
D 

100,000  s 

1.500  D 

1,000  2C 

27,962  2  D 

2.500  D 


Fb,  D  Cyl  3  L 


4  L 

4  L,  1  Lu 
1  L.  1  I 

4  L 

5L,  21 

12  L.  3  I,  2  Lu,  1  El 

4  L 


No 

Yes  Yes 


12  L,  1  Lu,  1  El 
3  L 

3  L,  1  Lu 


4,000  66},  492,  33}, 
16| 


4..500  67}, 62, 51}, 33} 

.  68,  51,  34 

.  68,  51,  34 


.  D,  H 

.  H 

D 

145,000  3G 


10  L,  9  I,  1  M,  1  Lu, 
1  El 

6  I,  1  Lu,  1  El 
2  L,  1  I,  1  Lu 
4  L,  I  Lu 


Yes  Y.'s 
No  Yes 


0(  t,  Sex  1  L,  21  I,  3  Lu,  2  El  Dry 


10,000  77, 57},  38},  19}  370,000  2S 


Times .  . . . . 

8 

12 

297 

Madera . . 

Tribune  and  Mercury . 

a 

12 

280 

Martinet  . . . 

Contra  (’osta  Gasette . 

12 

280 

Marysville . 

.  .Appeal-Democrat . 

8 

12 

280 

Mened . 

..  Sun-Star . . 

8 

12 

287 

Modesto . 

Bee . 

8 

12 

298 

Monrovia . 

News-Post . 

8 

12 

280 

Monterey . 

Peninsula  Herald . 

8 

12 

291 

Napa . 

.  .Journal . 

8 

12 

294 

Register . . .  . 

8 

12 

294 

Oakland . 

Post-Enquirer . 

8 

12 

280 

Tribune . 

8 

12 

294 

Oceanside . 

. Blade-Tribune . . 

8 

12 

280 

Ontario . 

Report . 

8 

12 

294 

Orange.. . 

.  . .  News . . 

7 

13 

280 

Oroville....  . 

Mercury-Register . 

8 

12 

293 

Oxnard . 

. .  Courier . . 

8 

12 

280 

Press . 

8 

12 

280 

Palo  Alto . 

Times . 

8 

12 

294 

Pasadena . 

.  Star-News  A  Post . 

8 

12 

295 

Petaluma . 

.  .Argus-Courier . 

8 

12 

283 

Pittsburg . 

. Independent . 

8 

12 

280 

Post-Dispatch . 

8 

12 

280 

Placerville . 

.  Republican . 

7 

12 

280 

Pomona . 

. Progress-Bulletin . 

8 

12 

294 

Porterville . 

13 

280 

Red  Bluff . 

8 

12 

287 

Redding . 

8 

12 

280 

Record . 

8 

12 

294 

Searchlight  and  Courier-Free  Press 

8 

12 

280 

Redlands . 

Facts . 

8 

12 

294 

Redondo . 

. So.  Bay  Breexe . 

8 

12 

294 

Redwood  City . 

—  Tribune . 

8 

12 

280 

Richmond . 

.  Independent .  . . 

8 

12 

294 

Record-Herald . 

8 

12 

294 

Riverside . 

—  Press  A  Enterprise . 

8 

12 

294 

(Newsprint  and 

Roseville . 

Press . 

6 

12 

252 

Sacramento . 

Bee . 

8 

12 

298 

Union . 

8 

12 

280 

Salinas . 

Index-Journal  A  Post . 

8 

12 

294 

San  Bernardino . .  . 

Bun  A  Telegram . 

8 

12 

280 

San  Diego . 

. Sun . 

8 

12 

315 

Transcript . . 

6 

13 

280 

Tribune  A  Union . 

8 

12 

294 

36,.533  66},  492,33} 
28  70,  52},  35 
70,  52},  35 
162  42},  21} 

1.50  70,  52},  35 


Com,  Cyl  2  L,  1  Lu 


1  L,  12  I,  1  M,  3  Lu, 
1  El 

25  L,  14  I,  5  .\1 


70,  52},  35,  17} 
34},  17} 

70,  52},  35 
120  70,  52},  35 
68,  51,  34 

10,000  67},  50},  33},  61, 
30} 

20  70,  52},  35 

.  34,  17 

70,  52},  35 
60  35,  17} 

.  .  70,  52},  35 

45  70,  52i,  35 

172  34,  17 

2,400  68,  51,  34 
.  70,  52},  35 


4  L 

4  L,  1  I,  1  Lu,  1  El 

2  I,  2  .M,  1  Lu 
8  L,  1  Lu,  1  El 
4  L 

3  L,  1  I,  1  El 

3  L,  I  Lu,  1  El 
3  L,  1  Lu 


32x44 

M.C 

34}.  17} 

D 

70,  52}.  35 

G 

22x36 

D 

16 

500 

Cin 

80 

70,  52}.  35 

’  2,250 

d’" 

100 

70.  52},  35 

3,000 

D 

101 

70,  52},  35 

3,858 

G 

210 

70,  52}.  35 

7,500 

D 

365 

34 

4,050 

D 

De  28  L,  2  Lu,  2  El 

Fb,  Cyl  2  L 
Tub  4  L,  1  M 

Ct  3  L 

Fb  3  L,  1  M 

Com  2  L 

'om,  Fb  2  L 

Tub  1  L,  3  I,  1  Lu,  1  El 

6  Units  18  L,  5  I.  1  M,  2  Lu 
Fb  6  L 

.  1  L,  2  I 

.  1  L,  2  I 

Cyl,  D  Cyl  2  L 
Tub  8  L,  2  Lu 

Com  3  L 

Fb  2L 

.  II 


Dry 

A 

Yes 

Y<‘S 

Dry 

A-D 

3, 12  UniU 

Yes 

Yes 

A 

A 

No 

No 

Wet 

A 

Yes 

Drv 

A 

No 

No 

Dry 

A 

Dry 

A 

No 

A 

Yes 

A 

Both 

A 

Yes 

No 

Dry 

A-D 

H,  10  Cyl 

Y'es 

No 

A 

Dry 

A 

No 

Y'es 

Both 

A 

A 

D 

No 

No 

Drv 

A 

No 

No 

Dry 

A 

No 

No 

Dry 

A 

G,  6  Units 

Yes 

Yes 

Dry 

A 

No 

Dry 

A 

No 

No 

A 

No 

Wet 

A 

Y'es 

Dry 

A 

Yes 

Yes 

A 

Dry 

A 

Dry 

A 

.No 

5L 

3  L 

4  L 

5  L,  1  Lu,  1  El 


News  Ink  computed  for  the  period  of  nine  months) 


4,156  66},  49},  36} 

.  34,  30},  17,  15} 

.  .  .  34 

1,000  68,51,34 
1,165  66},  51},  33} 

. ..  67},  50},  33}, 

30},  16} 

.  .  .  67},  61,  501, 

33},  30} 


132,000  S 

.  G 

.  D 

15,000  H 
41,500  G 


4  L,  13  I,  2  Lu,  2  El  Dry 
9  L,  2  I,  2  Lu,  1  El  Dry 

5  L  Dry 

9  I,  1  M2,  2  Lu  Dry 

12  L,  1  M2,  1  Lu  Dry 


16  L,  3  Lu,  1  El,  1  M2  Dry 


13  L,  6  I,  2  Lu,  1  M2, 

1  El  Dry 


h»nvii 

fcit 

lltire 

ft-!  oik 

fch. 


3  BethlCT'; 

2  ...  r 

..  W 


3  Dk  C  I* 
r.  HCH  K, 
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'  PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


CALIFORNIA— (Continued) 


COLUMN  DATA 


•I  fccFiMoseo 


('all-Bulletin. 
Chronicle . 


Paper,  i »  — 

Dimensions,  ca>  s 

Roiis  or  Sheets,  —  £ 

Inches  -f5  -g » 

lb  If 

c  e  «  «  &; 

<U1aJ  zq. 


*1  05>|  ««<“■ 

■So.  =•>  o„_  —a 

S-  ^  2  ®S  is  “I 

d|  og*  69  si 

ZO  Obi  eo.  z<  Q  E 


Luis  Obispo. 

hr.  Miteo . 

fca  Pedro . 

linlUfiel . 

fciu  .tna . 

kta  Birbars. . . 
fcyaCrui . 


Commercial  News .  7  12 

Examiner .  8  12 

(t  K  controller  with  W  motor,  4-motor  drive:  2  l 

News .  8  12 

Wall  Street  Journal .  6  13 

.  Mercury  Herald .  8  12 

News .  8  12 

.  Telepram-Tribune .  8  12 

. .  Times  and  News  Leader .  8  12 

..News-Pilot .  8  12 

. .  Independent  .  8  12 

..  Register  and  Journal .  8  12 

. .  News-Press  .  8  12 

..  News .  8  12 

Sentinel  .  8  12 

...Times .  8  12 


Chronicle .  8  12 

Independent  .  8  12 

Press  Democrat  &  Republican. ...  8  12 

Independent  .  8  12 

Record .  8  12 

lessen  Advocate-Mail .  7  12 

.Midway  Driller .  8  12 

Advance-Register  &  Times .  8  12 

Journal .  8  12 

Redwood  Journal .  8  12 

Chronicle  4  Times-Herald .  8  12 

News .  8  12 

Star-Free  Press .  8  12 

Delta  &  Times-Dclta .  8  12 

.  Registcr-Pajaronian .  8  12 

Sun .  8  12 

News  .  8  12 


f  . 

t.jtnjton . 

. Journal . 

Press  . 

. 

(’ouiier.  ...  . 

. 

ramrra . 

6’.  3  City . 

. .  Kccord  . 

Cl  'ei.i  Springs  . 

.  Telegraph  &  Gaictte . 

Creek . 

Timt's-NIirror . 

.Inde[)endent 
Po.st . 


R(K  ky  .Mountain  News .  8 

Henild-Demoi  rat .  6 

Pixpress-Couricr .  8 

Times  .  7 

Sentinel  .  g 

Tribune  .  7 

Democrat .  g 

News.  .  7 

Sparks  8 

Herald  Democrat  .  7 

Times-Call .  g 

Reisprter-Herald .  7 

I'ri'ss .  8 


riiifftain  A  Star-Journal 

(iaictte-Tdpic . 

Mai!  . 

.4dv4»cate . 

Chronicle-News . 

Light  . 

World-Independent  .  . 


Si'ntinel  . 

Herald  . 

Post-Telegram . 

Timi's-Star . 

Press . . 

News-Times . 

Press  . 

Time . 

Coiirant . 

Times  . 

Herald  . 

Journal . 

Reiord . 

Press . 

News  . 

llcrald  . 

Journal-Courier . 

Register . 

Day  . 

Hour . 

Siutli  Norwalk  Sentinel . 
Bulletin-Record . 


Advocate . 

Register . 

Democrat . 

Hepulilican-American . 

Chronicle . 

Citiien . 


Journal-Every  Evening  4  Morning 

^  News .  g 

Sunday  Star .  g 


12J  2*14 
12  2!)7J 


12  2<)0i 

12  21t4 


12  297J 

12  308 


sge 

News  . 

.  5 

13 

225 

Post 

.  8 

12 

1  305 

)GE 

Star . 

Times-Heraid  . . . 

.  8 

.  8 

12 

12 

F  308 
(  280 

13,000  66i,49i,33i,62. 
46i,  31 

!!!!”  68,"m,  34,  625, 
46J,31i 

r  drives;  1  M  controller,  G.  E. 

.  68,  51,  34 

.  72,  525,36 

1,296  68,  51,  34,  17 
900  34,  17 
120  70,525,35 

.  34,  17 

.  68,  51,  34 

100  70,52,35 
800  665,495,335 
900  67,  505,335 
100  70,  525,  35 
130  70,525,35 
30  70,525,35 
700  68,51,34 
24  70,  525,  35 

70,  525,35 

.  35 

1,233  68,  51,  34 

.  32  X  44 

80  70,  525,35 
70,  52,  35 
60  35,  175 
10  ,525 

300  68,  51,  34,  17 

.  70,  525,  35 

.  51, 34 

.  50J,  33J,  17 

70  68,  51.  34 
55  70 


14  Units  40  L,  1  M 


Dry  D  HP,15CylYes  No  3  .. 


.  4H 

duel  voltage  control, 

.  G 

.  D 

52,368  G,  H 
30,000  D 
4,250  D 

.  G 

.  G 

D 

16,000  H 
24,000  G 
3,000  G 
5,242  D 
1,000  G,  B 

.  H 

1,500  G 


.  43L,  lI.3M,3Lu  Dry  A-D  HP,24CylYes  .. 

1  motor  drive:  1  C.  H.  controller.  Electro  Dynamic  motors,  4-motor  drive.) 


12  Units  23  L,  2  Lu 
Fb  8  I,  1  Lu 

Oct,  Sex  18  L,  2  M 


Ut  Sex  9  L,  1  I,  1 
Com,  Fb  3  L 

.  4L 

Com,  Op  3  L,  1  Lu 


7  L,  1  Lu,  1  El 

3  L,  1  I,  1  Lu 

5  L,  1  Lu,  1  El 

6  L,  1  I,  1  M,  I  Lu 

4  L,  1  Lu 

8  L,  1  I,  2  Lu 

9  L,  1  I,  I  Lu 


.  M 

1,500  C  D 


...  34 

70,  45,  35 
94  35,  175 


Fb  9  L,  3  I,  1  Lu 

W  3  L,  1  I,  1  Lu,  1  El 

4  Unit  Oct  16  I,  1  .M,  2  Lu 

.  2  L,  1  Lu 

.  2  L 

Ct  3L 

Com  3  L 

Fb  1  L,  1  I 

SI  8  L,  1  Lu,  1  El 

.  2L 

SI  5  L,  1  Lu,  1  El 

.  5L 

.  3  L,  1 1,  1  Lu 

Fb  1  L,  1  I 


COLORADO 


. .  705,  525,  35 

105  34,  17 
60  70,  52J,  35 
585  33|,  31,  17 

70,,525;35"' 
20,150  71,60,535,355, 
30 

2,500  665,  59’,;,  49!, 
335, 44 J 
135  61 

130  515,345,175 

.  70,  525,  35 

319  3,5,  34,  17 
200  43,  215 
.38  70,  .541,  35 
40  70,525,  35 


.  G,  M  Com,  Pn  2  L,  1  I 

2,600  M,D  Cyl,  Tub  3  L,  2  1 

1,200  G.  B  Com,  Pn  3  L,  1  I 

21,000  D  Tub  g  I,  1  Lu,  1  El 


90,000  3  H 
1,000  CD 
5,500  G 

.  D 

8.280  D 
5,500  G 
1,200  G 
1,000  D 


.  .  70,  .521,  35 

. . . .  70,  525,  3.5,  30, 
175 

.  .  67,  .505,335 

.  24  X  36 
. . . .  24  X  35 

....  34.17 
150  705,.52».  ;i5 
.  70.  .525.  35 

21  525,  35,  175 


1) 

.  2  H 

....  L 

.  L,  Cr 

.  G 

2,700  D 


CONNECTICUT 


345, 175 

68,  51.  34 
71.  535.3,55 
68,  51,  .34 
3.55,  17| 

34.  17 
70,  525.  3.5 
685,  5!i,  341 
68.  51.  34 

665,  495,  335 

361 

685,  511,345 
345,  17 
34,  175 


825  68,  51,  34 
1,200  68,  51.  34 
6,.500  68,  51.  34 
6.50  68,  511,34 
300  34.  17 

.  345,  175 

800  345,305,175,16, 
30 

335,161 
265  335,  175 

.  69,  511,  345 

1,860  68.  ,V)1,  331 

.  34,  17 

.  67,501,335 


.80,000  G 
4,000  G 
13,579  H 
1.200  G 
4,000  H 
.  3  H 

153,000  H 

.  D 

H 

G 

1.5,000  D 

21,600  G 
3.3.000  2H 
400,000  H 
18,000  H 
10,000  H 


30,000  D 
H 

6,500  H,  B 
G 

56,000  H 


SS12Uns  24L,  2Lu,  lEl 
Oct  1  L.  11  I,  2Lu.  1  El 

Cyl  10  I,  1  Lu 

Tub  4  L,  1  Lu.  2  I 


10  L,  2  Lu 
14  L,  1  Lu 
10  L,  1  Lu 
10  L.  2  Lu.  1  El 
17  L,  2  L7,  2  .M 
4  I,  1  Lu 

2  L,  3  I,  1  M,  1  Lu 


DELAWARE 


6  Units  16  L,  2  .M,  2  Lu 


Dry  A 
Dry  A 
.  .  A  / 
Wet  A-D 


.  A 

Dry  A-D 


17  L,  1  M,  2  Lu,  3  El 

3  L 

4  L,  1  I.  1  M 
3  L 

6  L,  1  I,  1  Lu 

5  1, 

21 

2L 

1  L,  1  I 

2  L 


3  L,  1  Lu 
8  L,  2  I.  1  El 
1  L 

1  L 

6  I,,  1  Lu 
3  I 

2  L 
2L 


9  L,  I  Lu,  1  El 
5  L.  I  Lu,  1  El 
15  L,  8  I,  4  M,  2  Lu 
13  L,  1  I,  I  -M.  2  Lu 
7  L,  1  Lu,  1  El 
9  L,  2  Lu,  1  M 

3  I,  1  Lu 

5  I,  1  Lu 

12  L,  9  1,  2  M2 
28  L,  2  .512,  2  Lu 

4  L,  3  I,  1  Lu 

4  L,  4  I,  1  Lu,  1  El 

I  L,  7  I.  1  Lu,  1  El 

6  L.  2  I,  1  .512,  1  Lu 

II  I,  2  Lu 

12  L,  1  Lu,  1  El 


Yes  No  2  Att 

No  . 

Yes  Yes  3  Att 


No  . 

No  Yes  1  Att 


Yes  Yes 
No  No 


No  Yes 
No 


No  No 
Yes  Yes 


No  Yes 
No  .  . 


DISTRICT  OF  COLUMBIA 


.  68,  51.  34 

13,000  675,  501,33! 
20.000  68,51,34 
20,000  665.491.335 


For  Explanation  of  Key  Lotters  So*  Fog*  I 


H 

6  Units 

IS 

I.  2  .M,  4  Lu 

Dry 

D 

.  Yes 

Yes 

425,000 

S 

10  .Mu 

30 

L,  3  .M,  2  Lu 

Dry 

D 

.  No 

Yes 

550.000 

s 

17  Units 

43 

L,  5  .M.  2  Lu 

Dry 

A-D  . . . . 

.  Yes 

No 

660,000 

H 

12  Units 

44 

L,  6  .M.  3  La 

D»y 

A-D  . . . . 

.  Yes 

IV 


EDITOR  &  PUBLI  SHE?' 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


TO 


FLORIDA 


COLUMN  DATA 


NEWSPAPER 


Paper. 
Dimensions, 
Rolls  or  Sheets, 
Inches 


iSti 


ih 


li 


s? 

•^1- 


so 


>  O'E 


z-SZ 


c°- 

rs 

“■5 


Bradenton 
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8 

12 

297} 

150 

34},  17S 
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. . . .  News-Press . 

8 

12 

287 

100 

70.  52}.  35 

4,500  D 

Fb 

3  L,  1  I.  1  M 

Dry 

A 

Yes 

Fort  Pierce . 

.  .  News-Tribune . 

8 

12 

294 

40 

70,  52}.  35 

1,500  D.  M 

3L 

Both 

A 

No 
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DO 
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8 

12 
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12 

52}.  35 
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Fb 

2L 

A 

No 
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8 

12 

2,87 

12 

70,  52},  35 

630  G 
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2  L 

Dry 
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7 

12 

280 

.  -M,  B 

41 

Dry 

A 

Panama  City . 
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S 

12 

2!»4 

.Atlanta . 

. Constitution . . . 
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7 

13 
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.  Dispatch . 
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13 
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D 

Fb 
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A 

No 
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8 

12 

294 
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D 

2  I 
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A 

Griffin . 

. News .  . 

8 

12 

280 

70.  52} 

G 

Com 

2L 

A 

No 

La  Grange . 

. News . 

8 

12 

294 
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. News  &  Telegraph . 

8 

12 
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.  Obeerver .  . 

8 

12 
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D 

Fb 

3  L 

Dry 

D 
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No 
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8 

12 
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5L 

Dry- 

A 
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12 
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Dry 
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Times .  . 
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12 
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Dry 
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No 
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. Times-Enterprise  . 

8 

12 
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70 

D,  M 

2  R.  Cyl 

3  L.  1  1 

A 

No 

No 

Tifton . 

.  Gaiette . 

7 

13 
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35  X  48-62 

W 

2  L 

Dry 

A 

No 

Valdosta . 

. Times  ...  . 
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12 

287 

70,  52}.  35 
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Fb 
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No 

No 
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12 
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Dry 
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8 

12 

287 

72 

G 

Fb 

3L 

A 

No 

Star-Mirror . 

8 

12 

287 

160 

70.  52}.  35 

2,600 

D.  M 

Cyl 

3  L 

Dry 

A 

.  Yes 

No 

8 

12 

294 

100 

70,  52},  35 

4,500 

D 

Fb.  A  B 

4  L 

A 

No 

-  w 

Pocatello 

_ Idaho  State  Journal  &  Tribune  . 

8 

12 

294 

200 

34 

5.000 

D 

Tub 

4  L.  1  I.  1  Lu.  1  El 

Dry 

D 

.  No 

Yes 

2 

.Att 

ut 

Sandpoint 

..Bulletin  ... 

7 

12 

276 

18 

22  X  32,  32  X  44 

650 

M.C 

1  L 

A 

No 

Twin  Falls . 

Times  and  New  s 

8 

12 

294 

450 

34,  17 

11,036 

D 

Tub 

6  L,  1  Lu,  1  El 

A 

.  Yes 

Yes 

3 

Att 

Wallace . 

Preas-Times .... 

7 

13 

280 

80 

34  X  44-55} 
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Efficiency 

Economy 

Variety 

That’s  what  Ludlow  provides  in 
display  composition 

Ludlow  produces  composition  in  sluglines  up  to  96-point  and  price 
figures  up  to  240-point  without  mold  or  machine  changes.  Light- 
face  or  boldface— roman,  italic  or  script— whether  of  normal  width, 
condensed,  or  expanded  — in  point-sizes  large  or  small— without 
thought  by  the  operator  of  machine  adjustments. 

Ludlow  offers  an  inexhaustible  supply  of  traditional  and  modern 
typefaces  in  wide  variety  of  styles,  instantly  available,  and  without 
the  expense  of  making  single  types  and  maintaining  a  supply  of 
them,  to  meet  unpredictable  demands  for  display  composition. 

Ludlow  meets  the  advertisers’  demand  for  harmonious  variety, 
rather  than  monotony,  in  display  composition,  and  provides  the 
means  of  intelligently  presenting  advertising  copy  In  effective  em¬ 
phasis  and  display. 

Hundreds  of  the  world’s  largest  and  most  successful  newspa¬ 
pers  have  proved  both  the  economical  efficiency  of  the  Ludlow  for 
display  composition  and  its  advantages  to  their  advertisers.  We 
shall  be  glad  to  put  in  your  hands,  without  obligation,  full  informa¬ 
tion  regarding  the  Ludlow  system  of  slug-cast,  hand-set  composition. 

LUDLOW  TYPOGRAPH  COMPAIMY 


2032  Clybourn  Avenue  •  •  Chicago,  Illinois 

Ludlow  Radiant  Heavy  and  Radiant  Medium 


VI 


EDITOR  &  PUBLISH 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


NEWSPAPER 


COLUMN  DATA 


I  .2  = 

§  a. 


ILLINOIS— (Continued) 


Chicago 


Calumet . 

Hcrald-Amcrican 


s 

12 

12 


2R7 

280 


MX  « 

O-Sc 

ils' 

<UIJ 

160 


Paper, 
Dimensions. 
Rolls  or  Sheets, 
Inches 


70 

66),  401.  33); 
color,  62, 46}, 
31 


_  'o  « 

i  2  :  I  S 

i  eS  is 
<uui  za. 

5,000  D 


6  O.  14 
H.  P.; 
North 
Side 
Plant, 
12Scott 
I'nits 


“  § 


If 

^ls 

c  E  — 

*  e-c 

z^Z 

3  L.  1  M.  1  Lu 


s'S 

Z^ 

Dry 


»-cj 

A 


E  S  is  ^  I  8? 

5  8  6  “  Ss 

•o  ^  S  Jl  “5  Z° 

zu  Qu  11  ||  If 

.  No  No 
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Rep'jblican . 

Mar8pilli*s .  .....  Press . 

Mattoon . Journal-Gaxette  A  Commercial 

Star .  . . 

Moline . Dispatch . 

Monmouth . Review- Atlas . 

Morris . Herald  . 
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Sprinrfeld  . Kinoia  State  Journal. V.  " 

..  Rlinois  State  Register . 

Sterling . Gasette . 

Streator . . Timea-Press . 

Taylorville . Breese-Courier . 

w  atseka . Iroquois  County  limes 

W  aukegan . . .  News-Sun . 

West  Frankfort . American  . 
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Times-Tribune 

Anderson . Bulletin .  , 

Herald . 
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Auburn . Star . 

Bedford . Mail . 

Times . 
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„  World . ;;;;; 

Blunton . News-Banner . 
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DUPLEK  COUERS  THE  HEUJSPRPER  FIELD 


duplex  model  e  highspeed  flatbed  press 

The  world's  fastest  flat-bed  press.  Speeds  up  to 
5,500  copies  per  hour.  Designed  for  the  attachment 
of  color  equipment. 


DUPLEX  MODEL  A  WEB  PERFECTING 
FLAT-BED  PRESS 

This  press  is  designed  for  weekly,  semi- 
weekly  or  small  daily  field. 


THE  DUPLEK  PRIIITinG  PRESS  COmPflRV 


battle  creek 


MICHIGAN 


DUPLEX  UNITUBULAR  PRESS 


Ideal  for  medium  sized  plants  where  high  speed  color  work  is  done.  Anti¬ 
friction  bearings  wherever  practical.  Improved  ink  distribution.  Short 
web  leads.  Close  registration  for  black  and  color  printing.  Improved 
folder  and  patented  quick  fold  centering  device.  And  other  exclusive 
features. 


The  finest  in  press  equipment  for  the  Metropolitan  Field.  Gives  the  pub¬ 
lisher  high  net  production,  with  dependable  and  economical  operation. 


DUPLEX  HEAVY  DUTY  METROPOLITAN  PRESS 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 
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30%  Better  Printing 


with  VIJL€A]\  AOiX-FELT  Press  Blankets 


Kecently  we  asked  John  F.  Tims,  Jr.,  Treasurer  and 
Business  Manager  of  the  Tinies-Picayune  Publishing 
Company,  New  Orleans,  for  a  comment  on  his  experience, 
and  that  of  his  Pressroom  Foreman.  Peter  Prassinus,  with 
Vulcan  Press  Blankets.  The  letter  reproduced  on  this 
page  was  Mr.  Tims’  answer.  It  is  reproduced  here  not 
merely  because  it  came  from  an  important  newspaper,  but 
also  because  it  is  typical  of  what  users  say  about  the 
Vulcan  ‘*67-76”  press  blanket  combination.  If  you  have 
not  yet  investigated  this  modern  cylinder  packing,  do  so 
right  now  while  you  have  it  in  mind.  Write  for  prices, 
recommendations,  and  names  of  users  in  your  vicinity. 


•• 

I 


Mr**  ' 

iT»*** 


l.ttrrl 
•t  ••* 

(  »l*»** 


•r  I  »* 


M  ••  •** 


>**««  ***^ — 

~  X»  i* 

.  orl**»* 

tr***;: 

l-Tr-sr.. 


««  "t*- 

'  *»»*»^***  \ 


«flsl*«  *»•  ut**** 
•***  1-^  »fc*«  ' 

-  r*»»*»*» 

.r. 


»1*»»*»*  * 
^%*4 


•i*»»***' 
*r.iT  r**'* 


VULCAN  PROOFING  COMPANY 


Firwl  Av<*.  Sind  Fifly-Ei|«hfh  St.,  Brooklyn,  N.  Y 


Sales  Representatives  in  Principal  Cities 


It  is  our  opinion  that  the  printing  of  The  Times- 
Picayune  and  New  Orleans  States  has  improved  about  30^9  since  we 
have  equipped  our  presses  with  your  ^7-Kon-Felt  and  #76-Cork 
Combination  Blankets*  We  have  found  that  the  blankets  are  suf¬ 
ficiently  hard  enough  to  give  us  a  sharper  and  cleaner  prints 
and  at  the  same  time  the  resiliency  of  the  combination  will 
give  in  under  impression  without  punching  through  the  sheet* 


The  f inished  surface  of  the  blanket  is  smooth^ 
as  well  as  touchy  and  will  not  break  under  impression*  The 
blankets  do  not  hold  much  ink*  which  means  that  we  have  elimi 
nated  off-set  on  our  presses  to  a  great  extent* 


Our  pressmen  tell  us  that  t.he  blankets  do  not 
slip^  and  it  is  not  necessary  for  our  orew  to  reset  them*  as 
has  been  our  experience  with  other  makes  of  blankets  we  have 
used  in  the  past* 


RLT  and  NOM  Fra.T  PBBSS  BLANKBIW  .  .  .  B.  ».mLANKBVS  .  .  .  DRAW  SflSavS 
1NK1W«  ROLUmS  FOR  fiEWSPAPBRS,  PRINTERS,  aad  LITHC^RAPRERS  .  • 
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EDITOR  &  PUBLISHER 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 
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Beloit  .  . Call . 
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Kansas  City .  Kansan  . 

lamed .  Tiller  4  Toiler  . 

Lawrence  .  .Touraal-World  . 

Leavenworth . Times 

Liberal .  Southwest  Times 

Lyons . .  News 

McPherson . Republican 

Manhattan .  Chronicle  4  Mercury. 

Neodesha . Sun . 

Newton .  Kansan-Republican 

Norton . Telegram . 

Ottawa .  Herald . 

Parsons .  Sun  . . 

Pittsburg .  Headlight  4  Sun 

Pratt . Tribune . 

St.John .  Capital . 

Salina .  Journal . 

Topeka . Capital . 

State  Journal  . 

Wellington . News . 

Wichita . Beacon . 

Eagle . 


Winfleld . Courier . 


I  ^  Paper, 

c  S  Dimensions. 

=  a>  Rolls  or  Sheets, 
e  S  Inches 

u 

3fi  70,521 
40  70,  52},  35 
225  34,  17 
8  23} 


ili  S 

c  o  « 

CObl  ZO 

1.200  D 

1.200  B,  I 
4.3,50  D 
5,000  G 


z'SZ 
1  L,  2  I 
2L 

4  L,  2  I,  1  M,  1  Lu 


52i  35 

B,  D 

2L 

35.  17} 

D 

W 

2L 

15 

46.  30} 

225 

G 

Com 

2L 

30}x44 

B 

C 

2L 

120 

34.  17 

4.000 

D 

Tub 

4L 

56.  33 

D 

2L 

26 

52}.  35 

l,.5fl0 

D 

3L 

215 

34.  17 

7,000 

D 

R 

4  U  1  M 

30}  X  44 

B,  H 

Cyl 

1  L 

35 

70,  525,  35,  17 

1,000 

D 

Fb 

4L 

31 

G 

Com 

2L 

100 

34}.  17} 

2.800 

D 

Tub 

4  L, 1  Lu 

92 

34}.  17} 

1.7.50 

D 

Tub 

4  L,  1  Lu.  1  El 

1.50 

34,  17 

5,000 

D 

Tub 

6  L,  1  Lu,  1  El 

24 

35,  17} 

D 

2L 

D 

Tub 

12 

30}  X  44 

.500 

C 

Cyl 

21 

.  A 

Dry  A 
Dry  A-D 


12  .52},  34 
70.  52},  35 

.50  70.  .52}.  35 
075  OR,  .51.  34 
no  34,  17 
60  70,  .521,35 
1.50  70.  52}.  35,  17} 
623  335,  165 

70,  .52}.  35,  17} 
175  34.  17} 

200  34,  17 
60  72,  17} 

32  35 

1.50  67.  .501,33} 

70,  ,52}.  35 
3  3,5.  17} 

100  70,  .525,  35 
...  3,5} 

100  34,  17 

.  34 

425  34,  17} 

80  70.  521.3.5 
18  X  24 

400  68,  51,  34 
2,.500  66}.  40J,  33} 
600  60,  51},  34} 

...  .  70,  ,52}.  35 

...  .  67,  ,504.  33},  31 

.5,000  66},  405,  .33} 


100 

G 

Com 

1  L,  1  I 

D 

Fb 

3L 

2,000 

D.  B 

Fb 

3L 

24,000 

G 

3  Units 

6  L,  2  I,  1  M 

3,400 

D 

Tub 

6L 

1..500 

D 

Fb 

4  L,  1  Lu 

2,000 

D.  B 

Fb,  Cvl 

.5L 

25.800 

G 

Qu 

11  L,  1  M.  1  M2 

D.  B 
200  D 

2.. 500  D 

D 

3.000  D,  M 
D 

1.2.50  D 

1.. 500  G,  B 

B 

12.000  G 
00.000  G 
17,000  D 
D 
2G 

210,000  H,  G 


h  2L 

Tub  4  L,  2  1.  1  M 

Tub  2  L.  2  I 

Ct  3  L 

2  L 

On  4L 

W,  Cvl  5  L,  1  Lu 

.  2L 

Fb  5  I,  1  M 

Fh  2 1 

Tub  5  L 

I  t  4  L,  2  I 

Tub  6  L 

Com  4  L,  1  Lu 

Op  2  L 

7  L.  1  M 

Sex  14  L.  3  I.  1  M 

Tub  in  L.  1  M,  2  Lu 

Fh  4  L 

13  L,  13  I 

Oct.  Dk. 

Pexllif  14L,  2E1 


Dry  A 
Both  A 
Dry  \ 
Dry  A-D 


Dry  A-D 
Dry  A 


KENTUCKY 


Ashland .  Independent 

Bowling  Green .  Park  City  News . 

Times-Journal . 

Corbin . T ribune  4  Times 

Covington . Cincinnati  Enquirer 
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Kentucky  Times-Star 
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Frankfort . State  Journal . 
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Harlan .  Enterprise . 
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Lexington .  Herald-Leader . 

Louisville . Courier-Journal  4  Times. 
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Mayfield .  Messenger  . . 

Maysville .  Independent 


(This  is  the  Kentucky  edition  of  the  Cincinnati  Enquirer) 

12  315  . 

(Please  refer  to  mechanical  data  of  the  Cincinnati  Post  of  which  this  paper  is  the  Kentucky  edition) 
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KGAIN  the  publishers  oi  America 
AAhave  placed  Morrill  first  in  news 
ink  sales. 

They  are  buying  more  Morrill  Inks 
than  any  other  because  Morrill  gives 
them  more  of  everything  they  require 
from  inks,  with  trouble-free  perform¬ 
ance  that  means  dollors-ond-cents 
economy. 

Morrill  maintains  first  place  in  ton¬ 
nage  of  ink  sold  because  Morrill  Inks 
are  unmatched  for  printing  clear 
sparkling  text  and  rich,  colorful  half 
tones — for  smooth,  clean-edged  im¬ 
pression. 

Morrill  maintains  first  place  in  ink 


tonnage  because  its  skilled  ink-en¬ 
gineering  assures  rapid  setting  at 
highest  press  speed,  minimizing  offset. 

Morrill  maintains  first  place  in  ink 
tormage  because  Morrill  Ink  Research 
has  kept  Morrill  steadily  ahead  of  ad¬ 
vancing  standards  of  quality  repro¬ 
duction  for  almost  100  years.  And  be¬ 
cause  Morrill  Service  to  publishers  is 
worthy  of  the  world's  leading  ink- 
maker. 

Remember — it  is  leadership  in  per¬ 
formance  that  creates  leadership  in 
voliunel  Publishers  —  inking  news¬ 
print  at  half  ^  a  mile  a  minute,  200 
square  feet  a  second — have  found  that 
Morrill  meets  their  specialized  ink  re- 


Let  the  Morrill  Service  Man  show 
you  what  today's  fine  Morrill  Inks  can 
do  for  your  paper.  Call  him  in.  There's 
a  Morrill  branch  near  you. 

GEO.  H.  MORRILL  CO. 

DIVISION 

GENERAL  PRINTING  INK  CORPORATION 

100  SIXTH  AVENUE  •  NEW  YORK,  N.  Y. 

FACTORIES 

NORWOOD.  MASS.  •  TACONY,  PHILA.,  PA. 
CHICAGO,  ILL.  •  SAN  FRANCISCO,  CAL. 

BRANCHES 

BOSTON  •  NEW  YORK  •  PHILADELPHIA 
DETROIT  •  CHICAGO  •  ST.  LOUIS 
MINNEAPOLIS  •  FT.  WORTH  •  LOS  ANGELES 


quirements  with  all-roimd  efficiency.  SAN  FRANCISCO  • 


BY  MORRILL 
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CONTINUOUS,  AUTOMATIC  INK  SUPPLY 

HOE  Patented  Ink  Pumps  provide  accu¬ 
rate  and  economical  ink  feed  control. 
Finger-tip  adjustment  from  outside  the 
press  increases  or  decreases  the  ink  fed 
to  o  single  column  or  on  entire  page. 


HOE  EQUIPMENT  HAS  THEM 


hoe  pioneered  the  first  onti-triction 
newspaper  press,  building  o  new  con¬ 
cept  of  the  newspaper  press,  setting  new 
lows  for  horsepower  consumption  and 
press  maintenance,  new  and  higher 
stondords  of  presswork  quality. 


STAGGERED  ROLLER  BEARINGS 


Cylinders  ore  kept  rigid,  stagger  streaks 
ore  prevented,  and  operating  horsepower 
is  reduced  by  HOE  patented  staggered 
roller  bearings,  with  ball  thrust  bearings 
on  each  cylinder  end. 


MOVING  PARTS  PROTECTED 


Ample  guards  assure  complete  protection 
of  the  operators  from  the  revolving  plote 
cylinders  and  ink  motion.  A  feeding-in 
pan  mokes  threoding  the  web  a  faster 
and  a  safer  job. 


As  the  business  index  rises  to  its  normal  level,  more  and  more  newspaper  pub¬ 
lishers  ore  confronted  with  the  need  for  increased  production  facilities.  Of 
the  utmost  importance  to  future  profitable  operation  is  the  selection  of  the 
finest  equipment. 

Hoe  equipment  meets  the  publisher's  requirements  in  a  manner  unequalled 
by  any  other  press  equipment. 

Hoe  Presses  attain  the  highest  known  operating  speeds.  Besides,  Hoe 
Presses  are  scrupulously  constructed  according  to  the  highest  standards;  ma¬ 
terials  of  construction  are  selected  critically;  every  modern  press  improve¬ 
ment  is  included.  The  result  is  the  highest  possible  net  production  of  well- 
printed  papers  per  hour. 

This  accomplishment  is  attributable  in  large  manner  to  the  Hoe  construction 
features  illustrated  on  this  page.  Your  new  equipment  should  have  them  all. 
You  get  them  all  by  entrusting  your  requirements  to  Hoe. 


a  reservoir,  lubricating  oil  is  pumped 
outomoticolly  within  oil-tight  housings  to 
oil  important  ports  of  the  units,  cylinders, 
mk  motion  and  driving  gears. 


HOE  Visual  Micrometer  Impression  Ad¬ 
justment  eliminates  guesswork.  With  the 
gauges  on  both  sides  of  the  press  set  to  the 
some  impression,  cylinders  ore  accurately 
parallel.  Another  lift  for  presswork  quality. 


PRE-TESTED  CYLINDERS 


RUGGED  FOUNDATION 

^sontiols  of  sustained  high  speeds  ore 
''••■long  rigidity,  positive  alignment  of 
units  and  folders,  ond  the  elimination  of 
'ibralion; 


Solid  forged  steel  plate  and  impression 
cylinders  ore  heat-treated,  ground  on 
their  own  oversize  journals  and  balanced 
both  dynamically  and  statically. 


oil  assured  by  the  rugged, 
«’»rsii»  HOE  Bedplate. 


For  simplicity,  convenience,  and  high¬ 
speed  handling  of  paper  roll  changes, 
HOE  Reels,  Electrically-Contralled  Auto¬ 
matic  Tensions  and  Full-Speed  Pasters.  A 
handle  on  the  control  box  sets  any  ten¬ 
sion  desired  and  controls  it  from  a  full 
roll  right  down  to  the  core. 


For  a  good  lay-down  of  neatly  folded 
newspapers,  the  HOE  Super-Praduction 
Folder.  A  fitting  complement  of  the  mod¬ 
ern  HOE  Press,  it  is  marked  by  simplicity 
of  design,  rugged  construction  and  un¬ 
usual  accessibility.  Anti-friction  bearings 
throughout. 


SPECIAL  HOE  INK  DRIVE 


pressure  is  applied  at  three 
plates  ore  securely  locked; 
ond  they  ore  unlocked.  The 
'fed  Instantaneous  Plate  lock- 
'Oluobl,  time  ot  press  time. 


To  improve  presswork  quality  with  better 
ink  distribution,  HOE  employs  crank-shaft- 
type  ink-distribution  drive.  It  provides 
mere  and  smoother  vibrations  with  no 
idle  period  of  dwell. 


910  East  138th  Straet  (at  East  River)  New  York,  N.  Y. 
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Whiteffsh . Pilot .  6  13  280 


Beatrice...,..., . Sun .  8 

Columbus . Telegram .  8 

Falls  City . Journal .  7 

Fremont . Guide .  5 

Tribune  .  8 

Grand  Island . Indei»ndent .  8 

Hastings .  Spotlight . 5 

Tribune .  8 

Holdredge . Citisen .  7 

Kearney .  Hub .  8 

News .  5 

Lincoln . Journal  and  Star .  8 

McCook. . Gasette .  8 

Nebraska  City . Nebraska  News-Press .  8 

Norfolk . News .  8 

N  orth  Platte . Bulletin .  5 

Telegraph .  8 

I 

Omaha . World-Herald .  8 

Plattsmouth . Journal .  7 

Scottsbl  uff . Star-Herald .  8 

York . News-Times .  8 


NEBRASKA 


Carson  City . Appeal .  .  7 

Elko . Free  Press  .  8 

Ely . Times .  8 

Lu  Vegas . Review-Journal . 8 

Reno . Gaiette  .  .  8 

Nevada  State  Journal .  8 

Tonopah . Times-Bonansa .  7 

Winnemucca . Humboldt  Star .  8 


Claremont . Eagle . . 

Concord . Eve.  Monitor  &  N.  H.  Patriot. . . 

Dover . Foster's  Democrat . 

Keene . Sentinel . 

Laconia . Citiien . 

Manchester . Dnion-Leader . 


34.  17 

D 

Tub 

3L.2I 

Dry 

A 

160 

70,  52},  32 

3,000 

D,  M 

4  L.  1  I 

A 

No 

50 

72.  52}.  35,  174 

1.200 

D 

3L 

A 

No 

No 

34 

D 

Tub 

6L 

Dry 

A 

No 

No 

GE 

34 

D 

Tub 

6L 

Dry 

A 

No 

No 

GE 

500 

6,000 

D 

6  L,  1  Lu 

Dry 

A 

No 

3  . 

300 

34,  17 

8,500 

dTm” 

Tub 

2  L,  3  I,  1  Lu,  1  El 

Dry 

A 

D.Tub 

Yct 

Y« 

3  .’. 

CH 

“704 

34.  17 

2,580 

D 

Tub 

4L 

Dry 

A 

No 

No 

1,755 

674,  50],  33}.  30 

17444 

3G 

SI 

1  L.  14  I.  1  M2.  2  Lu 

Dry 

A-D 

2G 

Yes 

3  Both 

CW 

D 

1  L,2I 

Dry 

A 

No 

No 

100 

70.  52},  35 

2,000 

B 

5L 

Dry 

A 

Yes 

No 

160 

34,  17 

6,000 

G 

SI 

4  L,  2  I,  1  Lu 

Dry 

D 

Yes 

No 

80 

70,  524,  35 

2,500 

D 

ABFb 

3L 

A 

151 

36,  34 

3,240 

D.B 

4  L,  1  Lu 

Dry 

A 

Yes 

No 

for  the  year  1939  up  to  Sept.  1) 

3,500 

67,60.505.334, 

30.  16} 

500,000 

G 

13  Units 

24  I.  5  M 

Dry 

A 

G.  8  Cyl 

Y'es 

Yes 

3  Dk 

CW 

4  L 

A 

GE 

250 

44,  22 

7,000 

G 

Ac 

5L 

Dry 

A 

70,33 

D 

Fb 

5  L,  1  El 

Dry 

A 

NEVADA 

'  35 

1,000 

G 

Com 

21 

Dry 

A 

No' 

..  341.174 

. . .  34,  17i 
.  32  X  44 

15  524 


3L 

6L 

5  L,  1  Lu,  1  El 
2L 

2  L,  1  El,  1  Lu 


NEW  HAMPSHIRE 


Nashua . Telemph 

P  ortsmouth . Henud-Ti: 


•Times .  8 


100  345,  174 
65  524,32 

1,700  684,  511,  345, 
174 

300  34,  17 
140  34,  17 


4,000  D 
2,500  W  D 

50.000  H 
72,000  D 
5,200  D 


12  L,  3  I,  1  Lu 
6  L,  1  Lu,  1  El 
6  L,  1  Lu 


NEW  JERSEY 


•Asbury  Park . Press . 

.Atlantic  City . Press-Union . 

World . 

Bayonne . Times . 

Bridgeton . News. . . . 

Burlington . Ente^rise . 

Camden  . Courier-Post . 

Elisabeth .  Journal . . 

Hackensack  .  Bergen  Evening  Record 

Hoboken .  Jersey  Observer 

Jersey  City . Jersey  Journal . 

Lakewood  . Times . 

Long  Branch  ...  .  .  Record . 

M  illville . Republican 

Morristown . Rerord . '. . 

Newark . Call . 

Ledger  . 

News . 


8 

124 

300 

650 

71,  535,354 

15,000 

D 

S  D  Met 

13  L,  2  Lu,  1  El 

Dry 

A 

.  No 

No  1 

8 

12 

298 

2,000 

664,  49{,  33} 

S 

Mu 

16  L.  4  I,  1  M,  2  Lu 

Dry 

A 

.  Yes 

5 

12 

224 

250 

34.  17 

700 

H 

R 

4  L.  1  Lu 

Dry 

A 

.  No 

No 

8 

12 

294 

550 

33,  164 

13,000 

I) 

Twin 

7  L,  1 1,  1  Lu,  1  El 

Dry 

A 

.  No 

Yes  2 

8 

12 

287 

250 

70,  524.  35 

8.000 

I) 

Fb 

5  I,  1  Lu 

A 

No 

8 

12 

287 

125 

52 

5,900 

D 

Fb 

3  L.  2  Lu 

Dry 

A 

.  No 

No 

8 

12 

298 

4,270 

664.  49],  335 

170,000 

S 

DS 

16  I,  2  L,  2  M,  2  Lu 

Dry 

A 

Yes  1 

8 

12 

301 

1,700 

68.  511.34 

60,000 

S 

Mu  Sex 

15  L,  6  I.  3  M 

Dry 

A 

.  No 

8 

12 

298 

684,  511,345 

D 

Met,  Oct 

19  L,  1  M2,  2  Lu 

Dry 

A 

No  .. 

8 

12 

305 

6M.  49],  335 

S 

DS 

13  L.  5  I,  4  M,  2M2 

Dry 

A 

.  No 

No  .. 

2,400  68.  51,  34 
22  524 
(9  mos.) 

620  36.  48 
90  70,524,35 
250  34,  17 

.  71.535.354 

.  795,  594,  391 

16,000  06},  505, 335 


75,000  2H 
934  D 

8.750  H 
2,700  D.  B 

4.750  D 


Sex,5Uns  21  I.  2  M,  2  Lu,  2  Lg 
.  1  L,  1 1 

...  2  L,  6  I,  1  Lu,  1  El 

Fb.  Cyl  4  L,  1  Lu 

R  4  L.  1  Lu 

.  11  L,  7  I,  2  M.  2  Lu 

5  Units  18  L,  2  Lu,  1  El 
2Sex,40ct  38  L,  9  I,  4  M,  2  Lu, 
1  M2 


Star-Ea^le  . 

New  Brunswick . Home  News . jr. 

Ocean  City . Sentinel-Ledger . J. 

Passaic . Herald-News . ; . 


Paterson . Call . If . 

News . 

Perth  Amboy . News . 

Plainfield . Courier-N  ews . 

Red  Bank . Standard . 

Trenton . State  Gaiette.  Times  &  Times- 

Advertiser . 

Union  City . Hudson  Dispatch . 

Vineland . Journal . 

Times . 

Wildwood . Leader . . 

Woodbury . Times . . , . 


8 

12 

315 

67}.  50»/».  334 

2H 

5  Units 

19  L.  7  I.  4  M 

8 

12 

294 

825 

68,  515,34 

32.303 

D 

Sex 

6  L.  1  I,  1  M,  2  ] 

8 

12 

287 

70 

70,  524.  35 

3,000 

G 

Com 

3  I,  1  Lu 

8 

12 

298 

1,700 

68,  51,  34 

50,000 

S 

Oct 

14  L,  4  I.  1  M. 

2  El 

8 

12 

301 

1,200 

664,  491.  335 

34,600 

H 

Sex 

16  L.  1  M 

8 

12 

301 

1,600 

664.  494,  335 

60,000 

S 

5  Units 

8  L,  5  I.  1  M 

8 

12 

296 

632 

68,  51,  34 

22,166 

H 

Sex 

8  L.  1  I.  1  Lu 

8 

12 

308 

800 

47,  234 

28,000 

S 

SK 

13  L,  2  Lu,  1  El 

5 

12 

217 

8 

12 

308 

684,  345. 17} 

H 

6  Units 

11  L.  11 1. 4  M 

8 

12 

300 

1,300 

33}.  16) 

60,000 

H 

Sim 

14  L.  2  Lu,  1  El 

8 

12 

287 

70.  524,  35 

D 

3  I,  1  Lu 

.8 

12 

294 

108 

72.  524.  35 

3,500 

Fb,  R 

1  Lu.  3  I 

8 

12 

287 

75 

70,  524,  35 

1,000 

3  L.  1  Lu 

8 

12 

287 

200 

70 

4,000 

D 

3  L.  1  Lu 

No  Yes  1  Dk  GE 
No 


Yes  .  9  r 

No  Yes  2  Att  GE 
No  .  GE 
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EDITOR  &  PUBLISH  Er 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


NEW  MEXICO 


COLUMN  DATA 


m  Paper, 

s  c  S  Dimensions, 

■  ^  Roiis  or  Sheets. 
“•  E  S  Inches 


s  ®  s 
i  S  J  1 1 
<SiS  z£ 


si  &t 

S3  KU 


£“5  o  a  8 

O  ?  ^  *8  ^ 

§*> 

®g  »gu5^*. 

»  c  "5  c  5  8i 

Oul  So.  Z<  o  E 


Journal-Tribune 

s 

12 

300 

1.069 

33}  32,500 

2D 

Tub 

6  L.  1  El 

Wet 

D 

No 

No 

(The  .\lbuquerque  Publishing  ('umpany 

is  an  operating  agent  for  the  Albuquerque  Tribune  and  Albuquerque  Journal  and  the  data  above  cover  equipment,  etc.  used 

in  the  production  of  both  papers 

. Current-Argus . 

.  8 

12 

280 

70,  52|,  35 

(. 

( om,  r  b 

2  I 

Dry 

U 

No 

News-Journal . 

.  8 

12 

287 

160 

69,  52.  34  }  6.000 

D 

Fb 

1  L,  21 

A 

Yea 

Independent  .  . 

.  8 

12 

301 

60 

24  X  36  1.000 

1  L,  1  C 

D 

3  L 

Dry 

A 

No 

No 

Hubl«  .  . 

News-Sun  . . 

.  8 

12 

287 

100 

70. 52}.  35. 17}  2,000 

D 

Fb 

3  L 

Dry 

A 

. . .  Yes 

No 

Post-Courier . 

.  5 

12 

224 

22}  X  35 

L 

1  L 

Dry 

A 

.  No 

Las  Cruces . 

.  Sun-News  .  .  . 

.  8 

12 

287 

18} 

70,  52}  400 

1  P 

2  L 

Dry 

A 

Optic ... 

.  .  8 

12 

280 

41 

70,  52},  35  1.000 

D 

Fb 

3  1, 

Dry 

A 

No 

No 

Portal  es 

.  News ... 

.  5 

12 

217 

20 

36  X  48  900 

1  S,  1  L 

Fb 

2L 

A 

No 

Range 

.8 

12 

290 

90 

.  1,000 

•M.  D 

Cyl 

2L 

Dry 

A 

. . .  No 

No 

Dispatch  . 

.  8 

12 

287 

125 

70  2,000 

G 

Com,  Fb 

3  L 

Dry 

A 

....  No 

No 

Record . .  . 

.  8 

12 

287 

70 

D 

3  L 

Both 

A 

.  No 

No 

Santa  Fe . 

. New  Mexican 

.  8 

12 

294 

110 

34,  17  5,400 

D 

Tub 

3  L,  1 1.  1  Lu,  1  El 

Dry 

A 

Yes 

Y'es 

New  Mexico  Examiner  . 

.  5 

12 

224 

Silver  I’it.v 

. Press  and  Independent  . 

5 

12 

224 

Tucumcari 

. .  American 

5 

13 

224 

News.  .  .  . 

5 

12 

224 

15 

25  X  38  700 

M 

Fb 

2L 

Dry 

■A-D 

No 

No 

NEW  YORK 


•Albany .  . . 

Knickerbocker  News  . 

.  8 

12 

297 

3,542 

66},  49J,  331  106,888 

G 

8  Units 

17  L.  6  I,  4  M 

Dry 

A 

Yes 

No 

2r 

Times-Union  . 

.  8 

12 

280 

3,680 

66}.  491,  331  116,000 

2H 

Oct 

25  L.  3  M,  1  Lu,  1  El 

Dry 

A-D 

.  Yes 

No 

2rH 

.Amsterdam . 

. .  Reeorder  and  Demoerat . 

.  8 

12 

294 

360 

34}.  171  9,000 

2D 

Tub 

1  L,  7  I,  2  Lu,  1  El 

Dry 

A 

. No 

UE 

•Auburn . 

.  .Citiaen-Advertiser  .  . 

.  8 

12 

280 

300 

34.  171  5,500 

U 

SI 

5  L.  2  I.  1  Lu 

Dry 

A 

.  No 

2 

X.  w. 

Batavia . 

. .  News .  . 

.  8 

12 

280 

300 

68},  5i|,34i  8,000 

H 

R 

5  L,  2  Lu.  1  El 

Dry 

A 

Yes 

t'H 

Beacon  . .  . 

-.News .  . 

8 

12 

286 

82 

33}.  16]  2,100 

G 

3d 

2  L 

Dry 

A 

Yes 

No 

0 

Binghamton . 

Press .  . 

.  8 

12 

297 

2,900 

69,  511,34  }  80,000 

H 

Oct 

10  L,  10  I,  3  M 

Dry 

D 

.  Yes 

No 

t'H 

Sun  . 

.  8 

12 

297 

68.  51.  34 

H 

Ut,  Sex 

11  L,  1  I,  2  Lu,  1  El 

Dry 

A 

.  No 

No 

Buffalo 

Courier-Express 

8 

12 

308 

10,000 

68,  51,  34  319,600 

G 

12  Units 

29  L,  3  .Vi.  2  Lu,  1  El 

Dry 

A 

No 

1 

Att 

4CW 

News . 

.  8 

12 

308 

16,516 

67}.  501,  33  }  517,310 

G 

26  SI  Units. 

8  H  S  Uns  32  L.  3  M.  2  Lu 

Dry 

A 

Yes 

No 

Polish  Everybody’s  Daily . 

.  8 

12 

294 

3,500 

33},  16}  63,326 

2D 

Tub 

10  L,  1  M,  2  Lu 

Dry 

A 

2  D.  Tub  Yes 

Yes 

3 

Dk 

20 

Canandaigua . 

.  Messenger . . 

8 

12 

294 

D 

Fb 

41 

Dn 

A 

.  No 

No 

Catskill . 

...Mail . 

.  7 

13 

280 

68, 51,34  . 

1 G,  1 W 

Fb 

4  L,  1  Lu 

Dr>’ 

A 

.  No 

No 

3 

Cohoes  .  . 

. .  American . 

.  8 

12 

294 

130 

34.  17  12,500 

D 

Tub 

4  L.  4  1, 1  M 

Dry 

A 

.  No 

Coming  . 

. . .  Leader  . 

.  8 

12 

280 

33} 

G 

S 

7  L,  1  Lu 

Dry 

A 

.  Yes 

1 

Att 

Cortland  .  . 

. . .  Standard  . 

8 

12 

294 

34}.  17} 

D 

Tub 

5  L.  3  M 

Dr> 

A 

No 

No 

CH 

Dansville . 

. .  Breeie . 

.  8 

12 

308 

14 

24  X  36  250 

L 

Cyl 

2L 

A 

...  No 

No 

Dunkirk . 

.  Observer 

8 

12 

297 

200 

34.  17  7,200 

D.G 

Tub,  Ac 

6  L,  1  Lu 

Dry 

A 

. Yes 

No 

GE 

Elmira  . 

Star-Gasette,  Advertiser  A 

Sunday  Telegram . 

.  8 

12 

297 

1,980 

66}.  491, 331,31  51,000 

D 

14  L,  2  Lu.  1  El 

Dry 

A 

C.  Yes 

Yes 

4 

U, 

g 

12 

287 

Geoevs . 

. . .  Times . 

8 

12 

301 

150 

45}.  22}  4,072 

S  SK 

8  L,  1  Lu 

Wet 

A 

Yes 

No 

Glens  Falls  . 

. .  Poet-Star  A  Times  . 

.  8 

12 

294 

36.  17 

D 

6  L;  1  1,  1  M.  1  Lu 

Dry 

A 

No 

No 

GE 

Gloversville  A  Johnstown. .  Leader-Republican  A  Herald 

8 

12 

308 

550 

34  22.000 

G 

SI 

7  I,  1  M2 

Dry 

A 

No 

UempBtead-FreepMt- 

Lynbrook . 

. .  .Nassau  Review-Star . 

8 

12 

298 

12 

34.  171  35.168 

D 

Tub 

10L,lI,lM.2M2,lLnDry 

A 

.  Yes 

GE 

ALWAYS  UNIFORM 


Scorchers  -Ma{  Storage  Boxes -Packing  Felt-Molding  Boards 
No.  64  Parting  Powder  —  Felt  Molding  Blankets 
Rubber  Molding  Blankets  -Cork  Molding  Blankets 
WO(D)P FILONG  C(Q)MF(D)IKA'ini©N ,Hoosick Falls, N.Y. 
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Can  you  name  all  the  type 
characters  used  in  making 
this  all -type  illustration? 


/Ti 


O’ 


^  *  /\  » 


0,/7] 


Q 


keep  things  rolling 
in  your  pressroom 


lO 


Use  Johnson  Inks!  For  over  a  hundred 
years,  Johnson  Inks  and  Johnson  Service 
have  helped  keep  pressrooms  free  from  ink 
troubles.  Precision-made  under  strict  lab¬ 
oratory  control,  Johnson  Inks  will  "keep 
things  rolling”  in  your  pressroom  today. 


JOHNSON  NEWS  INKS 

CHARLES  EMEU  JOHNSON  &  CO. 

PHILADELPHIA,  PA. 

GOOD  INKS  SINCE  1804 

BRANCHES  IN  NEW  YORK  •  CHICAGO  •  BOSTON  .  ST.  LOUIS 
CLEVELAND  •  DETROIT  •  BALTIMORE  >  KANSAS  CITY 
PITTSBURGH  •  ATLANTA  •  DALLAS 
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EDITOR  &  PUBLISH  EP 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

NEW  YORK— (Continued) 


COLUMN  DATA 


CITY 

Herkimer . 

Homell . 

NEWSPAPER 

.  Telegram . 

Tribune  . . 

1 

s 

o 

o 

o 

Z 

8 

8 

7 

8 

8 

8 

8 

7 

8 

8 

8 

8 

8 

a 

£ 

€ 

S 

12 

12 

13 

12 

12 

12 

12 

13 

12 

12 

12 

12 

1 

J 

£ 

a 

• 

a 

287 

284 

284 

284 

280 

284 

284 

287 

284 

284 

284 

280 

a 

wcS  Dimensions, 

a-f  ^  Rolls  or  Sheets, 
“■pi  Inches 

1 
c  c 
e  e  « 

<UU1 

125  70s  52},  35 

224  34.  17 

Annual  Ink 

Vsen  Consumption  - 
is  Eet.,  Lbs..  1939 

Name  of  Printing 
Presses 

o'  Types  of  Printing 
Presses 

t'ce- 

g*  No.  end  Type 
of  Composing 
Machines 

fP 

• 

«> 

is 

Dry 

Dry 

Dry- 

Dry 

Dry 

Dry 

Dry 

Dry 

»  Type  of  Electric 
Current 

.  Color  Presses 

o? 

OlS 

No 

Yes 

No' 

Yes' 

Yes 

No 

No 

Yes 

No 

Yes 

e 

■o 

O  So 

ss 
si  “5 

aa  b  ; 
So.  z< 

No 

....  3 

No'  ’ 

No' 

No 

. .  Deck  or  Attach- 

mant  on  Praaa? 

h 

1° 

•t 

eS 

za. 

W 

GE.D(i 

GE 

C 

Ithaca . 

Jamestown . 

Kinfcston . 

Little  Falls . 

Lorkport  . 

Malone . 

Journal . . 

Journal . 

Poet . 

, .  Freeman. . . . . 

Leader . 

Times  .  . 

. I'nion-Sun  &  Journal . 

. Telegram . 

330  34.  17 

450  68,51,34 

600  68i.  51),  34i 

390  34.  17 

.  70. 30 

.  341,17 

280  34,  17 

100  34,  17 

10,000  D 
10,000  G 
21,000  H 
11,900  2D 

.  D 

.  D 

8,800  D 

3,000  D 

Tub 

Sex 

W 

Tub 

Tub 

Tub 

Tub 

7  L,  2 1. 1  M2.  2  Lu 

5  L,  4  I.  2  Lu 

8  L,  2  Lu,  1  El 

7 1,  2  Lu.  1  M2 

4L 

5  L,  1  Lu 

7  L,  1  Lu,  1  El 

41 

Medina  . 

_  Journal-Register . 

8 

12 

287 

25  70,  52,  35,  17} 

1,500  D 

2L 

Dry 

A 

No 

Middletown  Re^tCT 

.  Times  Herald . 

8 

12 

284 

400  45,22* . 

14,000  S 

R 

5  L,  2 1. 1  Lu.  1  El 

Dry 

A 

Yes 

No 

Mount  Vernon . 

. Argus . 

8 

12 

287 

650  341,171 

18,500  H 

Sim 

Dry 

A 

Yes 

No 

GE 

Newburgh  . 

....  News . 

8 

12 

286 

300  67,501,33) 

13,000  H 

Qu 

5  L,  2  I,  2  M 

Wet 

A 

Yes 

No 

K 

8 

12 

287 

Dry 

A 

Yes 

NEW  YORK  CITY 

Bronx . 

.  .  Home  News . . . 

8 

12 

288 

5,600  66),  49),  331 

.  2H 

D  S,  Oc  t 

17  L,  6  I,  2  Lu,  2  El 

Dry 

A 

Yes 

No 

3CH 

Brooklyn . 

Citiien  . .  . 

8 

12 

280 

67),  501,  33} 

H.S 

Qu 

11  L.  1  El 

Dry 

A 

No 

Eagle . . 

8 

12 

286 

8,437  66),  481,331, 64 

267,290  H 

16  Units 

39  L,  2  M,  2  Lu,  2  El 

Dry 

A 

H  P 

Yes 

Yes  3 

CH 

Corriere  D'America . 

5 

12 

200 

62.  46).  31 

H 

Oct 

14  I.  1  Lu.  1  El 

Dry 

A-D 

No 

No  2 

Herald  Tribune  .  .  . 

8 

12 

288 

50,000  68),  481.  331 

1,400,000  9  S,  4  H 

76  L,  4  M 

Dry 

D 

12  Cyl  H. 

10  Cyl 

Scott 

Pancosst 

No 

Y’es  3 

5GE9 

Jewish  Daily  Forward . 

8 

12 

300 

.  68,  53,  34 

S.  H 

Oct,  Sex 

17  L,  2  I,  1  Lu.  1  El 

Dry 

A-D 

S 

No 

Yes  1 

Att 

C.CH 

Jewish  Day . 

8 

12 

300 

Jewish  Journal  and  Daily  News. . 

8 

12 

300 

.  68,  51,  34 

.  2H 

Sex 

12  L,  11 1,  1  Lu.  1  El 

Dry 

D 

No 

8 

12 

280 

Journal  o*  Commerce  and 

Commercial . 

8 

12 

284 

.  68).  51|,  341 

D 

Oct 

26  I.  2  Lu 

Dry 

D 

No 

Law  Journal  . 

7 

12 

28S 

30).  16 

.  D 

Tub 

15  L 

Dry 

A-D 

No 

Mirror  . 

5 

12 

200 

.  7H* 

D  O.Sex 

Oct 

24  I.  3  M.  2  Lu  1  El 

Dry 

D 

Yes 

*(4  H  in  N.  Y.,  3  in  B'klyn) 

Morning  Tdegraph  . 

8 

12 

284 

3,000  691,521,341 

9,000  D 

Cyl 

18  L.  8  I.  1  Lu 

Dry 

A 

No 

Sunday  News  . 

12 

200 

61. 451, 301, 15Vil 

.  G 

87  Units 

50  L,  4  I.  4  Lu,  4  El 

Dry 

A-D 

1  S.  12  Cyl. 

IS,  16  Cyl, 

3G,7(\1  Yes 

Yes  J 

cw 

Post . 

8 

12 

288 

.  66),  491,  331 

.  S 

18  Units 

37  L,  3  I.  4  M.  2  Lu 

Dry 

D 

Yes 

Progresso  Italo-Americano . 

8 

12 

284 

68.  51.  34 

.  2H 

(}u.  Sex 

14  I,  1  Lu,  1  El 

Dry 

D 

No 

No 

Sun . 

8 

12 

288 

30,000  66),  491,331 

900,000  H 

52  Units — 

13  (Vt., 

or6DS 

24  L,  19  I,  2  M,  3  Lu 

Dry 

A-D 

Yes 

No 

8GE 

Times  . 

8 

12 

288 

101,145  671.  501,  331, 

4CH 

newsprint;  64, 

4N,  32,  roto; 

62,  46).  31. 

book  review  A 

Magaxine 

2,514,000  H,Wd 

24  Units  Z 

(Not  includ- 

TypeSS, 

ing  roto) 

52  Units 

28L,64I.12M,3Lu 

Dry 

A-D 

Yes 

Wall  Street  Journal  . .  . 

6 

161 

286 

1,700  72,541,36 

31.000  H 

5  Units  . 

17  L.  1  Lu.  2  I 

Dry 

A 

No 

World-Telegram ...  . . . 

8 

12 

286 

35,512  66),  491,  331 

1,007,940  Hx 

25  8PU*ite 

Gy 

12  Units 

G  X 

12  Units 

4L,39I,3M,2Lu,2El  Dry 

A  X 

Yes 

No 

tGEi 

Dy 

4CWr 

D  s 

IClfj 

X 

Main  Plant,  Barclay  Street:  y  45th  Street  plant;  s  33d  Street  plant 

7 

12 

280 

Jamaica . 

.  Long  Island  . 

8 

12 

300 

6,000  67,501,33) 

182,000  S 

5  Units 

12  L.  3  I,  1  El,  1  Th 

Wet 

A 

Yes 

CH 

(Jueens  Evening  News . 

8 

12 

282 

Long  Island  City. . 

.  Long  Island  Star-Journal . 

8 

12 

300 

2,150  67,  501,33) 

62,250  H 

Sex 

4  L,  10  I.  2  Lu.  1  El 

Dry 

A 

No 

Ridgewood . 

8 

12 

284 

Staten  Island . 

. Advance . 

8 

12 

300 

1,410  68,51,331 

30,000  D 

Met 

8  I.  2  Lu.  1  El 

Dry 

A 

No 

No 

CH 

NEW  YORK  STATE— (Continued) 

Niagara  Falls . 

. Gaiette . 

8 

12 

284 

1,400  69,511,35) 

36,000  D 

Tub 

13  L,  1  I,  1  M,  2  Lu. 

1  El 

Dry 

A 

No 

No 

GE 

North  Tonawanda  and 

Tonawanda . 

8 

12 

284 

118  34.  17 

2,500  D 

Tub 

5L 

Dry 

A 

No 

8 

12 

284 

70.  521,  35 

.  CD 

4L 

A 

No 

Nyack . 

. Journal-News . 

8 

12 

284 

174  68),  511,  341 

6,500  H 

Right  Angle 

Qu 

5  I,  1  Lu 

Dry 

A 

Yes 

.... 

Att 

CH 

Ogdensburg . 

. Advance-News . 

8 

12 

308 

.  34 

.  G,  M.B  Op 

3  L.  1  Lu 

Dry 

A 

No 

Journal . 

8 

12 

280 

120  331.  16} 

6,000  G 

SI  3d 

4  L,  1  M. 

Dry 

A 

Yes 

GE 

Olean . 

8 

12 

286 

430  34.  17 

13,920  D 

Tub 

9  L,  1  M2.  1  Lu 

Dry 

A 

Yes 

CW 

Oneida . 

. Dispatch . 

8 

12 

280 

80  70.  52),  35 

1,400  D 

Fb 

3  I.  1  Lu,  1  El 

Dry 

A 

Yes 

No  . 

Oneonta . 

. Star . 

.  8 

12 

284 

.  34,  171 

.  M 

Cyl 

5  L,  1  Lu,  1  El 

Dry 

A 

Yes 

No 

.  8 

12 

280 

Dry 

A 

Yes 

(See  Tarrytown:  winted  in  same  plant) 

Oswego . 

.  Palladium-Times . 

8 

12 

284 

450  33),  17 

10,000  D 

Tub 

7  L.  5  I,  1  M 

Dry 

A 

Yes 

Yes 

... 

CH 

Peekskill . 

.  8 

12 

284 

200  34.  17 

7,000  D 

Tub 

5  L,  1  Lu 

Dry 

A 

No 

GE 

Plattsburgh . 

.  8 

12 

287 

no  70,521,35 

2,500  C  D 

Fb 

3  L.  1  Lu 

Dry 

A 

No 

Republican . 

.  8 

12 

284 

341.171 

.  D 

1  L,  3  I.  1  Lu 

A 

No 

Port  Chester . 

. Item..  . 

8 

12 

284 

.  34),  171 

.  D 

Tub 

7  L.  1 1,  1  Lu,  1  El 

Dry 

A 

Yea 

No  . 

CH  • 

. Union-Gaiette . 

.  8 

12 

280 

.  70.  52),  35 

G 

Com 

4  L 

A 

No 

Poughkeepsie . 

.  Star  4  Enterprise  4  Eagle-News 

.  8 

12 

300 

750  68,51.  34 

15,000  G 

HSSex 

9L 

Dry 

A 

No 

No 

.  8 

12J 

300 

5L 

Dry 

A 

No 

Rochester . 

.  Democrat  4  Chronicle  4 

Times-Union . 

.  8 

12 

301 

16,000  66),  49],  331 

450,000  G 

12  Units 

38L,  5  M,  2  Lu 

Wet 

A 

Yes 

4C 

Rockville  Center 

. Nassau  Daily  Review-Star . 

(See  Hempstead,  Freeport-Lynbrook) 

Rome . 

.  8 

12 

284 

230  34.  17 

7,400  D 

Twin  Tub 

8  I,  1  Lu,  1  El 

Dry 

A 

.  Tee 

No 

Att 

2CE 

l!iW 

•Salamanca . 

.  7 

13 

284 

75  32) 

2,000  D 

Tub 

2  L,  1  Lu 

A 

... 

Saranac  Lake . 

.  8 

12( 

2871 

Saratoga  Springs . . 

. Saratogian . 

.  8 

12 

287 

300  34,  17 

10,000  D 

Tub 

8  L,  1  Lu,  1  Ln 

Dry 

A 

No 

OE 

Saugerties . 

.  6 

13 

280 

13  30x44 

500  B 

Cyl 

2L 

Dry 

A 

.  No 

No 

Schenectady . 

.  8 

12 

313 

1,600  681,  51).  341 

52,000  2H 

Sex 

6L.  Ill,  IM,  2Lu 

Dry 

A 

Lnion-Star .  8 

12 

12 

301 

287 

1,500  66),  49!,  331 

36,000  H 

Sex 

15  L,  2  Lu,  1  El 

Dry 

A 

.  No 

No 

CH 

Post-Standard . 

.  8 

12 

280 

5,000  67,501,33) 

130,000  H 

DS 

12  L,  10  I,  1  M,  2  Lu 

Dry 

A 

;  No 

Yes 

Att 

CH 

Tarrytown . 

.  8 

12 

280 

190  341,171 

4,200  H 

3d 

9  L,  1  Lu.  1  El 

Dry 

A 

Yes 

No 

GE 

Troy . 

.  8 

12 

308 

2,300  68,51,34 

68,000  S 

Mu,  D  S 

7L.6I.2M.lLu.lEl  Dry 

A 

.  Yes 

No  . 

Observer  A  Budget . 

.  8 

12 

280 

. 

Vtica . 

.  8 

12 

308 

3,000  66).  491,  331 

110.000  2  H.  G  Sex.  Get 

9  L.  10  I.  2  Lu.  1  El.  ' 

1  L2,  2  M2 

Dry 

A 

No 

Watertown . 

.  8 

12 

308 

2,000  66).  50,  331 

75,000  H 

Oct 

9  L,  5  i.  2  Lu.  1  El 

Dr>- 

A 

.  Yes 

Go 

Wellsville . 

.  7 

13 

288 

.  70, 52) 

.  G 

Com 

1  L,  2  I.  1  Lu 

.  A 

.  8 

12 

294 

.  68.  51s  34 

.  D 

Reporter . 

.  8 

12 

284 

400  34).  171 

17,000  P 

Tub 

1  L,  9  I,  1  Lu,  1  El 

Dry 

A 

!  Nci 

No 

ju| 

Yonkers . 

.  8 

12 

297 

1,000  68,51,34 

32,000  H 

Oct 

17  L.  3  I,  2  Lu 

Dry 

A 

.  Yes 

No 

Record . 

S 

12 

200 

.  31 

.  2H 

Oct 

3  L.  1  Lu,  1  El 

Dry 

A 

.  No 

No 

i  .. 

. . 

For  Explanation  of  Key  Lotters  Son  Fago  I 


J 


I 


Aimlfe 

Burliniton. . . . 

rtjrli^ . 

roococd . 

I>;rt»m  . .  .  •  ■ 

EiBbrth  City. 

FinttCTiUf  ... 

. 

Goldsboro 
iGrfnsboro. 
GrMTille.  . 


Piorbunt 


for  OCTOBER  28,  1939 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


CITY 


BL<mn'k  . 

M'l  Ukc . . 
Fu|o 

Olid  Forks.. 
Jumtown  . 

Mudu . 

Miaot 

ViUry  City. . 
Willjfloa 


8  12  304i 

8  12  294 

8  12)  308 

8  12  300 

8  12  280 

8  12  290 

8  12  308 

8  12  287 

8  12  287 


H'odmon 

arodmonTillf 

Hifkof)' 

Hi|k  Point . . 

Kiooipolis 

Kiuton 

Morfbod  City 
Nn  Bwn 


Citinen  and  Times 
Times-News  . . 

.News . 

Observer . 

.  Tribune 

Herald  4  Sun . 

.  Advanee . 

.  Observer . 

.  Oaiette . 

News-Argus . 

News  and  Record  . 

News-Leader . 

ReOcetor . 

Dispatch . 

Times-News . 

Record  . 

Knterprise . 

Independent 

Free  Press .  . . 

Twin  City  Times  ... 

Sun-Journal . 

Tribune . 

Sandhills  News-Press 

.  News  4  Observer 


Times .  . 

Sndnrille . Review .  . 

Rocky  Mount . Telegram . 

Soliibory .  Post . . 

Shelby .  SUr . 

Stttanlle .  Daily . 

Tirboro .  Southerner . 

Wuhinitoo . News . 

Filainiton...  ..  .  Star  4  News .  .... 

Wiiion  . Times  .... 

Wuston-Salrm . Journal  4  Twin-('itv  Sentinel 


NEWSPAPER 


Tribune 

Journal . 

Forum 
Herald 
Sun  . 

Pioneer  . 

News  and  Optic-Reporter 
Times-ReeoM 

Herald  . 


COLUMN  DATA 


i  i  a 

8  12  301 

8  12  .308 

8  12  301 

8  12  301 

8  12  27B 

8  12  312 

8  12  287 

8  12  294 

8  12  280 

8  12  294 

8  12  294 

7  12  280 

8  12  294 

7  13  294 

8  12  294 

8  12  294 

8  12  301 

8  12  287 

8  12  294 

8  12  280 

8  12  287 

8  12  287 

6  12  252 

8  12  294 

8  12  297) 

8  12  301 

8  12  308 

8  12  280 

8  12  280 

7  13  280 

7  13  280 

8  12  287 

8  12  280 

8  12  287 

8  12  312 


40  35,22  x  34  1,500  C  D,  L 

.  D 

34,  17  H 

90  70,  52),  35  2,850  D,  M 

...  67).  50),  331, 28  8  SI 

NORTH  DAKOTA 


.  70,  52),  35.  50  .  D,  C  . 

1,500  70),  52).  35,  18  38,000  Cl  Sex  SI 

746  67).  50|,  33}  18,252  (1  . 

80  70  1.200  G  Com 

34).  17)  .  D  Tub 


70.  52}.  35 
68.  51,  34.  17 


b,  .\i  Twinned, 

Fb.  Cyl  2  L,  2  I 

D  Fb  1  L,  2 1 


Wet  A-D 

....  A 


No  No  . . 

No  . 

No  No  1  . 

No  No  .  C  W 

Yea  No  i  CH.GE’ 


NORTH  CAROLINA 


1  L,  1  Lu 
4L 

8  L,  1  Lu 
4L 

14  L.  1  M2.  2  Lu 


6L 
3  L 

6  L,  3  I.  1  M.  2  Lu 
6  L,  1  Lu,  1  I 
3  L,  1  Lu 
4L 


?l.i 

0 

“<3| 

Matrii 

Used 

12  L,  2  M,  2  Lu 

Dry 

4  L,  1  I.  1  El.  2  Lu 

Dry 

12  L.  2  Lu 

Dry 

17  L.  3  M.  2  Lu 

Dry- 

4  L,  1  Lu,  1  El 

9  L,  2  .M,  1  Lu 

Dry 

3  I,  1  Lu 

Dry- 

4  L.  1  M2 

Dry 

5  L,  1  Lu 

Dry- 

3  L.  1  I 

12  L,  1  I,  2  M2,  2  Lu 

Dry 

3L;1Lu,1FJ 

3L 

4  L,  1  I,  1  Lu  Wet 

5  L,  1  I,  1  M2,  2  Lu, 

1  El  Drv 

2  L,  1  Lu.  1  El  Drv 

3  L.  1  Lu.  1  El  Dry 

3  L.  ILu.  lEI 
1  L,  1 1 

1  L  Dry 

12  L,  1  M.  2  Lu  Dry 

8  L.  1  Lu,  1  El  Dry 

2  L,  1  Lu,  1  El  Dry 

5  L.  1  M,  1  Lu,  1  El  Dry 
7  L,  2  Lu  Dry 

4  L,  1  Lu  Dry 


Paper, 
Dimensions, 
Rolls  or  Sheets, 
Inches 


1,931  66),  491,  ,33) 
200  33),  16} 

2,300  66).  491,33) 
7,000  66),  53),  33) 
140  70,  52),  35 
1,550  66.  49),  33 

.  70,  52),  35 

100  .34.  17 
200  .34),  17) 

70,  52},  35,  15) 
3,600  66.  49).  33,  30 


60  70 

50  70.  52},  35,  17) 
250  34). 17 
400  68,51,34 

150  70,  52),  35 
100  34.  17 

"  100  70,  52)i35 
48  35 

.  26  X  40 

3,300  66).  49).  33) 

500  33,  16) 

65  35 

200  66).  49).  33) 
350  33),  17 
85  34),  17) 


3,000  CD 

.  D 

6,000  H 
30,000  H 

5,500  D 
3,000  H 

"2,^  !'.!!!!! 

800  D 

.  1  Pr, 

1  W 

66,814  H 
(8  mos.) 

.  G 

2,000  G 
3.000  H 
1.200  G 
6,000  G 


6  Units 
SI 


Yes  Yes 
No  No 
No  Yes 
No 

No  No 
No  No 
No  . 

Yes  .  . 

Yes  .  . 

Yes  . 

Yes  Yes 


Tub 

R 

Fb 

Dk,  Ut 


2G  E 
C  W 


4,000 

4,800 


145,000 


£S£  DOUBLE  EAR 

SUP-OFF 


Look  lor  These  Features 
In  the  Mats  You  Buy... 

Uniform  Construction 
Uniform  Thickness 

You'll  (ind  them  in 
Bursess  Chrome  Mats! 


BURGESS 

CELLULOSE  COMPANY 

Monufocturars  onj  Distributers  of 
Burgess  Chrome  and  Tone-Tcx  Mots 

FREEPORT  e  e  e  ILLINOIS 

Pacific  Coast  Raprosantativa 
^  RALPH  LEBER  CO. 

k  426  Poison  Bldg.  Soattlo.  Washington 


as  fine  a  type  metal  as  is  made 

UNITED  AMERICAN 


XXII 


EDITOR  &  PUBLISH  E?, 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


OHIO 


COLUMN  DATA 


Akron . Beacon  Journal .  8 

Alliance . Review .  8 

Ashland . Timea-Gaiette .  8 

Ashtabula . . . Star  and  Beacon .  8 

Athens . Messenger .  8 

Bellaire . . Leader .  8 

Bellefontaine . Examiner .  8 

Bellevue . Gasette .  7 


Bowling  Green 

Bucyrus . 

Cambridge 

Canton _  . 

Celina . 

Chillicothe 


_ Sentinel-Tribune .  8 

_ Telegraph-Forum .  8 

_ Jeffersonian .  8 

_ Repository .  8 

. . .  Standard  .  7 

.  .Scioto  Gasette  & 

New8-.\dvertiser .  8 

. .  Enquirer .  8 


Times  Star .  8 

.  Herald .  8 

■  News.. .  8 


Plain  Dealer .  8 

Press .  8 


...Citiicn .  8  12  315 

Dispatch .  8  12  315 

Ohio  State  Journal .  8  12  310 

Sunday  Star .  5  12  200 


Conneaut . News-Herald .  8 

Coshocton . Tribune .  8 

Covington . Stillwater  Valley  News .  0 

Dayton . Journal-Herald .  8 

News .  8 

Defiance . Crescent-News  .  8 

Delaware . Gasette .  7 

Delphos . Herald .  7 

Denison . Paragraph .  7 

Dover  ..  . Reporter .  8 

East  Liverpool  . Review .  8 

East  Palestine  . Leader  .  6 

Elyria . Chronicle-Telegram .  8 

Findlay  . Republican-Courier .  8 

Fostoria  ■ .  .Review .  8 

Times .  8 

Fremont  . News-Messenger .  8 

Galion . Inquirer .  8 

Gallipolis  .  . .Tribune  . .  8 

t leneva . Free  Press .  8 

Greenfield . Times .  8 

Greenville . Advocate .  8 

Hamilton . .  Journal-News  .  8 


12  252 

12  2971 


,  9* 

ft  o  . 

CL  S.  c 

Paper, 
Dimensions, 
Rolls  or  Sheets, 
Inches 

Ink 
ption 
s.,  1939 

C 

•c 

& 

& 

•  OI 
ft  c 

1 

Q 

e 

It 

|l 

o  g 

■5  si 

S  “  Ss 
o  c® 

li*} 

if 

If 

*  o 

®  S 

ft  s 

rs 

Ss 

"•s  ss  61 
5®  “= 

•1 

c  e  « 
<OUJ 

c  e  'S 
<OUJ 

ZL 

HO. 

Z'oS 

zl 

>sa 

HU 

S  ® 

Zu 

QU 

o  >  S  s 
Zo.  Z<  Q  E 

Za 

10,000 

68,  51,  34 

360,000 

H 

Ut,  12  Uns 

28L,2I.2Lu.2EI, 

1  L2 

Dr> 

A 

Yes 

No  1  .. 

CH 

415 

34,  17 

10,850 

D 

Tub 

7  L,  1  Lu 

Dry 

A 

No 

No  ..  .. 

200 
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Dry 

A 

.  Yes 

:  cx 

60.000 

G 

at 

15  L,  2  M,  2  Lu 

Dry 

A 

.  No 

.  C 

800 

D 

Fb 

3  I,  1  Lu 

Both 

A 

.  No 

1,000 

D.  B 

Fb.  Cyl 

2L.  11 

A 

....  No 

No 

D 

Tub 

4  L.  1  I.  1  Lu 

Dry 

A 

.  No 

No 

20.000 

D 

Oct 

20  L,  2  Lu 

Dry 

A 

.  Yes 

No  2 

.  CH 

130,000 

2H 

SSOet 

21  L,  2  Lu,  1  M2 

Drj' 

A-D  ... 

.  2CH 

3S 

Mu 

11  L.  2M,2Lu 

Dry 

A 

.  Yes 

No 

.  JC 

10,758 

D 

Tub 

7  L.  1  Lu.  1  El 

Dry 

A 

.  No 

30,000 

3S 

Mu 

11  L.  2  M,  2  Lu 

Dry 

A 

.  Yes 

:  rx 

4,730 

6  L.  1  Lu,  1  El 

Dry 

A 

.  No 

No 

3.000 

D 

Fb 

2  L,  1  I.  1  Lu 

A 

.  No 

500 

D 

FbW 

4  L 

Dry 

A 

.  No 

2,600 

P 

R 

3  L.  2  I,  1  M2 

Wet 

A 

.  No 

D 

Tub 

9  L,  1  M,  1  Lu 

Dry 

A 

.  No 

No  i 

1.200 

H.  C 

Fb 

6  L,  1  Lu 

Dry 

A 

.  No 

No 

6.000 

G 

SI 

4  L.  1  Lu.  1  M2 

Do- 

A 

.  Yes 

'  CB 

2.500  D 
G 

2.400  D.  M 


30.960  G 
22.500  G 
250  D 
8.000  D 
27,000  G 
1,721*  D 


2  L.  2  I.  1  Lu.  1  El 
1  L.  4  I.  1  M 

4L 

5  L,  1 1.  1  Lu.  1  Ln 
7  L,  1  Lu 

1  L,  3  I.  1  M.  1  Lu 

2  L.  4  I.  1  Lu.  1  El 
7  L,  1  I.  1  M 

5  L,  1  Lu 


.  72 

360  34.  17 
1.800  68}.  51}.  34’i« 
(9  mos.) 

360  . 

1.100  68,51.34 
5,300  65}.  32} 

.  70}.  53}.  35} 

880  71.  53},  35} 


.  G 

2.000  H 
60,000  H 
(9  mos.) 
15,000  S 
33.000  D 
125,000  H 
H 

20,000  G 


3  L.  1  Lu 
7  L.  1  M.  1  Lu 
17  L.  2  Lu,  2  El.  1  L2 


5  I,  2  Lu.  1  El 
9  L.  1  Lu.  1  M2 
9  L,  1  Lu 

9  L.  2  I.  1  M2.  1  Lu 
8  I.  1  M 


Yes  No  2  .■ 
No 


RHODE  ISLAND 


Pawtucket . 
Providence 


Westerly 
West  Warwick 
Woc»naocket . .  - . 


Herald  . 

7 

13 

287 

News . . .  ^ . 

, . .  8 

12 

294 

Times 

...  s 

12 

305 

Bulletin  A  Journal . 

...  8 

12 

298 

Sun  . 

...  8 

13 

294 

Pawtucket  Valley  Times .... 

...  8 

12 

287 

Call . 

...  8 

12 

298 

50  84,67 
35}.  18 

1.600  68}.  51}.  34} 
14,000  68},  51},  34} 


132  34}, 17} 

88  70,  52},  35 
660  34}.  17} 


1.000 

D 

2  L 

Dry 

A 

No  ■■ 

■  ge 

D 

Tub  4  L,  3  I.  1  Lu 

Do' 

A 

.  No 

.No 

50.126 

G.  H 

4  Uns  each  9  L,  10  I,  1  Lu,  2  El 

Dry 

A 

475,000 

S 

18  Units  R  33  I,  1  M,  2  Lu,  1  L2, 

ISCH 

1  El 

Dry 

A 

.  Yes 

No 

*  ‘  *  r.  E  - 

3,650 

D 

Tub  5  L 

Dry 

A 

.  No 

.No 

•••  iGEJE 

3,276 

W.  D 

Cyl,  Fb  3  L 

Dry 

.A-D  .... 

.  No 

No 

20.000 

H 

Sim.  6  Uns  13  L,  1  Lu,  1  El 

Dry 

A 

.  No 

For  Explanation  of  Koy  Lottors  Soo  Pago 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


SOUTH  CAROLINA 


COLUMN  DATA 


n  Paper, 

»  c  £  Dimensions, 

■  B  m  Rolls  or  Sheets, 
“"co  Inches 

si*- 


S"  <5  >.  3 

3  t-O 


-I  s°  s  5  S£  £1 

■?“-  !>  “-fe  5-g  Si  -go 

©3  ®c  •id>®®  d£ 

ZU  OUJ  20.  Z<  OE  ZCL 


Independent  A  Mail 

,  ,  8 

12 

292 

456 

34),  171 

96,000 

S.G 

6  L.  1  M 

Dry 

A 

.  Yes 

No 

2  . 

G  E.  C  H 

Post,  News  and  Courier 

.  ,  8 

12 

297 

1,800 

68,  51,  34 

60,000 

O 

2  Units 

13  L,  1  Lu 

Dry 

A 

No 

.  .  8 

12 

280 

34),  171 

G 

SI 

9  L,  2  Lu.  1  El 

Dry 

A 

.  Yes 

No 

Dk 

,  8 

12 

298 

68,  51,  34 

H,G 

Sex 

14  L,  2  Lu,  1  El 

Drv 

A 

H,  Qu 

Yes 

Y(*s 

3  Dk 

C  H,  G  E 

News . 

. .  8 

12 

294 

70,  ,52},  35 

Ct 

Twin 

3  L,  1  Lu 

A 

.  Yes 

s 

12 

280 

News  A  Piedmont 

...  8 

12 

302 

2,700 

67,  .501 . 33) 

82,000 

2  H 

Oct,  Sex 

5  L,  7  I,  2  Lu,  1  El 

Dry 

A 

.  Yes 

1 

C  H,  G  E 

Index-Journal 

8 

12 

287 

70,  52i  35 

D 

Fb 

5  L,  1  M.  1  Lu 

Dry 

A 

.  No 

Times  and  Demut  rat 

8 

12 

280 

100 

70,  52),  35 

2,500 

D 

Fb 

1  Lu,  3  L 

A 

.  No 

Herald 

.  8 

12 

287 

70.  52),  35 

D 

Fb 

3  L,  1  M 

A 

Herald  A  Journal 

8 

12 

298 

900 

67,  501,33) 

18,900 

H 

3  1  nits 

6  L,  2  I,  2  Lu,  1  F;| 

Dry 

A 

\es 

No 

G  E 

8 

12 

280 

80 

70,  52),  35 

1,000 

D 

3  L,  1  Lu 

Dry 

A 

Yes 

No 

Times 

8 

12 

287 

72,  52) 

D 

3  L 

Dry 

A  ' 

No 

No 

G  E 

SOUTH  DAKOTA 


.\meri(an-New? 

.  8 

12 

290 

400 

33},  16} 

12,000 

G 

2d,  SI 

6  L,  1  M,  1  Lu 

Dry 

A 

.  Yes 

Post 

5 

12 

224 

6 

24x36 

700 

2B 

1  L 

Both 

A 

.  No 

No 

Pion«*er-Tiine8 

...  7 

13 

308 

24  I  35 

1  .M 

Fb 

3L 

Dry 

A 

.  No 

...  7 

13 

280 

15 

35 

300 

G 

(\im 

2  I 

A 

.  No 

Huronite 

7 

13 

294 

45,  22) 

G 

Ac 

4  L 

Dry 

A 

.  Yes 

No  W 

Mix  County  Trilwne 

t) 

12 

280 

Call . 

7 

13 

294 

15 

35,  52} 

900 

W,  D, 

B  Fb,  W,  Pn 

1  L,  1  I 

A 

.  No 

No  .  Cy,  G  E 

I^eader 

...  8 

12 

294 

Republic 

...  8 

12 

294 

317 

681.  34,  51 J 

10,580 

H,  M 

5  L,  1  Lu,  1  El 

Dry 

A 

.  Yes 

No  . 

( 'apital  Journal 

.  7 

13 

287 

.52},  35 

2M 

3L 

Dry 

A 

_  No 

Journal 

8 

12 

294 

340 

34,  17 

7,000 

G 

3d 

4  L,  1  Lu 

Dry 

A 

...  Yes 

Yes  1  .Att 

Journal-OlMterver 

7 

12 

280 

Aricus  I,reader 

8 

12 

308 

2,000 

68.  51,  34 

85,000 

D 

ikx 

10  L,  1  Lu.  1  El 

Dry 

A 

.  No 

Public  Opinion 

...  7 

13 

294 

300 

45,  22) 

5,600 

P 

4  L,  1  I 

Wet 

A 

Press  and  Dakotan  .  . 

8 

12 

294 

70,  52),  35 

G 

Com,  Fb 

1  L.  2  I 

Dry 

A 

.  Yes 

No  . 

TENNESSEE 


Post-Athenian . 

8 

12 

280 

18 

52},  35 

750  G 

Com 

2L 

A 

No 

No 

Free  Press 

8 

12 

308 

2,000 

66),  49},  33} 

56,000  G 

5  Units 

13  L,  1  M,  1  Lu 

Drv 

A 

Yes 

Ves 

3 

C 

News  . .  . 

H 

12 

301 

921 

66),  50>.16.  33} 

21,538  S 

5  Units 

10  L,  4  I,  3  M,  1  El 

Dry 

A 

Yes 

Yes 

1 

Att 

C  H 

Times 

8 

12 

301 

2,350 

66},  50>  «,  33|. 

30} 

84,972  G,  S 

3d,  Mu 

17  L,  1  M,  2  Lu,  1  El 

Dry 

D 

G,3d 

Yes 

No 

3 

3CH 

Cjrbvillf.  . 

.  I,reaf-(’hronicle . 

8 

12 

294 

70.  52},  35 

.  2D 

Fb 

3L 

Dry 

A 

No 

Att 

2G  E,3  Kl 

8 

12 

294 

'"irwUnd . 

Banner  . . 

8 

12 

280 

52},  34 

.  G 

Com 

2L 

Dry 

A 

No 

I'ofUmbia. . . . . 

Herald 

8 

12 

294 

70,  52),  35 

.  C  D,  B 

Fb 

2L 

A 

No 

Ih-mbur^  . 

State  Gaiette  . 

8 

12 

280 

70,  52).  35 

.  G.  W 

Fb 

2L 

A 

Yes 

No 

Eoabethton 

Star  A  Sunday  Star  News  . 

8 

12 

294 

70,  52) 

G 

Com  Fb 

2L,  1  I 

Dry 

A 

No 

No 

'itrrwville ..  . 

Sun  . 

8 

12 

294 

200 

72,  52).  35 

1,500  D 

3L 

A 

No 

No 

litbos .  .  . 

Sun  . 

8 

12 

294 

425 

34) 

8,000  D 

Tub 

4  L 

Dry 

A 

Yes 

No 

3 

C.  E 

Mmoo  City .  . . 

(’hronicle,  Press  &  Sunday  Press- 

Chronicle  . 

8 

12 

308 

435 

34,  17 

13,500  G 

SI 

5  L,  3  I,  1  M2,  1  Lu 

Dry 

A 

Yes 

Yes 

1 

Dk 

G  E 

kanpoft  . 

Times .  . 

8 

12 

294 

70,  52},  35 

.  Ct 

2L,  21 

A 

Yes 

1 

KociiTiitf 

Journal  .  . . 

8 

12 

308 

68.  51.  34 

.  .  ..  s 

SI,  DS 

10  L,  1  I,  2  M 

Dry 

A 

No 

Yea 

1 

Att 

News-Sentinel . 

8 

12 

301 

2,700 

66),  49],  33} 

120,000  H 

De 

9L,6I.lM,2Lu,lEl 

Dry 

A 

Yes 

Yes 

3 

Att 

C  H 

Mrsphis 

Commercial  Appeal . 

8 

12 

315 

10,600 

66),  49},  45). 

33'} 

340,000  G 

Ut 

2  L,  24  I,  1  M,  1  El, 

2Lu 

Dry 

A 

tj,  Uct 

Yes 

Yes 

3 

Att 

5C 

Press-Siimitar . 

8 

12 

315 

4,000 

66),  49}.  33} 

130,000  2H.  IG 

De 

17  L.  3  Lu.  2  El 

Dry 

A 

.  No 

1 

Dk 

G  E,  C,  K 

MorristovD 

Gaiette  and  Mail . 

7 

13 

280 

Mutlrwsboro . .  . 

News-Journal . 

8 

12 

287 

74 

70,  52},  35 

3,150  G,  M 

Com 

3  L,  1  Lu 

A 

Yes 

-Vttbrille  .  . 

Banner  dc  Tennessean  . 

8 

12 

300 

7,000 

66) 

300,000  . 

21  L.  2  I.  2  Lu 

Dry 

A 

Yes 

GE 

12 

294 

f*hs  .... 

Post-lntelligencer . 

8 

12 

294 

40 

70,  52},  35 

750  D 

2  L,  1  Lu 

Dry 

A 

No 

Trnium 

Bulletin  . 

7 

12 

280 

32x44 

.  2  M 

Cyl 

2L 

Dry 

D 

No 

No 

1  moo  City 

Messenger  . 

8 

12 

280 

50 

70,  52},  35 

1,300  G 

Com,  Fb 

3  L 

Dry 

A 

.  No 

No 

TEXAS 


'’■'Iwnir., 

'  ''Bunfrcp 
'’orpus  rhristi . 


Reporter-News.  8 

Globe  A  News .  8 

Times .  5 

Review .  7 

Ameriean  A  Statesman  .  8 

Tribune .  8 

Tribune  .  8 

Enterprise  A  Jourtml .  8 

Herald  .  8 

Favorite .  8 

Herald  8 

Ameri<an  8 

Banner-Press .  8 

Herald  8 

News .  8 

Bulletin .  8 

Eagle .  8 

News .  7 

Index .  5 

Press  and  News .  8 

Times-Review .  8 

Journal .  8 

taller  and  Times .  8 

( 'broniele  and  Voiee .  8 

.  8un  . 8 

Reeord .  8 

Tixan . . 

Uis|>ateh-Journal .  8 

News .  8 

Times-Herald .  8 

News .  8 

Herald .  8 

Pri-ss  .  8 

Reeord-t’broniele .  8 

Telegram .  8 

Valley  Review .  8 

El  Continental  .  8 

Herald-Post  A  Times .  8 

News .  8 

■  Press .  8 

Star-Telegram .  8 

Register .  8 

News  A  Tribune .  8 

Mirror .  7 

Times-Tribune . 8 

Inquirer .  8 

.  8 

Banner .  8 

Herald  .  8 

.  •  \  alley  Morning  Star .  8 


12  28.3) 
12  298 


650  33),  16} 
1,350  33,  16) 

18  70,  52),  35 
25  32  x  44 
1,654  33),  16],  29) 
34 


2,.550  66),  49i,  331,30 
100  45,22) 

.  52},  35 

.  70,  52},  35,  17) 

.  70,  52},  35,  17) 


27,000  D 
50,000  H 
6,000  D 
1,000  .M 
42,929  2  D 
.  D 

85,000  G,  H 
1,500  G 


5  L,  2  I,  1  Lu,  1  El 

6  L,  1  Lu,  1  I 
3  L,  1  Lu 
2L 

10  L,  2  Lu,  1  El 
6  L,  1  Lu,  1  El 


I  t  Get,  4d  13  L,  1  M2,  1  M 
.Ac  3  L,  1  Lu 

Fb  2  L 

Fb  3  L 

Fb  1  L,  2  I.  1  M 


34.  17i 

6,600 

D 

Tub 

5  L,  1  Lu,  1  El 

70.  52},  35 

2,000 

D 

Fb 

5L 

70.  52),  35 

1,000 

D 

3  L 

31  X  44 

1,000 

B,  .8tz 

.  2  L 

70,  52,  35 

1..500 

D 

.  3L 

72,  56,  35 

D 

Fb 

1  L,  1  I 

70,  .52),  35,  17) 

1,.500 

D 

Fb 

2  L,  1  I 

70.  52).  35 

800 

D.  B 

('yl 

2L 

33}.  16},  25} 

26,000 

H 

Sim 

8  L.  2  Lu 

34},  17 

7,000 

1) 

Tub 

5L 

70,  52),  35,  17) 

D 

Fb 

2  L 

1,100 

G 

Ct 

21 

67),  50},  33},  17 

120,000 

2G 

.  9  L,  2  Lu,  1  El 

67.  50},  33),  30 

266.(X)0 

4G 

Oct 

16  L,  9  I,  4  .M 

68,  51}.  34,  62. 

31 

S 

10  Mu 

14  L,  5  I.  4  .M,  1  F:I 

70,  52}.  35 

D 

Fb 

2  L 

34),  17} 

D 

Tub 

51 

70,  52),  35 

2,500 

D 

Fb 

3  L,  1  I 

70,  52).  34,  17) 

D 

.  3  L,  1  I 

70,  52),  35 

(\ 

Com 

3  L 

35.  17) 

7,000 

G.  H 

.  5  L,  1  Lu 

34.  31,  17 

2G 

.  12  L,  3  Lu.  2  El 

72,  54,  35 

D 

3  L 

66).  49},  33} 

67,  ,50},  33),  30 

.50,060 

H 

Oct 

9  I,  1  M  2,  2  Lu 

275,000 

3  G 

Oct 

23  L,  4  M 

70,  52) 

2,000 

D 

Fb 

2  L,  1  I 

67,  50),  33),  30 

36,106 

H.  S 

5  L,  6  I,  2  M 

70,  52),  35 

D 

I  L 

35x  44 

2  B 

Op 

3  L 

70.  52),  3.5,  17) 

7.50 

G 

('om 

2  L 

70,  52).  3.5,  17) 

D 

1  L,  2  I,  1  Lu,  1  F;1 

Both  ,A 
Dry  A 
Dry  A-D 


3  Att  2  G  E 
2  . 


3  Att  2  C  H,  2  C 


Yes  1  Att  5  C  H 

No 

.No  2  Att  G  E 


No 

No 

No 

Y’cs 

3 

Att 

Yes 

Yes 

3 

Att 

No 

Yes 

2 

t;  E 

No 

Yes 

3 

Dk  4  C  H 

Yes' 

Yes 

4 

Att  ,  .  . 

No 

No 

No 

Ym 

No 

Yes 

Yes 

Att 

For  Explanation  of  Key  Letters  See  Page 
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EDITOR  &  PUBLISH  EF. 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


TEXAS— (Continued) 


COLUMN  DATA 


Paper. 
Dimensions, 
Rolls  or  Sheets, 
Inches 


S  «  « s 

^  o  ^  £ 

O  “  ■§  <0  a 

g>  ts  wc 


H<’nders<in 
Hillsboro 
Houston  . 


.Tarksonville 
Kilcore  .  . 
Ijimnasas 
Tjirodo 
T,ontnipw  . 
Lubbock  . . 


McKinney 
Marlin 
Msrsball 
\tart . 

Metis  . 
Midland 
Mineral  Wells  . 
Mount  Pleasant 
Naeoadoehes  . . 
Navasota. . 
Odessa . 


Oranee  . 
Palestine 
Pampa 
Paris 

Plainview  . . 
Port  Arthur 
Ranaer  . 

San  Aneelo  . 
Ran  Antonio . 


Ran  Benito . 

Rhennan  . 

Rulphur  Rprings 
Rweetwater  . . . 
Tavlor 

Temple . 

Terrell . 

Texarkana . 

Timpson  .  . 
Tyler 

Vernon . 

Victoria . 

Waeo  . 

Waxahachie. . . . 
Weatherford  , .  . 
Wichita  Falls .  . 
Yoakum ...... 


UTAH 


VERMONT 


Barre 

Bennington . 
Battleboro  . 
Burlington . . 


Montpelier. . . 

Newport . 

Rutland . 

St.  Alhans _ 

St.  Johnsbury 


Times .  »  12}  297 

Banner .  8  12  291 


VIRGINIA 


Alexandria _ 

Bristol . 

Charlottesville . , 
Clifton  Forge . . 
Covington 
Danville 
Fredericksburg 
Harrisonburg . 

Lynchburg . 

Martinsville  . . 
Newport  News. 

Norfolk . 

Petersburg  .... 
Portsmouth 

Pulaski . 

Richmond  . . . 


Roanoke  . . 
.Staunton  . . 
Rtrashurg  . . . 

Suffolk . 

Waynesboro . 
Winchester. . 


Gaiette .  . 

Herald  Courier  and  News  Bulletin 

Progrisa  . . . 

.  Review . 

Virginian  . 

Register  &  Bee . 

Free  Lanee-Star . 

.News-Record . 

..Advance  A  News . 

.  Bulletin . 

Press  A  Times  Herald . 

Ledger  Dispatch  A  Virginian  Pilot 

Progress-Index . 

.Star  . 

.  Southwest  Times . 

News  Leader . 

Record  . 

Times-Dispat  ch . 

Times  A  World-News  . 

Leader  A  News-Leader  . 

Northern  Virginia  Daily . 

.  News-Herald . 

.  News-Virginian . 

.Star . 


*  12  287 

8  12  294 
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CANADA — (Continued) 
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Printing  Exhibit 


Employing  Printers  Planning 
Show  in  New  York 


Many  of  the  choicest  specimens  of 
direct  advertising  and  other  types  of 
printing  turned  out  in  New  York  City 
during  the  last  year  have  been  sub- 
uiitted  for  showing  in  the  Fifth  An¬ 
nual  Elxhibition  of  Printing  of  the  New 
York  Employing  Printers  Association, 
which  will  be  held  in  Hotel  Commo¬ 
dore  Oct.  31,  Nov.  1  and  2. 

Judging  of  the  specimens  for  out¬ 
standing  merit  to  warrant  their  inclu¬ 
sion  in  Exhibition  will  be  done  on 
Ort.  16  by  a  board  of  judges  consist¬ 
ing  of  George  Welp,  chairman,  adver- 
tisi^  manager,  Interchemical  Corpo¬ 
ration;  Jules  Boday,  McCann-Erick- 
son,  Inc.;  Fred  W.  Hoch,  Fred  W. 
Hoch  Associates,  Inc.;  E.  P.  H.  James, 


advertising  and  sales  promotion  man¬ 
ager,  National  Broadcasting  Co.,  Inc.; 
G.  Lynn  Summer,  president.  G.  Lynn 
Sumner,  Inc.,  and  president.  Advertis¬ 
ing  Club  of  New  York. 

Last  year  the  Exhibition  attracted 
more  than  2,000  visitors,  mainly  buy¬ 
ers  of  printing.  Nine  hundred  speci¬ 
mens  were  shown,  including  case 
bound  books,  advertising  printing,  sta¬ 
tionery,  periodicals,  and  specialty 
printing. 

An  innovation  at  the  Exhibition  this 
year  will  be  its  division  into  special 
days,  following  Oct.  31,  when  the  din¬ 
ner  meeting  will  be  addressed  by  the 
judges.  Nov.  1  will  be  Production 
Day,  and  Nov.  2  Advertising  Day. 
Talks  will  be  given  in  evening  meet¬ 
ings  on  each  of  those  two  days.  Jules 
Boday  and  Fred  W.  Hoch  will  talk  on 
production  problems  Nov.  1,  and  G. 
Lynn  Sumner  and  E.  P.  H.  James  will 


tell  about  printing’s  close  relation  to 
advertising  Nov.  2. 

Admission  will  be  by  invitation. 
Tickets  can  be  obtained  from  printers 
who  are  members  of  the  New  York 
Employing  Printers  Association  or  di¬ 
rectly  from  the  Association’s  offices 
at  461  Eighth  Avenue,  New  York. 


Insirudion  Book 


Brookings,  S.  D. — Edwin  B.  Hard¬ 
ing,  veteran  instructor  in  printing 
at  South  Dakota  State  College,  has  be¬ 
come  well-known  throughout  the 
trade  in  a  short  time  for  the  author¬ 
ship  of  his  book  “A  Practical  Touch 
System  for  Linotypes,  Intertypes  and 
Linographs.” 

Mr.  Harding  has  received  many  let¬ 
ters  from  printers  and  printing  in¬ 
structors  praising  the  book  and  its 
adaptability  for  teaching  machine 


operation. 

C.  Frank  Mann,  superintendent  of 
the  composing  room  of  the  Courier- 
Journal  and  the  Louisville  Times, 
wrote  to  Mr.  Harding: 

“You  should  know  and  perhaps  you 
will  be  delighted  to  learn  about  the 
success  we  are  having  in  our  com¬ 
posing  room  with  your  unique  course. 

“The  first  boy  that  we  started  on 
the  course  set  1,030  lines  on  the  11th 
day  and  1,100  lines  on  the  12th  day. 
This  was  done  with  a  covered  key¬ 
board.  This  boy  has  been  on  the  ma¬ 
chines  less  than  three  months  and  is 
setting  over  the  deadline.  The  second 
boy  started  on  the  course  is  doing  as 
well  as  the  first  one.  We  feel  sure 
that  we  have  at  last  found  a  machine 
course  that  will  fit  a  newspaper  com¬ 
posing  room  in  training  apprentices  to 
be  operators.”  Others  have  written 
approvingly. 
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L.  A.  Times  Has 
Pension  Pian 

Past  Service  Annuities 
To  Equalize  Pensions 
Costing  Daily  $1,000,000 

Substitution  of  a  pension  plan  for 
employes  to  take  the  place  of  bonus 
payments  which  had  been  made  almost 
every  holiday  season  for  a  number  of 
years,  has  been  worked  out  by  the 
Los  Angeles  Times.  The  Times’  inten¬ 
tions  in  this  regard  were  first  an¬ 
nounced  at  Christmas,  1937,  at  the  time 
the  last  general  bonus  was  paid,  when 
Norman  Chandler,  general  manager, 
stated  that  the  company  was  investi¬ 
gating  various  plans  for  such  action. 
Within  a  year  details  had  been  worked 
out  to  a  point  where  they  could  be 
announced  to  employes,  and  since  the 
plan  has  been  in  operation,  nearly 
100%  of  eligible  employes  have  signed 
up  for  it.  It  provides  for  payments  to 
the  participants  to  start  automatically 
at  the  age  of  65,  the  income  for  the 
rest  of  their  lives  approximating  one- 
third  of  their  last  salary. 

Daily  Paying  $1,000,000 
An  unusual  feature  is  that  the  plan 
provides  retirement  income  based  not 
only  upon  services  of  the  employe 
subsequent  to  his  participation  in  the 
plan,  but  also  based  on  past  services. 
This  is  a  feature  which  Harry  Chand¬ 
ler,  publisher,  insisted  upon  in  order 
that  a  large  number  of  employes  who 
have  been  with  the  company  for  a 
long  period  and  have  helped  to  build 
the  business  to  its  present  state  might 
be  rewarded  proportionately  for  their 
longer  service.  The  company  itseif 
pays  the  entire  cost  of  the  past-service 
feature  of  the  plan,  whereas  the  com¬ 
pany  and  the  employe  contribute 
equally  to  the  future-service  feature. 
The  past-service  annuities  will  cost 
the  Times  an  estimated  $1,000,000. 

Pension  payments  are  provided 
through  the  purchase  of  retirement 
income  annuities  from  two  companies,  j 
the  Prudential  Insurance  Co.  of  Amer¬ 
ica,  and  the  Aetna  Life  Insurance  Co.  j 
Employes  who  are  members  of  the  I 
plan  and  earn  $250  a  month  or  less,  | 
contribute  1\^%  of  their  earnings  to  i 
purchase  retirement  annuities.  This  | 
is  matched  by  an  equal  contribution 
by  the  Times.  The  amount  of  the 
pension  received  after  age  65  is  thus 
determined  by  the  length  of  time  the  | 
Mnploye  has  contributed  to  the  plan 
and  the  total  amoimt  he  has  earned 
during  that  period. 

Employes  earning  more  than  $250  a 
month  contribute  1\^%  of  the  first 
$250,  and  5%  of  the  earnings  in  excess 
of  that  amount.  The  Times  likewise 


Boost  circulation  every  week 
with  pictures  of  interesting 
people  and  timely  events  on  a 
Webendorfer  web  or  sheet  fed 
offset  press.  Economical  to  own 
and  operate.  Ask  your  ATF 
Salesman  or  Offset  Selling 
Agent ...  or  write 


^  AmericanTypf  Founders 

i»  1^0  FFSET  DIVISION 

200  Elmora  Avenue  •  Elizabeth,  N.  J. 


matches  both  of  these  contributions. 

The  past  service  annuities  which 
the  Times  itself  is  purchasing  will 
provide  eligible  members  with  an 
additional  monthly  income  equal  to 
1%  of  their  monthly  salary  at  the  time 
the  plan  went  into  operation,  multi¬ 
plied  by  the  number  of  years  of  past 
service  excluding  the  first  five  years. 
Thus  while  the  benefits  to  be  received 
under  the  future  service  feature  may 
not  be  calculated  exactly,  due  to  the 
possibility  of  change  in  any  of  the 
governing  factors  before  retirement 
age,  those  of  the  past  service  plan 
may  be  figured  immediately. 

To  be  eligible  for  the  plan  an  em¬ 
ploye  must  have  five  years  of  con¬ 
tinuous  service  with  the  Times  or  its 
affiliated  companies  to  his  credit.  Em¬ 
ployes  who  joined  the  organization 
less  than  five  years  ago,  or  those  who 
join  in  the  future,  will  become  eligible 
on  the  first  of  the  month  following 
completion  of  five  years’  service  if 
they  have  not  reached  the  age  of  65  at 
that  time. 

It  is  the  intention  of  the  company 
to  reduce  this  period  of  waiting  sub¬ 
stantially  in  the  future.  When  that  is 
done  the  company  will  assume  the  cost 
of  the  additional  contributions  for  the 
annuities  then  in  force,  on  a  similar 
basis  as  the  present  past-service  fea¬ 
ture. 

If  an  employe  leaves  the  organiza¬ 
tion  he  may  accept  a  cash  payment 
equal  to  the  sum  of  his  contributions, 
plus  3%  interest  compounded  an¬ 
nually.  If  the  contributions  amoimt 
to  $100  or  more  he  has  the  option  of 
accepting  paid-up  annuities. 

Members  of  the  plan  may  remain  in 
service  after  the  age  of  65  only  at  the 
specific  request  of  the  board  of  direc¬ 
tors.  In  that  event,  his  and  the  com¬ 
pany’s  contributions  to  the  plan  cease 
at  age  65,  and  the  retirement  income 
commences  as  if  he  had  retired. 


Satisfied  Space  Buyers! 
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Profit  to  the  Publisher 

Give  them  clean,  clear-cut 
printing  by  using 

MORLEYl 
MATS 

St  ereotypers  appreciate 
their  moderate  moulding 
pressure,  which  protects 
type  and  prolongs  life  of 
moulding  blankets.  Press¬ 
men  like  their  clean-print¬ 
ing  qualities. 

Samples?  Gladly! 

MORLEY  BUTTON 

Manufacturing  Company 

Portsmouth,  New  Hampshire 
YorkOffice:46  E.llthSt. 


RELIABILITY 

Is  Indispensable 


So,  for  your  own  Insurance,  do 
business  only  with  those  who  have 
served  you  for  Years. 


Our  Knowledge  of  Press  Packing  hasn't 
been  just  an  idea  for  making  money — 
this  has  been  proven  by  the  fact  that  the 
Best  Printed  Papers  in  the  Country  are 
printed  on  New  England  Newspaper 
Supply  Co.’s  products. 

Over  of  all  the  presses  are  covered 

with  our  Packing.,  so  why  shop  around 
when  you  already  know  what  our  goods 
are  doing. 

Y  ou  can  get  almost  any  combination  you 
desire,  such  as  Two  Monocorks  with 
Stipple  Draw  Sheets,  Monocork  and 
Rubber — either  the  Bismark  Brown. 
Italian  Red  or  the  Oil-proof -face,  rubber, 
or  the  Hi  Speed  Stipple  or  Plain  Coated 
Felts  together  with  either  of  the  above 
for  Underpacking. 


Vse  Only  Originals  for  Reliability 
Known — Lhed  and  Sold  all  over  the  World. 


New  England  Newspaper  Supply  Co. 

164  Fremont  Street 
Worcester,  Mass. 


N.  Y’.  Office — 154  Nassau  St.,  Room  1712 
Chicago  Office — 400  West  Madison  St.,  Room  730 
Portland  Oregon  Office — 314  Oregonian  Bldg. 
San  Francisco  Office — De  Young  Bldg. 
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Building  New  Home  Pressmen  Honor  Orr 


After  traveling  all  around  town  the 
Kame*  City  (Tex.)  Citation  will  soon 
be  home  again  next  door  to  its  original 
home.  The  Citation  after  44  years  is 
putting  up  a  building  to  house  its  office 
and  plant  and  will  be  located  next 
door  to  the  building  in  which  it  was 
ori^nally  housed.  It  will  be  located  a 
half  block  from  Federal  Highway  181 
and  a  block  from  Federal  Highway 
123.  This  latter  road  will  stretch  from 
Capaita  to  Mexico,  almost  a  straight 
line.  The  new  building  will  be  24  feet 
by  60  feet,  a  fireproof  structure  with 
a  stucco  front.  It  will  be  finished  in 
Spanish  style.  H.  White  is  the  owner 
of  the  Karnes  City  Citation,  having 
bought  it  in  June,  1932.  No  new 
equipment  is  to  be  installed  at  the 
present  time. 


Using  Allfone 


The  Sacramento  (Cal.)  Bee  began 
the  regular  use  of  the  Alltone  printing 
process  recently  with  the  reproduction 
of  a  full  page  of  European  war  pic¬ 
tures.  The  process  was  used  previ¬ 
ously  in  the  Bee’s  Saturday  magazine, 
but  only  experimentally.  Alltone  was 
developed  by  A.  L.  Lengel,  production 
manager,  Oakland  (Cal.)  Tribune. 


Joseph  C.  Orr,  secretary-treasimer 
of  the  International  Pressmen  and  As¬ 
sistants  Union  of  North  America,  was 
honored  at  a  testimonial  dinner  recent¬ 
ly  at  the  Hotel  St.  George,  Brooklyn, 
in  celebration  of  his  28th  year  as 
secretary  of  the  union.  A  chest  of 
silver  was  presented  Mr.  Orr.  Edward 
W.  Edwards,  secretary  of  the  N.  Y. 
State  Federation  of  Labor,  was  chair¬ 
man  and  introduced  speakers,  who 
included  Cjleorge  L.  Berry,  president 
of  the  international  union  and  Mat¬ 
thew  Woll,  A.  F.  of  L.  vice-president. 

Harris  Kidnaped 

Herschel  G.  Harris,  employe  of  the 
Little  Rock  (Ark.)  Democrat  stereo¬ 
typing  department,  was  kidnaped  re¬ 
cently  by  Lloyd  L.  Rayburn  and  Clif¬ 
ton  Davidson,  later  identified  as 
escaped  convicts  from  the  Texas  Peni¬ 
tentiary,  and  was  forced  to  drive  his 
captors  to  West  Memphis,  Ark.,  where 
they  were  picked  up  by  state  police. 
Harris  was  en  route  to  the  Democrat 
plant  when  one  of  the  men  accosted 
him  at  Eighth  and  Main  Streets  while 
waiting  for  the  traffic  light  to  change. 
Rayburn  was  picked  up  later  and  the 
two  forced  Harris  to  continue  driving. 


Photo-eDfTATlof  Equipment  and  Metalt 
E.  T.  8ULLEBARQKR  CO. 

110  Fulton  Rt.  538  8.  Clark  8t. 

New  York.  N.  Y.  Ckicafo.  Ill. 


All  alaee  cylinder  preaaea,  Job  preKn^g.  Kelly 
Kloffe  Unite.  John  ’ntompton 
preMes.  Llnotypet.  lotertypee.  eomn1^t<> 
nlanti  boorht  and  eold.  GRAPHIC 
MACHINERY  EXCHANGE,  Ine..  80  West 
24th  Street.  New  York  City. 


^  Bargnlos  ~  Miehle  vertkale 
-c^^^inder*.  Web  and  Job  Preeeee 
''^Intertypee.  Ludlowa.  Elrod* 
^  ftht  and  told.  Write  for  bar 
Craftamen  Maehlnery  Com 
r.  3oT  Atlantic  Are..  Boaton.  Maaa. 


Hewtpnpar  k  Stareotm  Machinery 
What  hare  you  to  buy  or  aellf 
Heffelman,  400  w.  Pico,  Loa  Angele*.  Cal. 


Modem  Qota  low-eonatmction  nnit-type 
praaaea.  airnnged  with  underneath  or 
end-roll  feed.  ATallable  In  0-nnit,  double 
eextnple.  oetuple.  aextuple.  qudraple,  or 
unit  capacity.  (29^^  cut-off).  May  be 
aeon  in  operation.  For  further  informa¬ 
tion  apply  R.  HOE  k  00.,  210  B.  182 
ST..  H.  Y.  C. 

R.B.H.  Electru-Bydraulle  Vuleanlsera  for 
manufacturing  precision  mbber  printing 
plates.  H.  H.  Heinrich.  Inc.*  2M  Var- 
ick  Street.  New  York  City.  N.  T. 


Cl  assified  Department 

editor  &  PUBLISHER 

Time*  Building  New  York  City 


If  it's  used  or 
new  equipment 
that  you  need, 
why  not  refer  to 
the  firms  listed 
at  left?  They 
are  outstanding 
in  the  field. 
Good  equip¬ 
ment  and  sup¬ 
plies  offered 
every  week  in 
the  classified 
columnsi 
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*  Certified  operation  means  more  than  a  minor 
change  in  a  single  department.  In  one  way  or 
another,  every  member  of  the  paper's  personnel 
senses  the  difference. 


EDITORS  APPRECIATE  rapid 
action  on  extra  editions  and  niake- 


ENGRAVERS  LIKE  the  deeply 
molded,  faithful  halftone  render- 


COMPOSITORS  APPLAUD  the 

ininiinuni  wear  on  all  hand  type 
and  standing  material. 

PRESSMEN  TELL  YOU  the  plates 
come  quicker  and  with  better 
printing  quality. 

STEREOTYPERS  CHEER  FOR  the 

smooth,  rapid  action  at  molding 
machine  ami  f«»rnier  the  first 
easts  good  as  seconds  or  thirds. 

MECHANICAL  SUPERINTEN¬ 
DENTS  SAY  Certified  uniforinity 
takes  stereotyping  out  of  the 
trouble  zone. 


For  dependable  stereotyping,  rely  on  Certified  Mots, 
Mode  in  the  U.  S.  A. 

CERTIFIED  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza  Dept.  P.  New  York,  N.  Y 
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PBihal  Federal  St. 

Chicago, 


D.  M.  Rapport 
President 
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never  been  late  for  work.  Mr.  Good¬ 
rich  is  78  years  old.  He  is  a  charter 
member  of  the  Sedalia,  Mo.,  local  of 
the  Typographical  Union.  Until  re¬ 
cently  he  was  for  16  years  in  charge 
of  the  ad  room. 
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Frontier  Edition 


Durham  Herald-Sun  Papers 
Buys  Adjoining  Property 

The  purchase  by  the  Durham  (N.  C.) 
Herald  company,  publishers  of  the 
Herald-Sun  papers,  of  the  building  at 
the  southwest  corner  of  Chapel  Hill 
and  Market  streets  was  disclosed  in  a 
deed  filed  recently.  Although  the 
purchase  price  was  not  disclosed,  rev¬ 
enue  stamps  indicated  the  amount  paid 
was  in  excess  of  $20,000.  Adjoining 
property  on  Market  and  Chapel  Hill 
streets  was  already  owned  by  the 
Durham  Herald  company  and  the  cor¬ 
ner  site  gives  the  publishing  concern 
78  feet  on  Chapel  Hill  street  and  135 
feet  on  Market  street  with  a  public 
alley  in  the  rear.  The  newspapers  and 
radio  station  WDNC  have  sufficient 
space  in  their  present  buildings  at  this 
time  and  the  newly  acquired  corner 
location  will  continue  to  be  occupied 
by  the  Rogers  Paint  store. 


Lawler  Honored 


In  recognition  of  50  years  of  loyal 
service  in  the  composing  room  of  the 
Louisville  Courier- Journal  and  Times, 
William  J.  Lawler  was  presented  a 
gold  watch  and  chain  at  ceremonies  in 
the  composing  room  Oct.  4.  Speeches 
of  congratulation  were  made  by  Barry 
Bingham,  publisher,  and  Harrison 
Robertson,  Courier- Journal  editor. 


Expanding  Plant 


The  Appleton  (Wis.)  Post-Crescent 
has  purchased  property  on  North  Su¬ 
perior  street,  which  will  be  used  for 
an  expansion  program  to  include  a 
new  modem  engraving  plant  for  the 
daily.  Plans  are  now  being  prepared 
for  the  engraving  plant  and  photo¬ 
graphic  studio  addition  for  which 
ground  will  probably  be  broken  be¬ 
fore  Nov.  1. 


Louis  E.  Goodrich,  a  printer  re¬ 
cently  entered  his  50th  year  of  con¬ 
tinuous  employment  at  the  Kansas 
City  Star.  During  all  that  time  he  has 
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Equipment  Review  of  Editor  &  Publisher,  October  14,  1939 

Dailies  Prepare  for  Better  Times 

Millions  of  Dollars  to  be  Spent  For  New  Plants  and  Mod¬ 
ern  Equipment,  Replies  to  E.  &  P.  Questionnaire  Reveal 


By  L.  E.  LASCELLES 


jjEVER  was  the  determination  of 
the  newspaper  industry  to  meet 
i^ianging  conditions  and  new  demands 
from  advertisers  and  subscribers  more 
clearly  in  evidence  than 
•Jiroughout  the  1«»- 
the  United  '' 
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tween  10,000  and  25,000;  36  circula¬ 
tions  of  more  than  25,000,  including 
ten  which  can  be  classiAed  as  metro¬ 
politan. 

Less  than  one-fifth  of  the  publishing 
♦he  industry  is  represented  in 
res — if  typesetting  ma- 
be  regarded  as  a 
measurement,  less 
These  386  news- 
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other.  Caustic  references  to  confisca¬ 
tory  taxes  and  the  folly  of  spend¬ 
ing  to  supply  more  fodder  for  the  tax 
eaters;  specific  statements  that  money 
which  normally  went  into  funds  to 
provide  for  new  equipment  now  has 
to  be  dumped  into  the  wage  tax  kitty, 
crop  up  often  enough  in  our  reports  to 
explain  the  hesitation  to  make  com¬ 
mitments  on  the  part  of  those  publish-. 
ers  who  are  still  remj 
the 


setting  machines,  goes  a  large  scale 
buying  of  new  mats  and  type  faces, 
the  cost  of  which  in  some  cases  at 
least  is  in  excess  of  the  cost  of  the 
machines  themselves. 

In  the  pressroom,  the  interest  runs 
in  two  parallel  directions,  one  an  in¬ 
creased  use  of  color,  the  other  towaid 
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Several  publishers  re- 
^hase  of  color  units;  sev- 
enlargement  of  press 
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LOUIjVILLl  LeYIATHANj — The  new  Model  33  Linotypes  are  setting  big 
type  in  a  big  way.  Here  are  tw'O  of  them  at  the  Louisville  Courier-Journal 
and  Times.  They’re  giving  keyboard  speed  to  extra-range  sizes.  Between 
them  stands  composing-room  superintendent  C.  Frank  Mann.  His  effi¬ 
cient  plant  now  has  30  Linotypes,  eight  of  which  are  recently  installed 
Blue  Streaks,  seven  with  Self-Quadder. 


GOES  OPTICON  — Since  tliey’ve  started  setting  the  Portland 
(Oregon)  Oregonian  in  8  point  Linotype  Opticon  on  9  point 
slugs,  old  readers  have  been  writing  letters  of  praise  and  new 
readers  have  been  boosting  circulation.  A  prominent  profes¬ 
sor  of  journalism  in  a  letter  to  Publisher  Palmer  Hoyt  com¬ 
mented,  “You  have  achieved  legibility  without  sacrificing 
space!’  The  Opticon  is  duplexed  with  Memphis  Bold. 


PRESIDENT  CHECKS-E.  K.  Gaylord,  president  of  The  Okla¬ 
homa  Publishing  Company,  is  making  an  inspection  of  his 
modem  composing-room  (Venetian  blinds  and  everything) 
wherein  are  set  those  great  dailies  of  the  Southwest:  The 
Daily  Oklahoman  and  the  Oklahoma  City  Times.  Mr.  Gay¬ 
lord  is  holding  a  36  point  slug  from  their  new  Extra-Range 
Display  Linotype.  Beside  him  stands  mechanical  superinten¬ 
dent  W.  J.  Phillips.  Pointing  to  slug  is  Clyde  Lyman,  compos¬ 
ing-room  superintendent.  “Sizes  like  that  at  keyboard  speed 
naturally  boost  our  production  of  heads  and  ad  display’’  he  re¬ 
marks.  At  keyboard  is  operator  Hugh  C.  Shaw,  while  Claude 
Hensley,  machinist,  stands  at  left. 


TWO  OF  TRIO — There  are  three  new  Master  Models  at  the  Reading  (?••) 
Times  (15  Linotypes  altogether).  The  two  Si’s  shown  above  set  adco®' 
position  while  the  third  (not  pictured)  turns  out  smart-looking  flushJ*® 
heads.  All  three  are  2-in-l  Linotypes  for  maximum  flexibility.  Says  tnfi- 
chanical  superintendent  Harry  Y.  Sterrett:  “Four  magazines  and  sB 
molds  on  each  of  these  machines  make  them  instantly  ready  for  most  any 
‘take’ — especially  with  the  combination  72-90  channel  range!’  At  the 


Linotype  Erbar  Bold  Condensed  and  Caledonia 


keyboards  are  operators  Helms  and  Deysher. 


